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270 Madison Ave., NEW YORK 16; 3641 So. Washtenaw Ave., 
CHICAGO 32; 735 Battery St., SAN FRANCISCO 11; and other 
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Creal a Myle trend in smart Sackaging / 
i C l 


Think of your product as a jewel, give it an appropriate 
setting by Gair, to catch the eye and captivate Consumers 
in this Age of Self-Service... perhaps a glistening trans- 
parency of rigid plastic, lined with luxurious foil like the 
Martex carton shown above. Or some other imaginative 
creation now made possible by the skill and fucilities of the 
Gair organization. 

Challenge us to show you a package that will walk your 
product right off the dealers’ shelves. 


Write for Brochure on Gair Cartons 


PAPERBOARD 
at qs >» TR FOLDING CARTONS 
: SHIPPING CONTAINERS 


ROBERT GAIR COMPANY, INC. 2+ 155 EAST 44TH STREET*® NEW YORK + TORONTO 
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Changing gift techniques 81 
Tradition’s out the window. It’s inventiveness 
that pays off in today’s hot race for the con 
sumer’s gift dollar. 


Fixtureless blade packs 8S 
Pal Blade points the way to a new approach 
in the packaging of small pilferable items 
for sale in supermarkets. 


Package that molds the product 90 
Formed vinyl cup, slung in a paperboard 
collar, gives decorative shapes to butter or 
margarine without price handicap 


Bug Bomb aerosol 94 
By turning a military curiosity into a com 
mercial success, this month’s nominee to 
Packaging’s Hall of Fame opened the big 
new field of aerosol packaging 


Presentation packages 100 
The corporate gift, too, needs the special 
added appeal that a professional touch in 
packaging can give it 


Design Histories 102 
Squeegee squeeze bottle golf balls in 
tear-string tubes Coty’s special-com- 
bination promotion redesigned modular 
units for sheets and pillow cases. 


Mechanical fingers 104 
Top-folding Phillips’ outer wrap could be 
done only by hand—until special-machinery 
engineers tackled the problem. 


Flash-bulb pocket pack 107 
New carton construction provides folding 
case that makes for easy dispensing and sate 
storage of a delicate product. 


Packaging Pageant 108 
Scientific-looking cosmetic package 
Peter Pan peanut butter ties in with the 
movie of the same name . plastic con- 
tainer for bouillon cubes . other new 
ideas of the month. 


Britain’s Vac-Pac 110 
They're trying applications of the flexible 
vacuum package that we found impractical 
but in their case it may work. 
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Gift wines 114 
Successful decorative packaging is increas 
ing sales and winning new customers for 16 
leading California vintners. 


Display Gallery 116 
Supermarket hosiery display merchan 
diser for Squibb products other point 
of-sale aids of the month. 


Fibre box winners 118 

72 receive awards among the 271 entries in 
the first annual competition sponsored by th 
Fibre Box Assn 


Packaging overhaul 120 
Mead Johnson does it wholesale and achieves 
substantial savings in packaging costs, with 
new labeling, new containers and whole new 
production lines 


Technical 


Evaluation of bearing packages 127 
Canning is found superior to any other 
method for long-term storage under severe 
conditions. By Wetis E. Exuis, O. L. Maac 
and M. J]. BENAcH 


A mathematical approach te cushioning 133 
Equations that point 'the way to a quick 
understanding of actual cushioning require 
ments. By MARVIN MASEL. 


Questions and Answers 


Departments 


Equipment and materials 
Plants and people 

For your information 
Manufacturers’ literature 
U. S. patents digest 
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AUTOMATIC CARTONING SAVES LABOR COSTS 








Why pay out profits for excessive labor costs that bulge packaging 
expense? Hundreds of companies save as many as four or five (or even 
more) wage-checks weekly by replacing unnecessary extra hand opera- 
tions with faster, more dupaditite fully automatic REDINGTON 


Cartoning Machines. 


Type 23 REDINGTONS like the one illus 
trated will carton all kinds of solid objects 
(bottles, jars, tubes, ete.) better, more re- 
liably, and at consistently higher speeds. 
With the proper attachments, they will also 
automatically fold and insert circulars, and 
insert many other enclosures such as drop 
pers, applicators, ete 


REDINGTONS, in all their numerous stand 
ard and custom-designed types, are engi 


Capped and labeled botties of the introductory size of ABSORBINE, Jr. 
are conveyed into this REDINGTON Type 23 fully automatic Cartoning 
Machine, in the plant of W. F. YOUNG, INC., Springfield, Mass. The Type 
23 places each bottie horizontally in a conveyor pocket; feeds and folds 
@ flat-stacked circular and positions it over the cap of the bottle; feeds 
and opens a flat-stacked carton; inserts the bottle-and-circular assembly 
into the carton; closes the carton by tucking in the end-flaps. A special 
device prevents feeding a carton to an empty pocket. One operator 
oversees the entire fast, efficient operation. 


.REDINGTON 
Type 23 
AUTOMATIC 
CARTONING 
MACHINE 


neered and built for long, trouble-free 

production life, with such exceptional fea 

tures as Ground and Polished Shafting 

One-Piece Cast Iron Frame Shafting 

turning in Self-Aligning Roller Bearings 
and others 


REDINGTONS are proving a profit-saving 
investment for packagers large and small, in 
almost every field you can name. Why not 
check your situation with us? 


% SEND FOR THIS COMPLETE CATALOG 

32 illustrated pages of information about the many 
REDINGTON standard and special machines 
for AUTOMATIC PACKAGING o. everything 
from Codfish to Razor Blades. Write to the 
address below . . . or to our Eastern office, 
Room 828A, 342 Madison Ave., N. Y. 17. 
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MODERN PACKAGING is regularly 
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EDITORIAL—— 


The big red letters 


MPHE ASSURANCE OF BRAND AND QUALITY that a sealed, trade- 

marked package conveys is accepted today without a 
thought. We tend to forget that this was one of the original, 
fundamental reasons for packaging’s being. 


Our grandfathers had no way of knowing whether the sugar 
that the storekeeper ladled out of a barrel was really “Doakes’ 
Super-Fine” and if the sugar wasn’t good they had no recourse 
against anybody except the storekeeper. The American’s 
aversion to being gypped, as much as the influence of the 
pure-food movement, is responsible for the packaging revolu- 
tion of the last 50 years. 


As surprising as the fact that there are still some things 
offered in non-packaged anonymity is the fact that there are, 


apparently, still some people who will buy them. 


Grass seed is an expensive commodity that long resisted 
packaging because the opportunity for chiseling was too 
great: it takes an expert to distinguish good grass seed from 
worthless chaff and weeds, and the average home owner could 
easily be convinced that a nameless mixture out of a bin was 
just as good as the packaged brand selling for four times as 
much. If the nameless seed didn’t grow—well, maybe the 


birds got it. 


That kind of gullibility has pretty much disappeared be- 
cause companies like O. M. Scott & Sons, who do a smart job 
of packaging and sell nothing but packaged seed of guaran- 
teed quality, have for years carried on an aggressive and in- 
telligent campaign against it. 

Yet a recent issue of Lawn Care, Scotts’ valuable bulletin 
on grass culture, reports two instances in which home owners 
accepted seed, represented as “Scotts,” in unbranded bags 
and didn’t discover until later, when they sent in samples for 
checking, that it wasn’t Scotts’ at all, but worthless chaff. 

The two victims had forgotten a lesson of which we can all 
stand to be reminded: that the branded package serves for far 
more than to protect and convey the product; it is the buyer's 


warranty and the priceless protector of the seller's name. 
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LOZOTHRICIN 


ASPIRIN - ANTIBIOTIC 


Better packaging Ideas... bigger sales 


More people every day are healthier and happier, thanks to Rexall. Thanks to Metalam® too. This magic 
foil packaging material delivers Rexall products in peak condition . . . seals out moisture, air and light, 
until the moment of consumer use. Better packaging ideas mean bigger sales for Rexall. Perhaps for 
you too. If you’re interested in Metalam, call on us. Our packaging specialists are eager to serve you. 


The Dobeckmun Company, Cleveland 1, Ohio - Berkeley 2, California - Bennington, Vermont 


Atlanta: E n« Charlotte - * Indianap + Kansas City + Lexington + Los Angeles + Memphis + Milwaukee 
* Portland + ‘ 
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EYES FOCUS NATURALLY on the triangle within the circle to identify this new 


carton for MEL'O, the all purpose cleaner. Still the standard 24- 
ounce package, it has been redesigned to enlarge the display face, 
add eye appeal, and provide an easy method for opening. The de- 
sign, the paperboard, and the fine quality of the finished carton 
all bear witness to the skill and experience embodied in our com- 


plete PLANNED PACKAGING facilities. 


THE OHIO BOXBOARD CO. 


“Home of PLANNED PACKAGING” 
RITTMAN © OHIO 


Manufacturers of paper boord, folding boxes, corrugated and fibre shipping containers, and converted specialties 


SALES OFFICES, RITTMAN, O. © AKRON, O. © CUYAHOGA FALIS, O. « CLEVELAND, O. « COLUMBUS, O. 
YOUNGSTOWN, ©. « CINCINNATI, O. « TOLEDO, O. © MANSFIELD, O. *« CANTON, O. « CAMBRIDGE, O. 


PITTSBURGH, PA. © ERIE, PA. © NEW YORK, N.Y. «© CHICAGO, ILL. «© EDWARDSVILLE, ILL. 





Another new development using 


B. F. Goodrich Chemical ~ =~ 


Knocked-down carton 


Geon polyblend liner 


THE CARTON THAT ACTS LIKE A DRUM! 


Geon vinyl plastic liner cuts cost of packaging lard, oils, pharmaceuticals 


ERE’S a new combination that 

cuts packaging costs, eliminates 
waste and saves storage space—a 
paper board carton with a removable 
liner made of Geon polyblend. 

The Geon liner makes it possible 
to use cartons instead of expensive 
metal containers for packaging many 
products. Because of Geon, the liner 
resists oils, greases and many chemi- 
cals. Easily sealed, it does not per- 
mit the contents to seep or migrate 
through the liner—does not contami- 
nate the contents or the carton. It is 
abrasion-resistant, odor-proof and 
flexible at high or low temperatures. 


And look at this extra saving! The 
knocked-down cartons and the liners 
are stored flat until needed—a big 
reduction in storage space. The liners 
are easily inserted—can be made to 
fit practically any shape container. 

Helping find ways for Geon ma- 
terials to develop or improve more 
saleable products are jobs that we do 
regularly. Versatile Geon comes in 
readily adaptable forms—as resins, 
plastic granulesand liquid latex. These 
forms may be processed by calender- 
ing, extruding, coating or molding 

can be compounded in a wide 
range of attractive colors. We'll help 


you select the form best suited to your 


needs. For technical information, 
please write Dept.GL-5, B. F.Goodrich 
Chemical Company, Rose Building, 
Cleveland 15, Ohio. In Caiada: Kit- 
chener, Ontario, Cable address: 


Goodchemco. 


GEON RESINS « GOOD-RITE PLASTICIZERS .. . the ideal team to make products easier, better and more saleable 


GEON polyvinyl materials « HYCAR American rubber « GOOD-RITE chemicals and plasticizers « HARMON colors 


MAY 1953 7 





PROTECTED 


Buty! rubber added to the 
coating of a special waxed 
glassine gives an extra-tight 


seal, increases moisture pro- 
tection, keeps crackers crisp 
for the longest possible time 


More than 600 Riegel Papers are 
now proving their value for many 
of the nation's best-selling brands. 
It is the greatest variety of pack- 
aging papers available from any 
one source. 

Somewhere among this vast 
selection you may find a better or 
a more economical protective pa- 
per for your product. If we don't 
have what you want, we can prob- 
ably ‘‘tailor make’ a new paper 
to your specifications 

Write us now and tell us what 
you want paper to do for your 
product. Riegel Paper Corporation, 
P. O. Box 170, Grand Central Sta- 
tion, New York 17, N. Y. 


Tailor-made Packaging Papers 


GLASSINES AND GREASEPROOFS 
Plain e Waxed e Printed e Lacquer-Coated e Laminated 
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The luxury liner Queen of Bermuda 


Acme Steel announces a Contest for uses of flat steel strapping 


Here’s your chance to win the vacation of a lifetime— 
an all-expense tour for two to sunny Bermuda! 

Here’s a contest designed to help industry do a 
better job in shipping and materials handling —to help 
any individual or any company that ships or handles 
anything—and it’s an easy contest to win! 

Just tell us about a successful use of flat steel 
strapping. 

@ It may be a use that reduces damage-in-transit, 
that helps insure S.A. (Safe Arrival) of goods. . . 
or it may save time and money on packing, ship- 
ping, loading, tallying or storing, as compared 
with previous methods. 

It may be a use that has paid off in your own 
company, or it may be one that someone else has 
found but will let you tell about. 

@ It may be a use of Acme Steel Strapping, or 
someone else’s flat steel strapping. 

This contest is open to anyone in industry, except 
employees of manufacturers of flat steel strapping, their 
subsidiaries and their advertising agencies. 

Entries must be submitted by July 20, 1953. Entry 
blanks, rules, and complete details are yours for the 
asking. Just send in the coupon to Acme Steel Products 
Division, 2840 Archer Avenue, Chicago 8, Illinois. 


MAY 1953 


FIRST GRAND PRIZE 


All-expense trip to Bermuda, for two 
(or $1,000.00 cash) 


SECOND GRAND PRIZE $500.00 
THIRD GRAND PRIZE $250.00 


Fourth Prize $100.00 
Fifth Prize 

Sixth Prize 

Seventh Prize 

Eighth Prize........ 

Ninth Prize 

Tenth Prize 


Eleventh Prize $100.00 
Twelfth Prize 

Thirteenth Prize 100.00 
Fourteenth Prize... . 100.00 
Fifteenth Prize 

Sixteenth Prize 

Seventeenth Prize. . . 106.00 
.. 100.00 





Eighteenth Prize. . . 
Fees See see ag& eee ee 
Acme Steel Company, Dept. MP-53, 2840 a 
Archer Avenue, Chicago 8, Illinois. Please send 
me entry blank and complete details on your 
steel strapping contest. 
Name 
Company 
Street Address 
City Zone State 


fee ee see eee ee es es ld 
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“Surprise? The n w range came” 
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oo ‘and dinner i is €OC king itself!” 





Gas and electric companies have brought better living to 
practically every American home. Low-cost current and gas 
are taking over more and more of the homemaker’s chores. 
With educational brochurcs and folders, alert public utilities 
have built consumption of power, through the use of appli- 

ances, to tremendous volume. 
g tect il There are good reasons why many of these messages of 
‘eure a. modern conveniences are printed on Oxford papers. Extra 
a printing accuracy and colorful, appealing pictorial repro- 
duction make Oxford grades fit foundation for pages that sell. 


xford Papers 
dlp Build Golo — 


OXFORD PAPER COMPANY, 230 Park Ave., New York 17, N.Y. * OXFORD MIAMI PAPER COMPANY, 35 East Wacker Dr., Chicago 1, Ill. 
Mills at Rumford, Maine, and West Carrollton, Ohio 
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OLD TIME FAVORITE prachaged 


Sara Lee Fruit Cake 
Has MODERN APPEAL in 


TRI-STATE Sigil V bolle 


Gottfried Baking Co., New York City, bakers 
\V + 
\ it of Sara Lee 
a’ > 
KE Cake” 


a la mode, Crystal-clear, transparent, rigid plastic guards 


“The World's Finest Fruit 


iW know the sales appeal of packages 


Tri-State met Gottfried’s needs 
with Stock Box No. 160. This 
234" x Bl2" x 212" container 
perfectly fitted the dimen- 
sions of their 1-pound fruit 
cake package. It provided a 
low-cost sales plus that 
carried Sara Lee through a 
gala selling season 


a la mode 


their famous fruit cake, shows it at its best. Dirt, dust, 
grime can’t spoil this product’s goodness. And buyers of 
Sara Lee Fruit Cake find scores of uses around the house 


for the bonus box after they've eaten their cake 


Whatever you package, wherever it’s sold, a Tri-State 
Rigid Plastic Box can deliver measurable marketing 
advantages like these to you. If we cannot supply your 
needs from our wide range of stock shapes and sizes, we 


will mold to your specifications 


The best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING CO., Inc. 


HENDERSON 6, KENTUCKY 


NEW YORK: 12 E. 41st St., MUrray Hill 3-6572 
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CHICAGO: 176 W. Adams St 


FRanklin 2-7292 DETROIT: 18401 E. Warren Ave., TUxedo 5-5500 
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Great American 


Brand Name 


Joins 


“mh Gree at 
Sales Show © Bat 


Watch them shine out, now, on Reynolds Aluminum Foil... 
the world-famous trade marks of National Biscuit Company! 
The first foil-packed cookies of the great Nabisco line 

are on the shelves... Chocolate Chip Pecan. 


And there are more to come. For the evidence is overwhelming 
. baked goods keep five times fresher in Reyseal*, 

Reynolds exclusive heat-sealing lamination of aluminum foil, 

wax and paper. And Reynolds brilliantly colorful printing 

on foil attracts shoppers irresistibly ... makes them 

buy for beauty, first, and continue to buy for quality. 

See how mouth-watering these cookies look... 

ever-fresh picture of an ever-fresh product. 

No “window” could show them to such advantage... 

because “windows” mean light rays that can spoil 

color and flavor. 


Put your product in “The Greatest Sales Show 
on Earth”... the ever-growing display of 
Reynolds Aluminum Foil packages and labels 
on America’s market shelves. Call the 
nearest Reynolds Sales Office. Or write to 
Reynolds Metais Company, 

General Sales Office, Louisville 1, Kentucky 


*Reg. U.S, Pat. Of. 


Pioneers of 
The “Kitchen Engineer”, with Progress | 
her Reynolds Wrap, knows and Aluminum foil 
demands aluminum foil packaging! } 


REYNOLDS ALUMINUM 


SEE “MISTER PEEPERS,” storring Wally Cox, Sundays, NBC-TV. HEAR “Fibber McGee and Molly,” Tuesdcys, NBC Radio Network 


Packaging 
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UTILITY and STYLE 


Specialization and experience combine the 
advantages of metal ends, the economy of 
paperboard and label in a single package—rugged 


and versatile in use, handsome to look at 


SEFTON FIBRE CAN CO. 


Piqua, Ohio 


St. Louis; New Orleans; Portland, Ore 
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Wh ° h f h Stronger Wrap for Big Packs 
1C O t ese Angier’s new Glass Wrap is rein- 
forced with strong glass fibres to give 


better protection at less cost. Water- 
proofed; flexible; up to 96” wide. 


PAC KAGING IDEAS () Check bere for facts. 


will cut your costs? 


Vapor-from-Paper STOPS RUST 
Saves greasing. Saves degreasing. It's 
Angier’s proven vapor rust preventive 
—VPIw Wrap. Easiest, sure way to 
store or ship your metal products. 
(0 Check bere for facts. 


Center-seam Sealing with 
Reinforced SNAKE TAPE 


It’s the fast way to seal cartons. Yet, 
that one strip along the center seam 
gives you a stronger closure! That's 
because Snake Tape is reinforced to 
give strap-like strength. 

Center-seam sealing is accepted for 
parcel post, railway express, air ex- 
press, and truck shipments; it also is 
accepted for carload and LCL rail 
shipments where rule 5, section 1 (c) 
of Uniform Classification applies. 

(0 Check here for FREE sample & facts. 


© Reinforced 


o Wanmreafl A check the ideas that interest 


: + Six widths ai you and send with letterhead to: 
© Easily dispensed | :  % 
“— net” : 2 ANGIER CORPORATION 

type machines ° Framingham 11, Massachusetts 


Since 1895 MaNuracTuRERS OF 


InpustriaL PackaGinc Papers 











the Ritchie display 


dramatizes the value ts 


# 

aids in the selling 
s 
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to the packaging that has 


changed the nation’s buying habits! 
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BOTTLES 


You can quickly see why MILLSPLASTIC 
bottles have hit the buying public with such 
habit-changing power 
Three words—lightweight, unbreakable, 
versatile—tell the story. They mean greater safety 
and usefulness for the consumer, reduced ship- 
ping breakage and spoilage costs for the cos- 
metic, drug and chemical manufacturer. Indus- 
trial users find that aside from these general 
advantages MILLSPLASTIC bottles have 
properties which make them the best possible 
containers for acids and a variety of chemicals 
The superior design and quality of MILLS 
PLASTIC bottles is evident in our two standard 
styles, Mills ‘‘Cylinder’’ available in 2-4-6-8 
oz. and quart and gallon sizes; Mills ‘““Oblong”’ 
ie Ge pub oe — in 2-4 oz. size. Both styles come in natural 
Polyethylene or your favorite color 
We also custom design MILLSPLASTIC bor 
tles in sizes, shapes and colors to meet your 
special needs. Atomizers, tubing and closures are available in standard styles 
or can be custom made 
Great as the impact of MILLSPLASTIC bottles has been, we don’t believe 
that the surface of their usefulness and versatility has been scratched 
Your product may have a use that can blaze new trails of profit when 
packaged in MILLSPLASTIC bottles. Why not talk it over with us or our 
sales agents today. *T. M. Reg 


ELMER E. MILLS CORPORATION 


2930 NORTH ASHLAND AVENUE @ CHICAGO 13, ILLINOIS 
Sales agent for the United States 


W. BRAUN CO., CHICAGO: 300 N. Canal St. «© NEW YORK: 715 Fifth Ave. 
DETROIT: 139 W. Maple, Birmingham, Mich. « ST. PAUL: 2109 Village lane 
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Rofrrosentatives 

H. B. Royce, Detroit 

Philip Rudolph & Son, Inc., Philadelphia 
A. E. Kellogg, St. Louis 

Norman A. Buist, Los Angeles 
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~ 
it’s Never Too Early 
To Plan Better Holiday Packaging! 


go almost always “later than you think!” Manufacturers of products with seasonal 
or holiday gift appeal must “look ahead” in many more ways than one. And an 
im portant one, that industry leaders never forget, is the character of the boxboard 
to be used in their packages. For cigarettes, cigars, tobacco, beverages — indeed most 
any packaged gift item—stand-out results are assured by the use of Ridgelo clay- 
coated, custom-made boxboards. 


Yes, they may cost a little more... like most anything that’s really superior. But 
the slight extra cost is an investment that pays off with a plus for any product whose 
buy-appeal is linked with eye-appeal. No other boxboard comes even close to 
Ridgelo in brightness, uniformity, and perfection of surface. A true custom-made 
line, it offers you finishes, colors, and coatings to precisely fit your individual carton 
design, process, and filling requirements. 


MLN Cision Jed 


REG US PAT. OFF 


BOX BOARDS 


FOR FINE FOLDING CARTONS 
MADE IN RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 
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‘ountless manufacturers who package their products in 
arsite Transparent Plastic Containers have found them 


a that “touched off” a resounding boom in sales. 


isture-tight, shatter-proof, sales-bright, these feather- 

. , ight containers slash shipping costs to the bone. Avail- 
% i, in a complete range of sizes and adaptable for many 

. pes of closures. Special sizes also made to your speci- 

fications. YOUR label and trade-mark can be multi-color 


printed right on the container for extra eye-popping appeal 


samples: 





sansensens Dash CONTAINERS 


CELLUPLASTIC CORPORATION « General Offices: 50 Avenue L., Newark 5, N. J 





Ask any one who has had 
ice cream, cake or pudding 
topped off with one of the 
delicious Evans* toppings... he 
will tell you the folks who 
make them knew exactly what 
they were doing when they 
decided on their slogan... 
"For Goodness Sake Use 


EVANS Toppings.” 


* The Evans Toppings shown 
here are—Pineapple... Cherry 
... Strawberry ...Walnut... 
Peean... Butterscotch. ..Choco- 
late Fudge. They are packed 

by the E. B. Evans Company, 
Philadelphia, Pennsylvania. 


E. B. Evans Company of Philadelphia seals its toppings with 
Crown Screw Caps with Slip Rubber Rings. This combination 
provides a safe, dependable, hermetic seal. At the same time 
these Crown Closures are easily removed when the housewife is 
ready to use the product. The bright three-color lithography gives 
these newly designed closures plenty of eye-catching appeal, too. 


Your Crown Closure Representative is always ready to show 
you the advantages of calling on Crown for your closure needs 

. why not get in touch with him soon? Crown Cork & Seal 
Company, Baltimore 3, Maryland. World's Largest Makers of 
Metal Closures. 
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¢ relanese 
These ( Acetate Windows 
Sold Towels! 





A steady backlog of orders is reported by Cone and Dundee — 
manufacturers of these towel ensembles. The experience oi 
these two houses proves again the ability of the window box 
to influence sales—even in the most competitive markets. 


In thousands of window box applications Celanese acetate 
film proves its superiority—in clarity ... flatness . . . cockle- 
resistance ... lasting “new” look .. . shelf life . . . and freedom 
from box distortion. 


If you are after new markets . . . increased sales .. . or faster 
turnover, count on the window box to pull its weight. For 
specific information and names of suppliers, write 

Celanese Corporation of America, Transparent Films Dept. 108-E. 
290 Ferry Street, Newark 5, New Jersey. 


Canadian affiliate, Canadian Chemical and Cellulose Com- 
pany, Ltd., Montreal and Toronto. *Reg. U.S. Pat. Off 
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FIDEL-I-TONE 


| ly 


lection by the judges’ panel of a Lord Baltimore 
lor top award in 1953 as “The Package with 
nest Full-Color Re production” set a record unpar- 


ed in the history of the Annual Carton ¢ ompetition, 


FOR THREE YEARS IN SUCCESSION — ever since the award was first estab- 
lished in 1951 by the Folding Paper Box Association, sponsors of the com- 
petition — Lord Baltimore, with its famous FIDEL-I-TONE process of fine 
screen reproduction, has been voted this coveted honor. 


The 1953 competition broke all records for both number and quality of 
entries. Yet Blonde Beauty, a six color pictorial carton produced for Helena 
Rubinstein, not only won First Award for Superiority of Multi-Color Print- 
ing, but also achieved distinction as the outstanding package of the entire 
competition —The Grand Award for 1953. 


Naturally, we take great pride in this singular recognition of our crafts- 
manship. But we take even greater pride in the sales records which LBP 
packaging has helped build for our customers. If you are marketing a 
product which can be presented pictorially, Lord Baltimore's quality repro- 
duction of packaging can be of marked significance in your selling picture. 


We welcome the opportunity to tell you more about how FIDEL-I-TONE 
and other LBP techniques of fine reproduction can mean added attention 
value and sales appeal for your cartons, labels, wraps and inserts. 


YOURS FOR THE ASKING — Crescendo, A Unique Record Collection... 
the LBP FIDEL-I-TONE album of the actual prize-winning cartons. 


Call or write early, as we have published only a limited number. 


The Lord Baltimore Press 


‘>nNn CoRPORATE DO 


FOLDING CARTONS « LABELS « WRAPS « INSERTS 


BALTIMORE 13, MD. NEW YORK 22, N. Y LOUISVILLE 2, KY. 
1601 EDISON HIGHWAY . 595 MADISON AVE. 6 594 STARKS BUILDING 
CHICAGO 1, ILL. LOS ANGELES 15, CALIF. 
333 NO. MICHIGAN AVE, ° 1231 SOUTH MAIN ST. 
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AN ANNOUNCEMENT 
CONCERNING 
MOISTUREPROOF FILMS 





n accordance with our policy of passing on to our customers the advantage 

of technical improvements in the production of “Cellophane”, we are 

proud to announce that we are now anchoring the coating of all our 
colourless moistureproof films. We are the first manufacturers in the world 
to do this at no extra cost to our customers, 


A moistureproof coating that is anchored to the base film is more firmly 
fixed: a moistureproof film with an anchored coating is thereby better than 
one without, as it is capable of standing up to more exacting conditions, 


Our colourless moistureproof films thus offer the user the following 
new advantages: 


ECONOMY Anchored coated films will now cost less than in the past. 


RESISTANCE TO WATER The new films will fully satisfy the British 
Standard for waterproof cellulose film. Being resistant to water as well as 
moisture-vapour, these films are more suitable for wrapping wet products 
and for use in moist conditions; they are less affected by varying atmospheric 
conditions. 


HEATSEAL Our colourless moistureproof films, having an anchored 
coating, now have a much greater seal strength. Their seals retain their 
strength in high humidities. 


The printing and bagmaking properties of our moistureproof films other- 
wise remain unchanged. 


WARNING 


British Cellophane Limited are the registered owners of the following British 
patents covering inventions relating to the manufacture of anchored moisture- 
proof cellulose film: 
545523 549833 559520 584217 593946 
593947 594332 602583 626536 626875 
6260876 647593 649719 650948 651769 
654342 655732 665479 670108 674728 
675477 677183 677184 677926 
Infringement of the above patents will be restrained by legal action. 
The following British patent applications, proceeding in the name of British 
Cellophane Limited and covering inventions relating to the manufacture of 
anchored moistureproof cellulose film, are pending: 
675475 (26794/48); 679727(17863/49); 22893/50; 29272/50; 075/51 


Issued by 


BRITISH CELLOPHANE LIMITED 


Sales Offices: 12/13 CONDUIT STREET, LONDON, W.1, ENGLAND 
Reg. Offices and Factory: BATH ROAD, BRIDGWATER, SOMERSET 
*‘CELLOPHANE” is the registered trade mark of British Cellophane Ltd. in Great Britain, 


Australia, Ceylon, Eire, Hong Kong, India, Jamaica, New Zealand, Trinidad and Tobago, 
Union of South Africa, Denmark, Iceland, Cyprus, Gibraltar, Pakistan and N. & 5. Rhodesia. 











MODERN PACKAGING 





a ..+ 


BOSTOK 
ROUND 


‘ 
She 


was sold when she saw it. The package whispered to her, 
yaxed, ‘Buy Me!’’ And she did. It happens every day with 
many famous brands who pack to attract in Maryland Blue. 
Blue is a double-duty package. It makes a strong, practical 
: tainer arid it acts as a powerfal advertising, merchandising 
also available en. ind selling tool. It puts your product's best foot forward 
in clear glass 


the passing parade of busy shoppers. Get complete details. 
Write for samples today. 


MARYLAND GLASS CORPORATION e BALTIMORE 30, MARYLAND 


Stops the eye... starts the sale 
pack to attract in maryland blue 
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..-1S NEVER A STAND-STILL WORD 


Few products achieve a reputation for quality by standing still, by 


indulging in the luxury of self satisfaction. 


As a matter of fact, quality itself, as every successful manufactures 


knows, is a relative thing. There is only one way to keep it out in front 


That's why, here at Gardner, we believe in never being quite satisfied 
with a good job. We feel an obligation to ourselves—and to our 
customers—to do even better, tomorrow, what we have gained recog- 


nition for doing well, today. 


We think that’s an important reason why vou'll find so many of 


America’s most famous products packaged in Gardner cartons. 


THE GARDNER BOARD AND CARTON Co. 


Manufacturers of Folding Cartons and Boxboards 


GENERAL OFFICES: Middletown, Ohio—-PLANTS: Middletown, Ohio; Lockland (Cincinnati), Ohio 
Sales Offices in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis 


GARONER 





CHANGE-OVER TIME 


The Versatile C-10-CC Candy Filler Packs 
all these types of candy without adjustment 


Candy manufacturers and distributors who pack- 
age a wide variety of hard, semisoft or easily 
marred candies will find the Model C-10-CC Volu- 
metric Filler ideal for their multiple requirements. 
It will handle all their products without adjust- 
ment when package size and volume are kept 
uniform. The Model C-10-CC automatically extracts 
the flat carton, opens it, tucks bottom flaps, cuts, 
forms and inserts liner into the carton and then 
volume fills the correct amount of candy. When 
desired, the liner may be omitted. Final operation 
on the C-10-CC folds the top of the liner closed 
and tucks and closes the top flaps of the carton. 
An automatic check weigher rejects any under- 
weight packages. Only one operator is required 
to supervise the machine, and speeds of 60 filled 
cartons per minute are available. 

Check the many varieties of candy packages 
shown and you'll see how the C-10-CC can fill 
your packaging problem. Write for complete de- 
tails today. 


NET & GROSS WEIGHING ® PACKAGE FORMING & FILLING ® CARTON SEALING, LINING, WRAPPING *& BOX MAKING 


BH a? AUTOMATIC BOX MACHINERY CO.,-INC. 


wihting / erating NATIONAL PACKAGING MACHINERY CO. *® CARTONING MACHINERY CORP 


122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 
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moisture-vapor 
barrier that 
meets your 
Army, Navy and 
Air Force 


specifications. 


More Protection 


in packaging 

your product 

for delivery to 

the nation’s far flung 
fighting forces. For 
Military Packaging 
specify... 


FLEX KIN. 


Samples and technical brochure on request. 
ACME BACKING CORP., Brooklyn 6, New York 





Pinnacle 
Orchards 
close 
Cartons 
faster 


with International Stapler 


Pinnacle Orchards, Medford, Oregon, growers and 
packers of fine fruit . 


. and nationally known for the 
famous, ‘Fruit O' The Calendar Club" gift boxes are 
enthusiastic users of International Stapling Machines. 
They report better closures, higher production, lower 
costs, reduced fruit damage, less pilferage, and 
better working conditions. Here's what Dan Hull, 
Pinnacle's assistant manager has to say about 
International Stapling Machines: 


‘‘We purchased our 
International Stapler 
late in 1951 and are 
very pleased with its 
performance ard re- 
sulting rapid, efficient 
closing of our gift boxes 
and the considerable 
savings in packing costs. 


‘Prior to 1951 we used 


four men to close our gift boxes . . since 1951 we've 
increased our daily production and use but a single 
operator for a shorter period of time than was re- 


quired for any one of the four previous operators. 


“Damage to the fruit during the closing operation is 
negligible and has been reduced since we do not 
have to turn the box over to close it . . nor do we 
have to exert extra pressure on any portion of the 
package. We believe this closure has lessened the 


amount of pilferage which can occur in transit. 


“Another desirable feature of the equipment is its 
portability. We pack and ship from various areas of 
the Pacific Coast and move our stapler from place to 
place in a pick-up truck.”’ 


From coast to coast, more and more fruit and 
vegetable growers are closing their cartons 
better, faster and at less cost with International 
Stapling Machines. Ask for Bulletin C/201, 


Package for profit..use International Staples for faster, finer closures 


a seal of security 


INTERNATIONAL STAPLERS 





International Staple & Machine Company 
806 East Herrin Street, Herrin, Illinois 
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Schlitz is a dependably-good 
favorite in millions of homes. Dealers welcome 
this fast-selling beer too. It is attractively packaged, 
strongly promoted, securely delivered. 
Retail sales clerks are stacking displays of Schlitz today—by the bottle, 
can and carton. UNION is among the major suppliers 
of corrugated shipping containers for Schlitz. 
Union cartons deliver the goods safely, do an 
effective merchandising job as well. 


4 a 
TRADE MARK 


/ 0" 
“UNION BAG & PAPER CORPORATION 


CORRUGATED CONTAINER DIVISION + Box Plants: Savannah, Ga., Trenton, N. J., Chicago, Ill. 
1400 E. State St., Trenton 9, N. J. * Southern Division Sales Offices: P.O. Box 570, Savannah, Ga 


Eastern Division Sales Offices 
¢ Executive Offices: Woolworth Bldg., New York 7, N. Y. 


Western Division Sales Offices: 4545 West Palmer, Chicago 39, II. 
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AACdERN merchandising experts agree 
that package design must be changed to 





hold public interest and acceptance . . . not 





























every year. . . but at that time when public 
buying impulse begins to reach right past your 
package—and pick up your competitors. Right 





now is a good time to talk about cans and can 
* dead designs. Heekin's fifty-two years of experi- 


ence—through all sorts of competition—is 





Morrisania available to you for consultation. Let Heekin 
Pot (hoes merchandising experts help your can ‘‘sell”’. 
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THE H EEKIN CAN . 2... 
PLANTS AT CINCINNATI & NORWOOD, OHIO: CHESTNUT HILL, TENNESSEE: SPRINGDALE, ARKANSAS 
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SAFETY SEALED IN... 


A coating of 
VINYLITE 


BRAND 


resins 
maintains 
sterility 


You can be sure that these BaNnp-am products keep sterile until 
used! They're wrapped in envelopes of glassine paper, coated with 
Vinytite Brand Resin. High-speed machinery heat-seals the resin 
to a closure that’s strong, sanitary, and airtight. 

And, in addition to providing a quick heat-seal, this coating of 
Viny.irTeE Resin protects the paper. It sticks tight, adds toughness, 
reduces the danger of premature tearing when handling is rough. 
It won't dry out, crack, or flake off. 

Paper coated with Viny.ite Resins is used for scores of packag- 
ing jobs. The Vinyurre Resins add gloss — enhance colors and 
printing. Odorless and tasteless, they can be used in contact with 
foods. They resist moisture, alcohol, acids, alkalies and oils. 

For the same reasons, they're used to line cans, foil, drums, and 
closures. They have the properties of the Vinytrre Resins and 
Plastics used so widely throughout defense and industry. Learn 
more about them by writing Dept. PZ-55. 
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The waterproof bandages themselves use vinyl film 
to seal in full protection. 

Data courtesy Johnson & Johnson 

New Brunswick, N. J., and Rhinelander Paper Co. 
Rhinelander, Wis. 


inylite 


BRAND 





TRADE \ J MARK 
BAKELITE COMPANY 
A Division of 
Union Carbide and Carbon Corporation 


UCC) 
30 East 42nd Street, New York 17, N.Y. 
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omething Newr! 


wiiclhel-Ta celle 


GOLD and SILVER” 


EMBOSSED © 


FOIL SEALS 


ON PRESSURE SENSITIVE STOCK 


World's fastest hand 
_ labeling operation 


It's worth a phone call 
or lettel today... 


' 
CHARLOTTE. MICH CLEVELAND DES MOINES LOUISVILLE 
“ k A { i Foster £ WH Chappel Joe Herrmons 
0 Hippodrome Bldg 3812 W Washington 416 Jefferson St 
CHerry 1.2468 70133 WAbaosh 1257 
MEMPHIS MINNEAPOLIS NEW YORK N.Y OAKLAND ST. LOUtS 
° “ f i hot Milore Te Marvin Yates Company 
asf 2 ee 646 W 125th St 600 Sixteenth St Arcade Bidg 
Miimphis 82574 LOcust 5309 MOnumen 12-0237 TEmplebar 27-1745 GAr field 0741 


a. m. steigerwald co. 


910 W. VAN BUREN ST. - CHICAGO 7, ILLINOIS 
TAylor 9-5400 












labels all kinds 
all types 
complete service 











a well known 
packaging engineer asked us: 


So 


' “Can you give me a laminated paper flexible 


enough to permit it to conform to the package.. 
without harming the quality of the paper?” 
a 
Our laboratory said, "Yes!" 


We went ahead and produced two new laminated papers— 
Flex-Lam and Flex-Fibre. Through embossing after laminating, 
these two sheets—one laminated, the other laminated and rein- 
forced—are made flexible enough to conform . . . without harm- 
ing the quality of the paper, the laminant or the glass fibres. 

After examining and testing Cromwell's flexible-laminated 
papers in use, this packaging engineer said, ‘I cannot think 
of a single place where paper is used for packaging where 
flexible papers cannot do the job better!”’ 

Cromwell flexible-laminated, waterproof papers are now 
being used to wrap furniture, newspapers, propeller blades, 
electric motors, sheet steel and hundreds of other products. 

Write us for free samples and ideas you may be able to 
use in doing a better packaging job 


How Cromwell Retains Flexibility Without Sacrificing Strength 


LAMINATED PAPER LAMINATED—REINFORCED PAPER 


en Sry 
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Weak spots which occur when 
the peaks and valleys in 
kraft sheets do not coincide 
ore eliminated by Cromwell 
process. 


Cromwell Flex-Lom has uni- 
form strength and flexibility 
throughout becouse kraft 
sheets ore embossed offer 
lamination. Note how paper 
contours ond lominant weave 
evenly together. 


CROMWELL 


PAPER COMPANY 


4801 South Whipple Street 
Chicago, Illinois 


a 








cP 





Where glass fibres run 
straight between kraft sheets 
they ore subject to strain ot 


in Cromwell Flex-Fibre, glass 
fibres are embedded in the 
ospholt and both kroft sheets 
embossed ofter lamination. 


weok spots in poper. 
Thus glass fibres conform to 
contour of paper and lomi- 
nont for greater strength 
ond flexibility. 


Your packaging problems may be solved 
by returning this coupon today! 


CROMWELL PAPER COMPANY, 4801 S. Whipple St., Chicago, Ill. 


Send me without cost or obligation your new folder of Cromwell 
Laminated Paper samples—Flex-Fibre, Flex-Lam and Fibre-Kraft. 


Name_ Title 





Firm 





Address 





Zone. State 





MP-5 
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Alcoa Aluminum Tubes 

VEE ue and styles 
yn ever-widening 
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As MANUFACTURERS of aluminum tubes and closures and the largest 
r of aluminum foil to independent package converters press ie 
developing new and better methods for packaging a aluminum 
@ research, engineering, design and development facilities in 


supplie 
continually 
Our complet 
able without obligation for assistance with your packaging problems 


ovail 
d Alcoa sales offices are listed under “Aluminum” in 


Conveniently locate 
the yellow pages of your phone book. Call us, or if you prefer write to: 
minum Company of America, 1760-E Alcoa Building, Pittsburgh 19 Po. 





Alu 


Aluminum 


ALUMINUM COMPANY OF AMERICA 
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There’s a Tupper Seal, air 
and liquid-tight flexible 
cover for Tupperware 2, 
5, 8 and 12% oz. 
Tumblers too, and these 
Tupper Seal, covers fit 
many other containers of 
metal, glass and crockery. 


Tupper Seal, air and liq 
vid tight flexible covers 
fit, and are included in 
the sets of all Tupper- 
ware Canisters. 





forele® 


The Tupper Seol, air and 

TUPPER / Seals liquid-tight flexible Por 
Top cover, specially de 
signed as a dispensing 
cover for specified diam- 
eters of containers hold- 





air and liquid-tight, flexible covers 
for Tupperware Tumblers, Canis- 
ters, Wonder Bowls, Cereal Bowls j ‘ 
and many another container of ing foods oveh a 
glass, metal and pottery, the con- scaled dressings, coteup. 
tents of which it is desired to keep 

fresh and wholesome. 





The Tupperware 50 oz. 
Canister is ‘standard 
equipped’’ with the 


Tupper Seal, air and liq- FORMAL NOTICE! 9th November, 1949 
vid-tight flexible Pour All 


~— i: Biiner EXCLUSIVE! 


Seal, air and 


liquid-tight U.S. Patent #2,487,400 


flexible Pour The cover of the Tupper- 
All cover is ware Bread Server which 
wed on every The Tupper Corporation has attained a position serves as a bread tray 


Tupperware 20 of leadership in this industry by incurring also is designed to give 
oz. Canister. great expense and expending painstaking effort Se eee ee 
in the development, design, manufacture and Flexible protesy ieane 
exploitation of its many world-known products. contents fresh as no other 
such container 
The Tupper Corporation further has anticipated 
the inevitable attacks to which leadership is 
subject and has taken measures provided by law 
to preserve the creative rights to its products, 
methods and design by patent protection both in 
the United States and abroad. 


Tupper Seals for Tupperware shown in this advere ae me ge appar ate 

per Seal, air and liquid- 

The Tupper Seal, air and tisement are just a few of the forms covered in tight, flexible covers, 
liquid-tight, Pour All cover as this manner and are specifically covered by U.S. Tupperware Cereal Bowls 


a cover for 46 oz. cans; Patent #2,487,400. serve many another pur- 
Tupperware Sauce Dishes pose. 
and other containers of metal, 


gloss or pottery. Foods easily Only the Tupper Corporation, by U.S.Patent 
dispensed without removing #2,487,400 has the right to make, use and vend 
entire cover. container closures in connection with any and all 
at types of containers throughout the United States 
and its territories as covered by the claims of 
the Patent. 


Tupper Corporation will rrotect, according to law, 
the exclusive rights above cranted 


TUPPER CORPORATION The Tupper Seal, air and 

wen silat liquid-tight flexible cover 
e Tupperware onder made for Tupperware 8 
Bowls ore usually fitted with oz. Tumblers also fits and 


Tupper Seal, air and liquid is sold with all Tupper 


sine ~ TUPPER CORPORATION ware Funnels ev o ‘ov 


qurED storage containers. 
Manufacturers of — CONSUMER, INDUSTRIAL, PACKAGING AND SCIENTIFIC PRODUCTS 
Factories, Laboratories and Sales Offices: Farnumsville, Mass., Orlando, Fla., L’Epiphanie, P.Q. Showrooms: 225 Fifth Ave., N. Y. C. 


ADDRESS ALL COMMUNICATIONS TO: Department MP-5 


COPYRIGHT TUPPER CORPORATION 1949 
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VERSATILE METAL CONTAINERS 


Personal Designs Our Spec 





40th Anniversary 
of Quality-Service Quality OUVE CAN COMPANY <.,.:. 


MANUFACTURERS © DESIGNERS 
PLAIN @ LITHOGRAPHED 
METAL CONTAINERS 


450 N. LEAVITT ST., CHICAGO 12, ILLINOIS 
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LEADING CANNER MECHANIZES 
BRIGHT CAN PALLETIZING 


STANDARD-KNAPP EQUIPMENT PALLETIZES 600 CANS 


STANDARD-KNAPP bright can palletizing and de-palletizing 
unit in large U. S. food canning plant. Cans are palletized at 
high speed after cooling by equipment at right and de- 
palletized after storage for labeling on unit at left. 


PER MINUTE...DE-PALLETIZES 1200 CANS PER MINUTE 


4 


j MAAR 10 


} 
. 


PALLETIZING suction head, equipped with vacuum cups, picks 
up full layer of cans. Layer is then gently deposited on pallet 
Can tiers are separated by kraft paper sheets which bind load 
together and limit “leaker spoilage. Operator controls lifting 
and releasing by means of push buttons. 


Compare your present bright can handling 
method with the Standard-Knapp system: 
One operator palletizes 600 cans per minute, 
easily, without laborious effort. A second 
operator de-palletizes them for labeling at a 
rate of 1200 cans per minute, again working 


DE-PALLETIZING unit's vacuum cups remove layer of cans from 
pallet. Operator swings load gently onto a Standard-Knapp un 
scrambler, which delivers cans in single file to a booster for 
conveying to a labeler. 


easily. You get more cans in a given space, 
because the kraft liners take much less room 
than wooden separators. Leaker damage is 
not only strictly confined, but leakers can be 
readily detected and removed during de- 
palletizing. 
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Right Down The Line... STANDARDIZE 
With STANDARD-KNAPP EQUIPMENT 


FOR CAN LINES-STANDARD-KNAPP PROVIDES 





UNLOADERS UNSCRAMBLERS LABELERS PACKERS 
also: CONVERGERS, PALLETIZERS and DE-PALLETIZERS, BOOSTERS, CARTON MAKE-UP UNITS, CASE GLUERS and SEALERS 


FOR GLASS LINES-STANDARD-KNAPP PROVIDES 





UNLOADERS RINSERS LABELERS PACKERS 
also; CONVERGERS, UNSCRAMBLERS, CASE GLUERS and SEALERS, CARTON MAKE-UP UNITS, WOODEN CASE CLEANERS 


= CARTON é BAG LINES-STANDARD-KNAPP PROVIDES 





COLLECTORS BALANCED LINE DIVIDERS PACKERS CASE GLUERS AND SEALERS 


FOR ALL LINES-STANDARD- KNAPP = — 


on all phases of your packaging opera 
— rt gu wt te hine 
"ta alized engin 





FOR THE COMPLETE 
S-K STORY 


oe STANDARD-KNAPP 


DIVISION OF EMHART MFG. CO. 


PORTLAND, CONNECTICUT 


SALES ENGINEERING ATLANTA, BOSTON, CHICAGO, CLEVELAND, 
SERVICE OFFICES . » HOUSTON, LOS ANGELES, NEW YORK CITY, 


SAN FRANCISCO, SEATTLE, ST. LOUIS 
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extra profits! 





& Unsuspected extra profits can be hiding among your cutting 
operations. Look for them! No matter what material you cut — from 
cardboard to cellophane, rugs to shower curtains —if it comes in 
rolls a Beck Sheet Cutter will do it. Reduces cutting costs, lowers 
handling and storage expense. Your job can be profit-engineered 
with Beck's specially-built-in features. Let us show you how to find 


those extra profits. 


CHARLES BECK HOWE CORPORATION 
406 N. 13th Street Philadelphia 8, Pa. 
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PLANTS LOCATED THROUGHOUT THE SOUTH 
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Self-service is today’s fastest growing sales 


trend. Getting consumers to reach for your 
product is the key. Frequently, the deciding 
factor is your package. Let Old Dominion 
help give your package more “reach” mag- 
netism. A complete idea team supported by 
unexcelled box making facilities is at your 


command. 


Executive Offices: LYNCHBURG,VA. + Sales Offices: CHARLOTTE, N.C 


THE SOUTHERN BOX MAKER WITH A NATIONAL REPUTATION 
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You get the right package 


CELLOPHANE 


PROBLEM: T’o give 
bacon the maximum eye ap 
peal in a package that sells 
itself . . . showing the shopper that 
bacon strips are cut in hal. for her 
convenience. Answer: Du Pont 
LSAT Cellophane for visibility 
p'us protection 


POLYETHYLENE 
FIM & 


PROBLEM: Packaging frozen turkeys for self-service 
requires an extra-tough transparent film that s/ays 
strong and flexible at low temperatures. Film must 
also conform to the irregular shape of the product. 
Answer: Du Pont Polyethylene Film 
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— for your product 


with DU PON eorice pe 


' ACETATE 
FILM 


PROBLEM: 'I'o give a label the extra sparkle that catches 
the shopper’s eye ... insuring a quality look that 

lasts under rough handling. Answer: a label laminated 
with gleaming, transparent Du Pont Acetate Film. 


ckaging Serve? 


To help you get a package that makes 
the most of its merchandising possibili- 
ties... and gives your product the kind 
of protection it needs, Du Pont offers 
115 varieties of three basic films 

Cellophane, Polyethylene and Acetate. 

Working with Du Pont’s packaging 
specialists, you take advantage of over 
25 years’ experience in meeting the 
packaging requirements of thousands 
of different products. You get the right 
answers to the vital questions of select- 
ing the right film type. Whether you 
need a film that’s moistureproof, or 
one that permits graduated moisture 
loss. A film that’s dimensionally stable, 
or one that conforms to irregularly 
shaped objects. One that’s tough and 
flexible at low temperatures, or one 
that has brilliant luster. 

And you can turn to Du Pont for 
help with questions of package con- 
struction . . . or consumer reaction to 
different types of packaging. Get in 
touch with your Du Pont representa- 
tive. For information on printed mate- 
rials and bags, get in touch with a con- 
verter of Du Pont films. Talk over your 
problem with him. Or write: E. I. 
du Pont de Nemours & Co. (Inc.), Film 
Dept., Wilmington 98, Delaware. 





Only Du Pont gives you 
all these packaging aids: 


WIDE VARIETY OF PACKAGING FILMS roomate 
tailored to meet the needs of varied prod and p 





TECHNICAL assistance to help you plan the most practical 
and efficient construction of your package. 


MERCHANDISING help through continuing nation-wide 
surveys of buying habits, to keep your package up to date. 


NATIONAL ADVERTISING to tinually strengthen 
consumer preference for your sethngel seeteate, 








DU PONT 
PACKAGING FILMS 


CELLOPHANE 
POLYETHYLENE + ACETATE 


*t6 us pat orf 


Better Things for Better Living 
. through Chemistry 
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GER 
with 
NIBROC 
WHITE PAPER 


Pack more eye-appeal in your package. 
Have more hands reaching for your prod- 
uct in self-service stores... where 76% 
of today’s grocery dollars are spent. Stop 
shoppers with the best in bag and sack pa- 
pers—Nibroc White*! 

With self-service, your package has to 
come alive—speak for itself —or lose out 
in this fast-moving competitive market. 

Nibroc White brings out the best in 
printing inks—gives your package a man- 
size amount of color—for bold display 
increased visibility. It makes a bag that 
is really tough—one that protects your 


product every step of the way. 


The beauty, durability and protective 


qualities of any package can be no better 
than the basic properties of the paper from 
which it is made. Our Technical Service 
staff will work with you to develop a 
Nibroc paper engineered to meet your spe- 
cific needs. Write Dept. RD-5, Boston. 


Sold only to paper converters 


BROWN [ig 


COMPANY, Berlin, New Hampshire 


CORPORATION, La Tuque, Quebec 


General Sales Offices 
150 Causeway Street, Boston 14, Mass. 
Dominion Square Building, Montreal, Quebec 
SOLKA A CELLATE PULPS + SOLKA-PLOK * NIBROC PAPERS + NIBR(K 


TOWFLS NIBEOX KOWTOWLS * NIRROX TOM ET TISSUE * RERMI 
SEWER PIPE, CONDUL: & ES + ONE NSOLES * CHEMI ALS 
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THE DESERT SUN 


Gruetling man-made weather tests IPI inks 


for resistance to sun, rain, exposure 


IPI’s Atlas Twin Arc Weather-ometer radiates more destructive energy than the sun at high noon. 
When printing inks are being tested, ten days in the Weather-ometer are equal to six months 


of outdoor exposure. 

Some printing inks fade with time; others darken; some remain stable. The Weather-ometer 
provides IPI technicians with a scientific yardstick—under controlled atmospheric conditions of 
sunlight and humidity—to determine the degree of light-fastness of inks for printing labels, posters, 


packages, book jackets, window displays or any other printed matter subject to weathering. 


This has enabled IPI researchers to develop printing inks with maximum resistance to 


outdoor exposure. 

IPI research at work for you 

Many important contributions to printing ink progress have come from IPI research . . . Vaporin 
heat-set inks, responsible for today’s high-speed magazine printing . . . new inks for lithography 


and flexography . . . new techniques which have revolutionized ink making. 


Scientist and technician work side-by-side in IPI laboratories, developing and improving printing 


inks to meet the changing needs of printers everywhere. 


IPI research is the key to better Interchemical Printing Ink—and more satisfactory printins 
; £ yi £ 


jobs for your customers. 


IPI, IC, Vaporin ore trademarks of Interchemical Corporation 


INTERCHEMICAL CORPORATION 


Printing Ink Division + 67 West 44th Street, New York 36, New York 


RELY ON IPI FOR LEADERSHIP IN INK RESEARCH 























PEDREL TT I) 57,000,000,000 
A YEAR INDUSTRY 


Containers of glass, of metal, of paper—machines to make, 
fill, label or wrap them— labels, wrappers and adhesives put them together 


and you have a $7,000,000,000 Packaging Industry. New Way Model ES Labeler 
with deep label bed and con- 
tinuous feed made by 


Packaging is one of a hundred industries in which Arabol is privileged to serve Chisholm-Ryder Co. 


the leaders. Out of 68 years of pioneering, ten thousand adhesives 
We invite the opportunity to 


formulas have been developed in our five laboratories. Arabol Adhesives are now submit adhesives samples for 
supplied for more than a thousand end uses. you to test in your own plant 
under your particular work 

ing conditions—for your spe 

Somewhere in your business, adhesives are required—in the making of your product, Cite requirements, whatever 
3 & ’ their nature. That is the one 

in its labeling, packaging and/or shipping cases. ae a a Se 
’ you o satisfactory results 

Your inquiry to Department 76 
will bring a prompt response 


Somewhere near your business there is an Arabol plant or warehouse ready to serve you. 


i? ARAB 


: ey SY 


THE ARABOL MANUFACTURING CO.... a nationwide organization serving major users of industrial adhesives 
EXECUTIVE OFFICES: 110 £. 42nd ST., NEW YORK 17, NW. Y.© CHICAGO + SAN FRANCISCO + LOS ANGELES + ST. LOUIS + ATLANTA + PHILADELPHIA * BOSTON * PORTLAND, ORE. © ITASCA, TEX. LONDON, ENG. 
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Eye-Catching Easy-Handling 
ATTRACTIVENESS EFFICIENCY 


Product-Engineered . Fast-Packing 
PROTECTION ECONOMY 


Gaylord’s famous quality control, seen and unseen, adds to the 
value of every Gaylord Box. For information and assistance with your 
packing probiems, contact the Sales Offices listed under ‘“‘Boxes (Gaylord)” 


in the classified section of your phone book. 


GAYLORD CONTAINER CORPORATION 


General Offices: ST. LOUIS + Sales Offices Coast-to-Coast 


: P shel’ “ oe 
4] 4 5 oe ; 
2 . . a ™* us 


fs 


atl 


CORRUGATED AND SOLID FIBRE BOXES + FOLDING CARTONS ¢« KRAFT BAGS AND SACKS ¢ KRAFT PAPER AND SPECIALTIES 
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(itor a L MOL prevents shipping damage 


as no other packaging method known! 


How often do your products arrive at their destinations seratched, cut or 
damaged in any way? Once a year — once a month — or oftener? If you 
had a single instance of damage in transit last year, it may be time to 
change to custom protection with Kimberly-Clark Interior Packaging 
KIMPAK*. Companies like the Speed-Queen Corporation who revised and 
streamlined their pac kaging operations have found that nothing else 
protects so efliciently, so economically. 

KIMPAK is soft, grit-free, easy to apply as wrapping paper It will absorb 
up to 16 times its own weight in moisture within 30. seconds — protect 
against shock, scratching, pressmarking, vibration, Kimpak is feather-light. 
yet gives more protection than most materials of far greater weight and 
density. Many concerns have found this important in reducing the size 
and weight of their packages, to offset recent postal rate increases. 

Regardless of the product you manufacture, KIMPAK — in its many speci 
fications — can be “tailored” to fit your particular needs. Today — investi 
gate custom protection with KIMPAK. For complete information, write to 
Dept. L-53, Kimberly-Clark Corporation, Neenah, Wisconsin 


A Product of 
Kimberly- 
Clark 
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Cosmetics Business Machines Furniture 


Heavy Machinery Confections Appliances 


) 
d 5 


rharmace 


Electronics Chemicals Glassware 
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Check all these 
features of BBD's 
new high-gloss 


EXCELLOBRITE 


FLEXOGRAPHIC INK 


for face-printing on cellophane 


[] Prints with a lustrous glossy finish that 


matches the sparkle of the film itself 


- inl 
Gives up to 25% more mileage than conven- 


tional cellophane inks 


Has excellent printability...dries fast. lays 
uniformly, prints clean, won't bleed in film 
plasticizers, resists blocking under high heat 


and humidity conditions 
100% pigmented for maximum color strength 


Has strong adhesion and flexibility... won't 


chip. crack or flake off 


Let a ‘‘shirt-sleeve'’ BBD flexo- 
graphic ink specialist show you on 
your own press how to get beau- 
tiful glossy printing on the face of 
cellophane with new EXCELLO- 
BRITE INK. 


1953 
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May be run at regular press speeds on any 
type of flexographic equipment, with smooth 
or metered inking rolls 

Overprints beautifully with either EXCEL- 
LOBRITE or regular BBD EXCELLOPAKE 
inks 


Is “tailor-made” to meet your particular re- 
quirements in a full range of brilliant stand- 


ard and special colors 


Can be used on all makes of moistureproof 
heat-sealing. moistureproof anchor-coated 
and semi-moistureproof anchor-coated cello- 


phane 


r more information about EXCELLOBRITE INK 
and convincing printed samples—-contact your near- 
BBD office or write to Bensing Bros. & Deeney, 


3301 Hunting Park Avenue, Philadelphia 29, Pa. 


Bensing Bros. and Deeney 


SALES COMPANY 
Flexographic Ink Specialists 
PHILADELPHIA - CHICAGO - WAKEFIELD, MASS. 
Pacific Coast; A. M. BOJANOWER, Los Angeles 


Export: McLAURIN-JONES CO., New York 
Canada: MANTON BROS, Toronto 





Dignified packaging has been an important fac- 
tor achieving powerful sales results for 
Harmony Pipe Tobacco. This brown and yellow 
paper canister is economically priced and pro- 
duced by Harcord for Liggett & Myers. Ready 
acceptance at the trade and consumer levels has 
been accomplished on a national scale. 


HARCORD MANUFACTURING 
125 Monitor St., Dept.MP-5, Jersey City, N. J. — N. 


This square canister for R. G. Dun 


HARCORD 


illustrates the economy of paper canister pack- 


aging for cigars. Personal service and attention to detail played a large share in 
the production of this package for DWG Cigar Corp. by Harcord. Eye-catching and 
attractive, this container is familiar at tobacco counters throughout the Midwest. 


Roi Tan Cigars —a name well known 
to cigar smokers, is now enjoying a new 
spurt in sales, Their paper canister is 
labelled in seven colors plus gold. Ac- 
cording to The American Tobacco Co., 
a Harcord customer, this round pack- 
age achieves top of counter display. 


cO., 


Reflecting the richness of the blend, 
Liggett & Myers’ Masterpiece Pipe 
Tobacco — packaged in a Harcord can- 
ister labelled dark blue and printed in 
red. Reports from the field indicate 
instant product identification at the 
point of sale. 


PAPER CANISTERS 
Y. Phone: BArclay 7-5685 


INC., 
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marks the “tops in tape”’ 


TEXCEL 


CELLOPHANE TAPE 


INDUSTRIAL TAPE CORPORATION, NEW BRUNSWICK, WJ 





DO YOU KNOW THE TOP 
MAN IN OUR COMPANY? 


In some companies it's the president the amount you need when and where 
who is the real boss. In others it's the you want them. We have only one rigid 
chairman of the board. In our company idea: The customer is top man and it’ 
it's you — the customer our job to please him. Won't you give us 


. a chance to prove it? 
We sincerely mean this. Our entire oper 


at b: ( ) aged ¢ y y Cac , “AT 
ition is based on the idea of giving each MANY FRIENDS of the Benj C Betner 


customer service that is hand-tailored to ; 
Co. now the Betner Division of Con 


fit his individual requirements ; 
tinental Can Company are vaiued cus 


That means you get the right container tomers of Continental as well. They can 
for your product and processing methods now place all their packaging orders with 
You get deliveries scheduled to your a single supplier of recognized reliability, 
needs and not our convenience. Research resourcefulness and technical ability 


and engineering services are available in Every Continental office is a Betner office 


gt 
T nvvon We ict 
CONTINENTAL CAN COMPANY, INC. WANTS off 


DEVON, PENNSYLVANIA 


E 


Plants also located in RICHMOND, VA., PARIS, TEX., 
BEAUMONT, TEX., APPLETON, WISC. and LOS ANGELES, CALIF. 


MODERN PACKAGING 








wd 
ES 
Se 


gent Pechere Gears SEH For 


IF YOU DO..YOU NEED 
THIS NEW 8 PAGE BULLETIN 


Your labeled products are competing with thousands of others for 
the buyer's attention. Is their outward appearance worthy of the 
contents? Send for this Round Container Labeling Bulletin, profusely 
illustrated, that tells you how to achieve clean, neatly labeled, salable 
containers at low cost. We tell you all about modern can labeling 
methods, and describe the machines available on the market today 
to give you top efficiency in your labeling department. 


PAISLEY PRODUCTS INC. 


1770 Canalport Avenue, Chicago 16, Illinois 


co 
~ 


Gentlemen: Pleose send me, at once, o free copy 
your Round Container Labeling Bulletin 


Learn all about the many Paisley scientifically designed Cold and 
Hot Pickup Gums, Lap Pastes and Spot Labeling Adhesives that can 
be useful to you right now. Be prepared to meet the competition in 
your industry with the help of Paisley Round Container Labeling 
Adhesives. Send for your copy today. 


TEAR OUT..PASTE ON LETTERHEAD..AND MAIL TODA 


NAME 


ADDRESS 


BUYER'S NAME 


i he EE ESA RRA EMI 


PRODUCTS INCORPORATED 


DIVISION OF 


MORNINGSTAR, NICOL, INC. 








Uariofactirors of luce. » Faster. Jlevin Adlbanires  Comenis. and velaled Cheminal Produéde- 
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40% fewer parts...25% more accuracy 


with Warner Electric Clutch-Brake on 


modernized Stokes & Smith packager 


WARNER 


electric 
motion control 


* controls filling opera- 
tion within +2% 


* permits 40% reduction 
in working parts 


* cuts set-up time in half 


* reduces assembly time 
and cost 


* simplifies control ted +) 4 am fele) 
ELECTRIC CLUTCH-BRAKE 


L.- always “time for a change’’ when you can make Cleaning maintenance is uc t lined design 


obvious design improvements like these so easily! looks 1 t and pleasing to the eye. Clut and Brake 
This new Model “EG” Universal Filler made by are self-adjusting. Electrical operation pe 
ied, pushbutror nt ast, p s¢ brakis 
Stokes and Smith Company, Philadelphia, Pa., is faster on control. Fast, precise brah 


and 25% more accurate easier to set up and simpler 
to operate more streamlined and less costly to man 
I Warner Electri 


ufacture—all direct or indirect advantages of using the 
Model 500 Warner Electric Clutch-Brake! 


tions on aln ostany it 
haps they can improve your machi vith only simple 


Warner units stop and start the auger filler. They per modifications, enough to give you a real competitive 
mit compact mounting of all working parts above the edge or Open new replacement sales Opportunities, 


filling station—keep parts free from dust and dirt Your Warner Representative will show you how! * 
& I 


ELECTRIC BRAKES & CLUTCHES 


FOR INDUSTRIAL APPLICATION 
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New drive, through Warner Electric Clutch 
Brake, has 40% fewer parts.. No cams 


or sprockets. Never needs adjustment 


| 


Clutch-Brake is mounted directly on auger 
filling shaft above planetary gearing 


Requires only 5%” shaft space 


1. Facilitates streamlining 
—Compact Warner Unit per- 
mits enclosure of all working 
parts above filling station. Re- 


duces cleaning maintenance. 


2. Controls feed acc 

rately —Fast, electrical actu- 
ation stops feed of powder 
from hopper when scole reg- 
isters predetermined weight. 


3. Simplifies control— 
Electrical Clutch-Brake permits 
fast, finger-tip control from 
panel near the operator, 
Speeds set-up. 


4. Automatic operation 
—When scale registers cor- 
rect weight of package, elec- 
trical signal stops auger feed 
precisely within + 2%. 


5. Simplifies cycling— 
Foot-pedal clutch actuation 
starts feed easily, instantly. 
Filling cycle pre-timed to pace 
the machine operator. 


Warner Electric Brakes, Clutches and Clutch-Brakes tic 


piveyounew que 


1 


There are only two main pa 


net. Operation is by 


rement and release of fricti 


1 


No coasting Of Silf pl iv 
" 
i 


into oft a 
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an armature and mag- n 


are extre! ! gh tor their 


eq li 
automatic cycles and remote ¢ 


relays, electric eyes, pushbut 


plicity of design and operation, gz! 


instantaneous 


se 


br 


etc te of applica- el 


F EQUIPPED WITH WARNER 


electric 


motion control 


yn is accurately controlled to synchronize motions— 


ve exact degree of speed and power required tor your 


lachine operation 


CONTROL ENGINEERING SERVICE 


irfaces. Torque ratings fe 


Warner of- 
rs complete application and control gineering 
rvice and field assistance. If you have 
aking, tensioning, indexing, or spec l-contre 
iced Warner brake and clut 
tor reliable recommendations on torque 


} 
ectrical Controls, Capacity, etc 


Warner Electric Brake & Clutch Co., Dept. PE, Beloit, Wis. ” 
[_] Please send your FREE Bulletin, WEB 6069. & 
[] Woul:' like to see working demonstration @ 
Firm Name e 
Individual Ld 

# 
Address & 


City —__—_State 





Paper of Unrivaled Beauty 
for a variety of 


Packaging and Decorative Applications 


EMBOSSED 


4h ne , 
A 








When you're called upon to furnish a paper that is 
different one that is exceptional in appearance, 
feel, and quality then specify luxurious Rhinelander 
embossed glassine. Here is a paper combining the rich- 
ness of glassine with the eye-pleasing effects of careful 
embossing. The result is a sheet ot unrivaled beauty 
especially suitable for applications such as book or 
magazine fly sheets, dust jackets, candy and confection- 
ery box liners, and protective top sheets for all types 
of products requiring a distinctive wrapping. Em- 
bossed glassine is available in transparent or opaque 


sheets, in an assortment of colors and patterns 


PATTERNS: Alligator, Cobweb, Frost, Herring- 


bone, Moire 


COLORS: Chocolate, Yellow, Oxblood, Tanger- 


ine 


SPECIFICATIONS: in 20 Ib. and 25 |b. weights 
(24 x 36/500) transparent and opaque 


@ 


Rhinelander, Wisconsin 
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Sturdy steel drums and pails—made with care 
and accuracy in every detail—provide depend- 
able protection for the best sales assets of 
your products. They make certain that the 
qualities that have been sold to your customers 
remain safely sealed. 

That's why J&L Steel Drums and Pails are 
standard packaging specifications for many 
leading product brands. They have proved 
through years of dependable service that they 
meet the most rigid tests for durability. 

Plants forthe manufacture of J&L Steel Drums 
and Pails are located in leading industrial 
centers to assure quick, efficient service to 
meet your requirements. Call the nearest J&I 
office . . . or, contact our headquarters office 
in New York City. 


JONES & LAUGHLIN STEEL CORPORATION 
Container Division 
CHRYSLER BUILDING * NEW YORK17,N.Y. 


PLANTS: Bayonne, N.J. ... Cleveland, Ohio Philadelphia, Pa New Orleans, La 
.-.» Kansas City, Kan Adanta, Ga. ... West Port Arthur, Texas .. . Toledo, Ohio 
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CROMPTON | 


VELVET AND 


Boxes courtesy of Farrington Manufacturing Co., Boston, Mass. and Shields Box Manufacturing Division, Attleboro, Mass 
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Good things should come in beautiful packages . .. made of Crompton 
Velvet or Velveteen. When these fabrics are lavishly used in the 
lining or covering of the packages which hold your product ... the 
job of selling your product is made all the easier. 


Because Crompton Velvet and Velveteen are the most flatter- 
ing backgrounds for anything you have to sell. Even 
the Old Masters, who had painted the 
portraits of the lovely ladies of 
their time, knew the powers 
of Velvet. When they wanted 
to express the eternal fascina- 
tion of a beautiful woman, they 
dressed her in Velvet. 


And so it is today ... in modern 

packaging. Velvets are still the 

great glorifiers . . . highlighting a 

product, enhancing it, glamorizing it ... making it completely irre- 
sistible to the buying eye. In jewel boxes, silverware chests, cases 
for pear! necklaces ... the rich, magnetic touch of velvet acts like a 
charm ... showing off a product to its most flattering advantage. 





What’s in a package? More than the actual product you're selling 
today. A velvet or velveteen case will live a practical life of its own 
as a carry-all or treasure chest for costume jewelry, trinkets, cuff 
links, tie clips, ete. 


With your trademark permanently inscribed, the case 
becomes a lasting advertisement of your product! 


VELVETEEN 


Give the product the lift it deserves with velvet or velveteen linings, 
box coverings, display mats or trays. These fabrics will work won- 
ders with perfume, powder, pearls, women’s and men’s costume 


jewelry, silverware, pen and pencil sets, watch cases, money clips, 
fine glassware and china, rings, earrings, religious articles, bracelets, 
watches, watch bands, medallions, precision instruments, lighters, 
cigarette cases, compacts, fine belt buckles, cutlery, articles of 
fine jewelry. 

Linings or coverings of velvet or velveteen cost but a few pennies 
more than flat fabrics that lack the selling appeal of these exquisite 
velvets or velveteens. 

If you have a specific packaging problem... if you want a box or 
case that will carry your name proudly .. . Crompton will be glad 
to supply you with a list of manufacturers in the box designing field. 


Crompto -Rich LO) d ( OS h oF 
1071 Avenue of the Americas, New York 18, N. Y. 
The Pioneer of American Corduroy & Velveteen it Est. 1807 
—® 
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RADO 


PACKAGES 


OPEN 
AMAZING 
NEW 
SALES 
POSSIBILITIES 


Rapo Packaces* are the sort of things Sales Mana- 
gers and Marketing Directors dream of but rarely 
find—practical, radically new, low-cost packages 
that ideally lend themselves to all-out consumer 
promotion. 

Rapo Packaces are all plastic. They are made 
automatically and continuously from a wide range 
of thermoplastic materials, both clear and opaque. 
The packages are made and filled simultaneously 
and can be of regular or irregular shape. 

Equally suitable for liquids or pastes, Ravo Pack- 
AGES can even be produced in the form of unique 
capless collapsible tubes which have self-sealing 
apertures, 

If you feel your product could benefit from this 
new type of packaging that is novel, practical, low 
cost and wenderfully responsive to consumer pro- 
motion, write to the Main Office of Technopol Lab- 
oratories, or to the Packaging Service Station near- 
est you for additional facts. 


*U.S.A. Patent Nos. 2,517,027, 2,530,400 
British Patent Nos. 599174, 599183 
Patented in 36 other countries. Other patents pending 


TECHNOPOL LABORATORIES LIMITED 


Tel: London Woll 9452-9453 @ 212 St. John Street, LONDON, E. C. 1, England @ Cables, Telohor, london 





Packaging Service Stations: 


S. AFRICA ITALY FRANCE BELGIUM 
UNIVERSAL PLASTIO GISIGER & PATRIZI (Algiers, Tunis, Morocco) (Holland, Luxemt'g, Belgian Congo) 
PACKS (PTY.) LTD. S.p./ S. E. P. (Soc. d’Emballages S. E. P. (Soc. d°Expansion de 
13/44, Menteith House, Piazza Santa Felicita 4 Plastiques) Matiéres Plastiques 
Smith Street, DURBAN. Firenze Office: 87 Rue Notre-Dame- Othe 41 KR le la Vallee 
des-Champs, ale 
eT PARIS 6. Phone Te 594.96 

AUSTRALIA ODEON 171-33 Factory: 68-7 Rue de l'Agrafe 
DIE CASTERS LTD Factory: 24 Avenue de la BRUSSELS 
Collingwood N.6., Republique CHATO! Tel: 22,19,32 
SWITZERLAND Victoria France. Tel: 274 
GISIGER & CO. A.G ‘. — ‘ aii 
Otfice: Pelikanstrasse 37 GERMANY AUSTRIA EIRE 

Ziirich I VERPACKUNGS Tupla Gesellschaft, Vienna TECHNOPOL PACKAGING 

Tel: 051,27.24.47 TECHNIK G.m.b.H IV., Wiedner Haupstrasse 8 SERVICES, 81/2 Aungier Street 
Factory: Obfelden Frankfurt/Main Telephone: A 34067 DURLIN. Tel. Doblin 52594 
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“Wilpnimt“EFFECTIVE-PROTECTIVE” PACKAGES 


sell em faster and oftener! 


Whatever your bakery product, “effective-protective” 
Milprint packaging does the double job of keeping it fresher 

and selling it faster! Sales-wise Milprint designers draw 
on a vast background of practical merchandising ex- 
perience to develop packages with greatest eye-appeal 
...Milprint craftsmen translate design into colorful 
precision printing that sparkles with buy-appeal. And the 
wide variety of printing processes and packaging materials 
available at Milprint means the right package for every 
product. For packages that really sell themselves—and take 
repeat orders—remember to call your Milprint man—/frst! 


PACKAGING MATERIALS 


Lit ee egRar wt 2 Ferrin 6 


General Offices, Milwaukee, Wisconsin 
Sales Offices in Principal Cities 


Printed Cellophane, Pliofilm, Polyethylene, Acetate, 
Glassine, Foils, Folding Cartons, Bags, Lithographed 
Displays, Printed Promotional Material 


This insert printed by Milprint 





Elsies Cheese Corner 


~ 


* #- 
Foi xS WHO KNOW CHEESE 





ANNOUNCEMENT 


THE 
GIBRALTAR CORRUGATED PAPER COMPANY 
INC. 
of North Bergen, New Jersey 
has purchased the Display Division of the 
RIVER RAISIN PAPER COMPANY 
of Monroe, Michigan. 


This Division, which specialized 
exclusively in point-of-purchase displays, 
will now be moved to North Bergen, 
where it will be operated in 

conjunction with GIBRALTAR’S 
Merchandising Display Division. 


To its many clients and friends 

GIBRALTAR is happy to offer 

these increased facilities for the CHLOROPHYLL 
creation and manufacture of sn 
proven corrugated floor-stands 

and counter-displays, 


i] 


fj ‘Gibrolter 


CORRUGATED PAPER COMPANY, INC. 
Em .. 


8101 Tonnelle Ave., North Bergen, New Jersey  LOngacre 5-3405, N. Y. or UNion 3-4700, N. J. 
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VES 
RIPLE-TESTED VAL 
i WER REJECTION RATES 


SCHRAD 
MEAN LO 


Aerosol loaders who have used vast numbers of Schradet 
Valves have found lower rejection rates, because Schrader 
Aerosol Valves receive the most thorough inspection. 
They're triple-tested .. . every critical component part 
100° machine tested for correct tolerances. Low rejec 
tion rates mean lower costs. And the elimination of ‘dud’ 


returns from retailers protects the reputation of your 


me THE BEST AEROSOLS 


No Aerosol Product is Better than its 
Valve—No Valve is Better than Schrader’s HAVE 


Schrader produces Aerosol Valves with fully automatic FAM VALV 
machinery ... maintaining complete control of produc (|S SCHRADER 
tion, because nothing but raw materials are bought out 


side. Schrader even makes its own metal closures 3 AND) 


ATRACTIE presooe 


Arrow points clearly to direction of spray 
Flexible operating portion of Presdome is countersunk 
Solid button recessed for valve pin 
Valve pin designed for positive spray shutoff 
Solid plastic dome grips closure shoulder permanently 
no slipping or turning 
Famous Schrader seating principle is used in the valve 
Caps available in various colors to match your label by request 


Special tamper-proof locking tab is available 





| AEROSOL VALVES made by the 


manufacturer of the Standard Tire Valve since the first Automobile 














MAIL THIS COUPON TODAY 


A. SCHRADER’S SON 
Division of Scovill Manufacturing ¢ F | k ted 


You are cordially invited | 
470 Vanderbilt Avenue, Brooklyn 38, N Y Dept. MP 


to visit 
the Schrader Suite Please send me Se dud 3 ee 
ot the Chemical Specialties 
Name 


Mfgrs Association Convention 


Drake Hotel, May 17 to 9 Company 


Address 
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attention, 
advertisers! 


Qo 


NOVEMBER 


it’s “the most 
powerful single 
selling force 

in the 

packaging field’’. 


.. Will have full ... Will include 
circulation of 100-page 


Modern Packaging Buyers’ 
magazine! Directory 











1994 


Modern 
Packaging 


Encyclopedia 


Open NOW for Get full details by writing 
advertising space today to Advertising Department, 


reservations Modern Packaging Encyclopedia 


575 Madison Avenue, New York 22, N. Y. 





The creative art of the master pottery- 
maker finds its counterpart in the exacting 
skill Rowell devotes to making fine 
set-up boxes . a skill known by 


packagers everywhere. 


IN LRT ; 
ON Farnell Crim 


Mfrs. Fine Paper Boxes 
Batavia, 
N. Y. 


idbieiaihe af 


quality, 


crattsmans Mp 


-.80 into 


Rowell Boxes 
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Now! Soy Sauce 
ina pouch bag! 


Du Pont 


ALATHON 





Pouch bag for Chinese soy sauce given strength, 
flexibility and leak-proof heat-seal with coating of ‘‘Alathon’’ 


*Alathon” polyethylene resin on the inside fultille 
*“Alathon”™ in this thickness gave 


This single-service pouch bag for liquid soy sauce is ! 
an example of how Du Pont “Alathon™ polyethylene 


resin can be used to help solve many complex packag- 


every requirement 
the bag extra strength and insured a leak-proof heat 


seal. In addition, it helped make possible the inge 


ing problems. 

To successfully package soy sauce in a pouch bag, 
the bag must be strong, flexible and moisture-resist- 
ant, The bag must resist deterioration from the oils 


ious tear-strip pouring spout at the top of the bag 
Because of its unique combination ot propertie 


‘Alathon™ has helped develop many new packag! 
in the sauce. It must have a leak-proof heat-seal, yet ideas. “Alathon” is tough and flexible over a wide 
be easy to open without spilling. And, of course, any range of temperatures—from tropical heat to 70 


materials used must be tasteless, odorless and non- below zero... resists acids, alkalies and many greases 


toxic, Consider the advantages “Alathon” offers in multi 
A pouch bag constructed of a special paper made ply, duplex or single-ply bags, chipboard containers 


on a glassine machine with a 3-mil coating of Du Pont and trays, fiber drums and cartons 





E. 1 du Pont de Nen & ( 
Polychemicals 


WRITE FOR "yc" 


| 
| f“Alat 


00 | 
FREE B KLET Check type of package most interested in: Multi-wall bags ( 
| Single-ply and duplex bags | Pouch bags Fiber drums & 


Overwraps and 





hir 2m . ortons ). Chipboord containers & trays 
scribing the propertic nnerwraps uns 


BETTER THINGS FOR BETTER LIVING 
ises Of “Alathon’' 1 


..» THROUGH CHEMISTRY 


he packaging field, or 


* simply mail this handy 
fe VAS ToT pat ee] Rw coupon. We'll gladly pur 
you in touch with sources 


DEPARTMENT ot supply for packaging 


materials coated with 


‘PLASTICS » CHEMICALS [ii 
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3M-developed machine ups 
combination-deal output 


400% at Bristol-Myers Co. 


What’s the fastest, most dependable way to 
fasten two packages together for a special com- 
bination offer? Bristol-Myers wanted the an- 
swer, and they got it from 3M engineers: Auto- 
matic bundling machines and ‘“‘Scotch” Brand 
Cellophane Tape. Now Bristol-Myers auto- 
matically turns out 3,600 units an hour, and 
they report an amazing saving of $15,000 
through increased production alone. 

Why not let a 3M engineer work with you on 
your packaging problem? Let him show you 
new tapes and new methods for banding, seal- 
ing, coding and reinforcing. And let him show 
you how the right machine and the righi 
“Scotch” Brand Pressure-Sensitive Tape for 
that machine can do your job better in less time, 
at less cost. Write 3M Company, Dept. MP-53, 
St. Paul 6, Minn., on your company letterhead 
today. No charge or obligation, of course. 


‘Tape doot it quicken, betta, cheaper 


The term “Scotch” and the plaid design are registered trademarks for the more than 200 pressure-sensitive 
adhesive tapes made in U.S.A. by Minnesota Mining & Mfg. Co l nak of “Scot 

Sound Recording Tape, ‘‘Underseal" Rubberized Coating, “‘Scotchlite’’ Reflective Sheeting, ““Safety-Walk 
Non-slip Surfacing, “3M"" Abrasives, “3M"' Adhesives. General Export: 122 E. 42nd St., 


N. Y. In Canada: London, Ont., Can 


3M-DEVELOPED BUNDLING MACHINE makes an easily- 
handled combination deal by automatically applying 
two 5!4-inch strips of “Scotch” Brand Cellophane Tape 
to 2 packages of Vitalis Hair Tonic. 


SCOTCH 


BRAND 


Pressure-Sensitive 
h" Tapes 


St. Paul 6, Minn also ma 


New York 17, 
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he works 


NATIONAL 


C A ay Typical of NATIONAL CAN 
<_— > service ...in the labora- 


motor tory and on the line—are these 
° hotomicrographic stud- 
oil . 4 Benjamin B. Lipske — Director 


i rain struct of the Laboratory has worked 
ies of the iii ceece asta of for YOU at National Can for 
more than 23 years. 


steel and tinplate, of 

side seam and double seam 
construction. These stud- gg .» 
ies assure you a better can- ty inc 
ning operation. Typical « x) / 
NATIONAL CAN service SS 


... where it counts! 


NATIONAL CAN 


CORPORATION 


PLANTS AT: 
BALTIMORE, MD. 7 CHICAGO, JILL. 
MASPETH, WN. Y. . HAMILTON, OHIO 
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From this 


roll-fed 


Champlain Cutter-Creaser 


Cutter and Creaser shown inline with 


two Champlain Rotogravure Color units 


PLATEN PRESS QUALITY CARTONS 


at better than cylinder press speeds 


atcmestetelebectmattas) 
cart 


1 Cutter-Creaser that puts t 
ns well within the reach of all 


ses, and 


automatically strips ¢ 


ind brings to the carton manufacturer 
INCREASED PRODUCTION RATE 7.500 t 
MAXIMUM QUALITY the 

ay t better than cy 
UGH AUTOMATIC. STRIPPING ill 


‘Ticemerteatcemhug he 


high quality 
reasing ss speeds 
THORO 

terlocked 
LOW DIE COST 
CONSISTENT ACCURACY ) nt ntermittent 


it highest 


intric 
scrap is stripped 
with inexpensive steel rule 


feed ins 


ures uniforn 
speeds 

MINIMUM DOWN TIME 
nake-ready 


s new ¢ 


is only a mat 
4 


utter-Cr has no equal. But 
I ig equipment 


the ( 


utter-Creaser 


Champlain manufactures a complete line of roto- 
gravure, flexography, rotary letterpress and allied 
equipment for packaging and specialty printing. 


yn makers 


of platen pre 


and block or 


Meett-demeltrtitawmeltn: 


In one pass, 


irtons from a continuous web 
ill these PLUS advantages 


10,500 impressions per 


ss cutting and 


ite internal and in- 
automatically 


jig dies 





ABSOLUTE MINIMUM HANDLING OF 
STOCK ... “once through the press” princi- 
ple means no carting and storage between 
Multi-color Printing, Lacquering, Die-Cut- 
ting and Stripping. 

IMMEDIATE INSPECTION OF FINISHED 
CARTONS ... from roll stock to finished 
cartons takes only a few seconds. 
ACCURATE REGISTER . . . quick, one - pass 
operation of all inline equipment allows no 
time for change in character of stock. 
MINIMUM SET-UP TIME... no die impres- 
sion needed for printing register—dies and 
plates are pre-matched. 


Write today for catalog of Champlain press equipment and full 
information on the Champlain Cutter-Creaser Champlain Com- 
pany, Inc., 88 Llewellyn Avenue, Bloomfield, N. J. Chicago Office 
520 N. Michigan Avenue, Chicago 11, Ill @ +07 
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* Pp N r U M A T | C Packaging and Bottling Equipm 
N Avenue, Quincy 71 


PNEUMATIC SCALE Corp., Lrp., 82 Newport 


New Yor hivagoe San Fran 





ent 
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Reliably Identified... 
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bottles labeled per hour. In plant after plant, 
studies show that PERVENAC dry-labeling 
paper Gefinitely reduces the cost of applying 
a neat, permanent label 

For labeling wet or dry surfaces of almost 
any material plastics, film, foil, glass, 
paper, etc. you can’t beat PERVENAC. 
Contact your printer today and ask him to 
call the nearest Nashua distributor for 
No down time for adhesive clean-up, more PERVENAC samples 


More and more firms are using modern label- 
ing methods made possible by PERVENAC 
Nashua’s dry-labeling paper speeds up your 
production . . . completely eliminates glue 


* Registered trademark manufactured under Patent No. 2,462,029 


ASHUA CORPORATION 
: ~ 


NASHUA, NEW HAMPSHIRE 





NASENA |[-. 9 CREATIVE PACKAGING HEADQUARTERS 


PRINTED FILM © WAXED WRAPPERS * BOX PAPERS © BOX STAYS 
GUMMED PAPERS * HEAT SBAL PAPERS . FPLOCKED PRODUCTS 





PARTY PAPERS © PRINTED BANDS * CORRUGATOR § TAPE © SEAL 





ING TAPE © MOISTENING MACHINES ¢ TECHNICAL PAPER PRODUCTS 
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Tradition’s out the window. Its inventiveness 


that pays off 


cP\ime was when a manufacturer 
| could dress up a product in almost 
any kind of decorative wrap or con 
tainer that identified it as a “gift 
pac kage” and have a reasonable ex 
pectation that this prettying up would 
catch some extra sales for the seasonal 
occasion 

Those days are gone forever. Gift 
packages have become so common 
and so competitive that, to be suc 
cessful today, gift packaging must be 
selected and designed with the same 
meticulous care that is given to the 
packaging of standard lines of mer 
chandise. 

Fortunately, this principle is being 
widely recognized. More and more 
firms have come to realize that the 
gift package is an essential part of 
the year-round selling program—cov- 
ering as much as 15% of all wine and 
spirits sales up to 65% of perfumery 
ind cosmetic sales and 85% of jewelry 
ind silverware sales. Those are still 
among the top leaders, but actually 
there is no retail field that doesn’t have 
i great interest in gift packaging 
today 

Behind this broadening trend is a 
basic change in American gift-giving 
ittitudes. Under the influences of a 
depression, a wat high taxes and ris 
ing marriage and birth rates, we have 
become a much more practical-minded 
people It’s smart today to give some 
thing useful, even utilitarian, Whether 
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in today’s hot race for 


this attitude developed spontaneously 


in the consumer or was stimulated by 


perceptive packagers—such as those 


who first put can openers In attractive 


gift packages—is hard to say, but there 
can be no question that the trend ex 
ists and must be followed. 

The break with tradition in gift s 
lection has inevitably hada great effect 
on all gift-package design. The same 
attitude of mind that rejects the flossy 


DESIGNS, EMILY OPPA 


the gilt dollar 


RESTYLING of leading gift lines away 
from the traditional is indicated by these 
new Hickok promotions-of-the-month for 
belts and men’s jewelry: transparent 
Faster egg for March; striped box with 
wood thong closure for travel brush kit 
in April, birch log box for sportsmen’s 
jewelry in May; red acetate fir rackers 


for summer belts in July 


$1 





Z 


GADGET PACKAGES are pre 
ferred completely made up like this 
candy cane of colored foil for 
Harriet Hubbard Ayer cologne and 
sparkling snowman for Herb 
Farms. Cosmetic buyers do not 
like separate die-cut pieces that 


have to be put on by sales people 


OP tet Mag h “wAlOm ty 


GIFT FOLDERS being featured 
by Berkshire and Beautitul Bryans 
hosiery, supplied to dealers for 


dressing up the gift’ purchase 


DESIGN, EMILY 


DISPLAY PACKAGES that show contents are important for 


counter selling, like this ingenious two-compartment, one 


piece carton used by Mary Chess (upper photo) for Valen 


tine’s Day, Mother’s Day and Easter by changing inscription 


Direct selling as done by Avon Products Co 


packages which attract when shown by 


permits use of 


house-to-house 


saleswoman like the Avon House of Charm (lower photo) 


with moving parts to open the die-cut windows 


gift may also reject the floss) package 
Thus the gift packager today, while 
fighting an enormously broadened 
competition by de veloping something 
different 


the bounds of modern 


must keep novelty within 
streamlined 

good taste 
Gift-packaging techniques are gov 
erned further today by rapidly chang 
Ing trends in selling methods Phe 
almost universal swing to self service 
or self selection places more emphasis 
than ever on display packaging, even 
' 


on the counters of smart so-called 


service stores 


Today's questions 

For many years MODERN PACKAGIN« 
annually has given pring ipal attention 
in its May issue to the subject of gift 
packaging. In the beginning the chief 
purpose of these articles was to ac 
quaint users with new supplies and 
materials suitable for gift packaging 
for the following Christmas season 
During the war vears not much morc 
could be done than to point out in 
genious substitutes and alternates for 
the glamour packaging materials that 
could not be had 


Poday, with prac 


PINK SPARKLE on angel wings 
gave gift glamour to Rosedale box 
wrap in soft green last Christmas 


tically every decorative packaging ma 
terial almost as available as the nearest 
te lephone 


packagers ippear to be 


most interested in the broad basi 
principles that will help them adapt 
the literally 


supplic s on the market to the specific 


thousands of beautiful 


selling requirements that mean quick 
moving gilt pack iges in specific prod 
uct groups Today the 


isking 
What kind of gift packaging is 


pack igel IS 


my competition using and how will 
mine stack up against it? 

Is there any way for me to take 
the guesswork out of gift packags 
planning? 

Do I need a different approach to 
gift packaging to meet self-selling 
and self-selection trends? 

Will my gift package be easy for 
the stores to handle? 

How often should I redesign my 
gift packages? Can I repeat a suc 
cessful gift package or is it better 
to offer a new one? 

Should I plan a package suitable 


for vear-round gift appeal or should 


[ use strictly seasonal appeals 
What about removable 
ind wraps that permit the retailer 


sle eves 


to return merchandise to regular 
stock after the seasonal promotion 
is over?’ 


The new trends and influences are 
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NAPOLEONIC DRUM is handsome, hand-decorated metal container 


storage hamper 
Luxurious appearance is enhanced by 


and spirits 


acetate-laminated foil* 


particularly noticeable in t 
restvling being undertaker 
bv some of the consistently 


of gift-packaging material 


What leaders are doing 
For vears the Hickok Mfg. Co., ma 
kers of men’s belts and jewelry, has 
been a leader in the gift field. Season 
ifter season, about this time of year 
Hickok has come out with a new lin 
of boxed items, but for 
vears the boxing has followed a n 


*Supphed by 


Metlon Corp 
New York 16 Y 
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adopted by Sherry Wine & Spirits Co 


new 


reported to be no more costly 


© less traditional pattern--leatherett 


flects boxes, paper-covered 


é plastic 
bo ill done in heavy 


masculine 
browns, maroons blacks 
This vear the whole feeling of the Hic 
kok packages i being changed. Colors 
have been brightened up 


panied by the use of bold gold and 


colors ot 


accom 


white stripes in some instances 


Hickok pack 


il promot ms, one for ¢ ich 


es a¥re being pl inne d 


th, with the designs appropriately 


for the 


drawn transparent Easter eggs 


were offered in March for the com 


specific promotions 





as a gift package for at 


re-usable as wastebasket o 
ortment of wit 


decorative cushioning mat | hredded 


than shredded 


¢ llopl it 


pany s Neet 


constructe 
t birch los 
promotion of 

clips ind cuff link 
shape goll club 
etc. For the Jul | 


for two summer 

to look like fire 

tate tubes with 

base disks and pull 
with red ribl 


“man’s 
look” that appeals to the woman shop 
per. Hickok is keenly aware of the im- 
portance of restyling to provide a 
strong contrast to more conventional 
competitive approaches. 
that has 
done an outstanding job in meeting 
market conditions is Cannon Mills. No 
longer is Cannon alone in the field 


usual, decorative and has a 


A company consistently 


of towel gift sets, yet Cannon con 
tinues as the leader in the fieldt be 
cause it constantly pays attention to 
the trends in its field and each season 
is ready with a collection of colorful 
packages that will outsell competitors 
in practically every outlet 

Leading packagers agree that there 
is no way completely to eliminate 
guesswork in planning a gift package 
but there are many pitfalls that can 
be avoided. It is foolhardy, for in 
stance, to plan a closed, sealed pack 
age for an item which the customer 
to handle 
tailer wants to show in open display 


wants and which the re 


It is essential that the quantity pack 
aged and the price of the packaged 
item be in line with 


current con 


sumer preferences The package must 
be sturdy enough for handling with 
out coming apart. Nothing so irritates 
the retailer as gadget packages that 
need constant “fixing” on the counter 


+ See Cannon 
Mopenn Packacinc 


Mills 


Jan 


Packaged 
1952, p. 86 


Textiles 


Other articles 
ing in this issue are “Presentation 


on gift packag 
Packages” (p. 100), a discussion of 
special techniques for the company 
gift, and “Gift Wines” (p. 114), a 
report from various members of the 
California wine industry 


HARDWARE promotion by Peck, Stow & 
Wilcox includes 44 polystyrene-foam gift 
put-ups of tools packed in corrugated case 


dealer can use as chimney display piece 


or that become damaged and unsal 
able. An unnecessarily bulky package 
indicates bad planning in this day 
when every inch of retail space must 
produce a set volume 

The trend to self selling requires 
that almost every gift item have maxi 
mum display potentials. In the case 
of competing gift packages for similar 
merchandise—stationery, confection 
ery, specialty foods, for example—how 
often does the shopper pass up one 
item and choose another simply be 
cause its gift package stands out? It is 
important to remember that her choice 
1S much more likely to be determined 
by the package in such cases than 
wher she is shopping for standard 
items where the familiarity of brand 


is one of her strongest guides 


Pre-testing is a problem 
It is difficult for 
tribute gift-packaged merchandise na 


tionally in a variety of 


firms which dis 


outlets to pre 
test their packages. To line up a group 
of packages and ask large groups of 


people, either in the company or out 


side, is no way to do it because pref 


erences determined in this way may 
not even approximate those under dif 
ferent conditions at the point of sale 
Many the of 


salesmen; this is better because sales 


firms rely on reaction 


men are more familiar with the actual 
selling environment, but it is not al 
The suc 


cessful nationally distributed gift pack 


ways sure proof of success 


age today is probably a compound of 
a little guesswork, a lot of experience 
and the avoidance of known undesir 


SLOPING TRAYS of printed foil-lami 
nated paperboard with rigid transparent 
covers give smart appearance to assort- 
ments of Martex towels. PHOTO, GAIR CO 


BOOSTER for 
is this H. J 
of jellies in a Christmas-designed box 


holiday grocery sales 


Heinz Co. gift assortment 


made of corrugated 


al le 


well-calculated spirit of adventure to 


characteristics plus a certain 
try something new 

Retailers whose business is confined 
a better 
opportunity to do a fairly good job of 


to local clientele often have 


pre-testing ideas and in so doing have 
made valuable contributions to gift 
package planning generally in thei 
fields of merchandising 

\ striking example is the Sherry 
Wine & Spirits Co., liquor 
Madison New 


Phis firm probably has one 


quality 
dealers on Avenue 


York City 


of the most interesting operations in 


its field in the country. The imagina 
tive, wood-paneled interior of its store 
is designed to appear like the inside 
of an old wine cellar, the shelving re 
sembling the large circular heads of 
wine casks, Since 1934 the firm has ex 
ploited its own de luxe gift packaging 
of liquors and assortments, with the 
result that today 25% of its sales—10% 
above the national average in the liq 
uor field 


are made for gift giving 


YARN SALES 
packaged kits 
O-Wool imple 
ments to make dog leash, flowers, etc 


increased by 
Susan Bates Wagon 
contains 


are 


yarn and 








tifornia 
on Pak 


EIGHT-SIDED corrugated tray printed in red and green helped Mission Pak 


of Los 
Construction view 


to assemble and set up. PHOTO 


he firm’s early gift packages were 
largely assortments of wine and spirits 
pac ked in beautiful wicker hampers 
This attracted a large number of big 
name business firms making Christ 
mas gifts of wines and liquors to cus 


When 


adopting the same idea 


began 
Jack Aaron 
realized that to 
after 


tomers competitors 


owner of the busine SS 
hold the 


vear as well as to win new 


same customers veal 
ones he 
would have to begin creating new 
pac kaging ick as 

One of his most successful pack 
ages he Says, Was a large wooden 
bucket which he had spec ially made in 
New England. Last year he introduced 


‘Skotch Kooler,” a 


large leather and plaid travel hamper 


what he calls his 


and a huge metal container colorfully 
like a Napoleonic 


miniature 


hand decorated 


drum similar to a one he 


found in Paris. The luxurious appear 
ance ot these pac kages has bee a] 
enhanced further by the use of an en 


tirely new kind of decorative cushion 


TRANSPARENT DOME 
package gives drama to 
House of Nash billfold for 
Mother’s Day 


Angeles to solve the gift-packaging problem of mail-order 
at right shows how easy the tray is for the fruit packer 


GAYLORD CONTAINER CORP 


SLIP-ON COVERS trans 
form Holmes & Edwards 
acetate gift tubes to sea 
sonal promotion 


fruits 


ers 


ing material—shredded acetate-lam 


inated foil 


trim edge in 


a waste product from the 
the this 
material in sheet form and reported to 
than shredded 


production of 


be no more expensive 

ra llophane 
Both of the 

compl te success. M1 


they 


1952 packages met with 
Aaron felt that 
He and his brother Sam 


take sampl s of new pac kages to regu 


would 


lar industrial customers before 


going 


thead with production If these 


cus 


tomers are enthusiastic about order 


ing, Mr 


ages W ill be 


Aaron is quite sure the pack 
feels 
out the acceptance of other gilt pack 


right generally. He 
ages in the same manner, including a 
decorative metal container in which he 
packs champagne with ice for deliv 
ery as a bon voyage gift to any ship 
sailing from New York. Another of 


Mr. innovations is a 


bin” of wood, compartmented to hold 


Aaron's “wine 
12 bottles according to customer se 
lection and suitable for storing wine on 
1 cellar The bins 


its side In pantry re) 


MINIATURE Parisiat 
lamppost holds 3 
bottles of Corday 


dram 
per 


fume. Base is ash tray 


CASES OF 
Brewing Co. in 
rea 


home 


BEER are 


promoted by Gunther 
decorative corrugated contain 


for delivery; each holds four carry 


trays of SIX Cans. PHOTO, ROYAL DADMUN 


can easily be placed one on the othe: 
like blocks to achieve the 


ind appearance of a wine cellar 


usefulness 
The 


! also good shippers when 


mms are 


they are closed with corrugated-board 
covers, 

Mi 
attention of 
the 
out-ol 


Phrough his original ideas 
Aaron ittracted the 


ot dealers in 


has 
many parts ot 


country. He doesn’t mind an 


towner adopting similar ideas be 
cause restrictions on the shipment of 
liquor do not permit dealers in other 
states to be and it all 
adds to for the 


Avenuc 


competitors 
and fame 
attractive on Madison 

For gilt 
firm has been using set-up boxes with 


diffi 
gilt 


prestige 
store 
smaller 


yackages th 
] f 


transparent acetate covers \ 


culty in) planning the smaller 
packags is the variety of shapes and 
bottles of di 


mensions to pul 


sizes of Boxes must be 


accommodate any 
chase. All gift pac kages from the store 
ure wrapped in acetate-laminated foil 
Mr. Aaron has 


a material which 


CHRISTMAS Ohio 
Floral gift 
items when tray packaged and cello 


GREENS by 


Packaging Co. become 


phane overwrapped. PHOTO, MILPRINT 
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found most effective from an appear particularly good gift package one chandising is a year-round 


ance as well as from the handling business, involving 
presents for 157,000,000 birthdays a 
year 35,000,000 
saries, 1,700,000 marriages, 4,000,000 
births and 6,000,000 graduates, plu 


the many incidental gifts to hostesses 


vear, it was at first assumed that it purchases for 


standpoint. could be continued another year with 


— ‘ the same success. It has been found, wedding anniver 
Time for a change? 3 
: however, that cosmetic gift packaging 
General practice in most merchan is like women’s styles. There’s got to 


suce essful 


the 


may 


dising is to continue a 


be a “new look” for every promotion. 


season to Retailers like new items 


item from 


rhe 


one next 


not 


They cre- patients in hospitals, pe ople going on 


same rule, however 


SHELLMAR PRODUCTS COM 


ruoTo, 


apply to a gift package 


haps, to discover this were the cos 


If they 


metics 


companies 


PHOTOS, 


First, 


had 


MILPRINT, 


per 


Ine 


‘ 


ate more excitement in the store and 
the 


help to. stir enthusiasm in sales 


people. A package that is repeated 
is apt to be considered “old stock”: 


couldn't 
get rid of in the previous season 

In the field 
other reason for making changes rap- 
idly 


to imitate the higher-priced ones 


something a manufacturer 


cosmetics there's an 


The popular-priced houses tend 


To maintain prestige, the distributors 
of higher-priced lines therefore must 
get on to something else fast. 

But the appeal of “something new 
is universal and it is felt in gift pack 
aging in nearly all fields. That jewelry 
stationery, confectionery and house 
hold-textile firms are aware of it js 
indicated by the many announcements 
of new gift packages at least once a 
vear and, in many cases, for each sea- 
sonal promotion. The cigarette com 
panies redesign their Christmas gift 
packages each year. Apparently the 
liquot not felt 


the restvling of gift cartons annually 


manufacturers have 
to be quite so necessary. Among the 
photographs of liquor gift 
Mopern Pack 


many 
cartons that came to 
,cInG last Christmas, about half were 
substantially the same designs that 
had been used the previous year 
Pe rhaps, in this case, the brand iden 
tity established by a certain gift car 
ton was considered most important 

Whether a gift package should be 
planned for year-round appeal or for 
the seasonal promotion—Christmas, 
Valentine’s Day, Mother's 
Day, Father’s Day, etc. apparently is 


Easter 
entirely a matter of meeting the re 
quirements of the merchandising pro 
gram of the product in question. As 
has been pointed out in this publi 
cation a number of times, gift mer 


trips, people moving into new homes 
et 
such a sided 


Because it is man\ 


business, it is the opinion of many 
firms that the best gift package is 
one designed to fit any occasion. Thi 
principle has appeal because (1) it is 
economical and (2) retailers will not 
stuck outdated stock. Th 
pring iple is applicable to a large 
ber of 


silverware 


get with 
num 
items 


but 


in a great many other fields the vear 


products household 
hardware, baby items 
round gift package seriously limits 
the sales potential in the really big 
gilt 
the seasonal look desired 


seasons because it doesn't have 


; that will 
dress up standard items for the spe 


Seasonal sleeves or wray 
cial occasions, but which can be re 
moved after the seasonal promotion is 
over, appeal to be a good compro 
mise. But some packagers who have 
tried this technique report that these 
removable seasonal packaging aids 
are not so effective as they originally 
supposed. In the first place, it may be 
just as economical to prepare a spe- 
cial carton or package for the special 
occasion as to mcur the extra t X} erise 
of the special sleeve or wi ip, which 


double 


Many prefer to produce a good sea 


actually means packaging 
sonal package that will sell on its own 


merits rather than to use something 


which in their opinion is neither an 
out-and-out gift package nor a stand 
ard package—even if they have to tak 
back what's left after the s 


sonal promotion and repa kage it 


over 


On the other hand, there are appa 


ently just as many packagers who 
find the removable gilt wrap the most 
feasible aid to added gift sales. Thess 
those in big 


mass produc tion fields. Con 


packagers are usually 
volume, 
remoy ibl 
th 


tinued wide use of the 


Wrap Or sleeve is indicated in 
cigar and liquor fields and for 
standard drug-store toiletries it 
Labor saving is important 
With store help it a minimum 
days, it 


pack 
to offe: 


ready to 


that 


is essential, with gift 


ig 


es as with other packages 
the retailer packages that ar 
sell. Stores don't 


like pac } ages 
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have to be dressed up by their own 
help with separate die-cut pieces or 
decorations. The package that is a 
complete unit and needs only pricing 
and putting on the counter is most 
likely to win retailer acceptance 
There are exceptions, of cours« 
Nylon hosiery is one. Since hosiery 
is still sold for the most part in con 
ventional hosiery boxes, many hosiery 
firms have found it feasible to offer 
a special gift package or folder which 
the dealer may use to dress up the 
purchase at the time of sale. Several 
mills are adopting a clever new type 
of gift folder. Berkshire Mills is using 
one of these designed to fold to 
gether in such a manner that the flaps 
form a delicately colored butterfly 
‘Beautiful Bryans” stockings are be- 
ing featured in store advertising em 
phasizing a “lacy printed gift pack 
age.” Some firms have also begun of 
fering a spec ial seasonal gift box for 
the Ir hosiery Rosedale used a partic 


ularly colorful one last Christmas 
with seagonal design on a green back 
added by the 


application of pink sparkle on the 


ground and glamour 


box covering. 

Protection to withstand shipment 
is still a major problem to many gift 
packagers, particularly those who 
pack bottled goods and those who 
sell food specialties by mail order 
In both cases the package must be 
attractive as a gift, but sturdy enough 
to get the merchandise to the recipi 
ent safely. Often this can be done by 


PRESSURE-SENSITIVE strips on special printed acetate wrap turn Batha 













































LIQUOR CARTONS are so universal during the Christmas season that each 
firm must use ingenuity in creating distinctive design 


Handsome shape of 


Old Hickory decanter suggested use of a wide carton on which could be re 


produced a drawing of Andrew Jackson's historic home 


Arrangement of the 


printed wreath design on Chapin & Gore package provides striking mass dis 
play when three of the cartons are placed side by side 


the use of a decorative packags within 
a corrugated shipper, but a doubl 
package adds to the cost. Some firms 
have solved the problem by the us 
of decorative corrugated containers 
faced with colorful paper or foil on 
with interior packing that gives a 
pleasing appearance when the box is 
opened, The gift-fruit shipping boxes 
used by several fruit-by-mail firms 
on the West Coast®® are excellent ex- 
amples. Many firms still need advic« 
on this subject and will welcome the 
assistance of suppliers 

Gift packagers are also eager {for 


information on packaging develop 


®® See “Fruit by Mail,” Moprnn Packacinc 


Jan., 1953, p. 11¢ 






sweet can into Christmas package. Wrap-arounds, as easy to remove as 


to put on, were so successful, Bathasweet is reported to be re-ordering 


corr 


GCOODREN PRODUCTS 


PHOTO, 
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CUTTER-BOX 
waxed paper and aluminum foil 


rolls similar to 
packaging is a convenience Or 
chard Paper Co. is offering con 
sumers among this year’s put-ups 
of its gift-wrapping materials called 
Beauty Matched,” because they 
are color matched with consumer 
packages of Minnesota Mining & 
Mfg. Co.'s ribbons and tapes 


ments that will help them cut costs 


and save labor Among the best labor 
savers noted during the last year are 
the prefabricated bows and_ elasti 
cized arrangements that can be 
slipped right over a box, eliminating 
tving. Matchabelli’s Crown Jewel pe 
fume gift wrap was secured last 
Christmas with an elasticized golden 
cord and tassel made of laminated 
acetate and gold-colored shredded 
foil. B. Altman & Co., New York de 
partment store 


band 


store gift packages, saving endless 


used an attractive 


elastic with bow around it 
time In wray ping 

The distinctive store gift wrap i 
a decided asset and, all other thing 
being equal, a strong force in attract 
ing customers simply because shop 
[his article continued on page 201 
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ROLLOW GROUND 


4 1 WOALOW GROAeD 


SINGLE 
EDGE 
BLADES | 


Won. ax 


1M LIPAR OFSPENSER 


on eee 


WOALOW GROUND ¢ 


H. package small, pilferable 
har that 


easily slip into pockets or through the 


.to-manage items can 
wire mesh of supermarket push carts 
is a baffling problem to many pack 
agers of non-food items trying to win 
their way into self-service outlets 


After 
and error, the 


vears of extensive trial 
Pal Blade Co., Inc., has 
come up with a new carton package 


two 


for razor blades that suggests an an 


swer for many non-food items pre 


viously limited to service selling be- 
cause of the lack of proper packaging 
While it 


predictions, 


technique. is still too early 
to make latest 
from several field tests in chain drug 
these 


packages show 


reports 


and supermarket outlets with 


new Pal self-service 
volume increases of from 92% to more 
than 1,000%. 

The new Pal packages can be sold 
right off the shelf without a special 
just like breakfast 


cartons. The 


fixture, food and 


soap cartons are big 
enough to discourage pilferage and 
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FIX'TURELESS 


peal 


ra PAL: 


_, Saas 


PAL 
BES 


PAL Pm, PAL: 


LIKE FOODS, new blade packages can be taken from their shipper 
right on supermarket shelf without the need for 


package discourages pilferage, 


is convenient to handle 


and placed 
Bulk of 


and construction 


a special display fixture 
Same size 


is suitable for three types of Pal razor blades. Surface design of the package and 


illustration 


contain suitable quantities of blades 
specially priced to encourage a profit 
able sale. The 
removal from shipping boxes to be 
stacked on 


any preferred quantity 


cartons require only 


store shelves in 
They 
location as there 
that might be too 
wide or too high for the 

When the 


thing from tooth paste to T-shirts via 


standard 
may be 
placed in any is no 
fixture involved 
shelving 

rush began to sell every 
self service a few years ago, the razor 


blade 


ing this 


manufacturers 
market 


argument, as 


also began eye 
They had a good 


blades are 


often purchased on impulse 


razor most 
and pro 
duce a profit margin for the retailer 
up to 45% in contrast to the averags 
of 16% on food items 

Che first experiment was the place 
ment of traditionally packaged blades 
in display units near check-out count 


the check 


ers could watch out for pilferage and 


ers where, it was reasoned, 


where the razor blades would be good 


impulse items. It was soon found out, 


offer complete information 


and display potentials 


cher kers 


pilferage 


had ho 


and were too 


that 


to watch for 


however time 

busy to push sales 
Dx spite their 

for the item, 


lack of enthusiasm 
food had 
carried blades for years just as a con 
Pal Blade Co 
Inc., makers of the three most popular 


many stores 


vemmence to customers 
types of razor blades and second only 
to Gillette razor 
blade that 
with proper packaging blades could 


in total sales in the 


industry, was convinced 
be made a hot profit item for s« If-sery 
ce operators rather than a headache 

The company’s first try at a pack 
ige specially planned for self-service 
selling was a stapled carded package 
containing standard paper packs of 
blades secured in a sleeve along one 
side of the 
was prepared for all 


Pal blades: double 


and injector. A rack was furnished so 


card. A similar package 


three types of 


edge, single edge 
that the three types of packages could 
be displayed together The 


was virtually pilferproof and encour 


pac kage 
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BLADE PACKS 


Pal Blade points the way to a new approach 


in the packaging of small pilferable items for supers 


aged the sale of a popular-priced 
quantity—but the rack, measuring 17 
In. across the face, took up too muc h 
space for the volume most stores esti 
mate should be produced per squar« 
toot. 

Pal’s second package eliminated 
the EXCESS space objection 1 he sleeve 
arrangement was retained, but the 
wide card was removed. The paper 
board sleeve was made longer to 


carry selling copy and price at the 





top, and its very length made it diffi pe 
cult to conceal, A new display rack Cuanasene 
was provided which was only 6% in d worse RAZOR BLADES 
wide by 10 in deep and 10 in. high " r a 
This package met with greater suc 
cess than the first, but in eliminating FIRST TRY for supermarket acceptance was Pal Blade Co.'s carded package with 
one objection it created another. When blades in a pilferproof sleeve at the side. Bulkiness of the packages required a rack 
the taller packages were placed in the that took up too much of supers’ selling space. 
narrower rack, the unit was too high 
to be placed easily in standard stor 
shelving. This meant that stores had 
to place it on a top shelf, thus limit 
ing its locations 
This objection led Pal Blade to a 
new line of thinking. Why not design 
1 pac kage that could be stacked on the 
shelf without the use of any fixture 
the way most self-service packages 
are handled? The company believes 
its third package, following this prin 





ciple, is the answer 

This new package is a standard 
rectangular, glued-flap folding carton 
measuring 44% by 2% by 14 in. It is 


t a little bit too large to conceal ss sic 
eee ee ee ee speteerap deny SECOND TRY eliminated space-taking feature by narrow shape, tut still required 


wire rack which had to be filled and was limited for store locations because it was 
too high to fit standard shelf dimensions 


i pocket or handbag and larger than 
the mesh on any standard wire shop 
ping basket. By the use of different 
This article continued on page 189 


PAL 

‘Babes _— CHIPBOARD INSERTS in 
PAL. = dl _BiADEs _ = ~ $ since new packages are die cut 
INJECTOR E =o : BLADE: scored and glued to hold 
BLADES each kind of blade securely 
in the new carton packs, 

permit merchandising of Pal 

Blade Co.'s convenient plas 


tic dispenser unit. 
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ry he day when protective qualities 
i alone filled the requirements ot al 
successtul consumer pac kage has long 
ince passed As the materials and 
techniques of packaging have ad 
vanced, increased attention has been 
given to such other factors as con 
sumer convenience, ease of stocking 
and handling, and display and mer 
chandising appeal. And now it is be 
ing realized that if the package itself 
can be so designed and constructed 
that it controls the final form of the 
product—thereby — climinating addi 


tional processing 01 handling opera 


Package that 


Formed vinyl plastic cup. slung in 


a paperboard collar, gives decorative 
4 


shapes to butter 


tions—still another dimension can be 
added to package function 

A new package for butter and 
colored margarine, which has just been 
placed on the market in the Chicago 
area after an impressively successful 
preliminary sales test provides an out 
standing example of this new dimen 
sion. This package not only makes 
possible the merchandising of butter 
and margarine in attractive decorative 
shapes without the price handicap of 
specially molded prints but also actu 
ally molds the product's final shape 


Protected by a broad pate nt issued 


CONSUMER PACKAGES for Gracious brand butter and margarine, which 


introduces the new packaging technique. 


Five-color waxed folding cartons 


contain either one or two of the 4-0z. molds, with the molded shape dramatically 


illustrated on front panel and instructions for removal on back 


Actual mold 


is a special vacuum-formed, semiflexible, 2-mil vinyl sheet, suspended | 


spiral-wound paperboard collar. Printed 


t 

gasv® 
crions cose 
paste porta 


moval 


Pliofilm seals the top 


or margarine 


March 17 1953, the 
limited to table spreads, but is equally 


package is not 


adaptable to various other types of 
soft “plastic” foods which are pack 
aged in a viscous condition and subse 
quently hardened prior to sale. Ice 
cream, cheese, candy and ready pre 
pared gelatin desserts are typi il of 
some of the other foods for which the 
package is projec ted 

Chis new kind of package was con 
ceived and developed by the man® 
whose plastic “squeeze-color bag” 
revolutionized the packaging of un 
colored margarine during the postwar 
period and was ultimately adopted by 
most of the nation’s principal marga- 
rine producers, For its initial market 
appearance the new pac kage 1S be ing 
used by the inventor's own firm, Gra 
Evanston, Ill., for 
butter and margarine packed under 
his private label. 


cious Foods Co 


Gracious brand margarine and but 
ter are put up in 4-oz. and 8-oz. units 
consisting of a conventional type fold 
ing outer carton containing either one 
or two of the 4-0z. molded decorative 
portions in the specially designed in 
ner package. Attractively printed in 
red vellow green and blue, the ex 
terior cartons highlight a large illus 
tration of the molded product on the 
top display panel. Line illustrations of 
persons commenting about the decora 
of the product help to 
emphasize the point that the spread 


tive shape 


is already molded upon removal from 
the package, requiring no subsequent 
preparation. Illustrated instructions o1 
how to remove the product from the 
sealed inner package occupy the re 
maining display panel 

The heart of this functional new 


*Leo Peters, Evanston, Il. Mr. Peters hold 
ill patents covering the new package and the 
specially designed machinery necessary to pro 
duce it, as well as design patents covering a 
number of molded shapes in which foods may 
be packaged by means of this process 
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package is the inner component, 
which gives the product its decorative 
molded form, protects it against dam 
age in shipment and carrying, and 
permits removal of the product for 
table use without even touching it 
with the fingers. Basically, it consists 
of a spiral-wrapped paperboard ring 
or core approximately Iie in. deep 
and 3% in, in diameter, which supports 
the outer edge of a formed cavity of 
thin-gauge rigid vinyl sheeting. This 
cup like mold actually holds the 4-o0z 
portion of butter or margarine. The 
product is further protected by a cover 
sheet of printed 14-mil N-2 Pliofilm, 
containing no plasticizer, which is 
sealed to the edge of the pl istic mold 
leakproof 


The outer carton contributes 


forming a_ sanitary inner 
package 
additional physical protection, pro 
vides the essential sales information 
and product identification and gives 
each sales unit a square or rectangular 
shape, easily shipped, stored and dis 
played in the retail outlet 

The successful performance of the 
inner package in molding, containing 
and releasing the butter or margarine 
hinged largely upon the selection of 
a type of plastic sheet which would 
possess considerable resilience and 
even in a thin gauge be sufficiently 
shape-maintaining under the weight 
of the food within the pocket. Th 
plastic used for this application in the 
Gracious margarine and butter pack 
ages is 2-mil unplasticized clear trans 
parent cast vinyl chloride acetate 

Under the provisions of the patent 
various other types of suitable plastics 
may also be used for this purpose 
such as cellulose acetate, butyrate on 


propionate and unoriented ethylene 


mits turning inside out in 
step of removal of product 
pite its flexibility, the vinyl 


every detail of the mold in 


product. Many 
materials it can be 


product filled in a viscous 
to harden under 
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molds the product 


FLEXIBILITY of vinyl mold per- 
final 
Des- 
sheet 
is sufficiently rigid to reproduce 
the 
the 
mold are possible and with proper 
applied 
cheese, candy, gelatin or any other 


variations of 


to 


state 
refrigeration 


glycol terephthalate Incidentally, the 
use of this type of package for molded 
portions of ice cream now awaits the 
commercial production of the latte 
type film (Du Pont Mylar), which ex 
hibits great strength even at the low 
temperatures which would be required 
for hardening and storing this partic 
ular product 

rhe formed plastic pockets or cavi 
ties which give the product its ulti 
mate shape are made automatically 
on specially built equipment just 
prior to the filling operation, Th 
package-forming machine cuts off the 
individual paperboard rings from 
tubes of the material, adheres the cast 
vinyl sheet to them at the edge and in 
a continuous process yacuum-forms 
the packages to the 
that is desired 


special shap 


The actual forming operation in 
volves heating the plastic momentarily 
and drawing it by vacuum down into 
perforated cast-metal molds. As soon 
as the thermoplastic material comes 
into contact with the cool surface of 
the mold, it faithfully picks up the 
contours of the mold and retains that 
shape The present machine, incor 
porating two gangs of molds traveling 
on an endless-belt arrangement, can 
turn out 180 or more finished cavities 
per minute without difficulty. If de 
sired, this output may be multiplied 
in subsequent machines by including 
molds 


as many as eight gangs of 


PFELEVISION FILM 


cedure of peeling off Pliofilm cover, 
inverting the mold and droppirg 


out the molded spread 











































































































































































promoting 
the new package illustrates pro- 












































































which would quadruple present out 
put. 

Despite the thin gauge of the plas 
tic material, the butter or margarine 
filled into the molds accurately re pro 
duces even the most minute design 
details. This is due to the fact that 
the products are introduced into the 
mold at a temperature (75 to 90 deg 
F.) between the solidifying and the 
emulsion-breaking points, which ren 
ders them free Howing, yet is not suffi 
ciently high to affect the quality of 
the product or to cause the plastic film 
to soften and lose its molded form 

The formed containers are 


filled on 


after which the printed Pliofilm cover 


inner 
conventional equipment 
sheet, bearing the designation “butter” 
or “margarine,” is sealed across the 
top of the mold. The product is thus 
suspended mia formed transparent 
pouch in which it is completely sealed 
protected against mechanical damags 
by the sturdy paperboard core form 
ing the outer edge of the inner pack 
age. The inner containers are then 
packed automatically in the 4-0z. or 
8-oz. outer cartons—one sealed unit 
per box for butter and two for marga 
rine. The product is transferred to a 
18 hrs 


it 45 deg. F. before being distributed 


hardening room and held for 


to retail outlets in refrigerated trucks 

lo remove the product from the 
package, the user first opens the print 
ed carton and takes out the sealed 
inner pack The printed Pliofilm cover 
is peeled off the top of the mold unit 


PACKAGE-MAKING machine at 
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delivery end, 
vacuum-formed plastic molds in paper collars emerging in pairs 


The inner pac kage is then inverted 
over a dish and gentle pressure ap 
plied to the bottom of the mold with 
one hand while lifting th 
the other 


collar with 
causing the thin mold to 
reverse and strip cleanly from the 
product Propet peeling action used in 
butter on 


removing the margarine 


from the mold avoids tearing chunks 
from the molded product and spoil 
ing its appearance 

An interesting sidelight on the func 
tions of the inner package is the fact 
that even if the product becomes fluid 
or semifluid during distribution, it will 
regain its molded shape after being 
cooled in a refrigerator display case 

rhe flexibility of the molded sheet 
permitting it to be literally turned 
“inside out,” is an important factor in 
removing the product instantly from 
the package without damage and 
without contacting it with the fingers 
If the mold were rigid—and neces 
sarily more expensive—it would prob 
ably have to be heated slightly to re 
move the product complicating the 
process and spoiling the clean-cut 
molded shape 

Since the mold fits the 


product perfectly, it may be 


remove d 
used to 
cover left-over portions when storing 
them in the refrigerator 

Among the points brought out in 
the patent covering this new packag 
ing method is the fact that previously 
consumers have not been able to buy 
most soft plastic foods in table-size 


units hav ng decorative shapes and 


most tood pac k 


ages being limited to the functions of 


ornamental surtaces 


protection and _ identification of com 
mercially practical food portions from 
which individual portions are cut off 
or dipped out (as for ice cream) be 
tore placing them on the table. The 
new-type package on the other hand 
iwccording to the 
three 1) forming 
the shape of the product at the filling 
plant 


patent, pe rforms 


distinct functions 


2) protecting the ornamental 
surface of the product and (3) per 
mitting intact removal of the product 

Gracious margarine and butter were 
introduced in the Chicago area early 
in April backed by a_ well-rounded 
advertising program which included 
1.000-line ne Wspaper insertions sup 
pl mented by radio and television spot 
broadcasts. The action features of the 
ideally 


to visual presentation, were pres nted 


package lending themselves 
in a brief TV-film commercial which 
showed how easily the molded prod 
ucts may be removed from the pack 
ige ready to add a 
decorative note to the table 


gracious new 


In preliminary sales tests of these 
produc ts some time ago In the Chicago 
irea, consumers evidenced unmistak 
able enthusiasm for the premolded 
At the 


the outer carton 


shapes of butter and margarine 
time of these tests 
used was a preliminary design with 
relatively littl 


parison with the present package. In 


sales appeal im com 


order to measure consumer reaction 


each package included a self-addressed 


Steps in production of 


showing 


FILLING MACHINE illustrated from the intake end, showing 


molds moving into position under viscous filler 
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reply card which purchasers were in 
vited to return to the company with 
their comments. The cards were 
keyed by color for butter or margarine 
Of those purchasing the products, 
about 8% returned the cards, which 
ran approximately 90% favorable it 
the case of butter and 95% for mar 
garine. 

Many of the women returning the 
reply cards voiced enthusiastic com 
Some 
even went to the additional effort of 


writing complete letters praising the 


pliments about the products 


products and the unique packaging 
idea. 

In order to obtain an accurate cross 
section of public reaction to the sales 
test, the products were sold in 11 re 
tail food outlets located in a wide 
range of income neighborhoods. No 
newspaper advertising or supplemen 
tary promotion was employed to 
stimulate sales of the products during 
the test; they were merely displaved 
in the regular dairy-department cases, 
long with competing brands of but 

Retail 
ranged from 2 to 6 cents pet pound 
above that of standard brands of both 
products 


ter and margarine prices 


( Omme nts made by some of the 
purchasers during the test campaign 
convinced 


company representatives 


that women would welcome the op 
portunity to dress up their meals with 
products which previously have been 
available only at luxury prices and 


thus used only on special occasions 


e 


vaveseed 


UNLIMITED POSSIBILITIES for mold shapes, round or rectangular, are 
indicated by the samples of molds illustrated above on which design patents 
have been issued under the new process 


One point worth noting was the 
comment by some purchasers that the 
flavor of the 
to others they had tasted. Officials of 


Gracious Foods point out that such 


margarine Was superior 


reactions probably reflect the psycho 
logical influence of the molded decor 
ative shapes; the food seems to taste 
better because it looks better. The 
hostess who prides herself on setting 
an attractive table recognizes this well 
known principle when she decks out 
the table with flowers or candles and 
cuts the carrots or radishes into pleas 
ing shapes. Any package which, with 
out sacrificing its fundamental protec 


tive function, can help the housewif: 


package-molded products 


DISCHARGE from filler, each mold is sealed with Pliofilm 


slip-sheet from roll at left, automatically 
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cut and applied 


CARTONING of molds, singly or in pairs, is automatic 
transfer automatically from filler to cartoner 


achieve this inherent desire tor gra 
cious living goes into the market pl we 


with much in its favor, 


Crepirs; Paper cores or rings, Chicago 
Mailing Tube Co., 1040 W. Vernon Park, 
Chicag Vinylite cast vinyl sheet, Bake 

lite Co., 30 E. 42 St., New York 17. Plio 

film, The Goodyear Tire & Rubber Co 

Inc Akron 16, Ohio. Pliofilm printing 
Milprint, Inc., 4200 N. Holton St., Mil 
waukee 1, Wis. Folding cartons, Con 

tainer Corp. of America, 38 $ Dearborn 
St., Chicago 3. Capper and mold-forming 
machine built by Bartelt Engineering Co., 
1900 Harrison Ave., Rockford, Ul., from 
designs owned by Leo Peters. Harrington 

type fillers, The Allbright-Nell Co., 5323 
S. Western Ave., Chicage 


~ 
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— push-button aerosol dispensing 


container has zoomed all the 


way from a wartime  grenade-like 
“weapon” to a mass-market packaging 
form in just 10 years. Its commercial 
life is even shorter, with most of the 
important advances stemming from 
1945, when the Bridgeport Brass Co., 
a pioneer in military aerosol develop 
ments, introduced the first civilian 
“Bug 


version of a high-pressure 


jomb”—to be followed two years 
later by its history-making low-pres 
sure “Aer-a-sol.” 

loday some 45 different kinds of 
products, involving a rapidly growing 
army of brand names and requiring 
containers in the hundreds of millions 
annually, testify to the aerosol’s status 
as an accepted package form. And in- 


dications are that its real growth is 
only beginning. 

Perhaps the most interesting aspect 
of the aerosol is the enormous amount 
of engineering and research required 
to make this container practical for 
even one product. Bridgeport’s con- 
tributions have been monumental, but 
in addition, the most intensive kind of 
technical exploration has had to be 
contributed by the suppliers of aerosol 
components, as well as by other pack- 
agers who wanted to enter the new 
field. Clearly, the price of leadership 
has been technical progress won by 
diligence and perseverance. 

It may well be that the aerosol 
along with the plastic squeeze bottle 

marks a new trend in package de- 
revolu 


velopment. These two truly 


SECRET of insecticide aero 
sol’s effectiveness is the mi 
nute size of spray particles 
Here, particle size is being 
determined by magnifying 
test slide 500 times under 
a microscope. Enlargement 
is then projected on » cali 
brated screen for comparison 
with U. S. Dept. of Agraul 


ture, standards 


tionary packaging developments of 
the postwar years have experienced 
meteoric rises to success and both are 
purely the highly specialized products 
of packaging science. 

Unusual perspective in regard to 
the aerosol’s success is afforded by the 
somewhat curious fact that Bridge- 
port Brass, the company most clearly 
responsible for its birth, growth and 
coming of age as a commercial pack- 
age, had no previous direct experience 
in packaging for consumer markets 
The company was and is well known 
for its technical know-how and _ its 
specialties in copper and brass pro 
duced for other manufacturers. The 
situation becomes all the more in 
teresting when the problems peculiar 
to the aerosol are reviewed, for they 
included the gaining of market status 
meeting new packaging requirements, 
overcoming the problem of rapid 
package-component obsolescence, dc 
veloping speedy and efficient pack 
aging lines, maintaining ultra-high 
standards of quality and safety, and 
attracting others to the field. 

Bridgeport did not carry the weight 
of these problems alone, of course 
Credit goes to many quarters, Years 
ago Dr. Thomas Midgley, Jr., and a 
group of associates at General Motors 

in discovering that fluorine com 
pounds could be used as a safe re 
frigerant—laid the groundwork for dé 
veloping a liquid-gas propellant that 
built-in 


supply of energy. In 1939 two r 


would give a package a 
searchers in the U. S. Department of 
Agriculture, Drs. L. D. Goodhue and 
W. N. Sullivan, developed the prin 
ciple of the pressurized insect spray 
und assigned the patent to the public 
domain so that the nation as a whole 


might benefit. 


See Bug Boml Mopvern Pack acinc 
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NOMINATED FOR PACKAGING’S HALL OF FAME BECAUSE: 


@ Its pioneering helped extend the 
aerosol principle from insecticides to 
dozens of other products that get bet- 
ter function from spray or foam. 


e Leader in sales, it has also been 


a leader in engineering developments 
for this easiest to use but most com- 


plex of all packages to produce. 
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FAMILY GROUP of Bridgeport’s aerosols shows 
growth of related line in which firm has chosen to 


specialize 


The field itself has expanded along much 


broader lines, now includes some 45 products 


PUSH-BUTTON CONVENIENCE 
an accepted package 


has won the aerosol status as 


of aerosol spray 


form in just a few years. Its self-contained supply of 


energy not only makes application easy, but produces 


an entirely different kind of product efficienc\ 


The Armed World 
War II created the demand that put 


the new packaging principle in busi 


Services in 


ness. The propellant manufacturer 
ind later the producers of metal cans 
played an exceedingly important rok 
in furthering aerosol progress 
Bridgeport, however, has continu 
vusly been in the vanguard among the 
producers and packagers of commer 
Along with 


it shared in pioneering 


cial aerosol products. 
We stinghous« 
the production of the first high-pres 
sure aerosols for the Armed Forces. It 
produced the first high-pressure, re 
fillable aerosol sold to civilians and at 
the same time pioneered the deve lop 
ment of testing equipment, methods 
ind over-all know-how aimed at 
making the aerosol suitable for com 


mercial markets 
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Nomination of the “Bug Bomb” t 
Packaging’s Hall of Fame 


famous representative of the most 


as the most 
tamous ae rosol line 1s supported even 


more impressively by Bridgeport S 
yackaging firsts in regard to the lov 
ging g 


“Aer-a-sol 
duced in 1947 and which led the way 


pressure which it intro 
in opening the aerosol field to prod 


ucts that could be packaged Co 
onomically in throw-away containers 
ind priced for mass-market distribu 
tion The 


company deve lope ds the 


highly successtul three expansion 
introduced — the 


polyethylen dip tube, which is now 


chamber — valve It 


standard, and brought out the first 

polyethylene spray head 
Production-wise, Bridgeport’s pace 

making has been equally extensive 


and impressive. It developed the first 


@ It led the way in opening mass 


refrigerated pre-mix filling line | 


low pressure verosols and, in 1951 
installed one of the first truly high 
speed aerosol packaging lines. Thi 
equipment is designed to handle up 
to 120 cans a minute 
Two of the firm’s over-all contril 
tions to the aerosol field h b 
especially significant, It h 
constant campaign to devel p 
rl 


possible production gain pe 


the production of a pack ine 
geared for a mass-market future 
cost of an aerosol, by nature 
form ot packaging ha 
hurdle 


condu 


pensive 
tinuously been a big 
cording to a survey te 
Veal by 
74% of 
retard aerosol sales said cost 


( hie { road bloc k 


a propellant manufa 
all dealers citing tacto 


sridge por 





COMPONENT PARTS of the aerosol 
are complex, as is shown by this view of 
Bug Bomb components and progressive 
assembly of the triple-expansion-chamber 
valve. Valve construction is vital be- 
cause insecticide must be blasted into 
particles one-millionth of a meter long. 


M mbly ot the 
cle pe ndabk 


halves into strong 
leakproof container was 
another matter. The first containers 
were comparatively thin walled and 
were issembled — by pressing two 
halves together; these were then silver 
soldered by hand, using an open gas 
flame 

Chere was practically no experienc« 
it the time on the requirements of a 
good aerosol valve 


A major problem 


was the de velopment of a dependable 


a ~ os 


oe @etes o¥ 


synthetic-rubber packing which would 


important contribution has been the 
expenditure of more than $4 million 
for advertising and promoti n 
no small part ot which carried an tin 
brella over the infant industry when 
help from other sources was not at 
hand 

When Goodhue and Sullivan wer 
working out the details of the aerosol 
they were in effect pioneering an en 
tirely new principle of dispenser-type 
packaging The primary importance of 
their invention was not at that time 
so much the automatic operation and 
sheer convenience resulting from the 
use of a pressure-producing liquid 
gas, but rather the fact that better 
product performance could be had 

When vou use a spray gun—or even 
a fly swatter for that matter—to kill a 
fly or a mosquito, you either hit the 
pest or it escapes. In the case of a 
spray gun, the spray consists of heavy 
droplets that quickly fall to the floor 
This is not so with the aerosol, which 
discharges the insecticide with such 
explosive force that a mist consisting 
of almost atom-sized pazticles (the 
true dictionary meaning of “aerosol’) 
Is produced. These partic les, being so 
minute, remain suspended in the ait 
for a long time and penetrate the en 
tire atmosphere of an enc losed area 
Consequently, an aerosol can be dis 
charged in one end of a room and 
minutes later an insect will drop dead 
in the opposite end of the room 

Convenience and novelty, which 
the aerosols offer in plenty, can be 
taken for granted; it was sheer effi 
ciency that counted the most. It was 
this efficiency that made the Bug 
Bomb such a successful weapon in 


the World War II fight in combat 
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areas against the anophe le 


and thi 


inh Suto 
malaria carried by these in 
sects. Some 20 million high-pressure 
lethal looking aerosol “bombs were 
delivered for military use 

A co product of this unique phas 
of the war was the fact that returning 
servicemen brought back a ready 
made veceptance for the modern bug 
killer. Civilians, denied access to th 
product during the war, were almost 
equally well aware of the aerosol 
because of the publicity it aroused 
Bridgeport 
Brass introduced the first civilian “Blue 
Bomb” in Gimbels Department Stor: 
in New York, 2,500 of the 


were sold in 2 hrs. and the initial 


( onsequently when 


bombs 


order for 10,000 was immediately in 
creased to 100,000 units. This more 
than-expected market flurry was es 
pet ially re markable bec ause the Blue 
3omb’s first chance to ring the cash 
register occurred on a rainy Monday 
morning in September, 1945, The sea 
son for insect worries was nearly over 
and the bomb sold for nearly $4 

Today's Bug Bomb is little mor 
than a converted beer can. It is 100% 
effective, takes only six seconds to 
apply costs less than a dollar in 
grocery stores and other convenient 
outlets and is infinitely safer to have 
around the house than earlier forms 
of insecticides 

In 1942, when the lt S. Navy 
asked the Bridgeport Brass Co, to 
produce an insect-killing aerosol, it 
formation regarding the technical as 
pects of such a device, including con 
tainers and valves, was practically nil 
There was a drawing of the two 
halves for a cylindrical steel package 
which looked quite simple, but as 


not disintegrate from the chemical 
action of the propellant and the oils 
and solvents used in the formula. 
Another was the need for dependable 
and adequate metering so that de 
livery rates of the contents could be 
predicted and controlled. Another was 
the proper proportioning of expansion 
chambers and orifice sizes to produce 
Various 
forms of metering were used, includ 
tubes, felt 
and screen filters. For a while the me 


tering device 


i satisfactory particle size 


ing small-bore capillary 
consisted of a small 
brass cdlisk in which was drilled i 
0.007-in. hol These disks alone 
were made outside the plant it a ¢ t 
of 10 cents each 

Early in 1946, when the consumer 
market loomed, the need for a mort 
economical bomb, engineered to take 
advantage of the low-cost, beer-can 
type container was realized. In orde1 
thin-walled, low 
had to be 
The problem of sufficient 


to employ these 
pressure formulations 
cle veloped 
itomization of these low pressure 
formulations required an entirely new 
approach to valve and spray-he ad de 
sign. Several companies were hard at 
work in 1945 and 1946 developing 
low pressure aerosols 

Bridgeport Brass started serious de 
velopment work on a package of this 
kind in mid-1946. A manufacturer 
ot drawn seamless cans offered a con 
tainer that was finally adopted and 
which has since won and held wide 
spread favor. Bridgeport meanwhile 
was working to produce a_ special 
valve that would be low in cost, de 
pendable and provide close control 
ot spray rate as well as produce a 
particle size of about 10 microns 

A satisfactory valve was produced 
in 1947 and incorporated into the 
drawn can, This valve is unique in 
many ways in that materials and 
techniques never used before in a 
valve of this kind were employed 


See Low-Pressure Aerosols,” 
PackaGine, Nov., 1947, p. 116 
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During this period there was at 
lone 


Phere was not 


acute shortage of Freon 12, the 
favored prope lant 
enough available to Bridg« port Brass 
to fill expected production for the im 
mediate future It was, therefore 
necessary to find another propellant 
material which could be used at least 
to extend the small quantities of 
Methylene chlo 


ride proved an excellent additive to 


Freon 12 available 
Freon 12 and could be used to lower 
the pressure to meet the legal require 
ments. The only trouble with methy 
lene chloride was that it attacked all 
rubbers, both natural and synthetic 
and all plastics available at that time 
which had the physical properties 
needed in the valve seal. A nylon 
molding material was in pilot produc 
tion and samples of this material were 
eventually obtained and found to have 
the necessary resistance to methylen 
chloride so that a successful package 
could be made. This material, with 
minor modifications, is still used as a 
main sealing member in Bridgeport's 
low pressure valve. 

Another first, Bridge port believes 
was the use of evelet parts assembled 
by force—fitting one eyelet over 
another. Many prospective and now 


happy customers were extremely 
skeptical of the dependability of such 
thin-walled, appare ntly delicate parts 
in an assembly of this kind. But mil- 
lions of these low pressure valves have 
since proved the soundness of en 


gineering design and today several 


valve manufacturers have adopted 
similar constructions. 

The use of a flexible plastic stand 
pipe which would get down into the 
corner of a can, thereby permitting all 
the contents of the can to be dis 
pensed, was another first at Bridge 
port Brass. Previously all standpipes 
had been made from stiff, unyielding 


metal tubing which required that 
there always be clearance between th« 
bottom of the can and the bottom of 
the tubing, to take care of variations 
in can height and other normal manu 
facturing variations. 

\s mentioned before, one obje ctive 
was to have close control over spray 
r¢ gula 


1947 were relaxed to 


rate and particle size. I.C.( 
tions late in 
allow a pressure of 40 p.s.i. to be used 
instead of the 25 p.s.i. originally 
specified for low-pressure aerosols. The 
result was a far greater control over 
gpray rate and partic le size than had 
ever before been achieved 


Bridgeport aerosols were also th 
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1943 1945 1946 


REFILLABLE TYPES 


aerosols 


fillable civilian version in two sizes, 


structions and succeeded by the latest high-pressure model 


heavy, high-pressure and costly 
The first, shown at left, was produced for the Navy 


1947 1951 


were the original 
Next came a re 
followed by two improved valve con 


which is stream 


lined both in construction and appearance 


first to use polye thvlene as a material 


for spray heads. Certain manufactur 
ing advantages were thus made pos 
sible. In addition, compatability with 
the contents was assured and excellent 
from the stand 


design appearance 


point was made possible 


Production requirements 
Concurrently with the development 
of the low pressure aerosol package 
the assembly and filling line for this 
entirely new product was developed 
and designed, This package was to be 
filled by refrigerated methods rathe 
than pressure, which meant that none 
of the tech 


niques being used for the high-pres 


existing equipment or 


sure package could be employed 
Bridgeport thus found itself pioneer 
ng the first filling line that emp! ved 
a refrigerated pre-mix fill. This new 
process upped speeds to an unpre 
maximum of 90 


filling 
cold 


cedented units a 


minute The operation took 


place in a room which was 


~ 
1948 


BEER-CAN TYPE of acrosol 


one used and thrown away 


roughly 8 by § ft. in area. Tempera 
ture was maintained at 20 deg. F. The 
filling machine with 12 rotary vacuum 
heads was installed in this room 
Many millions of cans were filled 
on the the cold 


oom, but the Freon losses were high 


equipment using 


The maintenance of the filling ma 
chine at such low temperatures was 


excessive and, therefore, early in 1951 


modern filling equipment that elimi 


nated the need for a cold room was 


installed. This equipment, which in 
corporates speci il equipm nt for chill 
ing the propellant, is capable of filling 
10,000 twelve-oz. cans pel shift. Pro 
duction-wise, it marked the aerosol’s 
coming of age 

Today's high paced operation con 
sists of the following steps: cans, re 
ceived i bundle S, are loaded mito the 
can aligner and regimented single file 
past a gravity filler that fills the in 
concentrate into the can 
Another filler then adds the propel 


lant, which is refrigerated at minus 


secticide 


1951 1952 


1951 


opened the way 


for the big push into the mass market. Lower pressures required a whole new 


program of package engineering. Invasion of self-service outlets has stimulated 
the development of today’s highly effective design 
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EMPTY CANS are taken from bulk-packed paper containers 


and placed on infeed belt leading to unscrambler 


30 deg. F. Microswitches 


this split-second filling action and the 


re gulate 


switches are so installed that one can 
be replaced in a matter of minutes. 
All controls for the current line are 
located on a panel board immediately 
in back of the filling line. Since every 
minute of down time is said to repre 
sent a loss of $70, continuous opera 
tion is highly prized. The easily acces 
sible control panel incorporates a 
spare relay ready to cut in and main 
tain production during an emergency 
After filling, the lid-valve assembly 
is manually inserted on the can and 
the lid is seamed on. If seamless cans 
are being filled, the seamer is by 
passed and the cans are fed through a 
capping mac hine. An automatic check 
weigher, sensitive to 2 gms., rejects 
underweight packages. The conveyor 
line then carries filled aerosols through 
a 130 deg. F. hot-water bath, at the 
end of which they receive visual in 
spection to detect leakers. The excess 


water is then blown off the cans. The 


spray head is placed on the protrud 
I I ] 


ing stem of the valve assembly and 
each aerosol is test sprayed. Finally 
formed acetate protector covers 

gummed on their bottom edges with a 
latex cement simply by holding the 
cover against the rolls of a hand-type 
labeler—are applied over the spray 


head. 


Design stages 
The first low-pressure aerosol was 
lithographed in blue and red colors 


on an aluminum-colored base coating 
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rhe appearance was appropriate for 
the hardware stores and housewares 
departments that provided the first 
marketing outlets 

Shortly after the introduction of the 
low-pressure insecticide spray, Bridge 
port brought out “Good-aire” room 
deodorant, a plastic spray, a moth- 
proofer and a residual insecticide. All 
employed package designs that were 
dominated by the Bridgeport dia 
mond-shaped_ trademark. 

By 1951 the 


packages generally was, of 


success of aerosol 
course, 
assuming impressive proportions 
Competition was showing up through 
out the market. The most significant 
change, however, was the increasing 
acceptance of aerosols in supermarkets 
and chain stores. The aerosol bec ause 
of its efficiency, convenience and 
mushrooming popularity was enabling 
produc ts so pa kaged to take their 
piace in the happy hunting grounds 
of all mass-distributed items. 

Bridgeport Brass, keenly aware of 
this trend, was ready to meet the new 
marketing challenges with a com 
pletely redesigned aerosol. The name 
‘Bug Bomb,” purchased from West 
inghouse in 1947, had been kept unde1 
wraps but was now reintroduced. It 
was felt that there was no longer any 
chance that the public would associate 
the names with explosives. 

The latest Bug Bomb package is 
decidedly showy and distinctive in 
appearance. The trade name, litho 
graphed in red, is centered in a white 


panel defined by a yellow bomb-burst 


FILLING is two-stage. Concentrate is filled at right; refriger 
ated propellant, by another filler at the left 


outline. The background color is a 
mK h blue T he top ot the can 1s vellow 
The polyethylene spray head is a 
bright red and the clear acetate pro 
tective cover is turret shaped to sug 
gest jet-powered action. The trans 
formation from utility appearance to 
sales has be 1 


supermarket power 


complete 


Marketing considerations 

From the very beginning Bridge: 
port recognized the necessity for ad 
vertising and promotion to establish a 
new kind of package. The media em 
ployed have run the full range of 
newspapers, magazines and radio 
Special promotions have included na 
tionally advertised cash-prize contests 
for dealers and consumers, as well as 
premium offers 

Exhibits at trade shows have been 
important in developing interest 
among influential and inquiring dis 
tributor-dealer groups, seeking new 
and better products to offer the con 
sumer. Progress of the tremendous 
educational program required to a: 
sure market acceptance has, accord 
ingly, been swift. Today aerosol prod 
ucts = are accepted! by consumer 
‘round the world and Bridgeport ha 
1 sizable export business 

Although sales figures have never 
in the keen and often 
confusing competition in th 
field, Bridgeport is undoubtedly tl 

] 


largest producer of non-food aerosol 


been available 


)] 
aerosc 


products under a single brand namé 


In attaining this position, four obj 
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SUBMERGED in hot-water 


inspected to detect leakers 


filled 
water 


bath, 


Excess 


have been stressed 
pac kage 
ettec 


of course 


tives product 
fai 
All 


ire fundamental pre 


quality performance, a 


price and tive distribution 
four 
cepts of good packaging 

Today it is not uncommon to find 
ial 
promotions in a number of different 
of In 
Bridgeport is always outstanding. 

It to that the 


company in the early days of its aero 


spec aerosol display sections and 


types stores such displays 


is interesting note 
sol pioneering initially listed 37 fields 
of aerosols. The 
company, deliberately 
it 
could best apply its capital, skills and 
that 
related to its larger operations 
other 


aerosol pioneers « Spec ially 


potential uses for 
however, has 
restricted its operation—deciding 
lines not too un 
This 


ope n 


tools in were 


has left many fields wide 
to other 
the producers of foam-type products, 
if the 


in 


most 
the 


whic h have enjoyed some 


spectacular recent successes 
field 

In addition to the products which 
it markets 


Bridge port Brass 


aerosol 


under its own name 
ot 
the 


loade I 


its fa 


field 
ol 


aerosols for others. Pressurized pack 


be cause 


cilities and experience in 


iS important as a custom 


aging is not economically practical 


except where volume output is in 


act ordingly, 
of the total 


only 


volved. Custom loading 


accounts for a large share 


aerosol production and large- 


volume packagers have installed thei 


own line Ss 
Boom in Ae 


See 


we, Dex 
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aerosols are 


is 


ACTUAL 


spray 


TES! 


nozzle 


visually 


then blown off is 


that to eight 
ago had had absolutely no con 
Bric v¢ 

Pack 


truly 


For a company up 
vears 
sumer packaging experience 
Brass Co.'s progress 


ll of Fame 


port to 
aging’s H 


remarkabl 


stature 


IS 


CREDITS Aerosol cans American Can 
Co., 100 Park Ave., New York, and Crown 
Can Co., Erie Ave and HM &., Philadel 
phia. Design consultation on current Bug 
Bomb container, John 
Park Ave., Neu York 
Brasco Plastic Sprays, Herlin Offset, 204 
St., New Haven, Ace 
protector covers molded by Vogel 
Co. 506 Le St 


using 


58 


Hampshire 
Paper labels for 
Commerce Conn 
tate 
Mfg 
Conn., 


wan Bridgeport 


Tennessee Eastman Corp 
acetate. Freon propellants, Kinetic Chem 

ical Div. of E. 1. du Pont de Nemours & 
Co., Inc., Wilmington 98, Del 
containers, The Hinde & Dauch Paper 
Co., Sandusky, Ohio. Multistage chillers 
 F Inc., 41 California St 


Shipping 


Salmini Co 


MASS DISPLAYS 
familiar 


are 
becoming a 
variety and 


sight in 


grocery stores—-where 
the 


thought 


aerosol was not even 
of seven oF 


Bridge- 


continuously 


eight years ago 
port 
promoted the idea that 


has 


aerosols are an every- 


day necessity 


roto 


of 


assembled 


each aerosol is made after 


to the 


polyethylene 


valve 


Brids pe mn 
The 


ton 


wt, ( iding 
Mojonnier-Dawson Co 
Ave., Franklin Park, Il 
machine Machine Div., American 
ctrol automatic check we igh 
Exact Weight Scale Co., 916 W 
Ave Ohio. Down 
recorder Angus Co., Inc., 

N. J. Case 
Div. Emhart 
Portland, Conn. 


equipment 
9151 Fuller 
Can-closing 
Closing 
Can Co. Sele 
The 
Fifth 


time 


er 
Columbus 8, 

Esterline 
Ave 
sealers, Standard-Knapp, 
Mfg. Co., 127 Main St., 
Valves manufactured by Bridgeport Brass 
Co 


15 Summit Summit 


using component nylon gaskets sip 
plied by Polymer Corp., Reading, Pa., 
and Bakelite polyethylene release caps 
molded by Bridgeport Molded Products 
Co., 75 Kings Hwy., Fairfield 
Polyethylene stand pipn extruded by Neu 
England Tape Co., Hudson, Mass., 
Bakelite polyethylene. Valve eyelet parts 
Mfg. Co Naugatuck Conn., 

Mfg. Co., Bridge Ave., Nauga- 
Valve spring, Humason Mfg. 
wrestville, ¢ 


Conn 
using 
Risdon and 
Formatic 
tuck, ¢ 
( Fi 


mn 


onn 
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FOUR IDEAS for different purposes. “Oh, please don’t kiss me” wrap was used for Lady Esther 


“Kiss and Make-Up” press party introducing new face cream 
vitation to an opening of new Peter Pan Foundations showroom 


Foil-wrapped champagne split carried in 
Horn of plenty promoted new Jell-O 


product. Compact favor decorated with a map of the United States was wrapped in road map 


A’ one time or another, almost every 
company needs what might be 


termed a presentation gift package 


Chis may be something clever to in 
troduce a new product to guests at 
a press party a promotion to attract 
the attention of store buyers, or a 
Christmas remembrance for editors 
newspaper columnists, radio commen 
tators, etc. 

Often such packages require a basic 
theme to tie in with a promotion and 
they always must have a smart ap 
pearance that will create a favorable 
impression 

The quantity is usually relatively 
small—a few hundred packages—and 
some firms, such as the cosmetic 
houses, may have facilities to do the 
packages themselves. Others find it 
advisable to employ the services of 
firms which specialize in this type of 
custom gift packaging and which can 
design the suitable package as well as 
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supply the completely wrapped pack 
ages. 

On these pages are illustrated pack 
ages of this type used by firms in 
various fields for a number of different 
occasions. Their diversity and the 
many ideas used may be helpful to 
others whe, on occasion, may have 
similar requirements, 

Food companies often use the pres 
entation package to attract the atten 
tion of home economists and food edi 
tors to a new product Asa promotion 
for a new Jell-O item, General Foods 
recently used a wicker “horn of plenty’ 
filled with artificial fruit gaily tied 
with bright satin ribbon. The Jell-O 
product was tucked inside the horn 
Attached to it was a printed book 
covered brochure containing promo 
tional literature and a color photo of 
a cream pie that could be made with 
the new product. These horn-of-plenty 


packages were sent to food colum- 


nists and commentators throughout the 
country 

On another occasion General Foods 
selec te & as a tavor tor food editors 
: break 
fast a compact decorated with a map 
of the United States. As a tie-in with 
the favor, the 


used paper road maps as the gift 


attending an “Early American 


gilt wrapping service 


wrappings for the compacts 

Esther 
face cream, Robert Taplinger Associ 
selected 


lo introduce a new Lady 
ites, public relations firm 
as a promotional theme a tie-in with 
the song, “Kiss and Make | p. The 
programs for the press party carried 
a reproduction of words and music 
to the song which was used through 
out the entertainment and fashion 
show at the party. Guests were pre 
sented with samples of the new make 
up cream in all five shades, plus other 
Lady Esther products The wrapping 


for these was a novelty paper designed 
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The corporate ‘gift, too. needs the special added appeal 


that a professional touch in packaging can give it 


to show a pair of red lips on a pink 
with the “Oh, 
please don’t kiss me! Oh, please don't! 
Oh, please! Oh!” 

With a promotion of Lenox china, 


background words, 


Benton & Bowles advertising agency 
sent to key 
demi-tasse cup and saucer. The gift 


people a single Lenox 


required boxing that would protect 
the china as well as attract attention. 
A hand-made box covered with velour 
paper and lined with foil was used. 
Inner construction provided a pocket 
for the saucer and a platform for the 
The same box was used again 
Alfred E. Driscoll of New 


Jersey in presenting a Lenox cup and 


cup 


by Gov 


saucer, as an outstanding example of 
a quality New Jersey product, to wives 
of governors attending an annual gov- 
ernors’ convention. 

When Peter Pan Foundations, Inc., 
cocktail 
party for the opening of a new show- 
room, they sent attached 
to the neck of champagne splits 
wrapped and ribbon tied with alu- 
minum foil, At a season when buyers 
are swamped with manufacturers’ in- 


bra manufacturers, gave a 


invitations 


chartreuse 


vitations, it is sometimes difficult to 
attract Peter Pan 
people reported that the wrapped 
rhey 


response 


attendance. The 


champagne split did the trick. 
had 
to an invitation and the idea proved 
that 
buying season, they gave each buyer 
to the of the 


wrapped splits 


neve! such immediate 


so successful during an entire 


who came showroom One 

At a dinner to announce the publi 
cation of the Founders’ Edition of 
“Great Books of the Western World,” 
the Encyclopedia Britannica, Inc 
presented copies of the first three 
volumes to the guests. The packaging 
presented a problem, as the publishers 
had not 
traditional book sleeves. Putting the 


thought in time to order 
volumes in ordinary stock boxes would 
have meant a lot of messy paper and 
The 


problem was solved by the use of 


ribbon left around at the dinner 


hand-made boxes tailored to fit the 
books. The boxes were covered with 
finely embossed paper-backed alumi- 
num foil and trimmed with two-tone 
ribbon. 


and moss-green 


They were made in such a way that 


they served as sleeves and there was 
no overwrapping that had to be re- 
moved 

Each David O 


motion-picture produce I 


Selznik, the 


Se nds many 


year 


expensive Christmas _ gifts Among 


them last 
imported 


number of 
rheis 


shape s suggested the use of packages 


year were a 


handbags. odd 
that conformed to the shape of the 
contents. By cutting and scoring box 
board and covering it with high-gloss, 
black paper, special containers that 
looked like black patent leather cases 
were made to create interesting set 
tings for these gifts. Each was deco 


rated with generous ties of metallic 
ribbon, tulle and floral trim 
When Joe 


bonded 


Louis introduced a 


bourbon whiskey under his 


name, he selected a special hand 
made gift package for complimentary 
bottles sent to sports columnists and 
commentators, This special box was 
also covered with glossy black paper, 
simulating patent leather, and deco 
rated with a striped ribbon 
Promotion departments of publish- 


This article continued on page 197) 





ODD-SHAPED 
paperboard with “patent 
cover paper was 
for Christmas gifts of im- 
ported handbags given by 
David O. Selznik 


case of 


leather” 


DEMI-TASSE CUP and 


saucer of Lenox china is 


packaged for promotional 


git in 


with inner 


hand-made 
construction 


box 


to form pocket for saucer 
and platform for cup. 


STRIPED PAPER, fold- 
ed and cut, gives square 
design effect to package 
at left. Box in back 
introduced Joe Louis's 
bourbon to sports writers 
Foreground, special com 
pany gift wrap for liquor 





GUEST PACKAGE used 
by Encyclopedia Britan- 
nica at dinner announcing 
publication of book took 
place of book sleeve. 











OUTER-WRAPPED BOTTLES of Phillips’ Milk of Magnesia are carried by conveyor to a machine which completes the top fold with 
the sureness of human hands. Top folding was previously a manual operation which required dexterous hand movements until this 


special equipment was designed with the help of a machinery manufacturer 


MECHANICA 


Top-folding Phillips’ outer wrap could be done only by hand— 


RET 


until special-machinery engineers tackled the problem 


A* equity of 75 years on the shelves 
of drug stores and in the medicine 
chests of American homes has made 
the blue, white and red outer wrap 
on Phillips’ Milk of Magnesia imm« 
diately recognizable to millions of 
persons. The outer wrap on the bottled 
product is a rarity among packaged 
products today, but is maintained by 
the company because of the distinc 
tiveness and unique identity it lends 
the product. 

The tradition of the package rests 
on the company’s original unprinted 
blue outer wrap to which a label and 
top seal were once affixed, In its pres- 
form, the outer 


ent-day wrap is 


printed in a way to simulate the 
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original label and top seal. This has 
been the basic appearance of the 
puckage throughout the years with 
the exception of minor typographical 
changes made _ periodically 

Growing emphasis on self service 
and semi-self service in drug stores 
and some distribution in supermarkets 
has re-inforced the company’s posi 
maintaining the 
Product 


identity, as defined by the company 


tion of steadfastly 


identity of — the product. 
is another sales tool which helps sup 
port the position of its product on the 
market. 

But the symbol of this established 
identity—the outer wrap—was being re 
tained at the cost of an expensive top 


folding operation by hand. Although 
the rest of the packaging line moved 


ld 


as fast as automatic pac kaging coul 


carry it, tops folding until recently 
remained a manual operation. Dex 
afforded only by 


were needed to com 


terity and flexibility 
human hands 
plete the intricate fold; nowhere was 
there standard packaging equipment 
that could do it automatically. Truly 
this presented an unusual packag 
ing problem calling for the most in 
genious type of automatic equipment 

Resolved to end the time /cost-con 
suming hand operation, the manags 
ment of The Chas. H Phillips Co 
Division of Sterling Drug Inc., in 


vestigated the possibility of having a 
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machine tailor made to suit its needs 
As has been the case with so many 
other manufacturers, increased volume 
ind the attendant need for larger 
production prompted the company to 
develop additional devices aimed at 
labor savings. 

Moreover, the speed of the modern 
line it the company s Glenbrook 
Conn., plant was putting pressure on 
the comparatively slow hand folding 
ind packing at the end of the con 
tinuous-packaging operation Shortly 
ifter the war new equipment was in 


stalled to place the outer wrap in 





position around the botth and to make 
side and bottom seals. Line speed 
jumped from 60 packages a minute 
to 90, but an operator making top 
folds by hand could do only 60 a 
minute 

Bottom and side seals of the outer 


wrap could be done automatically 





because of the firm surface provided 
by the bottle However top folding 
raised problems. The width of the top 








of the pac kage was a great deal wider 
than the neck of the bottle and there 
was nothing to fold against. And th 





simulated label printed on the outer ae. s Seal nite HM 


wrap had to be positioned accurately IN-AND-OUT ACTION of top folder is shown by unfolded packages passing 
on the bottle through intake star wheel and revolving out of discharge wheel completely 


Clearly Phillips had to shoulder this folded. While top fold is being made, bottles rotate clockwise 300 deg 





i 


. 
FIRST TUCK (back of bottle) is made by sliding plate which depresses rOP FOLD is completed by bringing rest of flap down 
the paper fold down onto bottle cap. (Pencil points to action.) Another indicated by pencil) and effecting seal with glue pre 
plate performs a similar action from behind. In perfecting this move viously dabbed on top fold. Finished package has same 
ment, the grade of paper and direction of the grain had to be considered appearance as hand-folded top, maintaining the type 
The paper is virtually coaxed into position of wrap that has always identified the product 
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prcblem: one end of the line was 
highly mechanized while the other 
trailed with a hand operation. 

The company realized that it had 
a challenging production proble m 
calling for special machinery develop 
ment—from scratch. While sometimes 
such work can be done in a skip and 
a jump from the drafting-board stage 
to the construction of the final ma 
chine, no such course was open here 

A leading manufacturer of special 
packaging machinery was asked for 
a plan of action. Because of the un 
usually complicated fold, it Was ce 
cided to study the nimble actions 
required with an intermediary ma 
chine, or so called mock up model 

The model was made with a sing 
stationary head actuated by rotating 
wooden cams. By this method it was 
possible to study and perfect the fold 
ing action with the package in a fixed 
position, All the pertinent points were 
studied before going to the expense 
of a multiple-head machine. In mak 
ing folds in an outer wrap such as this 
the grade of paper plus the direction 
of the grain had to be considered 
Since there is nothing to fold against, 
the paper had to be virtually “coaxed 
to break at the proper points 

After painstaking study and testing 
the final machine was set up with 
eight folder heads rotating around a 
series of stationary cams and geared 
to keep pace with the line's speed of 
90 bottles a minute. Actually, it has 
been found that the machine can run 
much faster than that. The sequenc 


of the operation is as follows 


Bottles with the outer wrap in posi 
tion (sides sealed and bottom folded) 
are fed by conveyor to the top folder. 
Picked up by an intake star wheel, 
the bottles pass on to the eight fold 
ing heads, which rotate constantly. 
Each head makes the complete top 
fold while revolving 300 deg. clock 
wise with the bottle. There are no 
fixed stations with operations being 
performed at each station; rather, the 
machine heads rotate continuously at 
Levers that 


transmit the folding motions are ac 


a fixed rate of speed 


tuated by fixed cams attached to the 
main post. It is this continuous motion 
that produces high speed folding 

Che folding action works like this 
First the top rear part of the wrappe! 
is folded down onto the bottle cap. 
In a motion that follows, the two 
sides projecting upward are folded out 
horizontally. Then in a gradual smooth 
motion the two horizontal ears are 
folded down and_ pressed in firmly 
against the neck of the bottle. The 
projecting front part of the wrappe! 
is folded down in the same motion 
used to fold the sides. 

In essence the cycle can be divided 
roughly into three parts: (1) top rear 
folded down; (2) sides folded out 
causing the front to fold back and (3 
the side wings folded and pressed 
against the bottle 

Having had the benefit of actual 
production-line experience with their 
custom-made machine, Phillips made 
certain modifications on the original 
design to smooth out the folding action 


as much as possible. It was found 


INTERMEDIARY ma 
chine provided an op 
portunity to study the 
folding action required 
before going to the ex 
pense of a multihead 
machine. It has a single 
stationary head actuated 
by rotating wooden 
cams. This made it pos 
sible to study and per 
fect folding action of 
the package when in a 
fixed position 
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necessary, for example, to hold the 


rotating bottles firmly in place, so 
a circular spring unit was added; an 
automatic brake was also incorporated 
to cut the motor in the event of fold 
ing difficulties. 

Phillips now has two top folders 
on its continuous packaging lines at 
Glenbrook, one for the 12-0z. and an 
other for the 4-o0z. bottl Duplicate 
units are also in operation at their 
Gulfport, Miss 
has the operation been that the com 


plant So successful 


pany plans setting up a third line in 
both plants for the 26-oz. bottle 
Unusual also is the operation that 
precedes the new top-folding stage 
placing the outer wrap, a printed 
package insert and a single-faced cor 
rugated sheet in position around the 
bottle 


made machinery 


This also required specially 
As the bottle passes 
along the conveyor in a_ horizontal 
position, three magazines feed the 
outer-wrap components into a cradle 
rhe bottle is lowered into the cradk 
on top of the outer wrap which is 
then folded around the bottle, and 
the side and bottom seals are made 
Bottles are shuttled into a 


which brings them upright and feeds 


twister 


them into the top folder. Here, again 
the problem was solved by close ec 

operation between Phillips and a ma- 
chinery builder 


Phillips’ experience provides fresh 


evidence that there are few packag 


ing problems that cannot be solved 
if the packager is determined to solve 
them and if he works cooperatively 
with machinery engineers « xperienced 


in meeting such special problems 


Crepits: Top folder, The Lak 
P. O. Box 257, Fitchburg, Mass 
matt miter wrapper and sealer 
Redington Ce 
Chicag Paper outer «wrap 

Baltimor Press 1601 Edison Hwy 
Baltimore 13, Md., and Trautmann Baller 
Laight St New York 
Corrugated sheets, The Hind Dauch 
Paper ( Sandusky, Ohi Pa 107 

sert, J. W. Clement, Buffalo 10, N. Y 

Bottle Varyland rl S88 ) Morrell 
Park, Baltimore 30 d izel-Atlas 
Glass ( 15 & Jace elin VW 

Va. ( y} Phoenix Metal Ca; 2444 W 

16 St., Chicago 8, Ill. Label, James N 

Johnston, Inc., 209 W. 38 St., New York 
ind The Lord Baltimore Press. Conve yor 
Mathews 10 St., Ellwood 
City, Pa International Paper 
( 220 E. 42 St., New York 17; Eastern 
26, Md., and Clarks- 
burg Paper Co., Div. of F. J. Kress Box 
Co., 28 St., Pittsburgh 22 


112 S. Sanga 


Blampu y 


Conveyer Co 


Cartons 


Box Corp., Baltimore 
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Flash-bulb 


S" times, so far as packaging prog 
ress is concerned, it’s an advan 
tage to be small. The little fellow 
fighting big competitors, is often in 
i better position to capitalize on a 
bright new packaging idea. Usually 
he’s more flexible in his operation and 
more ready to gamble for that little 
edge in package appearance, con 
venience or protection which mean so 
much to a lesser-known brand 

An interesting example is a new 
kind of carton which Dura Electric 
Lamp Co., Newark, N. J., has adopt 
ed for 12 Dura photo-flash bulbs. It 
provides the user with what is virtu 
ally a compact pocket case for carry 
ing a supply of flash bulbs that can be 
used one at a time, while the others 
are safe in the reclosable package. 

The Dura package is reported to be 
the first of its kind in the photo-flash 
bulb field. The conventional method 
of packaging for vears has been a 
corrugated sleeve in which the bulbs 
are secured in a die-cut, scored, glued 
insert. Some firms, including Dura 
are also using a newer, more compact 
paperboard sleeve, but this still re 
quires pulling out the die-cut insert t 
get at the bulbs 

The new Dura package, for which 
patent 1s pe nding is of a simple one 
piece construction—a single piece of 
die-cut, scored and glued pape rboard 
Che bulbs il he Id In place securely 
in the die-cut slots which are posi 
tioned for the purpose by scoring and 
folding over the end section of the 
carton in much the same manner as 
they are held in the inserts of for ! 
pack iges. But in the case of the new 
pac kage, the section which holds the 
bulbs is integral to the pac kage 

The user simply opens the tuck flap 
on the side of the package and im 


mediately six bulbs are ready to use 


ind may be removed singly without 
further unfolding of the carton. By 
giving the package a second opening 
turn, the remaining six bulbs come up 
re ady to be removed as needed At all 
times the package is rec losable for 
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pocket pack 


New carton construction prov ides folding case 


that makes for easy dispensing and safe storage 































































FLAT, narrow. shape 
fits conveniently in pho- 








tographer’s poc ket. He 





simply opens flap and 
six bulbs are ready to 
be 







removed as needed 
































FURTHER 


permits access to re 


unfolding 








maining bulbs in the 
12-bulb carton, which 






at all times is reclosable 








use as a por ket case until all the bulbs 
are used 

Dura Electric salesmen and dealers 
have been most enthusiastic about the 
new package which already has been 
responsibl for accounts Im new out 
lets as well as increased sales of Dura 
bulbs because dealers like to demon 
strate the convenience feature of the 
new package And while the package 
was planned for the photographic 
field, the same idea may have further 
application for other items such as 
Christmas-tree bulb assemblies. small 
hardware or housewares items which 
are similarly sold in units, but used 
one at a time 
Crevit: Package (Pak-Kit) designed and 


manufactured by Eastern Display &> Car 
ton Corp., 447 Hickory St., Kearny, N. J 


























































































FORMER CORRUGATED pack 


(top) is more bulky, requires pull 

















ing out die-cut insert to get at 





bulbs. Paperboard pack constructed 





in the same manner also does not 








permit easy dispensing 
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Bright yellow cellophane bags, printed in red and 

dark green, are designed to develop the U.S. market 
for frozen whale steaks, packed in Norway for Norse Foods, 
Ine., New York. Whale steak, popular in Norway for cen- 
turies, is believed to have a large potential market here. 
Sell copy on these consumer packages stresses the prod- 
uet’s nutritional value and gives cooking recipes. Package, 
Milprint, Inc., Milwaukee. 


? A cosmetic package had to be designed with a scien- 
tifie look for Hel Rubinstein’s new Skin Serum 
—a seientific blending of blood serum and amniotic fluid 
imported from France. Each sealed vial holds just enough 
liquid for one complete beauty treatment. Thirty vials 
fit in a rectangular tray set into a rich-looking, hinged 
oval box. A folding carton is the outer container. All pack- 
aging is done in France. 





3 Redesigned packages for King Kone Corp.’s “Old 
London” Melba Toast combine eye-catching impact 
at point of sale, appetite appeal and low cost. The new win- 
dowless carton carries a full-color reproduction of the prod- 
uct and a bull’s-eye for product and trade names. A 
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hanner below the bull’s-eye identifies the enclosed prod- 
uct as whole wheat, white or rye toast, Design, Egmont 
Arens, New York. Carton, Robert Gair Co., Inc., New York. 


Derby Foods’ Peter Pan peanut butter products are 

using a promotional tie-in with Walt Disney’s new 
technicolor movie, “Peter Pan.” Authentic color repro- 
ductions of 16 characters in the movie appear on a series 
of lithographed metal caps. Children collect the caps for 
playroom decoration; grown-ups use them as cvasters. 
Jars and caps, Owens-illinois Glass Co., Toledo. 


i) Appliance service parts manufactured by GE's Major 
Appliance Division now come in these strongly iden- 
tified packages—a blue and red design on gray corru- 
gated board, featuring the GE trademark—to create a 
new family group. Easy to pack and handle, the boxes 
protect against dirt and damage and enable a systematic 
arrangement for filling orders and keeping stock control. 
Boxes, The Hinde & Dauch Paper Co., Sandusky, Ohio. 


New packages for Minnesota Mining’s “Scotch” brand 
“High Output” magnetic recording tape feature a new 
design, rugged construction, an instruction insert and a 
7-in. vinyl plastic reel. The full-teleseope set-up box is 
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NORSE HOUS!I 


FROZEN 


NORWEGIAN WHALE 


STEAK 














chipboard with a laminated white finish, vinyl hinged for 
strength. Cover paper is 60-lb. litho label stock. Box, 
Mullery Paper Packages, Inc., St. Paul, Minn. Cover pa- 
s< per, Perkins-Tracy, St. Paul. Reel, American Molded Prod- 


Magnetic Tape uets, Chicago. Insert, Colwell Press, Inc., Minneapolis. 
High Ottput 


7 Square-shaped polystyrene plastic containers with 
square metal closures provide a perfect fit for 
square Herb-Ox Bouillon Cubes. The cubes can be easily 
lifted out through the large opening. Applied innerseal 
protects the produet and discourages pilfering in self-serv- 
ice outlets. Plastic container, Wilpet Tool & Mfg. Co., 
Kearny, N. J. Metal closure and FilmaSeal innerseal, Ferdi- 
nand Gutmann & Co., Brooklyn, 


3 New trademark, an integrated design theme and uni- 
form coloring create an effective family of packages 
for the entire product line of Golden State Co., Ltd. 
Dominating all packages is the sunburst trademark. Col- 
oring is yellow and terra cotta. The design has been 
applied to company trucks, displays, building decora- 
tions, ete. Design, Robert Sidney Dickens, Inc., Chicago. 
Containers, American Can Co., New York. 


PHOCHTT 


9 An easy-opening round box brings new convenience 
to users of Harriet Hubbard Ayer’s Luxuria Face 
Powder. By pulling a tear string, the cellophane inner- 
seal zips open in a clean are around the box rim, leav- 
ing none of the muss which the former boxes produced. 
Box, F. N. Burt Co., Inc., Buffalo, N. Y. 


10 Imported stuffed olives packed by McLarens, Lid., 
Hamilton, Ont., recently made their debut in litho- 
graphed metal cans, reportedly for the first time on a 
commercial basis and selling for ahout 8 cents less than 
those in other types of containers. Several years’ research 
indicates that stuffed olives stay fresh and tasty both in 
plain and enamel-lined cans, Can, American Can Co., 
Canadian Div., New York. 


1] Ninety per cent more visual impact is reported 

for these new labels on Pompeian Pure Imported 

Virgin Olive Oil bottles. Essential character of the label 

has not changed, but size and strength of product name 

HOM PEIA and description have been increased—an aid in self- 

sseiaee service selling. Bottle, Maryland Glass Corp., Baltimore, 

OLIVE oll Md. Label, Gamse Lithographing Co., Inc., Baltimore. 
en Caps, Phoenix Metal Cap Co., Chicago. 
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Britain’s Vac-Pac 


A EL SBR Ae Oe 


LOOK FAMILIAR? British flexible 
vacuum packages that form rigid bricks 
of coffee, nuts, etc., are reminiscent of 
some tried and discarded in U.S. several 
years ago. But the British process has 


some interesting features 


PHOTOS, SALES APPEAL 


Theyre trying applications of the flexible vacuum package 


that we found impractical — but in their case 


be introduction of a vacuumized 
flexible package for 


dry free-flowing products is being 


solids and 
hailed in Great Britain as “one of the 
most important packaging develop 
invention of the 


ments since the 


sealed can.” Specifically, it is being 
suggested for products such as 
ground coffee, dried yeast, nut meats 
and dried milks. Various brands of 
these produc ts have been pac ked in 
it, at least experimentally and the 
reports of perfect preservation for six 
months to a year are being greeted 
with unrestrained enthusiasm in the 
British packaging press 

Americans familiar with the devel 
opment of flexible vacuum packages 
in this country as long as eight years 
ago will ask: “Isn't this where we 
In truth, the British devel 


opment does appear to be, at first 


came im 


glance, just a few years behind us 
Similarly, the 


first thought of such products as cof 


American developers 
fee, nut meats and dried milk and 
similarly, they used laminations of 
Pliofilm and cellophane, as well as 
Similarly, ex 


other films and_ foils 


haustive tests indicated 
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impressive 


performance for these packages but 
it is much to the credit of the Ameri 
can developers that they restrained 
their enthusiasm (and their publicity 
pending full-scale commercial tests 

For American packagers who first 
tried it out found (1) that the proc 
ess was too slow for mass production 
and offered no particular advantages 
over the vacuum-sealed can for a 
product like coffee which was accus 


kaged it a speed 


tomed to being pac 
of 120 per minute 2) that flexible 
materials strong enough to be fool 
proot were more expensive than the 
can and (3) that clerks stuck price 
tags into the pac kage completely ce 
stroying the protection 

A very big and very expensive ro 
tary machine that was built for the 
flexible 


in a fully automatic 


vacuum packaging of cottec 
process at the 
rate of 60 packages per minute 
worked fine and was tried out for 
several months by one of America’s 
largest coflee packers But, in view 
of the limitations mentioned above 
it was quietly shoved aside and for 
several years now has been gather 


ing dust in a warehouse 


it may work 


Instead, the flexible vacuum pack 
agers over here wisely set their sights 
to a considerably lower level and 
concentrated on 


packaged at high 


which could benefit by 


products not cus 
tomarily speed 
itr insparent 
package with improved 


keeping 
qualities and which could be handled 
equip 


ment. Thus we have seen, in the last 


on hand or semi-automatic 
six years, a respectable growth in the 
use of the vacuumized film package 
for such products as sliced b 
sliced cheese, luncheon meats 
most recently—frozen orang: 
ind dill pickles. But no revolut 
Nevertheless, the British develop 
ment has certain interesting 


and there are reasons to think that it 


Sper ts 


may succeed over ther where it 
failed Over here 

Most important of these differ 
ences is the fact that British pack 
agers generally are not accustomed 
to nor in need of speeds of 120 a 
minute In the tight littl 
speeds of 60 a minute—or even the 
12 a minute offered by the 


hand-fed machine—may be 


island 
prese nt 
economi 


cally feasible 
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Secondly, the British appear to have 


an excellent—if rather expensive 
material, combining heavy gauges of 
both Pliofilm and cellophane 

Chirdly the 


Ww hic h 


semi-automatic ma 


chine they have developed 


certain desirable features which 


may of interest over 
rhe Vac-Pac package 


thre 


has 
be here 

has already 
appe ared on shelves in | ngland 
brands as ( 
packed Stephen 
Co Ltd Farff Val 
i product of Wilt’s United 
Ltd Golden Bough dates 


Pudor nut 


bearing such arwal 


dine’s cottee by 
Carwardine & 
cheese 
Dairies 
and Rose cashew meats 
are also being packaged by the new 
method—at least experimentally 

As described the British 


zine Sales Appeal, the method makes 


Ith maga 


use OF a square or gusset type trans 
parent film bag. After the bag is filled 
with the product, the top of the bag 
that 
matically forms a heat seal and draws 


Phe 


29's 


is inserted in a machine auto 


a vacuum vacuum drawn is a 


of 


maximum 


ol ind 
corresponds pro 
duced Phe 
finished package IS as solid asa bloc \ 


of 
dropp d 


maximum in 
the 


American equipment 


mercury 
to 


by 


wood and consequently can be 
kicked 
and the Taunton 


handles it are 
Ltd., Bristol 


or even A sharp 
® Vac-Pac 
machine that 


E.S.&A 


semi-automatic 
developments of 


Robinson 


PACKAGE ON MARKET is a lamina- 
tion of heavy-gauge Pliofilm with cello 
phane, like most of the British packages 
Note the tear-tape opening 
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SALES APPEAL 


PHOTO 


BRITISH MACHINE, 
electronically controlled, 
first seals the bag, then 
to the 
up 


the hole as needle with- 


pierces it draw 


vacuum and seals 
draws. Although its pres- 
only 12 


packages a minute, the 


ent speed is 


machine has 
The 


shown 


possibili- 
ties equipment is 
here packaging 


Carwardine’s coffee 


«a 


PHOTO, BRITISH 


puncture o1 however, would 


be 


special vulnerability to the protection 


SC rape 


another matter and therein lies 


the pac kage is designed to offer 
The transpare it film that forms the 
like that 


ploved he re 


bag which is similarly em 


is usually a lamination 
of cellophane and Pliofilm, but poly 
also suitable 
to be 


proce SS 1S 


and foil are 
chief innovation ob 
the British the 


way in which the package is vacuum 


ethvlene 

The 
served in 
ized. This, according to Sales Appeal 
is as follows 

‘As the bag enters the electronic 
heat sealer, the upper and lower seal 
ing jaws close over the open end of 
the bag and hold it for 
to make 


a predeter 


mined interval a perfect 
gastight seam 


“At this the 


mechanism takes over 


point vacuumizing 
While the bag 
s still held by the sealing jaws, a cit 


he le 


k wel 


a small 
in the 


face of the bag, just below the seam 


cular 
about % 


punch pierces 


in. in diameter 
and in the center of a pattern of arc h 
shaped indentations. The indentations 
the 
of the bag sufficiently to permit a free 
ot 


ng opera ‘on 


separate upper and lower faces 


passage air during the vacuumiz 


They also have a sec 
ondary and important function in pre 
venting the contents of the bag being 
drawn out when the air itself is re 
The punch that forms the 
hole has a hollow channel up the cen 


to a 


moved 


ter and is connected vacuum 


pump. As the bag is pierced the air 
is swiftly drawn out.’ 

The itself is entirely 
trolled evcled el 
When the top of the bag is placed in 
the 


sealing 


\ 
machine con 


and ctronically 


sealer, a foot pedal ictuates the 


jaws and simultaneously 


Me 


aS 


CELLOPHANE, 


CAUse the vacuumizing nozzle to 
the bag After about the 2-sec 


time required to exhaust the 


pr rot 
air from 


the package 1 ring-shaped device 
heat seals the perforation punched in 
the he 

The shape and rigidity of the vac 
uumized bag make it easy to handle 
stack, Visibility of the contents 
suits it for self service. One drawback 
the fact that bulk 


some to 


so. that packages of standard 


bag by exhaust nozzle 


and 
however, might be 
is reduced instances 


2049 


in up 

may 
than 
pac t contamer 
the 


less 


weights appeal deceptively 


smaller a competitive less-com 
On_ the 


vacuumized film pack requires 


other hand, 


shipping, storage and 


he 


materials and shipping weights 


display 


space and should economical of 


The vacuumized pac kage is easy to 
bulk 
when air re-enters the package. Cat 


cotte c 


open and resumes its normal 


wardine’s has 
facilitate 
have lost 
ible 
vacuum failure 

The 
British 


plans are already well advanced, it is 


a tear tape to 
opening Packages that 
their vacuum flex 


and this makes it easier to detect 


be« Orne 


operational simplicity of the 


machine is impressive and 
said, to adapt the process to fully au 
When this is done 


ind if multipl unit arrangements can 


tomatic handling 


be worked out to provide satisfactory 
the 


Overcome 


new 
the handi 
\ problem still re 
the 


produc tion, dis 


production rates process 


may very well 


caps of low speed 


maining will be: how well will 


package stand up in 
tribution and ind how favorably 


will 


ods in terms of rejects, number of em 


uiSs¢ 


t compete with accepted meth 


plovees required and the risk ot pack 
failure? 





OMETHING 


in high-speed, 


& Here’s welcome, moneysaving news 
for all packers of luncheon meats, smoked meats 
and irregular-shaped cuts. Now Goodyear can 
offer the most economical method yet devised 
for wrapping any of these items! 

It’s a truly magic combination of PLIOFILM, the 
tough moisture-resistant film, and STRETCHRAP 
—a remarkable new machine designed to make 
the most of PLIOFILM’s unusual stretching 
properties. 

With PLIOFILM and STRETCHRAP you get these 
unbeatable advantages: 


Lower cost — lower than any other type wrap 


—_ . a 
: ie } . 


Piiofiim, a rubber hydrochioride—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio Stretchrap—T.M. Stokes and Smith Company, Philadelphia, Pa 
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low-cost meat packaging! 


for many products 


A neater package with tight cling that reduces 
discoloration and rancidity 


Could You Use These PLIOFILM 
Advantages? 


Added protection against moisture loss 


Extra resistance to contamination and spoilage 


It’s Strong! Prod 
Remember, PLIOFILM and STRETCHRAP are made bags hold 4 . a 


for each other. No other film can be used on this J pounds without danger of 
uniquely efficient machine. For information, 7 sees 

write Stokes and Smith Company, 4900 Sum- 

merdale Avenue, Philadelphia 24, Pennsyl- 

vania. Or contact the Goodyear Packaging hal ' ; It Keeps Liquid In 
Engineer, Pliofilm Dept., Akron 16, Ohio. f , So moleture-rosiotant, 


safely seals pickles, saver- 
kraut, in their own flavor- 
making brine. 


It Keeps Moisture 
Out Crackers, tablets 
and other hygroscopic 
products stay crisp and 
dry in Puioriim. 


Good things are better in 


Lin 
F . 
PACKAGING 
FILM 


3-way protection against air, moisture, liquids 





ky he “THE GREATEST STORY EVER TOLD’ '—every Sunday—ABC Radio Network 
THE GOODYEAR TELEVISION PL ther Sunday—NBC TV Network 
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CORRUGATED BOXES are decorative, economical, protective. Cresta B! 
per right) has Western theme, while Napa & Sonoma (lower left) pictures historic winery 


pours producers ot premium 


A quality and premium-pr iced wines 


have found that gift packaging can 
stimulate sales and, equally important 
but less tangible, serve to introduce 
their wines to new consumers. All 
vineyards which have backed up holi 
day-season gift packages with sales 
programs have reported appreciable 
increases in sales volume 

No figures are obtainable on new 
purchasers, but sales representatives 
of vineyards which have marketed gift 
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anca uses popular duet (upper left). Ceremony box (up- 
Structure strengthens Charles Krug box 


Successful decorative packaging is 


increasing sales and winning new customers 


for 16 leading California vintners 


packages are convinced that future 


regular consumers are to be found 
among recipients of gift wines. An 
executive of a firm which last vea 
experimentally introduced a gift pack 
we and found it successful beyond ex 
pectation made a post holiday check 
with retallers. They reported that a 
significant number of customers who 
received these pa kages as gifts had 
liked the contents and had come in 
later to buy the same wines off the 


shelves for their own use 


Display value of gift packages is an 
idditional While 


many units of gift wrapped wines are 


intangible factor 


distributed on order, mainly as com 
pany gifts, most are sold in retail 
stores where a good display has a con 
tinuing impact upon consumers. This 
ties in with a strong current trend 
toward pushing gift packaged wines 
for all holidays and special occasions 
not just for ¢ hristmas giving. Among 
17 gift packages which are being dis- 


tributed currently, there are only two 


MODERN PACKAGING 





SET-UP BOXES have excellent display potentials. Wine-shop J 
cover is excellent attention-getter for Signature. Two- and three 


bottle Almaden boxes are convenient packers 


which are designed solely as Christ by Louis Martini of St. Helena, by tl marketed tor the first time last Christ 
mas gifts Gemello Winery of Mountain View mas similar two-bottle and three-botth 

Gift packages range from a simpk by the Yosemite Winers Assn. of Ma set-up boxes with a vivid six-color 
foil-wrapped single bottle to elaborate dera and by Cal-Best Wine Co. of San wine-shop picture on the cover, Alma 
multiple-bottle containers. Economic Francisco. All of these except the twin den Vineyards, Los Gatos, has rich 
factors have driven the field toward pack have corrugated kraft sleeves for looking, two- and three-bottle boxes 
simpler rather than more elaborate shipping with semi-telescope, gold-covered tops 
packages. No California wineries ar Signature Vintners, San Francisco This article continued on page 198 
now known to be distributing the ex 


pensive satin-lined and foil-lined boxes FOUR NOVELTY IDEAS are: “foating-tottle” package of platformed trays 


which were occasionally — tric 
a ill ried in which hold Cresta Blanca tottles securely when tied with ribbon: redwood 


earlier years. Only one is still packag box for three bottles of Concannon Vinevard’s wine. Buena Vista's fishing 
ing wines in baskets, a popular prac 


creel of basketry; Christian Bros.” foil wrap with ribbon-held label 
tice earlier and one which is. still 
often used by retailers in making up 
gift assortments 

Among 17 gift-package designs 
marketed by 16 California wineries 
the following trends are evident 

Corrugated boxes appeared — to 
represent the major advance in wine 
gift pac kaging in recent years because 
thev are relatively inexpensive and 
idequately protect the wine bottles 
vet lend themselves to attractive ex 
terior decoration. The containers used 
ire of three types: the two-bottle cau 
ton, the hinge cover and the full tele 
scope. The two-bottle or twin pack 
an intricately designed box made from 
one piece of corrugated material slit 
folded and fastened with three staple s 
The “Duet’ package of the Cresta 
Blanca Wine Co., Livermore, is 
unple. Full-telescope boxes are 
by the Wine Growers Guild, Li 
their “Ceremony gilt pac kag 

ot 


carry exterior design 
Western flavor Hi 


nee 
gate d boxes are used by 

Sonoma Wine Co. of Sonoma for ¢ 

ler wines, by C. Mondavi & Sons « 

St. Helena for Charles Krug wines, by 
Fountaingrove Vineyard of Santa 
Rosa, by Wente Bros. of Livermore 
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AU ores 
ves, Si GGA CONTEST 
W\ 795.9 


Q 


The balancing act shown in this Gold Supermarket hosiery selling is simpli- 
Medal Flour floor stand is achieved by fied by this metal rack for packages 
a novel arrangement of two relatively of Platinum One Size Nylons—one size 
short lengths of wire which form one that fits everyone. The package is three- 
long piece. Two telescoping tubes which color printed foil. It contains one pair 
form the base are made so_ that of nylons visible through the die-cut 
height may vary from 100 to 122'% in. opening, a bottle of Nylast and an en- 
Base is supported by actual packages of try blank for Ready Pack Hosiery Mills’ 
flour. The display is packaged in a 36- $10,000 slogan contest. Display, Heinz 
by-28-in. envelope. Display, Waldorf Pa- Mfg. Co., Elwood, Ind. Packaging, Robert 
per Products Co., St. Paul, Minn. Gair Co., Ine., New York. 


DESPEAY 


With a series of paperboard counter display cards like this, Liberty 
Watch Corp. has gotten its popular-priced watches for men and women 
on more than 100,000 counters in more than 22 diversified outlets 

automotive, sports goods, hardware, stationery, ete.—in addition to 
jewelry stores, With the women’s watches on one side and men’s watches 
on the other, the displays have line drawings to indicate the shock-re- 
sistant and anti-magnetic features of the product. A patch in the upper 
left points out that the watches are “Advertised in Life.” Prices of 


both the men’s and women’s watches are also prominent on the display. 





E. R. Squibb & Sons is aid- 
ing druggists to convert 
to open display with this 
floor fixture that offers 
merchandise visibility from 
four sides. Its four shelves 
have 20 sq. ft. of display 
space. Height is 4 ft., 4 
in., and it occupies only 
2 by 3 ft. of floor space. 
The unit is made of oak 
with com position-board 
shelves and metal fittings. 


Plastic price markers come 





with the unit. Display, 


Kay, Inc., New York. 


Reflexite House Numbers are brought to the shopper's attention 
by this metal display rack which holds 12 of each of the carded 
digits in either of two colors—brass or silver. The reflecting num- 
bers, with screws for attaching them to doors, are placed under 
a piece of formed acetate sheet stapled to the card. On the 
ecard, a line drawing of a doorway illustrates use of the product 
and a price patch prominently displays cost. Display, Metaline 
Products Co., Ine., New York. Cards, Bolton Printing Co., New 
York. Formed acetate, Shaw-Randall Co., Inc., Pawtucket, R. 1. 





GALLERY 


Dominating this three-unit display for Upjohn’s Unicap Vitamins 

is a metal tripod holding an oval paperboard display card repro- 

ducing a bow! of food together with the copy, “One Unicap a day 

contains all vitamins essential for good nutrition.” The bowl is roe ee 
recessed into the display card. Listings of the various ingredients SHULTON 
of the vitamins appear at the right and left of the bowl. Side cards STICK COLoGmE 
—cut-outs of the bowl of food—may be arranged on counters O14 Spice 

with the packaged product or in conjunction with the large Friendenip's Gardes 
center piece. Display, Forbes Lithograph Mfg. Co., Boston. Cocere fhewss 





rasa 


~ Unicap Vitamins “Sy 





Stick Cologne displays, Latest is 
this 17-in.-high unit with three 





Jolt 


Fruit 


High- 


hy 
®r, 


& vegetable shipper 


density products 


7) 


a 


Other food articles 


Appliances (8 cu. ft. & under) 


FIBRE 


receive 


Meat & poultry 


Textiles & wearing apparel 


BOX WL 


awards 


Furniture & house furnishings 


Carry-home packs 


iat 
BRS 
_d h 


among the 271 entries in 


first annual competition of Fibre Box Assn. 


—- have been presented to 72 
winners in 17 different classifica 


tions in the first annual fibre box com 


petition, sponsored by the Fibre Box 


Assn. Announcement of the winning 


entries and presentation of awards 
took place last month at the associa 
First 


certificates 


tion's spring meeting second 


and honorable-mention 
were given to the manufacturers sub 
mitting the winning entries, as well 


as to the companies for whom the 
containers and packaging were made 

A board of five judges based thei: 
selections on the potential volume of 
the container, technical superiority of 
construction, ingenuity of design and 
suitability of the 


pi duct 


container for the 


The 271 entries submitted by fibre 
box throughout — th 
United States reflected the latest 


manufacturers 
very 
advances in de sign, construction 
low-cost packing. The Fibre Box Assn 
inaugurate d the competition to stimu 


late the development of uses for fibre 
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board in new fields, to further its use 
in established fields and to give recog 
nition to individual companies in the 
association for developing new uses 
for fibreboard and for making im 
provements in their products 
The Robert Gair Co., Inc 
three first this first 
box competition while the Kieckhefer 
Container Co.-The Eddy Paper Corp 
Waldorf Paper Products Co., 


tional Paper Co, and Inland Container 


won 


prizes in annual 


Interna 


( orp each won two first prizes Singk 
to the Inter 
Corp Ft. Wayne 
The Mengel 
Co., National Container ( orp., Down 
ing Box Co Stone 


first-prize awards went 
state Containet! 
Corrugated Paper Co 
and Container 
( orp 
Kieckhefer-Eddy 
tion of having nine of its entries win 
first | 


second 


won the distin 


prizes—two prizes, four 


uvards and three honorable mentions 
International Paper Co., Nation il Con 
Robert Cait Co 


be hind 


tainer Corp and 


Inc followed closely with 


each be ing presented seven awards 
Award in each of the 17 


classifications of the competition ar¢ 


winners 
listed below. All of the winning first 
prize containers are illustrated 

Vegetable Outer 
First 


Fresh Fruit and 


Shipping Containers: prize 


Container for oranges and lemons 


International 
Sect nc 


manufactured by the 
New York 
Duplicate awards were presented for 
different lettuce 
one manufactured by Na 
tional Container Corp,, New York, and 
the other by Kieckhefe1 
Co.-The Eddy Paper Corp 
Honorable Appl 
manufactured by Kieckhefer Contain 
er Co.-The Eddy Paper Corp Chi 
cago, for Sundquist Fruit & Cold 
Storage Ine 


manufactured by the 


Paper Co prize 


two vacuum-cooled 


containers 


Container 
Chicago 


mentions container 


container for berries 
[win Cities Con 
tainer ¢ orp 

Meat 
First 
frozen turkevs, manufactured by Wal 


Poultry Containers: 


prize—Shipping 


and 


container for 
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Fioor stands & displays 


Novelty features (top closures, hand holes, etc.) 


Advertising displays 


dort) Paper Products Co., St. Paul 
Minn., and distributed by Minnesota 
Filler Co.., 


Egg case manufactured by Interna 


Minneapolis. Second prize 


tional Paper Co Honorable mention 

Box for baby chicks, manufactured by 
Ft. Wayne Corrugated Paper Co., Ft 
Wavne, Ind., for Willhoite’s Ranch 
House. 

Articles of 
Food: First prize—Shipping containes 
for milk manufactured by 
Kieckhefer Container Co.-The Eddy 
Paper Corp. for Millside Farms. Sec 

ond prize—Natural-cheese 


Containers for Other 


cartons, 


container 
manufactured by the Wisconsin Con 
Menasha, Wis. Honor 
able mentions—Bulk ice-cream con 
tainer manufactured by International 
Paper Co. for Marathon Corp., Me 
nasha, Wis.: 


tainer ¢ orp., 


soft-drink container man 
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Miscellaneous containers 


Surface design & printing 


Palletized & unitized loads 


ufactured by the Atlanta Paper Co 
Atlanta, Ga., tor Coca Cola 
Containers for Textiles and Wear- 
ing Apparel: First prize—Garment 
shipper manufactured by Interstate 
Container Corp. tor McGregor Sports 
wear Second — prize—Shipper for 


clothes on hangers, manufactured by 


Inland Container Corp., Indianapolis 
Ind. Honorable 
shipper manufactured by The Mengel 
Co., Louisville, Ky.; electric-blanket 
container manufactured by The Ohio 


mentions—Garment 


Boxboard Co., Rittman, Ohio, for the 
Tropic-Aire Div. of McGraw Electric 
Co 

Containers for High-Density Prod- 
ucts: First prize—Container for metal 
Wayne 
Corrugated Paper Co. for the Mosow 


Screw Co. Second prize Box for roller 


screws, manufactured by Ft 


Appliances (8 cu. ft. & over) 


Inner packing & inner containers 


chain, manufactured by Robert Gair 
Co., Inc., New York, for Morse Chain 
Co. Honorable mention—Nail con 
tainer manufactured by International 
Paper Co 

Appliance Containers (8 cu, ft. and 
under): First prize--Container for 
cooker, manufactured by Inland Con 
tainer Corp. for Arvin Industries, Inc 
Second prize—Box for floor sweeper 
and attachments, manufactured by 
The Ohio Boxboard Co. for the Scott 
& Fetzer Co. Honorable mentions 
Awards were given to two cash-regis 
ter containers, both manufactured by 
Ft. Wayne Corrugated Paper Co. for 
the National Cash Register Co 

Appliance Containers (over 8 cu. 
ft.): First prize—Container for table 
model TV set, manufactured by The 


This article continued on page 182 
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PAC. 


substantial savings with new labeling. 


AGI 


Mead Johnson does it wholesale 


YVERHAUL 


and achieves 


new containers and whole new production lines 


+ or almost half a century Mead 
’ Johnson & Co., Evansville, Ind 
has pioneered in the development and 
manufacture of high-quality nutrition- 
al products to meet the exacting needs 
of the medical profession. From such 
universally known preparations as 
Dextri-Maltose—designed for use in 
infant feeding formulas—and Pablum 
precooked and enriched cereals, the 
Mead line has grown to include spe 
cially prepared vitamin and mineral 
products for persons of all ages, spe 
cial-purpose foods and solutions for 

intravenous feeding 

To the general public Pablum and 
Dextri-Maltose are perhaps the most 
familiar of the Mead 


Through the years millions of parents 


products 


have become acquainted with these 


items as mainstays of their infant feed 


ing programs. However, these are but 
two of the scores of products now 
produced by the organization. For dis 
tribution in the U. S., Mead uses 
different labels, 
printed cartons and lithographed cans, 


approximately 160 


plus the necessary shipping containers 
Packaging for export and for products 
manufactured by the company’s Cana 
dian subsidiary raises this figure to 
more than 500 printed units, including 
shipping containers. 

During the last three years, Mead 
has carried out a broad repackaging 
program involving not only new pack- 
age and label designs, but also con 
struction improvements in certain 
packages and the installation of much 
new packaging equipment. As a result 
of this program many hand operations 
have been eliminated through the in 


ce 


hs pAMicen S* nasil 


TxsRose sou 


ETHICAL LINE, as well as all other Mead Johnson products other than 
Pablum, now has uniform modern label design as typified by new Amigen 


package illustrated at left. Old Amigen label (right) indicates the cluttered, 


old-fashioned, unrelated labeling previously found throughout the drug line, 


which involves more than 150 labels 
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stallation of new machines and new 


automatic or semi-automatic equip 
ment has replaced slower, older ma 
chines, permitting inc reased and more 
efficient production and releasing per- 
sonnel for other operations created by 
new products. How some of the prin 
cipal design and equipment problems 
involved in this activity were met and 


overcome is detailed here. 


Organization of program 


In 1950 L. D. Johnson, Sr., presi 
dent of Mead Johnson & Co., instituted 
a program of standardization and im 
provement in the company’s packag- 
ing activities. The success of the design 
program and subsequent work, it was 
decided, hinged upon coordinating the 
visual improvements with the physical 
changes necessary for fully utilizing 
all advantages of automatic packing 
adaptation of machinery already in 
use for better production rates and 
handling of all legal and technical 
data on the packages in the ex icting 
manne! required to make them ac 
ceptable to the medical profession 
pharmacists and the consumer 

To head up and coordinate the en 
Lloyd Duke 


designer whose 


tire program a package 
previous assignments 
particularly qualified him for handling 
this activity, became affiliated with 
the Mead organization as manager of 
package design. In the developm« nt 
of redesigned labels and cartons he 
received the full cooperation of top 
management and the various depart 
ments affected by the program sales 
medical, advertising, engineering and 


purchasing. Through close coordina 
tion, it was found that each of these 


make 


contributions to the success of the en 


departments could important 
tire packaging program. On matters 
relating to specifications and equip 
Mead 


Packaging Engineer Harland 


ment, another Johnson em 


plovee 
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Walker, gave technical assistance 

Six essential obje ctives keynoted the 
visual improvement of the Mead 
packages. These included (1) strong 
but simple identification on display 
panels; (2) product name and logo 
type on the top flap of all cartons for 
quick identification when on lower 
shelves or in refrigerated cases wher 
contents may be viewed only from 
above; (3) standardization of design 
with the same basic design used to 
identify each product as a member of 
the Mead familv and with basic label 
elements occupying the same relative 
positions on all packages 4) con 
sistent use of clean, uniform tvpog 
raphy; (5) concise but informative 
copy and (6) strict adherence to legal 
requirements—always a hallmark of 
Mead packaging 

Behind the adoption of these guid 
ing principles lay the company’s con 
viction that a well-designed line of 
packages actually enhances the aj; 
pearance of the store in which the 
products are displayed It was felt 
that the uniform, clean-cut design of 
the new packages should encourage 
druggists to group the Mead line and 
thus give the products the advantage 


of the striking mass display 


A Pablum family 


Perhaps the most dramatic change 
in the entire program is that involving 
the Pablum group of cereals. These 
are the only exception to the uniform 
basic design of the Mead line—thought 
desirable because of Pablum’s diffe: 
ent merchandising and_ distribution 
problems 

Since its introduction in 1932 
Pablum—said to be the first precooked 
vitamin- and mineral-enriched infant 
cereal on the market—had been 
packed in oatmeal-type, round, top 
opening paper canisters of 8- and IS 
OZ. SIZ Although the round container 
enjoyed wide acceptance, the company 
had long recognized that it posse ssed 
several disady intages among them 
the fact that it was rather difficult for 
the average feminine hand to grasp 
firmly Another important problem 
with the canister package was that 
of storage space—in the plant in ship 
ment, on store shelves and in homes 

The switch to a rectangular-stvle 
package which would eliminate 
Some ot these objections had been 
onsidered for a number of vears 
Consumer surveys conducted by the 
company revealed a strong preferen 


for a rectangular container with a 
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CONVENIENT to grip, convenient to pour is the new carton package for Pablum, 
which now comes with a built-in aluminum pouring spout. 


ORIGINAL 


AWKWARD and undistinguished was the 
previous round paper canister, which had 
been used by the company for years. 


| 
| 
| 
| 
| 


TRANSITION | 


INTERIM package carried a repro- 
duction of original (right side) to as- 
sure shopper it was same product. 





tight wrap which carries all labelir 
and other information. Dominant fea 
ture of the display panel is the revised 
logotype in reverse white capital letters 
against a solid red oval background 
Beneath it appears the specific produ t 
name, followed by brief nutritional 
information and the streamlined Mead 
trademark, Side panels contain  us¢ 
instructions plus more detailed chemi 
cal analyses of interest to the physi 
cian, who recommends the product 

A new aluminum, push-in pouring 
spout is at the top of the left side 
panel, along with the use instructions 
The back panel of the package does 
1 related selling job by means of line 
illustrations showing all four varieties 


of Pablum, along with copy headlined 
EXPANDED LINE includes four types of Pablum cereals (right), all of which ‘There are four Pablum cereals.” Alsi 


. » * " " > ' > ‘Tre 
are cross advertised on the back of each Pablum carton (left). Different back included on the back panel are the 
ground colors readily distinguish the four types; otherwise, only the copy plate 


seal of acceptance of the Americar 
need be changed in printing these wraps. Note trademark and price spot on top 


of each package-——a good principle for self-service selling Medical Assn. Council on Foods and 
Nutrition and brief copy calling attet 
tion to the convenience and sanita 
features of the pouring spout, whicl 

pouring spout to facilitate dispensing the product previously known as is protected by the outer wrapper until 

While the modified surface design Pablum was changed to Pablun first opened 

was being developed to its final form Mixed Cereal, while Pabena becam« Each package has a different bach 

the change-over to the new tight Pablum Oatmeal. Pablum Barley ¢ ground color to expedite prompt iden 

wrapped rectangular Pablum package real and Pablum Rice Cereal were d tification. The background plates and 


was made, It began reaching stor veloped to round out the line and a ilso the red plate are interchangeable 


shelves late in 1950 special package design was prepared contributing to lower production 


At that time the Mead line of pre to cover all four products, The com costs. A transitional version of the new 
cooked infant cereals included — the pany also ¢ xpanded its distribution of Pablum wrapper developed by a 
original Pablum and a companion oat this line through selected food broker outside design organization, included 
meal product, Pabena. The company since increasing percentages of sales a small reproduction of the earlier 
decided to establish Pablum as a uni were being made through groceries evlindrical package on the front dis 
form trade name, extending it to a ful Basically, the new Pablum packages play panel, with copy stating, “This 
line of precooked and enriched infant consist of an unprinted paperboard new package contains the original 


cereals. As a result of this change shell of folding construction plus a Pablum formerly sold in package il 





OUT WITH THE CLUTTER! 


} 
Owoteen we 


lactic Acid mil Bc iN ux 
Vie Otxte: martoste — Ac 
ts EXTRI- CMALTOSE” 








CARTONS AND CANS now have uniform, clean, modern design, in sharp contrast with former packages at right. These two 
g Pp P g g 

products are typical of the drug and dietary-food lines. All new labels have heavy vertical bar linking white product panel with body 

color and intersecting thin white line which carries eye to Mead trademark. Uniform typographically, copy is usually dark blue 
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lustrated This intermediate design 
also used the word Pablum rather 
than the new Pablum trademark on 
top and side panels, and incorporated 
straight unillustrated text on the back 
panel concerning adoption of Pablum 
as a trademark for the four cereals. 

(An interesting adjunct to the new 
S- and 16-07 packages is a tuck-end 
carton containing four 4-oz. protes- 
sional samples of Pablum in sealed 
envelopes one of each variety. This 
is intended expressly for distribution 
to pediatricians and other physicians 


rhe d S] lay 


pac kage is divided into four sections 


panel of this six-color 


reproducing in miniature the regular 
Pablum Mixed 
Pablum Rice Cereal, Pablum Oatmeal 
ind Pablu Barley Cereal. The back 


panel features information 


cartons tor Cereal 


general 
ibout the ereals and stresses advan 
tages o! new pouring spout. The 
physician passes these sample pack 
ies drectly along to patients with 
his recommendations on infant feed 
ing. They are supplied to him in a 
printed tray containing 12 packages 

Change from round to rectangular 
Pablum peckages involved installation 
f new equipment throughout the 
packaging department. Many improve 
ment nd advantages have resulted 


from this change. Two departments 


hav been ¢ msolidated into one 


faster production obtained and a num 


ber of packaging department workers 
made available for other duties 

Most impressive, perhaps, is the 
saving omplished in storage and 
shipping space. This is due to the 
fact that the cylindrical container was 
shipped to the plant as a finished unit, 
ready to fill and cap, while the new 
package consists of a shell which is 
shipped flat, set up on automatic 
equipment and then covered with a 
tight wran Shipping costs have been 
correspondingly reduced, For examp!] 
the number of 8-oz package shells 
now received in a single railroad car 
is equivalent to eight cars of the for 
mer 8-oz. round canisters. Storage 
space required for the finished prod 
ucts has been reduced about 20% 

With the new packages, the se 
quence of operations is as follows 
Carton shells are formed and bottom 


Next, the 


aluminum pouring spouts are inspected 


flaps sealed automatically 


and then automatically inserted in the 
side panel of each box, which is then 
filled automatically with the proper 
quantity of cereal. Again, after inspec- 


tion, cartons pass to a top sealer and 
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New equipment speeds production and cuts costs 


START OF LINE, where Pablum carton shells are set up, glued, 
pouring spouts inserted and filled with product 


FINAL STEPS are sealing and tight-wrap labeling of cartons 
Shipment is made in corrugated cartons by 24s 


on to the automatic labeler, where the 
printed tight wrap is applied Operat 
ing speed of the entire line is 60 pack 
ages per minute, At the end of the 
line cartons are placed by 24s in cor 
which are then 


rugated — shippers 


sealed on automatic equipment 


Ethical products 

So much for the Pablum family of 
products. The rest of Mead’s new 
packaging program revolves around 


(1) the creation of a new standardized 


pac kage design tor the dozens of ethi 
cal products supplied in lithographed 
labeled bottles 


and (2) the installation of new equip 


metal containers ot 


ment in the interest of increased pack 
aging efficiency This necessitated the 
development of a new design which 
could be successfully adapted to labels 
cartons and lithographed metal con 
taimers 

There was a considerable lack of 
uniformity in the earlier package de 
there was no op 


signs. Accordingly 
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New techniques 


in sampling 


0 es 
oan ced 


PABLUMIJ 


VARIETY is suggested by tuck 
end carton containing four '4-oz 
envelopes of different Pablum ce 
reals. Carton front reproduces the 


four store packages in actual colors 


DOSAGE is prescribed by the phy- 
sician by a simple check mark when 
he uses unique “Specifier” samples 
of Poly-Vi-Sol, an infant feeding 
supplement. Product is measured in 
a dropper and, as indicated by 
drawing on lid of dozen carton, 
doctor simply draws a line over re 
production of dropper on side panel 
of each sample unit carton to show 


mother just how far to fill it 


portunity to create a strong family 
resemblance in store displays or shelt 
stocks of the various items. On some 
Brewer's 


trademark 


of the products, such as 
Yeast Tablets, the “Mead’s 

occupied top position on the label 
while on other items it was shifted to 
the bottom or, in some cases, not used 
at all. Since each of the packages and 
labels had been adopted from time 
to time essentially on an individual 
over-all design harmony was 
Most of the labels were three 


color printed, adding to the costs 


basis, 


absent 
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rhe new line of labels and packages 
brings order out of chaos. Most labels 
employ a light background color and 
a very dark blue for the product name 
and all typography. Most now feature 
two-color treatment. Cartons and la- 
bels gain added eye appeal through 
the use of a white background panel 
occupying the top half of the display 
face of the package, adoption of 
similarities in typography and_ posi 
tioning of product name, etc. The 
“Mead” trademark 
the former “Mead’s”) 
same position on the display panel of 
all packages and labels, set off by a 


(shortened from 


occupies the 


narrow white line which divides the 
label horizontally. A strong identify 
ing feature of the new labels is a 
vertical bar just to the left 


of the product name, extending from 


heavy 


the white panel to the color area 

In the department where Dextri 
Maltose, one of the most important 
of the Mead products, is packaged 
production rates have been increased 
and personnel has been released for 
other assignments. New equipment in 
cludes an automatic filler, automatic 
check 
packer—replacing three hand-fed fill 


weigher and automatic case 
ers, three check weighers and casing 
by hand. 

In the vitamin oils and solutions 
department, the greatest change has 
resulted from installation of new equip 
ment and improved methods. Some 
change in package design has been 
necessary to utilize the new equip 
ment and improved methods, Auto 
matic air cleaners have replaced hand 
fed bottle washers, automatic cappers 
have replace d hand-fed machines and 
hand-fed labeling machines have been 
supplanted by much faster automatic 
glue labelers and thermoplastic label 
ers. Cartoning by hand and by semi 
been dis 


iutomatic machines has 


carded in favor of automatic cartoning 
All of these improvements have re 
sulted in a higher production rate 
less production labor and an improved 
departmental layout 

An example of the progress made 
in this department is the change in 
handling of 50-cc. Oleum Percomor 


phum Under the former set up, 
included a_ bottle 
hand-fed fillers 


hand-fed glue 


equipment used 


washer and drver, 
semi-automatic capper 
labeler, 


packing into shipping containers by 


semi-automatic cartoner and 
hand. As now handled, this line in 
cludes an automatic air cleaner, filler 
labeler, cal 


capper, thermoplastic 


toner and case packer. Production 
rate under the new installation has 
greatly 
personnel than 
These benefits are typical of these 
obtained other Mead Johnson 


products as a result of this comprehen 


been increased with fewer 


formerly required 


with 


sive new pac kaging program 


CREpDITS Carton 


Pablum shells, Chicag 
Co., 4200 S. Crawford Ave., Chicago 32 
Shultz Folding Box Co., St. Louis, M 
American Coating Mills, Div. Robert Gair 
Co., Inc., 141 W. Jackson Bled., Chicag 
4, and The Gardner Board & Carton Cc 
Middletown, Ohio. “Seal-Spout 
spout and machines, Seal-Spout Corp 
361 Jelliff Ave., Newark 8, N. J. Labels, 
Keller-Crescent Printing Co., Evansvilli 
Ind. Quarter-ounce envelopes for Pablum 
sample s, The Dobeckmun Co., 3301 Mon 
Cleveland. Parenteral solutions 
Glass Co., Tol 


Aluminum seals for Amigen 


pouring 


roe Ave., 
flasks, Owens-Illinois 
do 1, Ohio 
Aluminum Co. of America, 801 Gulf Bld 
Pittsburgh 19, Pa. Bands for Amigen bot 
tles, George J. Mayer Co., 546 E. Mar 
ket St., Indianapolis. Wire bails for 
Amigen bottles, Sta-Rite Jinny Lou Corp 
Shelbyville, Ind. Rubber 
Amigen, The West Co., Inc., 
Pa., and Mid-States Rubber Products, Inc 
Evansville, Ind. Plastic 
strong Cork Coa., Lancaster, Pa 
and Owens-Illinois Metal 
Lithographed cans 
100 Park Ave., Neu 
containers, Inland 


closures for 


Phoenixville 
closures, Arm 


closure Ss 
Owens-Illinois 
American Can Co., 
York 17. Shipping 
Container Corp., 700 W. Morris St., In 
dianapolis 6, Ind.; Mengel Co., 1111 Zane 
t., Louisville 1, Ky., and Internationa 

220 E. 42 St., New York 17 
Equipment for  Dextri-Maltose—Fill 
Stokes & Smith Co., 

Machinery & (¢ mical 
Philadel phi H 


} 


Paper Co 


ng mac hine, 
Dit Food 
Corp Frankford, 
Pa. “Selectrol” check weigher, Exact 
Weight Scale Co., 916 W Fifth Ave 
Columbus 8, Ohio. Case packer, Standard 
Emhart Mfe. Co., Portland 
Pablum—F illin 
machines, carton sealers and tight-wrap 
machines, Pneumatic Scale Corp., Ltd 
65 Newy-ort Ave., Mass. Case 
packer, Standard-Knapp. Sample envelo; 
mg machine, Bartelt Engineering (¢ 
1900 Harrison Ave., Rockford, Ill. Equip- 
ment for vitamin oils and solutions 
Bottle cleaners and fillers, Karl Kiefe 
Machine Co., 919 Martin St., Cine 
», Ohio. Cappers, Pneumatic Scalk 
and Consolidated Packaging Ma 
Corp., 1400 West Ave., Buffalo 13, N 
Labeling machines, Economic Machine 
Co., Div. George J. Meyer Mfg. ¢ 
Fremont St., Worcester 3, Mas 

New Jersey Machine Corp., 16th St 
Willow Ave., Hoboken, N. J. Cartoners 
R.A Co., Inc., P. O. Box 485 
Cincinnati 1, Ohio. Case p cher, Stand 
ard Knap} 


K napp, Dit 


Conn. Equipment for 


Quincy 71 


innati 


Jones & 
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A Prestige Product 
Packaged by BURT 















i 


\Take a product that ordinarily lacks glamour, let Burt put, 
it in a set-up base and adda transparent acetate ‘cover 
Tale] you, have a package few shopmen can resist : i 


F.N. Burt Company, Inc 

Manufacturers of Small Set-up Boxes, 
Folding Cartons and Transparent Containers 
500-540 Seneca Street, Buffalo 4, N. Y 
Offices in Principal Cities Or Write Direct 





Canadian Div.: Dominion Paper Box Co. Ltd 
469-483 King St. W., Toronto, Canada 





PACKAGE'S NEW 


} Thuifty Labeler 
\ll who have seen the new THRIFTY Labeler in our plant 


have marvelled at its versatility and ease of operation. It will 


label a remarkably wide range of containers — from a gallon 
jug to a 4-ounce bottle. Change-over is made in a matter of 
minutes 

Ilas a speed of up to 120 a minute. And containers may 
enter the machine wet or dry, hot or cold, without impairing 
the appearance of the label 

Its unique method of applying flexible pressure to the label 
eliminates glue failures and permits labeling on recessed sun 


faces or odd-shaped containers. Thermoplastic or hot-melt 





adhesive mav be used merely by equipping the glue pot with 





heaters 

Easily installed on existing filling and capping lines. Auto 
matic code dating availabk 

Low initial cost and high operating efficiency make the new 
THRIFTY Labeler worthy of your serious consideration 


Write today for full particulars 





PACKAGE MACHINERY COMPANY ~ Springfield, Massachusetts 


NEW YORK CHICAGO BOSTON CLEVELAND ATLANTA DAL AS 





DENVER LOS ANGELES SAN FRANCISCO SEATTLE TORONTO MEXICO. DF 
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TECHNICAL 


ENGINEERING ¢ METHODS ¢ TESTING 


Charles A. Southwick Jr. © Technical Editor 


valuation of bearing packages 


Canning is found to be superior to any other method for 


long-term storage under severe conditions. 


Yarly in 1951 The Timken Roller 
kK Bearing Co. initiated a program 
to evaluate further the various meth 
ods of pac kaging anti-triction bearings 
destined for long-term storage under 
\ part of 


this program was the development of 


severe storage conditions 
a pilot canning line for the purposs 
of canning bearings in rigid metal 
containers. The primary objective in 


Armed 


Forces in the design of an improved 


this program was to assist the 


pac kage for the long-term storage ol 
bearings. Numerous reports ot investi 
gations conduc ted by the military had 
disclosed that a large percentage ot 
the bearing stocks in depots through 
out the country were questionabl 
from a corrosion standpoint Directly 
in contrast to this situation was the 
fact that bearing manufacturers were 
not experiencing these difficulties in 
either their domestic or. export ship 
ments 

The problem was especially difficult 
because (1) many different methods 


were being used under military spt 


) 


cifications tor pac kaging bearings 


] 


a large variety of different materials 


were being used and (3) the bearings 


were being depreserved, inspected 
ind repackaged periodic lly at th 
various depots It was apparent that 
too little was known about the mate 
rials and methods which were being 
used in packaging bearings for the 
Research Met irgist I 
and Packaging Co-ord 
Bearing ¢ Canton 
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military. The bearing problem re 
ceived special attention because pre 
vious experience had shown that bear 
ings were critical items in spare-parts 
packaging in that often severe cor 
rosion difficulties occurred first with 
bearings 

The storage conditions had been 
set by the military at 10-years’ storage 
lite with temperatures ranging from 
to 160 deg. F. and 

1,2,3,4 Also 


minus 65 deg. I 


with high humidity 


Number ent 


I. PERFECT CONDITION of roller 
bearing alter six 


100 deg. F. and 100% 


months’ storage at 
relative humidity ir 
package shown. Bearing was preserved 
with petrolatum and wrapped in wax 


paper, both of Timken specification 


the package must be designed to 
withstand the rough handling condi 
tions which are normally experienced 
in military operations 

Certain fundamental procedures 
should be considered in’ planning 
package to meet the above require 
ments. Thi preservative w opera 
tional grease is best applied immedi 
itely after the 


yperation It 


cleaning and drying 
a greaseprool wrap Is 
proposed on should expect the hha 
terial to be compatibl with the UTCASE 
4” preservative and the bearing as 
well as preventing the loss of preses 
vative out of the wrap. An outer wrap 
pouch, bag or container is necessary 
to complete the unit package through 
providing a barrier to air (oxygen 
ind moisture, Each component in the 
unit package has a definite function 
to perform in the protection scheme 
The preservative should have the ca 
pacity to render inactive the air and 
momsture entrapped from the atmos 
phere at the time of packaging. Also 
the preservative must, of course, re 
main stable under the conditions of 
storage 

\ bearing in a unit packag in 
orporating an ide il presery itive or 
TEASE 


with or without a ere iseproot 


vrap, must necessarily depend upon 


he outer barrier for its ultimate pro 


tection Or maximum storage — life 
rherefore it seems | 1K il that the 
greatest gain toward increased stor 
ige life would be brought about 
)” 





through the de velopment of a superior 5 a ‘ 7 
rABLE I—CONDITION OF BEARINGS PACKAGED IN POUCHES ( MIL-B-131A 


CLASS A MATERIAL) AFTER STORAGE AT 100 DEG. F. AND 
100% RELATIVE HUMIDITY 


outer barrier or container for the 
unit package 


. Test Duration of G oof 

Package evaluation ; ster id epsto 

No test, days Preservative wrap Remarks 
The present discussion represents a 

summary of the data obtained to date ] r AN-C-124 Aluminum No liquid moisture on inside 


| Foun ( ’ Ss ed 
from outdoor storage tests and labora ype I foil pouch. Seals good. Bearing stain 


tory accelerated storage tests of (1) showing evidence of early stages « 
MIL-B-131A Class A pouches, (2) pol meets 

vethylene containers, (3) plastic strip _ Aluminum No liquid moisture on inside : 
pable compounds (JAN-C-149 ma foil pouch. Seals good. Bearing stained 


showing evidence of early stages of 


terials) and (4) rigid metal containers 
f the food-can type beet 

Storage tests at 100 deg. F. and 2 Aluminum Liquid moisture on inside of poucl 
100% relative humidity were per foil Bag delaminating. Bearing corroded 
formed in a humidity cabinet. The out : ) Aluminum Liquid moisture on inside of pouche 
door storage tests were conducted in a foil ipprox. 10 ce.), Pouch delaminating 
louvered test shed (Fig. 2) which was lwo bearings corroded, One bearing 
constructed on the factory roof at the OK in spite of moistur 
Canton, Ohio, plant of The Timken 

toller Bearing Co. It is thought that Other studies concerned with cor The bearings were cleaned using 
this test would be somewhat more rosion problems in general have in soluble oil (4 to 6% soluble oil in 
severe than normal warehouse sto! dicated that an accelerated corrosion water) at 190 deg. F. temperature in 
ige. Considering the exposure upon test cannot be expected to correlate di spray-type washers. The oil and water 
the metal container, however, the in rectly with all conditions which might form an emulsion with a pH of eight 
dustrial type of atmosphere has been be encountered in actual storage. Ac to nine, which effectively neutralizes 
reported to be considerably more celerated corrosion tests can be used and removes perspiration deposits 
severe than a tropical marine atmos to advantage, nevertheless, in screen Immediately following washing, the 
phere. LaQue (5) reported that in ing materials and methods preceding bearings were dried in a hot-air driet 


~ 


studies of the relative corrosivity of actual storage tests. Such tests enable with forced circulation at 300 to 325 
atmospheres at different locations on one to reproduce a particular type ol deg. F. The preservatives AN-C-124 
an open-hearth iron, a dry inland at corrosion found in the field which then dip at 185 deg. F and a petrolatum 
mosphere at Khartoum Egypt, was an be studied under far more favor blend (spray at 185 deg. F wert 
rated as 1, a tropical marine atmos ible conditions than are possible in the both applied to the hot bearing im 
phere in Miraflores, Canal Zone, was field. Usually a combination of both mediately following the drying opera 
rated as 31, an industrial atmosphere in laboratory and field tests will provide tion. The operational greases wer 
Pittsburgh, Pa., was 65 and Kure the most efficient means of bringing ipplied either by pressure greasing 
Beach, N. C., 80 ft. from the ocean a corrosion problem to a_ successful is is shown in Fig. 3, or by brushing 


was 475 conclusion ifter the bearings had cooled to room 


2. INTERIOR of outdoor roof storage test shed. 3. FIXTURE for pressure-greasing application of MIL-G-10924 


Pig 
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rABLE IL—RESULTS OF POLYETHYLENE CONTAINER TESTS AFTER 


STORAGE AT 100 DEG. F. 


Test Duration of 
\ test, days 


99 AN-C-124 


Grade 
Pype 2 Class 1 


MIL-G 


Petrolatum 


MIL-G-10924 


temperature. Prior to cleaning, the 
be arings were demagnetized several 


times throughout their manufacture 


and each part was inspected visually 
for surface irregularities before final 


assembly 


MIL-B-131A Class A pouch 


Fig. 4 shows a typical example of a 
water-vaporproof, flexible barrier ma 
terial used for packaging hearings 
In this 


placed on a Grade A creped grease 


illustration the bearing is 
proof wrap. Similar tests were made 
using aluminum foil as a greaseproof 
wrap. The tests in this series were 
stored under conditions of 100 deg 
F. temperature and 100% relative 
humidity. The results, which are sum 
marized in Table I, are representative 
of the performance shown by the 
MIL-B-131A materials 
show that the bearings when 


packaged with the MIL-B-I131A ma 


terials have a maximum life of around 


These findings 


60 days under the conditions of this 
test and, as such, would be expected 
to be 


unsatisfactory for long-term 


storage under severe storage condi 


tions 
Polyethylene containers 


Polyethylene 


promising material for a molded semi 


appeared to be a 


rigid container for packaging bear 
ings. Such a container has good re 
sistance to impact at low temperatures, 
evidence of which can be seen 
in Fig. 5, where a polyethylene con- 
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Preservative wrap 


Waxed pape! 


10924 None 


Waxed paper 


AND 100% RELATIVE HUMIDITY 


Greaseproot 


Dunnage Remarks 


Waxed paper Bearing and con 


tainer in good 


condition 


\ Grade A Bearing and con 


Type 2 Class 1 tainer in good 


condition 


MIL-G-10924 
90% filled 


Bearing and con 
tainer in good 


condition 


Waxed paper Bearing and con 
tainer n good 


condition 
MIL-G-15793 Bearing stained on 
front face Con 
tainer in good 
condition 
MIL-G-10924 
90% filled 


Be iring in good 
condition Con 


tainer swollen 


tainer and a cellulose acetate buty 
rate container were drop tested at 
Other 


such as greaseproofness and the water 


minus 45 deg. F. properties 
vapor-transmission rate for materials 
of 0.080-in. thickness were not avail 
able 

The polyethylene containers used 
in this study were similar to those 
previously 
Island Arsenal (1). The container 
wall thickness was 0.080 in 


wire ring was incorporated in the lid 


reported upon by Rock 
A copper 


to enable closure by welding of the 
lid to the container body through the 
use of a high frequency induction coil 
Fig. 6 shows a polyethylene container 
with a bearing placed on one of the 
greaseproof wraps used in this study 

The first group of tests included 
AN-C-124, MIL-G-10924, and petro 
latum with waxed paper and Grade 
\ greaseproot wraps The data pre 
sented in Table H show that all of the 
bearings were satisfactory after 99 
days’ storage, with one bearing being 


storage at 


rust free after 216 days 
100 deg. F. and 100% relative humid 
ity. One of the containers which was 
90% grease filled with MIL-G-10924 
grease showed evidence of swelling 


and grease absorption A second 
group of polyethylene containers was 
stored in an outdoor test shed. In 
addition to the above combination of 
materials, AN-G-25 grease, AN-O-11 
oil, aluminum foil and VCI (volatile 
corrosion inhibitor) paper were in 


cluded in these tests. The bearings 


4. MIL-B-131A Class A pouch 


5. COMPARISON of toughness 
of two plastic containers which 
were cooled to minus 45 deg. I 
and thrown to the floor from a 
5-ft. height. Left, polyethylen 


right, butyrate 


7. STRIP-COATING unit pack 


were found in good condition upon 
xamination after six months’ storage 
but the presence of the grease and oil 
had caused swe lling of the polye thy 
lene, with a subsequent weakening of 


the closure 


Plastic strippable compounds 


Two types of plastic strippabl 


compounds are approved by the spec ! 


fication JAN-C-149; Type I, ethyl cel 
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8 CORROSION found on bearing packaged with modified 
pable compound after 29 days at 100 deg 


et 


Type Il strip 


100% relative humidity 


9. CORROSION found after six months’ outdoor shed storage with petro 
latum-waxed paper-strippable compound package 


10. CORROSION found after six months’ outdoor shed storage with petro 
latum-aluminum foil strippable-compound package 


lulose, and ype II, cellulose acetate 


butyrate. An example of the use of 


these materials is shown in Fig. 7 
where the bearing has been wrapped 
in aluminum foil prior to dipping in 
the plastic At minus 65 deg. F. Types 
I and Il both are quite brittle; how 
ever one supplier had developed a 
rype Il 

improved 

three 


I, Type II and the modified Type I 


modified material which 


showed low-te mperature 


toughness. All materials—Type 


were subjected to accelerated storage 


tests. The bearings were dipped twice 
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in the plastic to give an overlap of 
at least 1 in 
plastic 
F. for Type I, 
Il and 300 deg. F. for the modified 
Pype Il. The results of the accelerated 
storage tests at 100 deg. F. and 100% 


summarized in 


The temperature of the 


was maintained at 375 deg 


325 deg. F. for Type 


relative humidity are 
lable Hl 
The tests that the plastic 


strippable compounds are unsatisfac 


sh« Ww 


tory for use in packaging bearings be 
ause of their high water-vapor-trans 
All of the packages 


mission rates 


contained water, with the one excep 
tion of the bearing outer race which 
was dipped without an overwrap in the 
high-oil-content plastic. In this one 
test the 
in the packag 


oil protec ted the 


water could not collect with 
and apparently the 

bearing from cor 
Fig 8 shows the 


rosion corrosion 


found on the which 


wrapped with a cotton-cloth bag ma 


bearings were 
terial prior to dipping in the plastic 
After cotton cloth 


was saturated with moisture. The grid 


29 days in test the 


pattern form of rusting which 
on the rollers illustrated in Fig i 
identical to the woven pattern of the 
cotton cloth, 

were 


Additional sample 
in the 


packages 
test shed. The 
details for these presented 
in Table IV. Test No ind test N 
8 produced corroded — be 


stored outdoor 


tests are 


irings tol 
both Type I and the modified Typ 
Il strippable compounds utter six 


months’ storage. Figs. 9 and 10 show 


typical examples of the type of cor 
rosion associated with test No 
test No. 8, respectively. The 


2 and 
corrosion 
the 
being only at the 
the 
petrolatum-waxed-paper combination 
The aluminum-foil-petrelatum 
bination likewise showed 


pattern was consistent on all of 
bearings examined 
roller-raceway contact area for 
com 
corrosion at 
but in 


the roller-raceway contact area 


iddition, corrosion was found on the 
faces and the bore being associated in 
contact with the aluminum foil. The 
test-shed 


lieved to be closely related to normal 


outdoor conditions are be 


warehouse storage These results sug 
gest that corrosion could be Exper ted 
within six months’ to one year's stor- 
age when using the plastic strippable 


compounds 


Rigid metal containers 
Che standard sanitary food can or 
Se lec ted for the 


container 


packer 's can 
metal 
tin coating was chosen as No. 50 ele¢ 
trolytic 


was 
rigid program The 


with a rust protective pro 
coating to be applied after making the 
final closure. Previous studies (6) have 
indicated that the heavier weights of 
tin coatings do not 


but 


prevent rusting 


ntirely that under severe con 


rate of 
Also, 


rusting 


ditions the difference in th 
rusting is merely one 
suitable 


prevented regardless of the 


of degree 
with a procoating 
an he 


weight of tin coating used on_ the 


plate. Precoating will not give 


] 


Siac 


must be left uncoated and the 


com 
plete protection because the seam 


double 
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FABLE TL—RESULTS OF STRIPPABLI 


AT 100 DEG. F. AND 100% 


} 


Duration of Strippal 


test, days 


93 


) 


®* This Type 1 
seaming closure removes 
coating 


Containers with five different types 


of internal packaging were prepared 


for the initial tests of the rigid metal 
The five types are illustrated 
A N-C-124 
with a Grade A 


container 
in Figs. 1] to 15 as (1 
Pype II 
petrolatum — and 
3) MIL-G-10924 grease 


iluminum foil, (4 


preservative 
wrap 2 Waxes 
paper wit] 
petrolatum, waxed 


! desiccant and 


pape 1 


were 


paper with a sili 
5 petrolatum with a VCI 
wrap All of the 


cleaned with soluble 


be aries 
oil after final in 
f-in 


2% in. insick 


spection The cans used were of 


inside diameter by 


height, with a tear strip. Top and bot 


I 
tom seams were grease prool ct mpound 
lined and double body 


Sick seams 


seamed to the 
interlocked 
All traces of soldering fluy 
Both 
rcerpurdi 
tured from LOO-Ib. electrolytic tiny late 
100 Ib U.S. Standard Gauge No 

31, O.OLL in. thick) No 
Ib. of tin per base box 


were 
soldered 
were removed prior to canning 


ends and the can body wer 


50 tin coated 

\ Max Ams 
No. 131 seamer was used to make the 
final closure \ 
seaming machine (Fig 


in lates 


semi-automatic can 
16) was used 
tests 


where large qu 


were required, After the seamin 
eration the cans were 
in olive-drab 


specifi ation TT’-E-485b 


procoated 
enamel contormi 
in infrared oven 

The first 


packaging 


three t pes 
were repeated 
series of tests in which a s} 


ing pro edure was ust 


purposes Dh bye 


MAY 1953 


COMPOUND 


PESTS AFTER STORAGI 


RELATIVE HUMIDITY 


Conditi 
bearing 
OK 


Moisture im 


Hleayy rusti 


Heavy rusti 


Water in 
Paper water soak 


Norust on beari 


pack 


Water in package 
Paper w iter soaked 


Heavy 


rusting 


soaked ind 
lard 
ommercial fingerprint) remover { 
S. A. F. Spec 141564 
for 2 min. Next the bearings wer 
three baths of 
pe troleum ether (B. P. 35 to 60 de 
( and then 


where the 


rinsed in agitated Stod 


solvent then immersed in 


and agitate d 


washed in sepal ite 


dried in an infrared 
iched a 


temperature of 169 to ISO deg. F. for 


ven bearings 1 
} min 

One group of the metal cans was 
test shed while 


stored in an outdoor 


the balance of the cans was stored 


12. TYPE 2 metal can unit pack 


14. TYPE 4 metal ca 


iweelerated storage conditions 


temperature and LOOY 


iver 
tf LO0%deg. | 


relative humidity, Upon completion 


{ sx months’ storage in the outdoor 


test shed both the cans and the bear 
found to be in excellent 


ings were 


condition. 


\ portion of the cans in the accelet 


ited storage test was placed inside 


i standard kraft carton. The cans with 
kralt cartons were opened and exam 
after 54, 182 
storage at 100 deg. I 
tive humidity. All of 


und containers were in excellent con 


and 272 


100% rela 
bearings 


ined days in 
and 


these 


dition 
Iwo of the 
kraft 


cans stored without the 
rusted through 


test The 


cartons 


264 


were 
days in exterior 


ondition of these cans indicated that 
ome protection was provided by the 
kraft carton. Fig shows the condi 
tion of one of the package s which was 
182 days on 


opened after six months 


TYPE 1 metal can unit pack 


15. TYPE § metal can unit pack 


13] 





16. FINAL SEAMING of cans in 
production operation 


storage at 100 deg. F. and 100% rela 
tive humidity. 

A third group of bearings was pack 
aged in cans which were 90% grease 
filled with MIL-G-10924 furnished by 
two different suppliers. The cans were 
stored as received without a procoat 
ing in an unheated closed shed over 
a period of one year, during which 
time the temperature range was from 
zero to 100 deg. F. Upon examination 
all of the cans were in excellent condi 
tion, yet the bearings in these cans 
showed a black-staining form of cor 
rosion, indicating chemical instability 
of some of the MIL-G-10924 greases 
in one case a definite rancid odor was 
noticeable 

In the fourth group the cans were 
stored on shelves with temperatures 
ranging from 70 to 110 deg. F., using 
a number of previously tested greases 
of known compositions as outlined in 
Table V. 100 


days’ storage there was no indication 


In all cases, after over 


of chemical breakdown or surface at 
tack noticeable, all bearing surfaces 
being in excellent condition. The above 
tests indicate variations in the chem 
ical stability of the greases: must be 
considered in packaging for long-term 


storage. 


Summary and conclusions 


To date the results from both ac 
celerated storage tests and actual stor 
age tests have indicated that the metal 
container of the food-can type shows 
great promise for use as a unit con 
tainer in packaging bearings. The per 
formance of the metal can has been 


superior to that of any other metinod 


we are familiar with for packaging 
bearings intended for long-term stor 
age under the most severe conditions 
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rABLE 


IV—RESULTS OF STRIPPABLE COMPOUND TESTS Ol 
MODIFIED TYPE 


rYPE 1 AND 


Ii MATERIALS AFTER SIX MONTHS’ 


STORAGE IN OUTDOOR TEST SHED 


Preservative 


AN-C-124 
ype Il 


Petrolatum 


Petrolatum 
MIL-G-10924 


Petrolatum 


Grease proof wrap 


Grade A rype 2 ¢ lass I 


Waxed paper 


Aluminum foil—-Wr ip King 


Aluminum foil 


Condition of bearing 


Modified 


Typel Type Il 


OK OK 


Corroded 


OK 


MIL-G- 10924 


AN-C-124 
Type il 


AN-C-124 
Type Il 


AN-G-25 


Alumin 
Waxed 


Alumin 


Petrolatum Alumin 


Petrolatum Ni 
MIL-G-10924 


MIL-G-3278 

The major probl m to be overcome 
in military packaging of bearings ap 
pears to be one of the compatibility 
of the unit 


materials to be used in the 


container. Recent test results have in 
dicated that compatibility problems 


between greases preservatives and 


Various greaseproot wraps are Tritt 
mized when the metal can is used for 
a unit container providing, of cours 
the preservatives and wraps are care 
fully screened beforehand 

rhe metal can fabricated from No 
50 electrolytic tinplate appears to be 
a satisfactory starting point, especially 
since this material is a standard item 
available in 


and is quantity The 


FABLE V—SHELF STORAGI 
70 TO 110 DEG. F., ALI 


Date 


Crease tyyn started 


RLG-185-51 6/22/5 1 
RLG-1S86-51 

RLG-195-51 

AN-G-5a 

MIL-G-10924 


MIL-G-10924 


AXS-1169 


Dura 
test days 


tuck end OK 


im foil OK 


pape I 


un toil 


mn tor 


None OK 


initial results from a program now 
in progress under the direction of the 
Mfrs. Institute and the Quarter 
master Corps have that both 
blackplate or 
treated blackplate 
procoated ire 


for tinplate At 


Can 
shown 
can making quality 
chemi ally whe nh 
satisfactory substitutes 


present cans mcor 


porating blackpiate are not econom 


ically available because of the pre duc 
tion difficulties encountered in solde1 
the differen 


tial tin-coating process could supply 


Ing the side seam. Also 
tinplate for cans with a considerable 
necessary (8). Recent 
that 


This article continued on page 


saving in tin i 


tests have shown two 


types of 
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PESTS, TEMPERATURE RANGI 
CANS GREASE FILLED 


tion oy 
Remarks 


10 Crease Normal condition 


Bearing: Good condition 


Crease Normal condition 


Bearing: Good condition 


Crease 
Bearing 


Crease Normal 
Bearing 


conditic 
Good condition 


Normal ct 
Bearing: Go« 


miclitic 


Crease 
xd condition 
Normal condition 
Good condition 


C.rease 
Bearing 
Normal conditic 


Good condition 


Crease 


Bearing 


MODERN PACKAGING 





Equations that point the wav toa quick understanding 


of actual cushioning requirements. 


Ye and evaluation of package 
cushioning Is becoming less of a 
‘rule-of-thumb Through 


application of scientific method, great 


ence vor 


savings may be iccomplished in prop 
erly relating fragility and unit weight 
ot the article to be packaged with 
thickness and energy-absorbing prop 
erties of the cushion 

Until 1945 


known about this subject other than 


almost nothing Was 
that learned by the package designe 
by expensive trial and error. In that 
vear R. D. Mindlin published — his 
Dynamics ot Package 
ing | This excellent piece of work 
is basic in the field 


have been made by C. E. Crede (2 


Cushion 
Contributions 


R. R Janssen (3 the Forest Products 
Laboratory (4) and others 

The author is indebted to the above 
sources for much of the material in 
this articl Thy approa h has been 
] 


iltered it some cases and several 


novel results have been obtained 
Proper design of a cushion to protect 
the contents against a spec ified drop 
is the major theme of the discussion 


to follow. The 


have some bearing on damage caused 


results obtained also 


by vehicular-forced vibrations. Rela 
tionships which are Import int im com 
paring various cushioning materials 
will be revealed 

It is important to realize that the 
choice of height of drop to which 
one designs is somewhat arbitrary. A 
more rational solution to the prob 
lem de pe nds upon study of the statis 
tical distribution of rough handling 
ind vehicular shock and vibration 
This information properly tied in 
with relevant cost factors, will make 
possible the attainment of economi« 
optima in container and cushioning 
This is a task for the future 


design 


Linear cushions 
The familiar 


cushioned item is as shown in Fig. 1 


idealization — of 
The packaged item may be con 


° Of Container Laboratori 
Num ‘ 1 parenthese 


MAY 


sidered as a weight of W> pounds rest 
ing on a cushion or spring. This spring 
requires k pounds for l-in. deflection 
For the 


cushioning material is linear, ice., X kh 


present, assume that th 
pounds are necessary for X inches de 
flection (for deflections of the magni 
tude under consideration 

We shall consider what happ ms te 
the cushioned article when the pach 
ige is dropped from various heights 
Only face rather than corner or edge 
drops will be considered in order to 
difficulties 


There is reason for believing that a 


minimize mathematical 
hace drop is often the most severe 


condition, provided the container is 
very rigid 

Since the height of drop is h inches 
h inital energy of the cushioned 
ticle is Woh ineh-pounds. If damp 


ing is negligible, this energy must he 


transferred entirely into deformation 
of the cushion 

One may write (1) I k D where 
L. is the instantaneous force (or load 
in pounds exerted by the cushion on 
the instrument and D is the instan 
taneous cushion deflection. Let I 
ind D 


quantities in the course of an impact 


denote the maxima of these 


From Newton's second law of mo 
tion the folk wing holds 2) 1 WG 
where G is cush‘oned-item accelera 
veceleration 


Likewise I WC 


is the maximum cushioned 


tion in multiples of the 
of gravity 
where G 
item acceleration 

The energy ibsorption — of the 


ushion 1s 


I 


Equating energy input to energy ib 


sorption 


W?G 


k 


By MARVIN MASEL 


Also equation trom 


WI 


1) 
From equation 
1) 
G 
It is of interest that a spring -miass 
system of spring constant K Ib. in. and 
weight W pounds has an associated 


natural frequency 


6 AS y 


SN 


} 


evcles sec This may ilso be written 


1s G (y 


\ \ 
By dealing with W in pounds per 
square inch ind k in pounds pel inch 


per square inch ill the above rela 


| 
tionships may be ipplied to dis 
tributed cushioning 

From equations (5 und (6) a tabl 


Fable 1) may be 


s0-in. face drop ind undamped linear 


constructed tor a 


cushioning 

Given { and the weight of — the 
packaged item the cushion stiffness 
mav be found from equation (6 A 
inalvsis of the 


complet INportance 


f the natural frequency {. lies out 
side the scope of this paper It may 
be stated, however, that if a packaged 


item contains elements of natural fre 


1. FUNDAMENTAI 


of cushioning 


CONCEPI 
The cushioned item 
(W) within the container rests on 
the cushioning (represented by 
spring) which requires k pounds 


for one inch deflection 





LOAD (Ll) POUNDS PER SQUARE INCH 


quency close to f, dangerous reson 


ances with vehicular vibrations can 


exist In addition the Tine 
acceleration a given arti ke can ¢ richie 
as a result of a drop impact is a fun 
tion of f. It may thus be inaccurate t 


use test data from a centrifuge (i. 
a zero frequency accelerator) in’ de 
articles for 


termining “G factors” of 


packaging purposes A suggested 
method is as follows (assuming a 30 
in. drop design criterion): Apply to a 
sample item a 10G maximum accelera 
tion in the form of a decaying sinu 
soidal 4 cps. If it 
try 20G at 8 eps, ete 


with the schedule of 


wave ol survives 
in accordance 
Fable I until the 


is damaged. This 


more 


instrument proce 


than 


In practi 


be followed for 
the 


cal applications allowance must also 


dure may 


one axis of instrument 


be made for fatigue failure due to 


many small impacts and vibrations 
rather than one large impact 

A convenient test fixture for apply 
acceleration forms 


desired wave 


ing 


is a sandwich consisting of a rigid 
plate, cushion, item to be tested, cush 
ion rhe 
attached that it 


dropped from various heights and 


rigid plate sandwich has 


rollers SC can be 
guided to fall normally to a fixed, rigid 
platen, If the two rigid plates of th 
sandwich are separated by threaded 
bolts, a considerable variation in cush 
ion stiffness may be obtained by 
tightening or loosening the bolts. It is 
the 


region of the 


however, desirable to operate in 
approximately linea 
cushion. The test item should have a 
but it may be 
through 


cushioning 


attached accelerometer 


possible to proceed solely 
the 


static calibration of 
material, 
One important reservation 


ipplies 
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to the theory ol cushioning as devel 
oped up to this point the outside shell 
of the instrument has been assumed to 
be perfectly rigid, so that the method 
of support of the item by the cushion 
has not been important In dealing 
with packaging of eggs or very large 
electronic assemblies, for example 
fulfilled 


An analytical treatment of such cases 


these assumptions are not 
becomes more complicated and will 


not be dealt with here 


Dynamics of non-linear cushions 

In actual practice a cushioning ma 
terial has both damping and non 
linear compressive load vs. deflection 
characteristic. For most materials (fat 
sheets of fibreboard ex 
stiff 
There 


art le 


corrugated 


cluded) we encounter increased 


Hess aS 


the deflection increases 


fore to protect a cushioned 
‘inst receiving more than a specified 
thickness than D 


i smaller f (as 


i greater and 


calculated from the 
cushion stiffness for small deflections 


Che effect of damp 


if it is not extremely high) is to 


will be required 
ing 
provide a small factor of safety: for a 
and D 
than for the 


viven value of £, G will be a 


bit smaller undamped 
condition 

For a_ face cushioned 
article the 
tainer can usually be 


is shock 


wood or 


drop of a 
design of the outside con 
ignored insofar 
isolation is concerned. A 
fibreboard box may be 
sidered a stiff spring k 
the cushion k. It 


in such 


con 
in series with 
can be shown that 
a case the resultant stiffness 


k, is just a bit less than k 
k 


If for example, k 200 Ib 
k + Ib 
SOO) 
k 
04 
is to determine 


thickness for 


Phe 


mum 


next step opti 


any non-line uY 


cushioning material given height of 


Tu 

drop, unit loading and maximum pet 

missible packaged item acceleration 
Let T denote the cushion thicknes 

is it will be in the package Let 

D 


1Oo 
| 


rABLI 


Nore There are two interpretations of th 
will be 50 and D 1.2 in. On the other 
of t will supply the thinnest possible 
tem will receive more than 50 G's 
of deflection 


hand 
linear cu 
and if f is le 


value 


than 1.2 in 


be the efficiency of a partic ular ma 
terial in a given package design. D 
it will be 


ot the optimum linear cushion and 1s 


remembered, is the thickness 


given by equation 5 


lation of 


Upon accumu 
sufficient data, tables might 
be established for a variety of cushion 


thick 


pel 


ing materials giving optimum 


ness and efficiency tor various 


cushioned-item accelerations 


Phe 


( hoc Se 


missible 
loadings 
then 


basis ot 


and unit 


package ce 


signe! his cushion 


on. the 
other 


may 
effic reney as well as 


important — factors material 


costs, resistance to temperature and 
humidity, availability, ete 
The following derivations make use 


of the load (L 


tion (F) characteristics of cushioning 


versus fraction deflec 


materials. If a load of 10 p.s.i. com 


presses a cushion to % in. from its 


original 2 in., the fraction deflection is 
0.75. In order for the simple mathe 
matical treatment to be valid, the I 
versus | must 


l Be 


ushion 


curves 
independent of — original 


thickness. If 10 


) 
pre sses a c2-in 


p-S.1 com 


cushion 75% it must 
f-in 
investigations 


holds 


variety of materials 


ilso compress al cushion OA 


Preliminary indicate 
that this 


for a wide 


fairly well 
Where 
some 


to be 


condition 


distributed cushioning is used 


special consideration may have 


given to cases of non-flat packaged 


item or container surfaces 


2. Be 


TRAIT 


identical for static and dy 


The 


for design under dynamic 


loads use of the static 


curve con 
ditions will generally provide a small 
factor of this 
violated 


5. Be 


prc ts 


safety if condition is 


unaltered by repeated im 
If correct design procedures 
difficulties due to 
The 
relatively stiff cushions 
high “G” 


ire followed set 


will be 


thing is to use 


minimized important 


for packaging heavy arti 
cles 

Additionally, account must be taken 
in I 


to manutacturer’s tolerances 


of variability versus F curves due 

Che initial potential energy of the 
packaged article before being dropped 
s 1] Wh 


juantity for the designer 


This is a known and fixed 


Phe 


energy 


) 100 150 200 600 
10.6 61 8] 244 
0.6 04 0.3 0.1 


0.4 
OS 


et at 20.5 

to 50, then 
tha 20.3 cps, the 
‘ must be 


then G 
a 20.3 eps 
cushioned 


made for more 
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ibsorbed by the cushion issuming 


damping negligible) is 
s E=1T'"/ 1d 


where I corresponds to the deepest 


cushion penetration during the im 
pact. The functional relationship be 
tween Lo and F is assumed to be 
known 

9 I y (F 

Equations (8) and (9) provide tw: 
equations in two unknowns, F,, and 
lr. The minimum thickness T can be 
found analytically if y (F) is a simpl 
function (quadratic or exponential for 
example). In general, however, y (F 
is an empirical relationship, so a sim 
ple graphical method for finding ‘I 
will be given 

lo fix our ideas, suppose it is dé 
sired to limit packaged article accek 
ration to 40G for a drop. Let 
the unit weight of the instrument. be 
Then L $0) (0.08 


is the maximum permis 


30-in 


0.08 p-S.1, 
1.2 p.s.i. (L 
sible bearing pressure during impact 
Also. E 310) (0.08 0.9 in. Ibs 
per sq in 
The L 
tended cushioning material is shown 
It is seen that F should be 
no more than 0.59 if L is to be limited 


versus F curve of the in 


in Fig. 2 
to 1.2 p.s.i. Fig. 3 is the integral curve 
of Fig. 2. For F 0.59 there is a 


correspondit value of 0.246 for 


AL dl 
From equation (8 
| 
I 
is 0.9 the minimum value 
From Table I, D,, for 
drop Is ] 5 in The 


g 
ys 


0.44 


and since F 
of T is 3.66 in 
i 40 CG 
efficiency of — the 


s0-in 
ihove mon line u 
cushion is then 
1oo 
Sarat) 

The value of T found by the above 
process has referred 
Actually, it may be im 


proved upon by two methods 


been 


to is t 


Minti 


1. Compression 
2. Using a cushion area different 
from the area of the pac kaged artick 
These shall now be examined in de 
tail 
( OmMpression 1s accomplished by so 
designing the 


package 


as to put an 
initial load on the cushion 
the inside width of the 


20 in 


Suppose 
container 1s 
the item to be packaged is 
16 in. wide and a 3-in. measured 
used on 


However. 16 


so it is evident that the 


thickness of cushion is to be 
each side of the item 


9 


TABLE 


0.900 0) 
OSLO 


0.720 


oOoLle 
O.041 
0.090 


295 0.635 


instrument must be 


forced into the 
container and in the process eac h 3-in 
cushion is compressed to 2 in. The 
original thickness 
will be 


in this case 3 in 
referred to as T, while the 
compressed thickness (in this case 2 
in.) will be 1 The analysis will differ 


somewhat from the 


non-compressed 
case for the following reason: If the 
instrument is so displaced as to pene 
trate the 


cushion on th 


cushion on one face, the 
opposite face is exert 
ing a force in the same direction as 
the displacement This is true pro 
vided the displacement is less than 
the original compression, ‘I I 

It will now be useful to define 


Hew quantity 


l 
called 


The following rel itionships 


| his sh ill he 
pre SSion 


hold for 


‘traction com 


f 
l being chosen exactly 


non compre ssed Case 


fa 


kor 


the relationship is more complicated 
and will not be investigated in this 


paper 


Referring to the example given pre 
Table I] may be 


constructed comparing the effects of 


viously a table 


various amounts of compression 

It is evident that a small amount 
ot compression Was some what bene 
ficial in this case here are situation 
where the improvement in ¢ fficiency 
is much greater 

The major reason for compression 
in actual practice, is the reduction of 
the effects of “set” due to repr ited 


nnpactings 


Ethiciency 


~ 100 


The second technique for improy 
ing cushion efficiency is to adjust the 


Consider the ratio 
| 
| 
It I and l are 


ind peak bearing load per 


cushion area (3 


consice rt d ¢ nergy 
square 
inch of cushion 
be seen that the 
kept constant as 


respectively it may 
above ratio will be 
cushion area Is 


varied, Also, if the ratio 


| 

rl 
is large, T will be small. (T is used to 
represent cushion thickness for a non 
compressed package 

From examination of equation (8 
it is evident that 
10 | 1 “Lal 
rl | I 


As an example of the application 


of equation (10), consider the same 
hypothetical article for which Table 
Il was set up Suppose it is decided 
to design for an L,, of 1.9 p.s.i. rather 


than 1.2 p.s.i. as before. This means 


that only 
1 > 
1Oo 
Lo 
t the face of the 
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pone kaved item is 


a 5 6 
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This consultation service on packaging subjects is 


1 


your 


com 


mand. Simply address your questions to Technical Editor, Modern 


Packaging, 575 Madison Ave 


other 


Corrosion of laminations 
QUESTION: We 
foil to paper by means of a vegetable 


laminate aluminum 


adhesive. This laminate is then com 
bined to a heavy strawhoard using a 
adhesive We that in 
many cases corrosion appears on the 
of the foil after a 


time in 


similar notice 


surface dluminum 
short storage 

Would you be good enough to git 
us some suggestions on how to avoid 


this trouble? 


ANSWER The 
experienced is unquestionably due to 
content of — the 
with 


COTrosIOn you have 


excessive moisture 


paper or strawboard in contact 
the foil 
ng an appreciable amount of water 
with the 


the strawboard c: 


using adhe SIVEe CATT) 


You are 
and this together moisture 
content of n result 


in a sufficient concentration of — the 
water to result in corrosion when the 
laminate is stored in rolls 

It will be necessary for you to pass 
the laminated structure through dry 
Ing OVENS aS SOOT as the foil and board 
have been combined and also in your 
subsequent operation of combining 
the paper to the strawboard. This dry 
Ing operation should reduce the mois 
than S® in the 


strawboard. If the 


ture content to less 


paper or moisture 
content is not kept below this figure 
corrosion can appear in a very short 
time, depending upon the temperaturs 
conditions and the amount of moistur: 
content above 8% 

conditions 


24 hrs 


tremely severe in 48 hrs, Drying ovens 


{ nder some corrosion 


can occur within ind be ex 


are standard equipment and are neces 
sary for many laminations of this kind 
lamination involving 


or any other 


paper and aqueous adhesives 


Overcoming loose cap liners 


QUESTION: We 
many different types of 


have been testing 


} 
cCap-tinet ma 
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identification will not 


terials for several of our bottled prod 
ucts. We notice that some of the plas 
tic-coated, paper-lined caps appear te 
loosen during our tests and yet others 
do not 

Do you know of any rule to follou 
in selecting liners which will assure us 
of getting liners that will not loosen 
in storage? Your advice on this subject 


will be greatly appreciated 


ANSWER 
different types of plastics that can be 


There are a great many 


laminated or coated on a paper base 


and which have been used is ¢ ip 


liners for different products. It is not 
possible to give any general rule on 


what particular property a plastic 


should have to give the most satistac 


tory performance as a cap liner for 
bottled products 
One of the first 


that the « ip liner not be affected by 


considerations is 


the product and that it not allow the 
| roduct to ¢ scape ¢ ither as a liquid or 
i vapor It, however, normal « ip pres 
sures are insufficient to form the plas 
tic to fit the glass finish, then « 
leakage and the ¢ ip co Id 


loose lh in 


upillea 
can occul 
and handling. It is 
that the — plastic 
slightly to allow it to seal the 


storage 
necessary detorm 
minute 
imperfections present in all glass fin 


This lack of deformation or cold 


flow of a plastic coated paper cannot 


ishes 


be compensated for by increasing the 


amount of cushioning in’ the liner 


board 
It is suggested that vou trv heavier 
thicknesses of different plastics ind 


particularly that) vou select — thos 


which are softer and deform unde 


the closure pressure that you wish to 


develop with your particular size and 


tvpe of cap. There are a great many 


satisfactory plastic liners on the man 
ket and there should be no problem in 
finding one which is entirely suited 


for your use and which would not 


loosen during storage 


New York 22, N. Y. Your name or 
yppear with any published 


answer 


Protective packaging of sausage 
QUESTION 
improved type of 


We have deve lope d an 
meat sausage and 
we are working on a suitable pac kage 
for the product 

It has been suggested that we wra} 
place 
then 


the sausages in waxed paper 
them in a waxed folding carton 
overwrap them with cellophane. Dé 
you think this will give us 
protection and otherwise he 
We will be grateful for 


suggestions 


sufficient 
moisture 
atisfactory? 


your 


ANSWER: Without 
ihout the composition of the sausage 
ind the and kind of 


it is not possibl 


knowing ore 
its stability time 
it will have 


detailed 


storage 
to make 
tions 


The type ot packag that vou sug 


any recommenda 


est using would ippear to be more 
than sufficiently moisture proot to meet 
most requirements under the cool at 
mospheres generally used for meat 


woduets. There is nothing to be gained 


I 
bv over protecting such 1 product ind 
such a multiple laver construction 

mild add to 


deterioration 


vou describe « costs 


might result in 
meat-sausage product from 
other than drying out 

If vou use the recommended type 
ot moistureprool cellophane ind the 


vaxed carton alone, you will probably 


ive an ple protection but if vou 
product turnout is rapid then it might 
waxed carton 


both the 


be possible to use the 
ind to eliminate 
liner. It 


liner for 


] 
Lior wrap 


pel and the vou wish some 


type of ippearance only i 
white greaseproof paper would serve 
this purpose very well 

In other words, there are many dif 
ferent combinations of pac kaging ma 
terials that might serve your purpose 
of the 
depend upon the shelf-life and met 


chandising l 


Che selection of any one m will 


requireme nts arn 


your partic ular product 
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Why COPPERTONE is sealed with 
CEL-O-SEAL 


A SUN.TAN Ol, te stimvlete 
rich in emollionts te protect shin ageinet 
barth effects of 4 
DINE 


tun and © 


ONS Agely freely with friction te 


The extra touch of smartness that ‘“‘Cel-O-Seal”’ 
gives to a package will pay off at the point of sale 
for you, too! Use ‘‘Cel-O-Seal” to get across a 
sales message or slogan . . . to assure tight closures 


... guard against spillage and tampering. 


FREE PACKAGING SERVICE: See for yourself what a 
specially designed ‘‘Cel-O-Seal” band does for your 
package. Send us a labeled dummy bottle. Our pack- 
aging experts will band it, return it for your inspec- 
tion. No charge—no obligation! Write E. I. du Pont 
de Nemours&Co. (Inc.), ‘“Cel-O-Seal” Section, 9529-A 
Nemours Bldg., Wilmington 98, Delaware. 
"‘Cel-O-Seal” cellulose bands are also sold by Arm- 
strong Cork Co., Lancaster, Penna.; and I. F. Schnier 


Co., San Francisco, Calif. 
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“We feel that the Du Pont ‘Cel-O-Seal’ bands 
we've been using on our Coppertone packages 
for the last three years have been a big factor 
in helping us to steadily increase our sales. 
These colorful bands add eye appeal to our 
package, and induce consumer confidence be- 
cause the package is factory-sealed. We would 
not think of packaging our product otherwise,” 
says C. E. Clowe, President, Douglas Labora- 
tories Corp., Miami, Fla 


A SUM-TAN Oi to stimulate tensions 
i@ emolhents to protect shin equine 
harsh elfects of sun and wind. 
DIRECTIONS. Anply freely with frktion 
te all exposed shin. Re-apply often to pre 
#0an, as nose, corn, coller bone, 


“ 
bathing suits. For cowwlts 
t best tanning 
Double Exposure Chart on reverse ode 


CONTENTS « rue GuNcEs. MEF 


OUGCLAS Lapoaatt 


DU PONT 
CEL-O-SEAL BANDS 


U.S. PAT. OFF 


GU POND 


_ 


BETTER THINGS FOR BETTER LIVING 
. » « THROUGH CHEMISTRY 





A NEW WRAPPING MACHINE 

that tight wraps material about the product with a ne 

and loose’ 

Hayssen Mfg. Co., Sheboygan, Wis. The new C-U-F machine 
folds the material 
ibout — the 


wrapping attachment has been announced by the 


product 
which is carried over 
rubber rollers that can 
be set to squeeze thi 
package is tightly, 
necessary to mmsure i 
pertect tight wrap At 
the tine lime the 
package 1s pressed i 
eliminate any air space 
between product and 
wrap. End folds are 
\ type underfold 
pressed against — the 
bottom in a neat, positive fold that can be completely moisture 
proof, which makes the unit particularly applicable for textiles 
flat stationery and meat packaging Wraps are produced on flat 
cards, scored cards, U-boards or trays. The machine can be 
equipped to handle all standard types of wrapping material and 
is being adapted for band sealing polyethylene and other spe 
cial materials. Speed is adjustable from 20 to 50 packages per 
minute, depending upon the model. Models are available for 
handling packages 3 to 24 in. in length, 2 to LL in. in width and 
lig to 2% in. in he ight 


AN AUTOMATIC PNEUMATIC TUBE-SWITCH SYSTEM 


that has localized wiring easily accessible at every station elim 
inates the need for central controls or complicated panel boards 
makers of the 
equipment. No operator is required at a central desk, since 


according to Lamson Corp., Syracuse 1, N.Y 


carriers may be sent from any station on the system directly 
to any other station. Features of the system are its simplicity of 


operation and thaintenance 


A NEW SHORT CASE SEALER 


that applies glue in spot patterns for fast drying and economy 
of glue use has been announced by the J. L. Ferguson Co 
Joliet, Il. By applving glue to the inner surface of the outer 


case flaps in spots of %-in. centers, the glue spreads and becomes 


absorbed much faster than when applied in an all 


oveT design 

Spot-applied glue reportedly saves at least one third of the glue 
normally used. The glue is automatically fed by gravity to the 
applic ators. A stainless steel glue suppl tank with stainless steel 
screen filter insures clean adhesive, which ts piped to the uppli 


cators through transparent plastic tubing The Packomatic 
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packer-giuer cupies less than 30 j. tt f too pace nad | 


1 minimum of moving parts It is rapidly idjustable for the 


tollowing case sizes: 8 to 24 in. long, 6 to 16 in. wide and 5 to 
IS in high outside dimensions of regular slotted containers 
The sealer operates at a speed of eight 12-in.-long cases per 


minute and four 24-in.-long cases per minute. If required, it 


1 
can be built for greater speeds 


4 HEAVY-BODIED EMULSION-TYPE ADHESIVI 


specially recommended for the adhesion of Pliofilm to porou 
surfaces such as kraft, glassine and other papers ind board 
has been announced by Federal Adhesives Corp., 210 Wythe 
Ave Brooklyn, N. Y. Laboratory tests, the manufacturer re 
ports, indicate that this adhesive, known as Adhesive B55 
has “excellent adhesive properties when used with any type of 
Pliofilm window bags and « el Ipes id in spot lamination 


of Pliofilm bags 


und liners into paper bags cartons 


A NEW TEAR-TAPE ATTACHMENT 


that is idaptable to all ce lophane bag-making machines made 
by Simplex Packaging Machine 334 23rd Ave., Oakland 
lif has been = an 


inced by the mpany 
It automatically ipplies ‘ 
tear-tape strip to the inner 
ide as the bag is formed 
from flat stock 
knives at the 
nick the folded bottom 


seal to provide an easy 


Iwo small 


cutting head 


start to the te wing action 
A nicked area i ilso pro 
ided on crimped bottom 
rs. The attachment in nm 
reduces the speed or 

ne # the bag-mak 

peration, acc rding to 

Simplex engineers | ) rn e tear tape attachment 


on i Simplex Model le ott cellophane hag maker 


AN AUTOMATIC LABEL CUTTER 

which die cuts label ticket ipsule rvall vrapper lisplay 
cards, disks and sl} iped cardboard blanks directly trom printed 
w plain sheets is now bein manufactured in this « untry | 

Hobbs Mfg. Co., Worcester, Ma Originally the machine was 
produced in England 

ind has been tested 

there and in other I 
ropean countries ut 

ting action is rapid 

ind accurate LCCOT( 

ing to Hobbs. Ar 

erator assembles a 

of 100 sheets 

them for register 

ipplies glue to 

edge of the sheets vy cannot shift while being cut. Register 
catches are set so that the labels or other material are progres 
sively centered abov ( is each cut is made 
After adjustment t n ‘ id reg I itches, the ma 
chine is started on one row bel nad automatically move 


from one label to tl n tl row After each cut is made 
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Tae nationally famous packages are placed on the bee-line for high 
quality, precision labeling at lowest cost per package and per year. 

WORLD Automatic Bee-Line Labelers are the choice for labeling al- 
most every glass packed household drug, cosmetic, food, wine and spirits | bh | d 
brand you can name. They are preferred by leading packagers not only a e e 
for the clean, precise dependable work they do but because they require 
the very minimum of labor, supervision and maintenance. 0 Hh 


For our recommendation as to which Bee-Line Model is best for your 
labeling requirements, and for cost and delivery information please 


write direct to: the 


ECONOMIC MACHINERY COMPANY 


4 FREMONT STREET 
Fy) WORCESTER 3, MASSACHUSETTS BEE LINE 
J « 
DIVISION CF GEO. J. MEYER MANUFACTURING CO. 
CUDAHY, WISCONSIN, U.S. A. 
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Problem Packaging” 
Can be Solve 


NEW 


NONWOVEN 
FABRIC 
GETS 


Food processors, packers, chemical processors—other 
industries faced with “problem packaging,” hail 
VISKON nonwoven fabric as the solution to pack- 
aging difficulties. 


VISKON provides you with new and better ways to 
present your product to the consumer. VISKON non- 
woven fabric gives you every advantage of standard 
packaging materials—with plenty of plus! When you 
need porosity, absorption, diffusion, infusion, and high 
wet strength, you need VISKON nonwoven fabrics. 


VISKON is available in mill rolls, tapes, or sheets. In 
a variety of weights and grades...either cotton or 
rayon fabric. If yours is food, chemical or other spe- 
cialized packaging... remember, VISKON has been 
proved OK for problem packaging! 


1. Heat Sealable 

2. High Porosity 

3. Soft—Flexible 

4. Non-Toxic 

5. Can Be Printed 
6. Durable 


A ni cnet 


pot _ndustiy BY 


RATION 


7. Economical 

8. Wide Variety of Sizes 
—Weights—Colors 

9. Resists Deterioration 

10. Lint Free—Won't 
Unravel 


Mail Coupon 
Today! 


ro 
ia One! 


THE VISKING CORPORATION, Dept. MP-5 
Box 72, North Little Rock, Arkansas 


Please send more information about VISKON for use as a 
product container. 


Name..... 

Position... 

Company.... 

BION caveceevccccccceces 
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automatically, a pile of 100 finished labels is ejected on a con 
vevor belt which carries them on to an inspection and pac king 
station. Production rate of the new label cutter is reported to be 
150,000 labels per hour with a single place die, cut and pre 


sented tor inspection and packing 


SIMULTANEOUS IMPRINTING OF TWO PANELS 


of shipping cases is accomplished by the new friction-operated 
marking device announced by Adolph Gottscho, Inc., Hillside 5 
N. J. The Rolacoder 500 im 
printer automatically marks 
both front and side of 
ping cases as thev move 
i conveyor line, throu 
sealer or in some other pr 
duction operatior The 
chine automatically — re posi 
tions itself after imprintin 
each case so that marks on 
ll ipp ir 
in identical locations. Marks 


may consist of one line of 


successive Cases a 


copy containing up to « ight letters or figures in bold in. type 
Cops changes reportedly can be made in a matter of minutes 
rhe unit's visible ink reservoir has a « ipacity for more than 8 


hrs. continual operation 


A NEW AUTOMATIC CHECK-WEIGHING SCALI 


indicates the weight of filled containers such as bags, drums 
ind cartons separates the off-weight containers from properly 
filled ones by a two-way conveyor belt and deposits them at 
opposite ends of the scale The 
new Model 2008S, made by the 
Thaver Scale & Engineering 
Corp., Rockland, Mass., con 
sists essentially of an enclosed 
electromechanical weighing 
mechanism and a motor-driven 
conveyor belt which may be 
mounted as close as 8 in. from 
the floor. The Model 2008S also 
is an effective means of con 
trolling package-filling equip 
ment. Guided by the trend of 
weights shown on the check 
weigher, the operator may adjust the filling scale before the 
weight discrepancies fall outside acceptable limits. Connected 
electrically to the check weight scale, the we 


anism, activated when 4 pac k ige passing ove! the check-we ight 


ight-control mech 
scale is found to vary 2 oz. or more from the prescribed weight 


adjusts filling-scale output by 1 oz. or larger preset increments 


CONTROLLED ‘IN LINE’ MOISTURE APPLICATOR 


provides paper makers and convertors with a means for eliminat 
ing the se parate operations re quire d to add moisture to the sheet 
about to be calendered. Known as the Dilts Moisture Applicator 
the machine was deve loped by the Dilts Machine Works, Fulton 
N. Y., Division of the Black-Clawson Co., working in collabora 


tion with Waxide Paper Co., St. Louis, Mo. As explained by 


the company, the machine is mounted on the upper portion of 
the calender frames and is driven by the top calender roll. In 
short, this means “in-line” moisture ipplication and calendering 
Designed for actual production speeds of 1,000 FPM on a 254 


sulphite sheet, this ompact three-roll self-contained unit is 
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za” SINCE I HE BAYER COMPANY DIVISION TURNED 
70 SCANDIA AUTOMATIC BUNDLING MACHINES 


YOUR PRODUCT, TOO, DESERVES THE BENEFITS OF 
THE SCANDIA AUTOMATIC BUNDLING MACHINE: | 


@ VERSATILITY 


. "bundles in Kraft, glassines or cellophane 
@ REDUCED COSTS 


greater production and shipping costs reduced CEA te . 
@ IMPROVED APPEARANCE 

custom wrapped: permits mass displays 
@ COMPACTNESS 

machine occupies less factory space 


Your inquiries concerning detail per- 
formance characteristics are invited, 


— SCANDIA 
Manufaclurers of Beller Packaging Machinery 


SCANDIA MANUFACTURING CO. + s00 BELLEVILLE TURNPIKE - NORTH ARLINGTON, N. J.» PHONE KEARNY 2-8400 





Handles 101 
Small Products 


The Anderson Bagger, Model 134, is a 

simple, low cost machine that is doing an 

ONLY $6000 outstanding job for thousands of users 

~~ in many industries. Operator can fill a bag 

Slightly higher with = and place it in a carton in one operation. 

oe beg Stainless steel bag chute, capacity 200 

: bags, adjustab!e to bag sizes. Blower, 

equipped with air filter, opens bag and 
keeps it free from foreign matter. 

Easy to operate at high speed with a 

minimum of effort. Here is a machine 

that pays for itself quickly. Write today 

and tell us your product. 


Send Today for Bulletin No. 5-29 


ANDERSON BROS. MFG. CO., ROCKFORD, IiL 





Crystal... 


wrapped in or 
ROTOGRAVURE PRESS 


LEMBO SURFACE 


Protecting fragile glassware like this against 


BEST YET 
IN A SMALL 
INEXPENSIVE 


scratching and other damage during shipment 
is just one of many successful applications 
for Crystal Tissues. What's your product? 
Aluminum pans? Wearing apparel? Sheet steel? PACKAGE 
Something else? See if there isn't a Crystal PRINTING 
Tissue that offers a more economical solution PRESS 

to your wrapping or packaging problems -.. 6" TO 36" 


Write us for the name of your local Crystal Prints narrow webs at 
’ high speed by either sur- 

distributor. He'll show you the wide variety ° I : 

face method or rotograv- 

of types, grades and weights available—or ure. Several units hooked 

up in series give you a 

develop a special tissue if required. compact multi-color press 


Engineered and built by 
LEMBO manutacturer 


‘ | of fine printing machinery 
, nites . oe 

vi at amazingly ow cost. for plastics, paper and 
»lasswore courtesy 


ts taniiieine Chae Gon, Excellent for production — textiles up to 80” wide 
Cambridge, Ohio printing or laboratory 1 to 12 colors, surface and 


work. rotogravure, 


nN MACHINE WORKS, Inc. 
THE CRYSTAL TISSUE COMPANY, Middletown, Ohio 248 East 17th Street Paterson 4, N. J. 
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capable of applying controlled moisture between 9 to 11% maxi 
mum, down to as low as 3% minimum, maintaining a tolerance 
% of 1%. The machine is also capable of maintaining less than 


4% variation across the full 52-in. web for which it was designed 


according to the manufacturer. The manufacturer also claims 
that the machine has the advantage of less web handling, hence 


less change of web breaks and subseque nt waste 


AN ATTACHMENT FOR AUTOMATIC IMPRINTING 


f cellophane, glassine, waxed paper, foil tissues and similar 
wrapping materials, designed specifically for the Hayssen pack 
aging machine, is being of 

tered by the Industrial 

Marking Equipment Co 

Inc $54 Baltic St., Brook 

lvn 17. The unit is synchro 

nized with the packaging 

machine speed and accu 

rately spot prints quality 

control number prices 

dates, etc. In the imprint 

ing operation, the roll leaf 

is fused into the surface 

of — the material being 

printed. Heat and pressure are combined to produce a per 
nent effect in a wide we of colors. Color changes « 
made quickly the COMPA reports Phe imprinter Is said 
suitable on bacon bakery. fish and ftrozen-tood packages 


4 NEW SELF-STICKING PROTECTIVE WRAP 

that forms a dustproot water repellent tamperproot pack uC 
has been announced by the Sherman Paper Products Corp 
1670 Oak St., Newton | pper Falls 

64, Mass. A specially coated wray 

that sticks only to itself on the coate 

side, the new Spot Seal” is merely 

placed around an object and 

edges of the sheet pressed tog: 

to seal the pac kage. No glue, string 

tape or staples are required thus 

making it a labor-saving operation The material is avaik.bl 


rolls, printed or plain, 600 lineal fect long and in usual widths 


from 12 to 48 in. It is idapt ible te anual or mechanical use 


SMALL-PARTS STRIP PACKAGING 

is done automatically by heat sealing at speeds from 40 to SO 
packages per minute on the new machine recently announced 
by Pen-Mac-Nve Co., 1056 Home Ave., Akron, Ohio. The ma 
chine also prints the packages is it operates eliminating the 
need for preprinted paper labels, ete Especially adaptable for 
is useful for 1-A5 Govern 
ment packaging of “O” rings, small gaskets and other object 


runs of 2,000 or more, the machine 


not exceeding 4% in square by % in. thick, according to the 
company. The machine makes face-to-face packages, heat sealed 
on all four sides, which eme ro i continuous strip pe rforated 


hetween each individual pac k ive 


A NEW LIQUID FILLING MACHINI 

equipped with a pneumatically ope rated filling head and an 
electronic timing unit has been announced by the Packer Ma 
chinery Corp., 30 Irving Pl, New York 3. To operate it, a 
switch is pressed which automatically lowers the filling spouts 
into the containers and the product begins to How. At the evr 
of a predetermined time, the timer clicks off and the spout 
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Regardless 


Size, Quantity or Speed 
you get absolute 
counting accuracy 


with the 


POST 


pipe” 


ELECTRONIC COUNTER 


Any product capable of breaking a light beam is 
immediately within the counting power of this unusual 
instrument. No filaments or heating elements are used 
in its revolutionary heart, the Decitron tube, and each 
additional tube will increase counting range by 10 
times per second: i.e. a single Decifron or | tube unit- 
counts up to 20 units per second; double Decitron up 
to 200 units per second; triple Decitron up to 2000. 


Write today 
for further details. 


rete Gopery 


BEVERLY, MASSACHUSETTS 
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A MESSAGE 

FOR THE MAN 
WHO WANTS TO 
SAVE MONEY ON 
HIS PACKAGING 

















While we do not believe the special types of 
envelopes we make are the universal 
answer to all packaging problems, we do 
know and can demonstrate that they offer ideal 
protection and display for many items at 
substantially less cost than you are probably 
paying for your current containers. 

Cost-conscious packagers in many lines of 
business use specially constructed envelopes, 
designed and manufactured by 
P. L. Andrews Corporation. 

We can show you how to make your packaging 
dollars go further. Why not find out how? 


No obligation. 


P. L. ANDREWS CORP. 








1328 Broadway ° 


The House of Envelope Specialties 


New York 1, N. Y. 
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tutomatically rise to their original position, During the filli: 
operation, the operator makes ready another set of empty 
tainers. The electronic timer is adjustable from ipproximatel 


2 sec. to 24 min., allowing practically any size of « 


2 mtainer to be 
filled ( ompared to a mac hine with 1 manu lly ( per ite d filling 
he id this machine saves ibout half i mans labor tin The 
filler is available with either vacuum or gravity feed. Individual 
kits are available for transforming a manually operated Packet 


i 


filler into a filler with a pneumatically perated filling he 


MAKING & WRAPPING SOFT ICE-CREAM SANDWICHES 
is vccomplished at speeds up t 100 sandwiches per minute 

a new machine offered by the Lynch Corp., 3600 Summit St 
Toledo 1, Ohio. The 

new “SMW” machine 

requires only a freezer 

man and one operator 

working direct from 

the freezer. It includes 

i variable speed dri t 

permitting making and 

wrapping of from 30 

to 100 sandwiches per 

minute. The “SMW 

permits exceptional 

savings in packagir Y 

costs requires only a small amount o 


to operate and maintain, the manufacturer re 


A NEW PALLET UNLOADER 
that unstacks loaded ets and single files cans in proper 
position for the car ) it rates as high as 1,200 cases or 
more depending mo « si7 has been ce veloped by the 
Canning Machinery \ *t Food Machinery & Chemical 
Corp P. O. Box 760, Sar 
Jose 6, Calif. The FM¢ 
Stackmatic pallet inloader 
s designed tor highest 
pacity ind flexibility 
handling various can 
either in straight or ne 
patterns The manuta 
turer reports that pert rm 
ince tests of the unit sh 
that PFOCessors sar 
to 4 cents per case in their 
labeling operations dependin upon the degree of mecl 
inization emploved in their operations. In addition to its hig! 
Stackmati 


speed ind continuous automatic operati n the 


pallet unloader features gentle handling of cans. flexibility t 
handle all standard can sizes production efficiency and ad apt 
ibility to large or small operations. It can be used in single or 
nultipl labeling lire s 

Also announced is the new FMC N 


svruper PVS which is being pi Te 


IS pre-vacuumizin 
ed and sold by FM¢ 
under a licensing agreement with Continental Can ¢ 
nator of the equipment The machine is reported 
more uniform fill, less waste, compact higher 


more rapid syrup penetration 


4 NEW DUAL-FEED HEAT-SEALING MACHINE 
Hered by Pack-Rite Machines, Div. of Techtmann Industries 
107 E. Michigan St., Milwaukee, Wis., is designed for sealing 


operations where some bags are adapted to 


iutomatic feed 


Ing and sone bags ire bulky or odd shaped ind must be 
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Roads to better packaging 


lead to LYNCH 


Faster production, better package appearance, % 
and lower costs are roads to better packaging that . 

Lynch knows well. For more than twenty years, ? 

Lynch engineers have designed precision equip- Wrap-O-Matic, fully automatic. Pack 
: ‘ al . d ages both conventional and irregu- 
ment to solve these package room problems an larly shaped Wents at high anes 


others. They have built Lynch machines to last . . . Used for packaging confections 
bokery products, pencils, cigars and 


to perform efficiently for years. To solve your 
F ; : , eter products. 


packaging problems and cut costs, an experienced 
Lynch engineer is available to help. No obligation. 
Just call or write. 


CORPORATION 
saqnaeene MACHINE DIVISION ,. 


EXPORT DEPT. 13 host 400m SF 


4 COLOR PRINTED KRAFT 
GUMMED SEALING TAPE of" ADDED 
ADVERTISING FREE 





YOUR CARTONS AND PACKAGES CAN NOW BE COLOR- 
FUL ADVERTISING VEHICLES FOR YOU ... CARRYING 
YOUR OWN MESSAGE OR TRADE MARK...AT NO 
EXTRA COST. 


A SINGLE ROLL OF 600 FEET CONTAINS 
600 TWELVE INCH MESSAGES PRIKTED IN 
FOUR COLORS...250 ROLLS (3°) GIVE 
YOU 150,000 MESSAGES. 

A REPETITIVE ADVERTISING VEHICLE 
ADDED TO A NECESSARY SEALING TAPE 


NOW BEING USED BY MANUFACTURERS AND 
DISTRIBUTORS THROUGHOUT THE UNITED STATES. 


FREE IDEAS AND SKETCHES SUBMITTED 

WITH 25 BUNDLE MINIMUM ORDERS. ATLANTIC * GUMMED PAPER CORPORATION 
THE STANDARD COLORS ARE YELLOW, RED, BLUE ET*BROOKLYNI WY 
AND BLACK. 


BRANCH OFFICES: PHILADELPHIA - PITTSBURGH + CHICAGO + BUFFALO + BOSTON + HAVANA 





For Better Flexographic Printing 


ee 


wno-=flex 
. PLATE ROLLS. 


@ CAN'T FLEX OR WHIP 
@ GROUND FINISH 
INSURES ACCURACY 
@ FAST DELIVERY 
@ LOW IN COST 


UNCONDITIONALLY 
GUARANTEED 
FOR SEVERE 
SERVICE 


HOW EXCLUSIVE PROCESS FUSES 
INE SOLID MASS, INSURING EXTREME 
INSTRUCTION REDUCES WEIGHT 


No-Flex — the new plate rolls that completely 
eliminate flexing and whipping are your guar- 
antee of a perfect impression. Special high speed 
lathes and equipment and improved methods of 
manufacture mean you get precision made rolls, 
quickly, and at lower cost. All No-Flex rolls are 
ground finished to your exact specifications and 
carefully inspected before shipment. The next time 
you need plate rolls, call Pamarco for faster service, 
lower cost and a better printing job 


EVENFLO FLEXOGRAPHIC INKING ROLLS 
METER THE INK FOR BEST RESULTS 
EVENFLO ENGRAVED ANILINE INKING 
ROLLERS 
runs and rejects due to faulty inking and require 
Evenflo Rollers 
meter the ink in the exact quantity needed, continu 
ously and automatically. Proper 
inking without operator atten 
tion saves stock, ink, press 
down-time and operator fatigue 
Using Evenflo Flexographic 
Inking Rollers means high pro 
duction quality — lower pro- 

duction costs. 


Eliminate ink waste, poor quality 


no time-consuming adjustments 


ENLARGED VIEW 
OF ENGRAVED 
SURFACE 
SCREEN 


Quotations on plate, impression 
and special rolls supplied cone eaces 
promptly without obligations = amount oF INK 


Merger in 
ey 


NATION-WIDE SERVICE 


CHINERY & 


PAPER MA RESEARCH, INC. 


R R E NEW JERSEY 
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hand fed. Change from one method of feeding to the other or 
this new Model DF heat sealer requires only a change of the 
stainless-steel sheet-metal protective conveying chain guards at 
the feed-in end Ihe change-over is said t take less than a 
minute by removing four screw The sealer i ipplic ible for 
glassine, foil and the heavier kraft-backed 
ind scrim-backed laminates used for 


sealing ce lloph une 


military pac kaging 


A NEW ICE-CREAM FILLER AND CAPPER 
ivailaBle from the Anderson Bros. Mfg. Co., Rockford, I 


introduces a new filling principle. Ice s piped trom the 
continuous freezer directly t 

the measuring cvlinder of 
machine when the \ 
properly filled, the ice 
dispensed into the cup 

no cup presents itself, the ice 
cream is by passed into a 5-gal 
can. The new Anderson Model 
#341 Synchro-Filler 


at speeds up to 60 small cups 


oper ites 


and 50 pints per minute. Speed 
of ice-cream delivery to the ma 
chine automatically determines 
the filling ind capping speed 
Fruit and nut ice creams are 
handled with the same Case is 
plain flavors, according 
supplier. A new syrup atta 
ment not only dispenses 


dispense fruits together with the sv1 


A NEW BULK PACKER FOR ONE-TON CONTAINERS 
ind delivers bulk chemicals or food 
oard boxes at the rate of 20 tons 


that automatically weighs 
products to giant-sized pap rl 
of product per hour has been 
developed by the 
Scale ¢ 


Richardson 
Clifton, N. J. A two 
man crew running the new bulk 


packer ( 


in turn out one 2,000 
lb. ready to-ship box « ery three 
minutes, according to the manu 
facturer. Basic parts of the unit 
ire a hopper scale, a loading 
hopper, a turntable that holds 
four 3-by-3-by-5-ft. paperboard 
boxes and a packing auger 
While one box Is being filled 
the other boxes are beit g pre 
pared, strapped or taken off the 
turntable. The finished contain 
er, called Bulk-Pak-Bin, is suy 
ported on the sides by woode 
staves, on the bottom by a pal 
let and on te by a wooder 

Designed by ontainer Corp. of America, 38 § 

Dearborn St., Chicago ners mav be 


CTOSS piece 


collapsed ind re-used 


A NEW METALLIZED ACETATE FILM 


backed with pressure-sensitive adhere 
to any surface has been developed by the Metal Film Ce 200 
Fitth Ave New York. Thi Satin Finish” film 


silver, comes in any desired length and in 20-in. width. Stand 


idhesive that is said to 
nh gold 1 


length is 500 ft. Standard sheets 50 in. long by 20 in 


wide are als vailable Special sizes are cut to order. For 
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‘ Makes goed packaging bate... 


Of course, the lady's thrilled. And who wouldn't be? For 
one thing, the feather, encased in brilliant, crystal-clear 
Kodapak Sheet, is as spic and span as the day it was packed, 
Then, too, all around her are examples of other packaging 
tricks you can do with this amazing material—tough, 


transparent, color-true, non-distorting—sparkling with a 


sales appeal all its own. 
What's more, package makers like it too . . . like to work 


with Kodapak Sheet. Find it always uniform—always free _ 


from bubbles and surface defects—always 
always easy to handle by hand or machine 


For further information—gauges, types available, names 


of specializing firms—consult your local representative, or 


write: 


Kodapak 
Sheet x... « 


Cellulose Products Division 
Eastman Kodak Company 
Rochester 4, N. Y. 


“a 


Sales offices: 
New York, Chicago, Dallas. 


Sales representatives: 

Cleveland, Philadelphia; Providence. 
Distributors: 

San Francisco, Los Angeles, Portland, 
Seattle (Wilson & Geo. Meyer & Co.); 
Toronto, Montreal (Paper Sales, Ltd.). 








KIMBLE’S NINE YEARS’ 


Ampuls are hermetically sealed con 
tainers for serums, drugs and other 


lifesaving solutions 


Kimble Neutraglas ampuls ar 
made from a famous formula which 
has the highest resistance to chemical 
attack of any known “workable” g:ass 
hey give it perfect protection 

But ampuls for years have been 
unhandy to open. It was necessary to 
file the ampul’s neck and break it off 


*Color-Break is a trade mark 
of the Kimble Glass Company 


Kimble tackled this problem 9 years 
igo. Recently Kimble perfected a pat- 
ented blue ceramic band around the 


neck of the Kimble Neutraglas ampul. 

Grip! Bend! Snap! A clean, easy 
break and Neutraglas' ampuls are 
ready to use. No filing. No scoring 
No sawing 

Kimble Neutraglas Color-Break* 
Ampuls are another Kimble contri 
bution to the nation. 


Kimble Serves —with Glass 


SEARCH ENDS 


IN A BLUE BAND 


PRODUC 





KIMBLE GLASS COMPANY 


Toledo 1, Ohio—Subhsidiary of Owens-Illinois Glass Company 
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convenient stripping, the backing is attached in five continuous 
sections, each 4 in. wide. Work is now in process to make avail 


able a wide series of colored metallic films 


4 DEHYDRATED-GLUE PROCESSING MACHINE 
available from the Triangle Package 
Machinery Co., 6633 W. Diversey 
Ave., Chicago 35, TIL, is re ported to 
save considerable time space and 
money for manufacturers, pac kagers 
tube winders and other companies 
using layge quantities of glue. The 
new Visco Mat machine THINGS glu 
to the exact viscosity required from 
bulk dehydrated glue. The generally 
lower cost of dehydrated glue and 
reduction of storage space require 
ments are said to effect substantial 
cost savings. Complete compression 
ind piping systems can be installed 
to reduce time and handling costs 
still further. The machine is said to 
provide a constant supply of glue at 


uniform viscosities 


METALLIC EXCELSIOR-LIKE CUSHIONING MATERIAI 
designed to add pac kaging glamour to cosmetic and drug prod 
ucts, wines and liquors, silverware and gift items is being pro 
duced by the Metlon Corp., 432 Fourth Ave., New York 16 
ind distributed by the New York Shredded Paper Co,, 131 W 
Third St., New York, Made of thin-gauge aluminum foil covered 
with clear plastic and bright gold in color, the shredded pack 
ing is said to be impervious to aleohol, light in weight and 


reason ibly pr ed 


A NEW GLASS FIBRE PACKAGE CUSTIIIONING 

made in the form of resilient board material and called Vibra 
glass is incombustible, fungus- and vermin proof light weight 
chemically neutral, easily fabricated, insoluble in) water and 
common solvents and has long en 

durance life with no permanent set 

according to the supplier, Glass 

Fibers, Inc 1810 Madison Ave., 

Toledo 2, Ohio. Properties remain 

constant from minus 65 to plus 165 

deg I Made of glass fibres com 

pressed and bonded Vibraglass 1s 

composed of millions of highly flexi 

ble “glass springs.” By means of a 

patented stabilizing process the basic 

components can be varied with re 

spect to resiliency, spring rate, vibration absorption character 
istics and space requirements. Variables include glass file 
orientation, quantity and nature of binder, pad thickness, densi 
tv and degree of stabilization. The material is said t 
specifications MIL-C-7769 and MIL-C-17435 Bu. Ord 


WHITE OPAQUE GLASSINE PAPER 

designed for food label inserts, food wr ips and for laminating 
to corrugated and boxboard lining is being produced by the 
Rhinelander Paper Co.. Khinelander, Wis, Called Suowdrift 
Cilassine, the paper is resistant to grease mid staining mm contact 
with foods of high oil content, yet is bright and opaque enongh 


to take color printing without requiring the use of a bac kground 
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fully 
automatic 


ROTARY 


Vacuum and 
Gravity 


FILLER 


12 to 40 Spouts 


Production capacity 
from 50 to 400 
Gloss, Tin of Plas- 
tie Containers per 
Minute 


Designed for quick changeover and thorough 
cleaning. Fills all types of foamy and still 
liquids—brines, vinegars, chemicals, drugs, 
perfumes, syrups and cosmetics, All sizes 
and shapes of containers. 


A model for every need— 
from 10 to 400 containers per minute 


portable 
semi-automatic 


VACUUM 
FILLER 


4 to 6 spouts 
Production capacity up 
to 30) containers per 
minute 
Particularly suited for 
companies with modest 
packaging requirements, 
Ballbearing casters per- 
mit moving the filler 
anywhere. Low in cost 
and simple to maintain 
deal auxiliary filler. 
Quick changeover from one ounce to quarts 
Fills directly from floor level reservoir. 
Equipped with its own motor and vacuum pump 
Fills all foamy and still liquids 
Extremely compact, occupies little floor space 


Write Dept. MP-5 for literature on 
complete MRM line. 


mrm company, inc. 
191 Berry Street, Brooklyn 11, N. Y. 


ful 
Manvufocturers of a complete line of fully 
nent 

automatic and semi-outomatic filling equipme 


and fully avtomatic labeling machines 
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color, Snowdrift is available in 25- through 50-Ib. basis weights 


in rolls, and comes in 24-by-36-in, sheets Special sheet sizes 
Some Wraps may be had on request 


Y C A NEW CONVEYOR BELT 
oul an that enables packages and cartons to glide up or down grade 


as steep as 55 deg. offers iuable space savings where 


tainers are belt conveved in factories, stores, warehouses and 
Ga shipping rooms. The 1 ' el 


ew Griptop package conv evor he It de 


this “blessed event” cigar 
box top wrap created for 
Robert Burns Cigars won't be 
easy to match. Executed in 
traditional colors and in two 
versions (there's also an 
appropriate wrap to celebrate 


the birth of a boy), this type of 

oped by The B. F. Goodrich Co., Akron, Ohio, has a special 
presentation is always in season. ridged and cross-cut rubber surface which provides the extra 
So it earns month-after-month gripping power needed to operate on grades above 
Goodrich engineers say that by designing installations 
display and delivers a real deg., 42% less floor space is needed than that required for in 
competitive advantage at the stallations at 30 deg. Convevors shorter by 29% can be used 

resulting in lower belt-replacement costs 

point of purchase that translates 


inne eaneey entre saree. A NEW PRESSURE-SENSITIVE PAPER TAPI 

designed especially for commercial and military carton-sealing 
operations that must hold under all weather and handling 
conditions has been announced by Minnesota Mining & Mf, 
Co., 900 F vuquier St St 

Paul 6, Minn. Tradenamed 

Scotch brand carton-seal 

ing tape No. 260, it is made 

with a spec ial 60-lb paper 

backing treated to make it 


er oe y/, = 9 stronger ind waterproof 
The No. 260 tape comes in 
pal ge 120-yd. rolls in standard 


widths from 1 to 3 in.; other widths may be had on special! 


eX aes order. It is said to meet the requirements of Interim Specifica 
, ft Qt tion PPP-T-0076, which provide s for the use of 2-in.wide pres 
wv > 
Bowtie sure-sensitive tape in lieu of 3-in.-wide solvent-activated tape 
De that meets Specifications UU-T-116 or JAN-P-128 
round this mg 4 
———— 


— 


y 


CHRISTMAS TOPPERS 
of printed paperboard are being offered by James Thompson & 
) 2 rince S eV oO > he t ers are 
Get the jump on your Co., Inc 112-114 Prin t.. New York 12. 7 pper 
lesigued for use as decorative lo 
competition at the point of sale sures on all types of bags as well 
+ } sus types of Christmas stock 
with packagings .. . fo be the various ty} ¢ Christo ROCs 
. ings and novelty containers the 


pany makes of cellophane iny 
Main Office and Plant at Sales Engineered by 


7 A polyethylene or flannel for the pack 

aes ve ll f aging of confections and other tvpes 

Soles Offices in LCONSOLIDA TED haa : of gift items. Designed by leading 
Philadelphia, Chicago, At 


greeting-card illustrators, the toppers 
Louisville and Tompe. MARAT 1A TULL RACE RL PI 


are obtainable in a variety of differ 


mEmete OF THE POINT OF PURCH vent ‘ 5 ent subjects and size ranges, wit! 





adv ntageous imprint areas 
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Q «choo! sai 29m, 


expanding production facilities? 


© 


up on your packaging film technology? 
achieving maximum production efficiency? 


do your key personnel have the necessary ‘know-how’ in this field? 


Some industries undergo periods of very 
rapid expansion that create shortages of high- 
level production personnel and makes difficult 
keeping abreast of vital technological and opera- 
tional developments. On-the-job training is no 
alternative as it further impedes production. 

We here at Roto Bag recognize that such 
a condition does now exist in the packaging field 
and wish to shed some light on our particular 
section of it. Accordingly, as a service to the 
industry, we have established a school for the 
training of key personnel in the operation and 
maintenance of our equipment and the basic 
nature and potentialities of the specialty films. 

Regular courses are held on each of these 
films to fully qualify personnel to cope with the 
problems of production and maintenance as well 
as to provide the essential background knowledge. 

For further information, write: 

SCHOOL DIVISION 


a MACHINE CORP. 


130 East 13th St., New York 3, N. Y. 
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Robert Gair Co., Ine., New York, has 
merged with its wholly owned subsid 
iary, American Coating Mills Corp., Chi 
cago. Gair will operate the subsidiary as 
its American Coating Mills Div., 
the supervision of Norman F. Greenway, 


under 


Gair vice president. Richard L. Snideman 
retires as president and operating head 
of American Coating Mills and continues 
with Gair as a management consultant 
H. S. Rish, former 
president in charge of 
production for American 
Coating Mills, will be 
production 
the new American Coat 
ing Mills Div. of Gair 
. « Hendricks, for 


nanager of 


1.¢ mer ice president — in 
Hendricks charge of sales for Amer 
ican Coating Mills, will become general 
sales manager of the Gair folding carton 
Wray H. Callaghan will be 
Eastern sales manager for folding car 
tons, headquartering in New York and 
C. A. Colbert will be Western sales man 


ager for folding cartons, Chicago 


division 


Oxford Paper Co., New York, has mad 
arrangements with the Martin Cantine 
Co., Saugerties, N. Y., for the manufac 
ture of a substantial portion of Oxtord’s 
standard line of Conversion coated papers 
on part of the Cantine Co.'s facilities 
Oxford Conversion coated papers manu 
factured at Saugerties will be made to 
Oxford standards and specifications and 


produced under Oxford supervision 


The Mid-West Wax Paper Co., Ft. Mad 
Harold R. 


Alley as technical director for the com 


ison, Towa, has appointed 


pany's new Testing and Research Dept 


The General Box Co., Des 
Plaines, Ill, has elected 
Emil Holzwart vice presi 
dent in charge of produc 
tion, Mr. dlolzwart joined 
General Box in 1936 and 
has spent his entire busi 
ness career with the firm 
Since 1952 he has been FE. Holzwart 


production manager 


Marathon Corp., Menasha, Wis., has ap 
pointed five regional sales managers and 
a merchandising manager to assist in the 
company’s accelerated program of dairy 
Gray D. Holdom 
Eastern sales manager, New York, Rey 
W. Welch, Central sales manager, Chica 
vo; Charles G. Cowart, Southern sales 
Atlanta; Hugh W. Hicks, West 


package sales They ire 


manager 


ern sales manager, San Francisco; William 
F. Snyder, Central sales manager for 
cheese packaging, San Francisco; and 
Morris W. Porter, merchandising man 


wer, Menasha 


Rush B. Smith has been appointed sales 
manager for the Royal Div. of Lassiter 
Corp., Charlotte, N. C 
printers of textile and food packaging 


designers and 


Mr. Smith has been with Lassiter since 
1950, when Lassiter 
Thomas B. Royal Co 


purchased the 


The Gardner Board & Carton Co., Mid 
dletown, Ohio, has appointed William M 
Allerton manager of paraffin carton sales 
and Leeds Mitchell, Jr., 
Chicago office 


salesman in the 


The Black-Clawson Co., Middletown 
Ohio, has appointed R. F. Vokes as get 
eral manager of the Dilts Machine Works 
Div. at Fulton, N.Y. Mr. Vokes will also 
e as a member of the Black-Clawson 


R.1 
\ oke S 
left) and 


Moore 


executive committee, Lawrence A. Moore 


has joined Black-Clawson, as assistant 
chief engineer, with headquarters at the 


Hamilton, Ohio, division of the company 


The River Raisin Paper Co., Monroc 
Mich., has sold the company’s Display 
Div. to the Gibraltar Corrugated Paper 
Co., Inc., North Bergen, N. J. The divi 
sion specializes exclusively in point-ot 
purchase displays and will be moved t 
North Bergen to be operated in conjunc 
facilities 
Gibraltar has elected S. Paul Boochever 
is vice president in charge of the Dis 
play Dis 


tion with Gibraltar’s display 


L. R. MeClary has been appointed man 
ager of the commenc ial € valuation depart 
ment of the wen ral researe h organization 
of Olin Industries, Inc., New York 


The Ison Co., Atlanta, Ga., has been ap 
pointed distributor for Triangle Package 
Machinery Co., Chicago, Il. Ison will 
handle both the Triangle line of dry 
product package fillers, as well as the 
Triangle-Bagby line of milk, cottage 


cheese and ice-cream filling equipment 


On the occasion of The Dobeckmun Co.'s 
25th anniversary, Thomas F. Dolan, first 

and only president of the 

firm, was presented with 

an anniversary gift and 
plaque signed by Do 
beckmun personnel from 
all over the country, Mr 
Dolan and Dobeckmun 
are widely known in the 
pac kaging industry as 
T.F. Dolan pioneer converters of 
cellophane Mr. Dolan, in 


with Logan A. Becker and John Munson, 


partnership 
is credited with manufacturing — the 


first machine-made cellophane pouches 
tor cigars in 1927 and, the following year 
the first machine-made cellophane bag 
Since that time, Dobeckmun has grown 
expanding its product line and 


throughout the | S 


steadily 
establishing offices 
Monsanto Chemical Co., Springfield, 
Mass., is entering the field of manufactur 
making Mon 
santo the first company to produce the 
Big Six 


ing polyethylene resin 


plastics (styrene, phenolics 


ellulosics, vinyls uninoplasts and pols 
ethylene) for molding and fabricating 
Initial annual capacity of a new poly 
ethylene plant will be about 66 million 
pounds. Production will begin in 1955 
A second high-pressure pilot plant, now 
under construction at Dayton, will permit 
Study 


processes for making poly 


expanded studies on polyethylene 
of alternate 
ethylene will continue t Monsanto 


Standard Packaging 
Corp., New York, has ap 
pointed Ellis R. Fehlberg 
is head of the Flex-Vac 
Div.’s technical sales. Mr. 
Fehlberg 
nical director of the Pas 
co Packing Co 
oped the 


formerly tech 


devel 


>4 


small «/2-0Z I 


R Fehlberg 
plastic pac kage for frozen 
orange-juice concentrate. Mr. Fehlberg 


will headquarter in Dade City, Fla 


rhe Specialty Papers Co., Dayton, Ohio 
supplier of flexible wrapping material for 
the food, baking, cracker, tobacco, cands 
ind soap industric s has ann minced ‘ 
training program that will eventually in 
crease its sales force by 100%. As part of 
this program four new salesmen have 
been sent into the field: Philip Wade 
Drake, who will cover the New York City 
wea, Odell L. Kirk, Jr., in the Chicago 
office; Robert Morris Van Sant, Jr... who 
will cover New York and the New Eng 
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New Model SE Peters Carton 
Forming and Lining Machine 
Teams up with Model CCY 
Folding and Closing Machine 


Now 


with TWO new Peters machines 


you can 


form, line, fold and close hinged, open-top cartons at 
speeds up to 120 or more per minute. 


These two fully automatic machines do the work of three. 
Labor and packaging costs are reduced. 


The brand new ultra modern Model SE Peters Carton 
Forming & Lining Machine features on-the-job 
adjustability to handle different carton sizes. Easy load- 
ing features and knee-high conveying contribute to ease of 
operation. Peters Machines are ruggedly built for years 
and years of trouble-free operation. 


Write for complete information. It will help to send 


samples of your cartons. 


In business since 


1899 to 


MACHINERY COMPANY 


4712 Ravenswood Avenue 
Chicago 40, Illinois 


help you package your products better 
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land 


cated in the 


Harold L. 
Baltimore office 


states; and Podwell, kk 


American Viscose Corp., 
Philace Iphia Pa has 
Charles R 
Shaffer from the Sylvania 
Sales Div. to the Public 
Relations Dept ft the 
®& corporation. Mr Shatter 
issist = Stuart 


Brown, manager of pub 


transferred 


will 


C. R. Shaffer 


ic relations, in handling 


conventions, exhibits and public ity tor 
the company’s Sylvania Division 

Henry H. Bitler 

leave American Viscose 

to join Chemstrand Corp 

Decatur Ala is ! 

de nt 

officer. Mr 

ceeds Ozborne Bezanson, 

will chair 

man of the board. Chem 

makes 


ind is jointly owned 


will 


ind chief exe 


Bitler suc 


who become 


H. H. Bitler 
Acrilan 


by American 


strand Corp 
fibre 
Viscose ind 


rcrvlic 
Monsanto 


Chemical Co 


Wolverine Paper Converting Machinery 
Mich.., is 
office building at 
Detroit 28, Mich 


Corp., Detroit occupying a new 


factory and 18,584 


Fitzpatrick 


Shellmar Products 
Ohio 
packaging 
iffiliate 
dustrial, C. A., 
zuela. The 
of Papelera Industrial, paper c: 
iffiliated with the Mendoza 
terests. S. P. Congdon is production man 


Corp., Mt. Vernon 
fabricator and converter of flexibl 
materials, has formed 


Shellmar 
located in ( 


new 
foreign Papelera In 
Ven 


issociation 


iracas 
new company is an 
mverters 
business it 
iger and Francisco Mendoza A. 


dent of the 


is presi 


new enterprise 


Reynolds Metals Co., Louisville, Ky., has 
innounced that the company’s Plant 9 in 
making 
iluminum feil from coil metal processed 
outside the state, will be altered to 
the plant to handle all steps in the pr 


I 
duction of aluminum foil 


Louisville, formerly engaged in 


en ibk 


Latchford-Marble Glass Co., Los A: 
has 


organizations to 


formed two new subsidiary 


handle distributio if 


the parent company’s glass products and 
bottlers 
Francisco and Fresi 
Latchford-Marble 
iddition, this 


igent for the Celon Co 


i general line of 


rccessorics and 


supplies. The 


San 
reas are covered by 
Container & Supply Co. l 
subsidiary will be 
Madison, Wis Bernar 


cellulose bands 
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COLORFUL containers add ey: appeal 
to displays. You can use color as never 
before to attract and to identify your 
product for point-of-sale promotion 


UNBREAKABLE Plaxpak bottles spell security for 


consumer, less returns, no mess for dealer, no losses 
from breakage or damage to packed merchandise. 


Plaxpak Bottle 


perfect package for 
self-service selling & 


/ 


Dramatic new colors of Plaxpak bottles enable you to identify your LIGHTWEIGHT Plaxpak bot- 


— the means lighter bundles, less 

product more positively in massed aisle displays. The unbreakable 

packing material, handling 

plastic packages are safe from careless elbows and carefree youngsters charges, and shipping costs. 
. an important talking point when asking dealers for exposed display 


locations. 


Plaxpak bottles are available in many different stock shapes, sizes and 
colors, or they can be custom molded to original designs. Stock fittings 


convert the squeeze bottles into atomizers, droppers and insufflators. 


PLAX CORPORATION ................ : 


a 
WEST HARTFORD, CONNECTICUT — ywsse 


7 
SUBSTITUTES. (MPR 
IN CANADA: Piax Canada, Ltd., Toronto DISTRICT SALES OFFICES: New York, Philadelphia, Chicago and other principal cities. 
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General Mills Announces 
Lower Prices On ~* 
Improved Polyamide Resins 


Full Line Stabilized for Improved 
Color and Heat Stability 


The price of General Mills’ Polyamide Resins has been 
reduced to a new low on purchases over 8,000 pounds. 
Current prices have been cut from 55¢ to 48¢ a pound 
in quantities of 8,000 to 20,000 
pounds, and from 50¢ to 46¢ 
on 20,000 to 40,000 pounds. 
Color stability has been im- 
proved. Also, Polyamide Resins 
are now more stable when exposed to heat or oxygen. 
Polyamide Resins are used as coatings on paper label 
stock, bag seals, laminated paper, foils, glassines, and 
moisture-proof cellophane. They impart heat sealing 
properties and resistance to water, water vapor, grease, 
solvents and chemicals. Three basic types are available, 


Polyamide Resins Nos. 93, 94 and 95. All three may be 


coated as hot melts or solvent solutions. 


pa——= PRICES CUT =— 
UP TO 7¢ LB. ON 


POLYAMIDE RESINS! 


Now! Get Polyamide Resins for less in quantities over 
8,000 pounds. As much as 7 cents a pound less! 

Because sealing temperature is low (starting at 
176°F.) compared to other heat sealing coatings (typi 
cal polyvinyl acetate and ethyl cellulose formulations 
seal starting at 212°F.) Polyamide Resins reduce danger 
of damaging the paper 

Polyamide Resins are soluble in many common sol 
vents such as n-butanol, and blends of 70‘, toluene 
plus 30°; isopropanol, but are insoluble in such sol 
vents as acetone and methanol 

The flexibility of Polyamide Resin gives effective 
moisture and grease protection on creased as well as 
flat surfaces 

Polyamide Resin is an excellent overprint coating, 
too. On labels, a Polyamide Resin film only half the 
thickness of polystyrene, a common overprint varnish, 
gives equal gloss 

Important Physical Characteristics 


© Low Melting Point © High Gioss 


@ Heat Sealability @ Grease and Oil Resistance 
@ Non-Blocking © Scuff Resistance 


© Water and water vapor Resistance 


TO ORDER 
Polyamide Resins, or for additional data, address: 
General Mills, Inc. 


Chemical Division, Minneapolis 1, Minnesota 


Send Name, Firm Name and Address oN 


PHONE: ATlantic 1144 


PROOF PRESSES 


For the Laboratory or the Ink 
Room. To test rotogravure inks, 
lacquers, heatseal materials 
and laminants. Special attach- 
ments may be added. 

INTA-ROTO MACHINE CO.., INC. 


Byrd Airport 
Richmond 23, Virginia 

















4 





USE THE LOW COST AUTO-PAK 
TO PACKAGE YOUR PRODUCTS! 


Auto-Pak forms, cuts off and delivers 
a unit packet of your preduct at 40 
a minute when hand fed; higher pro- 
duction with automatic feed. Many 
feeding devices are available 


The Auto-Pak: 
packages a wide range 


of products from 
pills to powder puffs 


is simple to operate 


saves time, labor 


gives you economical, 
efficient packaging 





Write today 


PA K-RA PID INC. 
530 N. 21st. Street, Philadelphia 30, Pa. 


New York Representative |. J. WHITE CO AL 4-0180 
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din Bottle Cap Co., Evansville, Ind 
metal and plastic caps; Betts Co., London 
England, foil capsules. This subsidiary 
also represents Spanish and Portugese 
manufacturers of champagne and straight 
wine corks. In the Southern California 
territory, Latchford-Marble Package & 
Supply Co. will represent the parent com 
pany in the sale of glass containers as 
well as all of the above items. The two 
subsidiary companies ire headed by 
William Simkins and John B. MeCan- 
dless. The San Francisco office is man 
iged by Frank A. Toso; Fresno, by Clar- 
ence Coulter. 


Jack E. Irwin has been made manager of 
the Prescription Ware Div. of the Brock- 
way Glass Co., Brockway, Pa. Mr. Irwin 
was formerly with The 
A. T. McClure Glass Co 
Other additions to the 
Brockway — sales depart 
ment are: Raymond C. 
Price, Pittsburgh; Ken- 
neth Shobert, Buffalo 
Lester T. Radcliff, Clev« 
land-Detroit area; Emery Lt 
Grant, Kansas City 

Brockway has started work on the 
former Brockway Box Co. building which 


is being converted into an office building 


Irwin 


lappen & Indruk Co., New York, has ap 
pointed William M. Lowell to the com 
pany s sales force in the New York area 


Minnesota Mining & Mfg. Co., St. Paul 
Minn., has appointed Allen F. Jacobson 
is technical assistant to the pl int manager 
# its Bristol, Pa., plant 


The U. S. Rubber Co., New York, ha 
ippointed Harold M. Parsekian as sal 
manager for all plastics manufactured by 
its Naugatuck Chemical Dix Mi 
Parsekian will supervise sales for plastic 
raw materials manut wtured hy the di 


Vision 


Clark Equipment Co., Battle Creek 
Mich., has appointed John A. Borman as 
issistant to the vice president, Robert H 
Davies, on engineering and production 
problems. Russell Hastings has been ap 
pointed to assist A. O. Williams in direct 
ing the activities of the Clark I quipment 


Co.'s engineering staff 


Angier Products, Inc., Cambridge, Mass 
manufacturer of adhesive products coat 
ings and allied products, has elected the 


MAY 1953 





HOT WATER HEATERS 


FF F R 
OFFICE RNITURE DEEP FREEZE UNITS 


BRUSHES 





SS 


INSULATION 
BATT BAG 


TAKES THE RAP 
OUT OF WRAPPING 


The Bemis Paper Specialty Man has more clever ways than 


a magician when it comes to cutting packing costs. If you 
now wrap in paper, it’s likely he can show you practical 
ways to convert to special paper bags . . . some with self- 
seal closures ... that can save packing time in your plant 
and lower packing anc shipping costs for you. 

Shown here are just a few of the products that use Bemis 


paper specialty packing to a big advantage. 


& 
Paper Specialty Plants 
1054 S. Vandeventer, St. Louis, Mo, 


Albion, New York 





CUT PACKAGING COSTS 6 WAYS 


If you make more than one product—or your product 
comes in different colors, sizes, flavors, etc. —the 
Gottscho MARKOCODER will save you money. This 
is the machine that enables you to use a common 
package for your whole line by printing names, 
numbers, other product identification on one or more 
blank panels of partially-printed cartons, boxes, cans, 
canisters, jars, etc. . . . automatically, as part of the 
packaging operation. Consequently, it slashes package 
inventories . .. reduces labor costs .. . cuts unit package 
costs ... prevents down-time on the line . . . eliminates 
loss from obsolescence . . . simplifies inventory control 


(P.S. The MARKOCODER package printing method also costs less, 
is more efficient than labelling or separate-operation imprinting.) 











Write for descriptive MARKOCODER brochure today 


ADOLPH GOTTSCHO, INC. 
Hillside 5, N. J. 








There 1s no better 
closure method 
than gummed tape 
There is no better 


gummed tape than 


REDCORE. 


fev stl parte , CHICAGO, KI “COLUMBUS. OF 
2 


MILWAUKEE | ) PHILADELPHIA PA FT SMITH ARK - ATLANTA GA 





Plants 
and people 


following officers: president, Henry § 
Rothfeld; vice presidents, Dr. Joseph 
Manning, Norman L. Melbye, Harrison 
F. Rowbotham, Elwyn H. Kittredge: 
treasurer, G. Storer Baldwin; assistant 
treasurer, Charles R. Pinkul; comptroller 
George Beesley; clerk, George M. Nay 
lor, Jr.; directors, Helen ( Angier, 
G. Storer Baldwin, Henry S. Rothfeld, 
Peter H. B. Cumming and George M 
Naylor, Jr. 


The Canning Machinery 
Div. of Food Machinery 
& Chemical Corp., San 
Jose, Calif., has promoted 
Samuel A. Mencacci t 
assistant sales manager of 
the Division's Western 
operations in San Jose 
Mr. Mencacci will 

with Frank J. Fay, 
manager. William B. Bangerter si 

Mr. Mencacci as chief sales engineer 

George R. Sommers has 


S. A. Mencacci 


been appointed director 
of marketing of the cor 
poration’s machinery di 
visions. Mr. Sommers will 
be staff marketing coun 
sel to the executive vice 
president in charge of 
machinery divisions and 
will assist in coordinating G R. Sommers 


the divisional marketing activities 


Harold P. Lewis has ter 
minated his connections 
with Pak-Rapid Ii 
Philadelphia, to establish 
( lization de ted 
the solution of me 
chani il packaging pr l 
lems. Mr. Lewis’ ser 
H. P. Lewis will include engineering 
development, design and 
manufacture of packaging equipment 
Mr. Lewis has established a manufactur 
ing office at Tulip and Westmoreland St 
Philadelphia 44, Pa 


Everett F. Smith has been appointed sales 
manager of Stone-Mann Paper Co., Mo 
bil Ala. Assisting him are Edwin \ 
Taylor and William Heminghaus 


Ralph E. Hoover of Inland Steel Contain 
er Co., Chicago, has been transferred 
from the parent company, Inland Steel 
and has bee n made manager o1 the con 
tainer plant in New Orleans. Thomas M 
Dwyer, former manager of the New 
Orleans operation will take charge of the 
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S ROLLS | “as 


” SE ae 


2». 


THIS BAG MAKING MACHINE RUNS FASTER WITH 


Accurate G-E Cut-off Register Control 


This G-E system makes as many as LO corrections pei 
second to keep the cut-off in correct register to pre 
printed rolls running through the process machine 
Even at web speeds up to 750 feet per minute, it main 
tains hairline accuracy by correcting for such variables 
is: draw-roll slippage, web stretch, tension variations 
difference between web speed and cutter speed, and web 


changes due to drying. 


REDUCES WASTE, CUTS COSTS 


Phis completely automatic system cuts labor costs because 
it releases the machine operator for other duties Its 
high accuracy means less waste, maximum utilization of 
wrapper space, and greater sales appeal for the product 


FOR FURTHER INFORMATION on the several types of 
cut-off register control available, con 
tact your nearby G-E Apparatus Sales 
Office or authorized G-E agent. o1 
write Section 785-3 for Bulletin GEA 

STLA Genera Electric 
Schenectady 5, New York 


( ompan\ 


You can prul your confedl NCE IR 
GENERAL @ ELECTRIC 


as PHOTOELECTRIC WEB 
SCANNER detects web position 


from register marks of any color 


© CONTROL PANEL com 
pares the two ignals to see al 


they are in proper relationship 


2 PHOTOELECTRIC SELEC- 
TOK SWITCH detects position 


of cutter in relation to web 


4) F-HP CORRECTING MO- 
TOR adjusts relations! ip of wel 


and cutter for direet register 





Y} 
PICTURE 


Your Product in 


No wonder LUSTEROID vials and tubes 
sell by the million! 


These smart plastic containers 
are made for merchandising as 
well as protection. They ‘ve 
got color galore—clear or 
opaque, They're printable 
so you save on labeling 
They are so much lighter 
you save on ship 

ping, handling and 
packing. And 

they're strong, du 

rable, unbreakable 


Get the story on 
LUSTEROID and 
see for yourself 
Sizes from 4" to 
1%" in diameter, 
lengths up to 6" 


LUSTEROID 
Container 


Company, 
Write for samples 


and prices today. Inc. 


12 West Parker Avenue, Maplewood, N.J. 
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Jersey City, N. J Robert W. Rost 
has been transferred from the Jersey City 
plant to Inland’s Indiana Harbor Works 


plant 


Sherman Paper Products Corp., Newton 
Falls, Mass 


the company S new 


Upper has announced that 
million-dollar Cali 
in production and 


fornia plant is now 


supplying the West with corrugated and 


other packaging materials. The plant is 


Sherman California plant 


located at 2001 N. Soto St., Los Angeles 
J. C. Fischer is vice president and gen 


eral manager of the new plant 


Howard W. Baldock has been named ad 
vertising manager of the E. R. Squibb & 
Sons Div. of Mathieson Chemical Corp., 
Baltimore, Md. H. E. 


been appointed to the newly created post 


Petersen, Jr., has 


of assistant to the vice president in charge 


of Squibb ulvertising and marketing 


Dr. Karl W. Fries has resigned trom the 
Rhinelander Rhinelander 
Wis., to work as a pulp and paper con 
sultant on the staff of the J. G. White 
Engineering Corp. in 
The White firm is a 


Chinese Government in Formosa 


Paper Co 


Formosa 


I tipe h 


consultant to. the 


Alexander H. Kerr & Co., Inec., Los 


Angeles, has promoted J. Burton Tripp to 
Pac ke rs 


manager for the entire 


Ware Div. of the 


sales 


company 


Lobdell has been 


pre sident 


H. R. 
appointed vice 
in charge of production 
and tic Id 
Machinery Mfg. Co.. Inc., 
Los Angeles. Mr. Lob 
dell’s appointment is part 


service of the 


of a long-range program 


addition of 


IH. R. Lobdell 


involving the 
Hew automatic carton 


handling machines to Machinery Mfg 


Co.'s line 


Arkell & Smiths, Canajoharic 


ufacturer of 


N. ¥ 


has appointed 


man 
paper hags 
James A. Schoenstein as sales representa 
tive in the Texas area of the 
Southern Div. Mr 
placed Ww. F 
Eastern Din 


company s 
Schoenstein has re 
Nesbit, recently 
sales manager in New York 


appointed 


Mich 


has announced two changes in its field 


Sutherland Paper Co., Kalamazoo 





EW 
: ED 


for 
OVER-UNDER 
WEIGHING 


TOLEDO 


SPEEDWEIGH 


3 SIZES : 
its ACCURATE for 
weighing, 


It's FAST 
check 


to 5 Ib., to 20 Ib., 


packaging. 3 
to 50 Ib.! Shadow 


free wide-angle reading 


sizes 


accurate 
to 1/64 of an ounce exclusive 


“coined” bearings for 


ia 


greater accu 
racy, longer life 
stainless steel beam 
enclosed levers 
choice of plat 
ters and 
Write for 
1416. Toledo Scale 
Co., Toledo 1, Ohio 


scoops 


bulletin 


TOLEDO 


Headquarters for 


SCALES 
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sales stall. C. N. Sturtevant has succeeded 
Paul Burgderfer as representative in the 
large parts of 
Virginia and North Carolina, with head 
quarters in Richmond, Va. William ( 
Nash has been appoint d Mr. Sturtevant’s 


successor in the Baltimore area 


territory which includes 


The Hinde & Dauch Pa- 
per Co., Sandusky, Ohio 
has appointed William F. 
Westerhold as director of 
public relations Mr 
Westerhold 
served as an account ex 
with the Cleve 
Nelson B 


Associates 


formerly 


ecutive 
land firm of 


W 
Moore & 


I 
Westerhold 


Fulton Bag & Cotcon Mills, Atlanta, Ga 

has promoted R. L. Zachry to the position 
of director of the Quality Control Diy 

rm sponsible for quality from the bk nding 
of cottons through to the comple ted bags 
Mr Zachry will be succeeded as gene ral 
superintendent of cotton mills by Clar- 
ence C. Chavous. Norman W. Touchette 
has been appointed Fulton’s director of 
rese arch in charge ot new product de vel 
opment. James D. Evans will represent 
Fulton in the New Orleans area, with 
headquarters in Alexandria, La. Kenneth 
R. Kerr has been named assistant man 
ager of the company’s Denver plant, whil 
Jack F. Ryan will have charge ot sales 
for Fulton’s Multiwall Paper Bag Div 
in St. Louis 

a } O'Regan has been elected a director 
sales stall of Ken- 


Chicago, manutac 


and will serve on the 
neth J. Moore & Co., 
turers of the “Gluemaster” line of gluing 
labeling and coating equipment and eX 
clusive agents in the U. S. for the British 
Belfanco” envelope and paper bag-mak 
ng mac hine ry 


Frederick Wierk has joined National Con- 
tainer Corp., New York 


director tor the company 


as enginecring 
National Container is now occupying 
its new executive offices at 7 Central Park 
West and 1834 Broadway, New York 


Cello-Masters, Inc., New 
York, converter and flexo 
graphic printer of cello 


phane pac kage Ss has ap 
pointed George Gotwols 
as sales representative in 
Pennsylvania, Southern 
New — Jersey Maryland 
Virginia and also in West 
Virginia. Mr. Gotwols will 


have his headquarters in Philadelphia 


G. Gotwols 


Ball Bros. Co., Muncie, Ind., has advanced 
Burnham B. Holmes to a newly created 
position of vice president in charge of 
paper products, purchasing and_ traffic 
Mr. Holmes joined Ball three 
This article 


vears ago 


continued on page 164 


MAY 1953 











CA N M A R K E M Printing labels on 


has already been develo 
will work out a practical solution. 


SOLVED THIS MARKING PROBLEM 








PRINTING LABELS 
ON PRESSURE SENSITIVE TAPE 


The introduction of pressure sensitive tape for industrial uses offered 
many advantages if /abel data could be printed on the tape in the plant 
itself when needed. Markem developed methods that permit printing 
of stock number, part number, trade mark or other designation on this 
tape. Label inventory problems are thus eliminated. Manufacturers 
can now print the exact number of labels required . . . readily changing 
variable information or color of ink when desired. 
method used includes a Markem machine which makes up to 85 im- 
orints per minute, rewinds the roll of tape automatically, and shuts 
itself off after a selected number of imprints. Thus Markem has pro- 
vided industries of all types with a more modern, more attractive and 
less expensive means of labeling. 


The Markem 


oressure sensitive tape is but an 


example of how 4 se ee solves industry's mark- 


HELP YOU? ing problems. Markem has been 


providing in- 


dustry with production techniques and equipment 


to identify, decorate or designate its products, parts and packages 
since 1911. Markem also provides technically trained men who are 
available in your area to assure continued satisfaction with Markem 
methods and equipment. 
When you have a marking problem, tell us about it and send a 
sample of the item to be marked. Perhaps a complete Markem method 
to solve your problem. If not, Markem 


Markem Machine Company, Keene 1, N.H., U.S.A 











“We recommend that packers try to incorporate 


ee e * ° 4f 
visible appeal in their packaging 
says JOHN E. LURIE, President, 
Wrigley Stores, Inc., 
Detroit, Michigan 


“Super markets have made progress along with 
the strides made in visible selling and in the 
variety of food items that are obtainable in 
today’s modern grocery markets 

“In Wrigley Markets, we believe that a pack- 
age which makes visible its contents is one 
that is well on its way toward winning the vote 


of the shopper, and we recommend to packers 
that they try to incorporate visible appeal in their 
packaging. We hope, especially, that additional 
fruit and vegetable items will make their 
appearance in glass containers, as we feel 
visibility is a valuable advantage in building 
profitable fruit and vegetable sales.” 
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Today’s self-service selling 
demands a self-selling 


package GLAS SZ 


With the growth of self-service, packaging has 
become a more important sales tool than 
ever before. 

Food products in self-service super markets 
are on their own—They no longer have the 
sales help of personal selling by clerks. The 
right package can help the sales of a product 
tremendously. 

Non-Fat Dry Milk Solids, for example, have 
unique sales advantages in glass. In a recent 
consumer survey, glass was overwhelmingly 
voted the favorite package for Non-Fat Dry 
Milk Solids. It insures longer storage life . . . 
no lumping or caking. And it’s easy to open 
and close ... easy to spoon from. 

Glass packages today are geared to self- 
service selling. 


] 


. bets & 

Aad Aix 
No words, no labels, no pictures spark impulse sales as 
effectively as the appeal of the food itself in a sparkling 
glass package. 


NON-FAT 
DRY MILK 
SOLIDS IN 


ES 


COntraAineRs 


Non-Fat Dry Milk Solids especially need air-tight, mois- 
ture-tight protection on the retail shelf and during use. 


Glass is the perfect self-selling package. It sparks impulse 
sales with its inviting appeal to buy ... and the safe, easy 
way foods can be stored in glass pyramids repeat sales. 


Yas CONTAINERS SELL FOOD BY SIGHT 


OWENS-ILLINOIS GLASS COMPANY * TOLEDO I, OHIO * BRANCHES IN PRINCIPAL CITIES 
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APPLY GLUE TO LABELS 


FOR 


BOXES - BOTTLES - CANS 


PARCEL POST PACKAGES 
SAVE 35%, LABOR 


tead of slow brush-daybing 


Speedy machi jluir 
Round 

and die-cut labels glued. No adjustment exce 
for glue coating Idea te 


production 
NEAT RESULTS. Printir 
0ze at edges of labels 


wrinkles. Easy to operat 


FREE TRIAL 


SCHAEFER 
7” LABELER 
Disassembied for Cleaning 


PRACYICAL CONSTRUCTION - onze bearing 
Calibrated dial glue control vd & 


driven Use vegetable or resin gl 
16”, 22”, 28”, 34”, 42” wide 


MACHINE COMPANY, 


55 Carbon St., Bridgeport, Conn 
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MES 
ana people 


This article continued from page 161 
as general manager 
of the Paper Products Div. The board has 
also reelected all tneumbent officers and 


directors and clected Margaret Ball Petty 


and has been serv ing 


a new director 


Union Bag & Paper Corp., New York, has 
promoted Albert G. Naudain to the posi 
tion of board sales manager for the com 
pany’s Board & 
gated Container Div. Mr 
Naudain will report di 
rectly to R. C. Chandler, 


vice pre ident in charge 


Corru 


of board and corrugated 
James P. 
Daly has been mace 
board 
ager. Mr. Daly will also 
supervise the statistical analysis work for 
the Corrugated Container Dis I \ 
Hicks and O. K. Krogfess lave been 
named as sale S represe ntatives for Union's 
new Board Sales Department. T. C. Kit- 
chell has been made product develop 


container sales 


sales service mat 


4. G. Naudain 


ment engineer for the company’s Corru 


gated Container Div., Savannah, Ga 


The Mechanical Div. of Doughbey In 
dustries, Inc., New Richmond, Wis., has 
ippointed Agencia Commercial Anahuac, 
S. A., Mexico City, as its new distributor 
for Mexico and Central America. The 
Mexican firm, headed by Hugo Schoener, 
general manager, Hugo Schoener, Jr., 
and Harold Schoener, will handle the 
Doughboy heat-sealing 


machines 


Chippewa Paper Products Co., Ine., Chi 
Products 
Inc., Los Angeles, as its West Coast sak 

I le xling will handle sale s 
und prov ick compk te pic k iging 


cago, has appointed Flexline 
representative 
technical 
ind engineering services for Cl 
California, Washington, Oregon, Idaho 
Utah, Nevada, Arizona, New Mexico and 
Wyoming. Gale ¢ 


Ippewa in 


Cunningham is Flex 
line’s chief executive His t 


Flexline is John H. Kehres 


issociat 


R. N. Conners of Chase Bag Co., Chi 
cago, has been named a member of the 
Advisory Committee of the Executive Re 
busine SS 


search Council t executives 


organization which co-operates — with 


Northwestern University in studving ex 
nomi probler s 
The formation of Winckelmann Associ- 


industrial 


ates, management consultants 
engineers pl int lavout and mode rmization 
specialists with offices at 300 Mercantil 
Trust Bldg., Baltimore 2, Md 


has been 











... all dependable 
packaging protection 


Whatever the nature of your 
product, chances are there is a 
proper type of JIFFY packaging 
to protect it from 

transportation hazards. 


If your product requires soft 
cushioning—JIFFY’s expansion 
type cushioning absorbs shocks, 
jolts, and rough handling in 
transit. It won't scratch or mar 


even the most delicate finish! 


If your product is affected by 
atmospheric conditions, 

JIFFY material is insulating. 
It protects contents from 
temperature changes. 


If your product is affected by 
moisture—rain, snow or moisture 
cannot penetrate JIFFY’s 


water-repellent coating. 


Whether you use JIFFY materials as 
interior or exterior packaging 

you can depend upon JIFFY 

to get your product to destination 
in first-class condition. 


Consult our Packaging Engineers 


on your Packaging Problems 


Jiffy Bags meet Military Speci 
fication MIL-B-4604 (USAF) 


JIFFY 
MANUFACTURING 
COMPANY 


eeeeeeeeee eee eee eee eee teense 


369 FLORENCE AVE e HILLSIDE, N. J 
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PACKAGING! 
CLEVELAND CONTAINERS 


Save time in packing many kinds and quantities of items ready for assembly. 





Simplify assembly by having available spare parts which need frequent replacement 
Protect individual finished items such as spark plugs. precision instruments, valves, 
gauges, bearings. ete.. in storage and in transit. 

Cleveland Containers illustrated above are especially suitable for the following purposes 


END CONTAINERS for 


r partially fabricated. 


METAL END TELESCOPE CANS and CURLED AND DISC 


drills. small tools. instruments and various other items wholly o 


LINERS UNIT PACK for numerous kinds of finished parts. 


V.P.1. (Vapor Phase Inhibitor) and oth- 
er new type liners are available, af- METAL END SCREW CAP for long time storage 


fording years of protection from rust and shipping. 


and corrosion without need of coating 
praterts, SA: 40, Geen or won FLAT FIBRE CONTAINER for small or fragile parts. 
Cleveland Containers with barrier 


Haars mest qoesmment epediBestions, Write for complete information and samples. 


and are now available for industrial 


: CLEVELAND CONTAINER GIS 


201 BARBERTON AVE. CLEVELAND 2,0 5 
e ° aaeies Cans * Combination Metal and Paper se > 
@ Spirally Weund Tubes end Cores fer. all Purposes <a 


Jamesburg, N J, Ogdensburg. N.Y © ABRASIVE DIVISION ot Cleveland 
SALES OFFICES. Grand Central Terminal Bidg.. New York City; Washington 
Ges Light Bidg., Washington. DC; West Hartford, Conn, Rochester, MY. 


| 
PLANTS AND saves OFFICES: Clev wena Detroit, chieain Plymouth, Wisc. ~ ] 
s j 
4 
Clevelend Container Canada. Ltd. Prescott, Ontario * Offices in Torente and Mentreal i 
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A PRODUCT WITH A BRIGHTENING FUTURE 
A PACKAGE THAT SAYS “BUY ME” 


and SEAL-SPOUT* 


—the pouring spout with a merchandising punch. 
Packages with SEAL-SPOUTS are... 


easier to open 
easier to pour 
easier to close 
better to store 


Housewives favor these conveniences. They mean less 
spillage in using or storing—a greater protection of 
food products from dampness and infestation. 
Manufacturers, in addition to the ease of applying 
Seal-Spouts right in the assembly line, will profit from 
their high merchandising value. 


T. M. Reg. U. S. Pat. Off. 


SEAL SPOUT Corp 


363 Jelli#f Ave... Newark 8, N. J 





Plants 
and people 


announced, G, Winckelmann, head of th 
firm, is experienced in the field of pack 
iged-goods production and plant opera 
tion. He was at one time national pro 
duction manager for Richard Hellmam 
Inc ind later was manager ot General 
Foods Maxwell House Coftec plants 
From 1936 until this vear he was in 
charge of producti n of Frankfort Dis 
tilleries, Inc., division of Joseph E. Sea 
gram & Sons, In 


Dr. L. E. Simerl has resigned from Mara 
thon Corp., to join the Research and De 

velopment Department of Olin Industries, 
Inc ( cellophane Dis New Haven 
Conn. Arthur H. Landrock, formerly with 
the Department of Food Technolog 

Massachusetts Institute of Technology 
has also joined the Olin Cellophane Di 
vision, Research and Development De 

partment, Package Development Group 
At MII h has been succeeded — by 
Mark Karel, who had previously been 
vorking on idiation studies for the 


past s 


Charles O. Kendall, in charg tf Prod 
uct Planning for E. R. Squibb & Sons 
New York, has resigned after 10) year 
with the companys Mr. Kendall t past 
president of the Packaging Institute, was 
succeeded by W. B. Colgate previou ly 

ol overseas prod t plannin 


ompany 


Ira D. Sawyer has resigned from the 
Westfield River Paper Co., Russell, Mass 


George A. Mohlman will continue as 
packaging consultant, with offices at 110 
Washington Place, New York 14, N.Y 
ifter the dissolution of the partnership 


of Mohlman & Reis 


Robert D. Handley ha 

the Western Package Product 
dena, Calit., to return to the east 
manager # Sylvania Division 


American Viscose Corp., New Y« 


t 


Don L. Quinn, president of the Don I 
Quinn Co., Chicage container testing 
laboratory, died on Feb. 27 at the age of 
7. Mr Quinn had been active in TAPPI 
ASTM and other groups. The Don I 
Quinn Co., founded by Mr. Quinn, was 
first independent contaumer testing 


yoratory in the U.S 
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THE MOST EFFICIENT — 
OPE PEMATION METHOD 





POWDER BIN 
ELECTRONIC TUBE HOW OXY-DRY OPERATES 


POWDER SPRAY Revolving shoft A distributes anti- 
offset powder B past electronic 
PRINTED SURFACE tube C which gives 10,000 volt 
positive charge to powder causing 
it to bond instantly across entire 
sheet as it is delivered This action 
also reduces negotive charge (static 
electricity) in paper which frees 
sheets from sticking ond jamming 
Action of orune emitted from tube 
speeds oxidation of ink, powder 
puts legs between sheets to pre- 
vent offset and permits inks to 
set and dry thoroughly 














MD (vives you} MG (sets ri of | 


HB Uniform, full, free flowing loads HM Uneven loads from spotty build-up 
for sharply increased hourly impressions of sticky spray or powder clots 








= Equipment that sprays the sheet only @  Scatter-shot spraying that coats 
with dry efficient powder the whole pressroom 


A smooth, clean spray and waste-free Messy, dirt-catching spray films and 
operation that increases your profits powder clots that waste paper, press 
by producing more deliverable sheets time and press maintenance 


NEW 


OXY-DRY rollers are now furnished with positive 
powder control etched surface. Eliminates “down-time” 
for costly labor time sanding, permits operation of 
sproyer for far longer time without service of any kind 
except to refill with OXY-DRY powder...one of a 
parade of improvements you can expect only from 
OXY-DRY research and development 
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Teng scald cABRGIMOT Basie DF 


For your information 


1953 
to be 
Pack- 


age Designers Council. The purpose of 


Awards for 


Fight Package 


ud an trwin D 


Design 
Wolf 


auspices of the 


Award are 
made under the 


the awards is “to stimulate creative man 
agement thinking about packaging as a 
reflect 


today’s packaging speeds and_ simplifies 


merchandising tool and to how 


American distribution.” Awards will be 
made tor the best-coordinated packaging 
job, the best supermarket and variety 
store packages in food, drug, cosmetic 


and miscellaneous categories, the best 


department-store package, the best rede 
sign project and for the best package for 


Wolt 


to the single package or package family 


a new product The Award will go 
judged to be the best in the show. Egmont 
Arens is chairman of the awards commit 


tee and entries may be made by manu 
facturers, advertising agencies cle signers, 
suppliers and converters on or before Aug 
15, 1953. Entry blanks and full informa 
be obtained from the Awards 
Package 


New 


thon may 


Designers Council 


York 16 


Committec 
119 FE. 40 St 


The Wirebound Box Mfrs. Assn. has re 
elected Joseph A. Sowell of 
Ala., as pre sident 

re-elected at the 

tion’s recent annual meet 

A. L.. Whiton of 
Chic igo Vice 
and L. 8. Beale, secretary 
Newly 
Ken- 


Brewton, 
Also 


assocla 


ing were 

president, 
and — treasurer 

elected directors are 

neth H. Leash of Port 

J. A. Solwell  Jand, Ore., and Donald K. 

Gooding of Wausau, Wis. The 


reports that for the third successive year 


issoclation 


the wirebound shipping container indus 


trv in 1952 set new records both in the 


number of containers manufactured and 


the dollar volume of sales 


Phe Seventh Annual Symposium and Ex 
hibit of the Point-of-Purchase Advertising 
Institute, held recently in Chicago, was 
ttended by than 10,000 sales and 
advertising executives from all parts of 
the U.S. The Institute elected the follow 
ing officers and directors for the coming 
year: president, William L. Stensgaard of 
W. L. Stensgaard & Associates; chairman 
of the board, E. K. Whitmore of Oberly 
& Newell Lithograph Corp.; first 
president, Walter J. Ash of Consolidated 
Lithographing Corp 


more 


Vice 


second presi 
dent and chairman of the 1954 Annual 
Symposium and Exhibit, William Melish 
Harris of William Melish Harris & Asso- 
Paul 


Godell of Arvey Corp.; executive director, 


vice 


ciates; Western vice president, 


}. Kingsley Gould; treasurer, Harry Fen- 
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Fenster & Sons. Newly elected 
board members are R. Harvey W hidden 
of W. A. Sheaffer Pen Co.; W. Toby 
Tobecksen of Sherman Paper Products 
Edwin Royal 


ster of I 


Co, and Westerman of 
Mounters 
POPAL has 
Kighth Annual Symposium and Exhibit 
in 1954 will be held at the Waldorf-As 
toria, New York, April 13 to 15. In 1955 


it will again be in Chicago 


also announced that the 


The Office of Naval 


pared an exhibit demonstrating the ne 


Material has pre 


cessity for high military packaging stand 
24-ft 


display case of repair parts which were 


ards. The long exhibit includes a 
not packed well enough to withstand the 
treatment supplies sometime receive be 
An S-min 
showing how supplies are actually 


handled 


phasizes this story. The 


fore they get to the front lines 
THON Ve 
conditions, em 


under military 


exhibit is avail 
ible for showing to industrial or commer 
cial audiences and was first shown at the 
A. M. A. National Packaging Exhibition 
in Chicago. Send requests for the exhibit 
to the Office of Naval Material, Dept. of 
the Navy, Washington 25, D. C 


The Material 
scheduled the 


Handling Institute has 
first in a series of “Travel 
ing Clinics” on material handling to con 
at the Hotel Statler, New 
York, at the request of and in cooperation 
with the New York ¢ ity and New Jersey 


r hapte rs of the 


vene June 10 


American Material Han- 
dling Society. According to C. D. Elledge 
of General Electric Co., 
MHI-AMHS Cooperation Committee, the 
purpose of the 


chairman of the 


lraveling Clinics is to 
develop among users a better understand 
ing of the correct application of material 
handling equipment to industry's most 


pressing problems 


Che 7th annual convention of the Ameri- 
can Society for Quality Control is being 
held in Philade Iphia this month—May 27 
29—at Hall. In 


} 
morning and afternoon technical sessions 


Convention addition to 


each day, the convention will feature an 
exhibit to be opened from 8:30 a.m. to 
5:30 p.m daily. Convention he adquarte rs 
will be maintained at the Benjamin 


Franklin Hotel 


Che 18th annual convention of the Toilet 
Goods Assn. is being held May 12 to 14 
at the Waldorf-Astoria Hotel, New York 
rhe convention theme is “Let’s Face the 
Facts!” held on 


the results of a 


and discussions will be 


new consumer survey 


made under the direction of the conven 
tion's program committee, of which Pierre 


Harang of Houbigant is chairman 


ial summer program in Food Tech 

offered by the 
stitute of Technology, Cambridg: x9 
Mass subjects of Food 
Packaging and Materials Handling. The 
three-week program begins June 29 and 
tuition is $150 


A spec 
nology Massachusetts In- 


includes the 


The Owens-Illinois Glass Co., Tolecdk 
Ohio, has published a booklet called “A 
Glass Co 


which describes and illustrates 


Directory of Owens-Illinois 
Products” 
representative non-glass and glass prod 
ucts of their various operating units The 


booklet 


what is known as 


was published to he Ip clarify 
Toledo's 


since many peopl confuse the names and 


Glassplexity 


products of Toledo's three glass compa 


nies bearing similar names 


According to a recent poll, members of 
the National 


consider 


Flexible Packaging Assn. 


“pre-packaging” an inadequate 
name for fresh fruit and vegetabl pack 
wing. In addition to giving a choice on a 
questionnaire between pre-packaging and 
pac ked fresh, they were asked for alter 
nate suggestions. Results were 


12% prefer 
continuance of pre-packaging; 50% like 
packaged fresh and 38% gave other sug 
treshpack, fresh pack 
freshly 


suggestions on this 


such as 
fresh packaging 
Letters and 


gestions 
aged or and 


packed 


subject are welcomed by the association 





What's doing 

May 17-22—New 

Show, Hotel 
York 

May 18-22 


position, Convention Hall 


York Stationery 
New Yorker, New 


Materials Handling Ex- 

Phila 
delphia, Pa 

May 24-27—Super Market Institute, 
16th Cleve 
land Cleve 
land, Ohio 

May 24-28 
Cereal Chemists, annual conven 

Hotel Statler, Buffalo, New 


annual convention 


Public 


Auditorium 


American Assn. of 
thon 
York 

Mav 27-29 
Quality Control, Convention 
Hall Philadelphia Pa 

June 4-7—Paper & 
Genoa City, Wis 

13-1S5—American 

resting Materials, 

Hotel, ¢ hicago 


American Society for 


Twine Assn., 


June Society for 


Sherman 


14-19—Lithographers Na- 
Assn., 48th annual con 
Edgewater Beach Hotel, 


June 
tional 
vention 


Chicago 





Pe 
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PRODUCT by Fhecusion, 


MODEL NO. 1. Complete assembled 
cup type valve for any one inch open- 


ing aerosol container. For all aerosol 





products. Protective dome offered in 


various colors. 


MODEL NO. 2. Offered to those who 


prefer to use their own button design 


for aerosols or their own dispensing 


head for foam products. 


MODEL NO. 3. For containers that have 
the valve mounting portion incorpo- 
rated. Precision will supply the com- 
plete valve and stake the valve into the 


container. 





MODEL NO. 4. The foam type valve 
complete with dispensing head having 
its own locking device. Can be obtained 


in various colors. 





@ PRECISION has the answer to your 
aerosol program regardless of product, 
container, or filling method. 


r We invite your inquiry to enable our 
A : staff of aerosol valve technicians to 
al , nate? 
~/eehititn e work cooperatively in satisfying your 
700 NEPPERHAN AVEN E YONKERS 3 NEW YORK valve requirements, 
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WMode-1¢4¢ THERMOBEADER 


for single edge beading of SHEET PLASTIC 


This new unit beads faster with improved uniformity to bring 
greater economy to any straight edge plastic beading opera 
tion. Interchangeable dies are available for producing nine 
different, standard size beads on sheet plastic rolls, blanks or 
strips and unit accommodates thicknesses trom .005” to .020” 
New Pyrometer temperature control AUTOMATICALLY 
maintains dies at the most ethcient operating temperature at 
all times, The pre-heating die is now located in the same ult 
ing holder as the beading die for maximum accessibility. New 
enlarged blower has triple the capacity of the older model 
to provide faster chilling of freshly formed bead. Length of 
material guide has been increased 50% for faster feeding and 
greater accuracy. These features, together with many other 
improvements, make the new Taber Thermobeader the most 
modern piece of equipment of its kind on the market. Duplex 
model, for simultaneously beading two edges, is also available 


The TABER LINE of PLASTIC 
FORMING EQUIPMENT also includes: 


% CYLINDER MAKER * CYLINDER BEADER 
% CREASER * FOLDER % DRAW PRESSES 


MAiL COUPON FOR FREE LITERATURE 


INSTRUMENT CORPORATION 


SECTION 12 
11) Gouwndry $t., North Tonawanda, N. Y. 


Please send me booklet on Taber Single Edge Beader 


Please send me booklet on Taber Cylinder Maker 
Cylinder Beader Creaser Folder Draw Presses 


NAME 

COMPANY 

ADDRESS 

city STATE 








spe i 
15”, and 
20” web 
widths. 1, 
2,013 
colors. 





FOR 
PRODUCTION 
OR 
LABORATORY. 


See this demonstra 

tor In operation 

Use it to preprint 

your packagi: 

webs 

Write for literature and prices 


& MINEOLA ASSOCIATES, INC. 


is well as heaters 140 E. Second St., Mineola, L.1.. N.Y 
ind. blowers Garden City 7-7191 


This is a 
10” web press 











SINCE 1883 


of Howell Made Packages 
are identified instantly 


F.M. HOWELL & CO. 


79-95 Pennsylvania Ave., Elmira, N. Y. 
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hor your 


information 


and may be sent to John M. Cowan, Na 
tional Flexible Packaging Assn 850 


Euclid Ave., Cleveland 14, Ohio 
/ Da” 
William H. Walters of the U. S. Printing SY 
: eat a " 
5 oY 


& Lithograph ¢ o., has been elected presi Oahatan \ 
dent of the Folding Paper y WY 
Box Assn. of America tor PAY, dX fA ABE To yYOouR 
953-5 Elected o the 
oe pense = J NM) EXACT 
addition to Mr. Walters pie SPECIFICATIONS 


were Leonard Dalsemer, 


The Lord Baltimore Press ’ WRITE, PHONE or WIRE 
Inc., E. §. Dillard, Old for QUOTATIONS on 
Dominion Box Co., Inc YOUR REQUIREMENTS 


W. H. Walters William) W Fitzhugh, 
Sr.. William W. Fitzhugh, Inc Eg. J 
Mulholland, Chicago Carton Co.; W. ¢ 

Palmer, National Folding Box Co 

Inc.; W. Race, Sutherland Paper Co. The 
id isors ct uncil 1s chairmanned by 
Ralph R. Richardson, with the following 
members: A. G. Ballenger, William W. ETER PARTITION CORP 

Fitzhugh, Sr.. Colin Gardner, W. D e 
Lane, W. D. Lynch, Ralph Powers, 
Ermin P. Ruf and W. Race 


Monvulacturers of Cardboard Partitions 

19-21 HEYWARD ST. ,,./“"*"=""), BROOKLYN 11, N.Y. 
Newly clected officers of the Laminated 
Foil Mfrs. Assn. are Louis C. Krauthoff, 
iH. D. Catty Corp., president; Glenn FE 
Carter, Reynolds Metals Co., vice presi 
dent. Members of the executive commit 
tee include Richard A. Gardner, Gummed 
Products Co., and Warren E. Nelson, 
Cochran Foil Co 





The Research & Development Associates 
of the Food & Container Institute, with 
approval of the Quartermaster General 
has appointed a Task Group on Volatile 
Corrosion Inhibitors Members of — the 


Task Group are R. F. Weber, Interna JUST LOAD IT 


tional Harvester Co chairman John —the machine 
Kraus, Thompson Products, In Dr 
M. L. Downs, Thilmany Pulp & Paper does the rest 
Co.; Leonard F. Swec, H. P. Smith Paper 
Co.; Reuben Herman, Caterpillar Tra: 

tor Co.; R. C. Lambrecht, General Motors 
Corp.; Clem Hutter, Nox-Rust Chemical 
Corp. ¢ oordinator for activities cf this 
Task Group is A. V. Grundy of the QM 
Food and Container Institute 








The Model B-49 Straightline Vacuum Filler is a marvelous 
performer on any free-flowing liquids, semi-liquids, heavy 
: : ne liquids or foamy liquids. Quick on-the-job adjustment from 
terials Handling Engineers, to be held in one product to another or from one container size to another 
Boston, are being made by the officers of minimum 1” to maximum 14” high is standard. Special for 
the new Boston Chapter of SIPMHE. Of larger containers, 
ficers of the new Boston Chapter are U.S. BOTTLERS Fast multiple filling of from 4 to 9 containers in on 
Francis Shaughnessy, president; John J MACHINERY operation according to container size. Simple hand lever 
Reynolds. Jr.. vice president; Max Hill manipluation is the only manual operation on the machine, 
COMPANY filling is as automatic as on a fully automatic filler. Product 
4017 N. Rockwell St flow from storage to machine tank and from tank to filling 
iengee TS, Thine mechanism all controlled automatically. Filling is uniform, 
Offices in Principal Citi clean and fast. Send today for Model B-49 Bulletin 


Plans for the October exposition t the 
Society of Industrial Packaging and Ma- 


treasurer, Vincent E. McCann, secretary 


Phe 13th annual meeting of the Institute 





of Food Technologists will be held June 
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NEW, LOW-COST, HIGH-SPEED 


wRAPPING « REAM PAPER 


for 


THIS new Hayssen machine wraps 25 or more packages per minute, 
automatically, with one attendant... needs no compressed air. The 
cost is half what you think and it occupies about half the floor space 
you'd expect. 

The Hayssen handles practically any type of wrapping material 
including kraft paper and special laminations. Special attachments 
(Electric Eye, Labelers, etc.) are available. 

The V-Type Underfold, recently devel- WRAPS ALMOST ANY 
oped by Hayssen, can be incorporated into SIZE OR SHAPE 
the regular wrapping machine if desired. Rese Pasee, ene 
This produces a moisture-proof package, Pads, Tablets, 
the most protective of its kind. Ideal for Loose-Leaf Fillers, 
sensitive papers and high-grade stationery. Office Stationery, 
Equipment is also available for accumulating Sales Books, Maga- 
and bundle wrapping. zines, Books. 














WRITE for information... tell us 
your wrapping problems—we have 


Vf the answer. 


VE De b7 E, Wf IFC. COMMPAIIY 


Dept. MP-5, SHEBOYGAN, WISCONSIN 


Since 1910, One of the World's Largest Manufacturers of Wrapping Machines 


PAPER « TEXTILES » BAKED GOODS + VEGETABLES + FROZEN FOODS 
CANDY «+ ICE CREAM «+ DAIRY * MEATS « IRREGULAR SHAPES 





hor your 
information 


21-25, Hotel Statler, Boston. Committees 
meetings and industrial exhibits will fea 
ture the program. Morning and afternoon 
sessions on June 24th will be devoted t 
canning and processing under the joint 
chairmanship of Dr. Edwin J. Cameron, 
National Canners Assn., and Dr. C. Olin 
Ball, Rutgers University. Dr. Lucius W. 
Elder of General Foods will chairman 


session on food pac kaging 


E. H. Balkema of Colgate-Palmolive-Peet 
Co. has been ippe inted chairman of the 
program committee for the 15th Annual 
Forum of the Packaging Institute, to bx 
held Oct. 12-14, 1953. Other program 
committee members are Allyn C. Beard 
sell, Container Laboratoric Miss Mau 
rine Ponder, Joseph E. Seagram & Son 
Tin Dr. John C. Bird, Lederle Labora 
tories; Dr. L. W. Elder, General Foods 
Corp.; E. R. Hamm, Sharp & Dohm« 
R. Chester Reed, The Texas Co.: John A 
Warren, Americar Hon Products 
Charles M. Woodcock, General Foods 
( orp 
L. H. Zahn of Ciba Pharmaceutical 

Products, Inc., has been named chairman 
of the PI Product Division, succeeding 
H. Earl Nack. F. L. Wurzburg of IPI 
has been named chairman of the Color 
Control Committee, succeeding Frank W 
Cray, who has been appointed chairman 

f Section 1 in the Package Printing Divi 


sion dealing with Tests 


The newly published eleventh annual edi 
tion of The Paper Year Book (Davidson 
Publishing Co., Duluth, Minn.; $10) rep 
resents t complete revision, with the ad 
dition of many new products and much 
new information reflecting the changes 
that have been made in paper and_ re 
lated products during the last year. The 
1953 edition contains complete and de 
tailed information on more than 1,200 
papers, paper products and related items 
is well as on markets, uses and other 
information of interest to both buyers and 


ellers of paper 


Dr. Grayson Kirk, president of Columbia 
University, New York, has announced 
plans tor the establishment of a Graphic 
Arts Center on the Morningside Heights 
campus Thomas Ray Jones of Daystrom 
Inc., was named chairman of the program 
to raise the necessary funds, with a $750 
000 goal. Columbia's resources will be 
opened to the industries on a_ service 
basis for research, study and exhibition 
purposes, and will train administrative 
und executive talent for the o iphic arts 


industry in all of its pl Ses 
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HELPFUL LITERATURE GREE 


EQUIPMENT - SUPPLIES - SERVICES 


sft 


fF 


eanatis to Papen ney Includes 
ustrations various sealing 
available. Wrap-Ade Machinery Eo. Ine. 


aH 


ee aks aie 

custom = 
palate, Ipoguans, ond enamels, snatenea 
colors, in aerosol containers 


les of ~~ 
sam t 

ce varieties 

by Floyd A. Holes Co. 


LAMINATING ADHESIVES. Specifications and 
i information on several solvent- 
type adhesives for films, 


paper, foil, cellophane, and fibre R 
& Asbestos Corp. econ Fill out and mail this card now 


MODERN PACKAGING 
Manufacturers’ Literature Seruice 


| am interested in the following items: 


E-351 &-352 £-353 £-354 E-355 E-356 E-357 E-358 E-359 E-360 £E-361 
E-362 E-363 E-364 £-365 E-366 E-367 E-368 E-369 E-370 E-371 £-372 
E-373 E-374 E-375 E-376 E-377 E-378 E-379 E-380 E-381 E-382 £-383 
E-384 E-385 £E-386 £E-387 E-388 E-389 E-390 E-391 £E-392 E-393 E-394 


if you de not now subscribe to MODERN PACKAGING, but wish to receive the next 
12 issues (U.S.A. & Canada, $6, Pan-America, $8; all other countries, $12) 


POSITION 


(Net Valid After August 15, 1953) 





E weirs LITERATURE 6 on, 


EQUIPMENT 


setting- entiona] 


DRY AIR PUMP. Bulletin tells about the 
features of the Dexter-Conde “Dri-Air 
Pump” for delivering clean, air for 
pressure applications, or for crea vacu- 
um pressures. Dexter Folder Co. (8-376) 


SACKING SCALES. Data on Exact 
which bag, wei 
em contin vy bene hn 
a uous 
act Weight Scale Co. 


ROTARY HEAT a. Bulletin contains 
mation on the various bag heat seal- 


~ Tosh, 2, punching, 


ke oho (378) 


Fill out and mail this card now 


© ruins 
© mai 


SUPPLIES 


nen. Roneet FOR a — freight d OAM- 
ow a reight damage 
fists the Eee. 


lains the — 

ing, recomend ‘pickin, b 
ov 

outstanding — National Com. 


tainer Corp. (6-379) 


CHRISTMAS TOPPERS FOR BAGS. Folder 
contains samples of multicolor printed 
toppers can 

film into a Christmas speci 


pson & Co., Inc. (6-380) 


MOUNTING AND PROVING MACHINE. Oper- 
ys , and features of the 
new Mosstype machine for off- the-press 
mounting and proving of rub- 

. Mosstype Roller Co. 


pacman ts punts. Bees Brochure showing 
ufacturers imprint sup- 


pease: Ey 


(E-382) 


mere S the advan- 

mot “neepirg Pak”, ventilated 
prepacking of produce 

Calle boeten to (6-363) 


SAWS FOR DIE CUTTING DIES. Specifications 
and tion on various precision 

saws for use in the manufacture of die 
cutting dies. J. A. Richards Co. (8-384) 
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575 Madison Avenue 
NEW YORK 22, N. Y. 


SERVICES 


o 


i 


BEF 

aa 

if 

SBE : 
pi 
E 


(6-386) 


g 
: 
: 


WITH “SCOTCH” TAPE. Deiier 
“Scotch” br 


six and press 

tp ppt oan bo used for bor sealing 

caoks. Tra properties ese 

enh SS om eered for en seal- 

vis opel lications. Minnesota Mining & 
Mig. 


(E-387) 
COATINGS. Technical “nt 


sii 
et 


ives, . 
National Starch Products, Inc. (E-388) 


ae MACHINE, Bulletin on three ma- 
chines for applying a paper overwrap to 


a of several cartons or 
came. Poona Machinery Co. (6-389) 


— WITH GUMMED ee ee 
tains two reports on a com: e 
— S Ge oe ped wiley wed 

p An methods. The Gummed 
fadestriss (E-390) 


er ae “a fully _— MACHINES. Data 
“Eleo-Tri- 

Pak me Fauci oy ee and 
bags can cats — into 
Tene rie wade Co. “te-391) 
AUTOMATIC COUNTING AND IMPRINTING 
MACHINE. Brochure gives rating fea- 
tures and details on new Pitney-Bowes 
“Tickometer” which automatically counts 
and imprints paper forms such as labels, 


checks, tickets, etc. -Bowes, Inc. 
(8-392) 


GUIDE TO CAST PLASTIC FILMS. Physical and 
chemical six basic types of 
films are outlined 

Bakelite Co., Div. 

Carbon Corp. (&-393) 


PACKAGING MANUAL FOR SELF-SERVICE 
MEATS. Complete on the oe 
prepechagag the dollars and cents aspect of 
meats, the technique for 
foe Leder for various — 


ing te eu 
Pg tern 
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Walgreen’s choice for plus packaging 


CHLOROPHYLL 


epetee sg ye 8 8 — 


1k 


asking from Sheffield Tub 


THE SHEFFIELD TUBE corec 


Home Office—New London, Connecticut 
Sales ( hoes Neu York ( Nnhdgo Los Angeles 





U.S. patents digest 


This digest includes cach month the mor important patents of 
interest to those who are concerned with packaging materials 
Copies of pate nts are available from the U. S. Patent Office 
Washington, at 25 cents each in currency, money order or certi 
fie d check postage stamps not accepte d. Edited by H A. Levey 


Coil Container, F. R. Schaefer (to Re public Steel ¢ orp., ¢ leve 
land, Ohio). U.S. 2,628,714, Feb. 17. A package comprising a 
container and an elongated article in coil form therein, said 
container including sheet-metal end members, sheet-metal covers 
and a sheet-metal shell 


Palletized Shipping Structure, L. J. Budd (to Pallet Devices 
In Des Plaines U.S. 2,628,715, Feb. 17. A palletized 
structure for the shipment of articles having a flat base with an 
upstanding neck thereon, said structure embodying therein a 
pallet including a platform and supporting means thereof, open 
top trays arranged as a stack upon said pallet platform, eacl 
including a bottom and upright sides and ends 


Container Closure, P. G. McGowan (to Gerber Products Co 
Fremont, Mich U.S. 2,628,735, Feb. 17. In combination 
with a glass, ceramic, ete stadons having a mouth sur 
rounded by a rim and a shoulder adjacent thereto, a re-usable 
closure member comprising a ring including i ange covering 
the rim said ring including t shoulder having a sick extending 
toward and te rminating closely adjacent the 
to prevent insertion of a tool therebetween 


ontainer shoulder 


Steam Chest for Sealing Machines, W. L. Brown and A. B 
Foye (to Bernardin Bottle Cap Co., Inc., Evansville, Ind US 
2,628,757, Feb. 17. A steam chest for subjecting the head spaces 
of filled containers to an atmosphere of steam while they are 
being conveyed in progression, for sealing caps on the con 
taimers 


Packaging Machine, A. C. Gannon and ¢ Kilby (to Kingan 
& Co., Inc., Indianapolis, Ind U.S. 2,628,758, Feb. 17. The 
method of packaging material which comprises the steps of 
placing the material of a length exceeding the combined height 
of a plurality of containers to be packed simultaneously into a 
plurality of axially aligned holders, cutting the material between 
the holders, moving the axially aligned holders through parallel 
planes of movement to a series of prowre ely offset packaging 
stations, moving each holder trom alignment with its adjacent 
holder at its packing station and forcing material into container 


Carton, RK. O. Spalding to » Owens Hlinois Glass Co., a corpora 
tion of Ohio U.S. 2,628,762, Feb. 17. A carton comprising 
vertical parallel side w ills. end walls perpendicular thereto and 
a cover hinged along the top ec of a side wall and of a 
length and width substantialls rite to the length and width 
of carton, partition strips separated from carton and cover 


Carton. W. P. Frankenstein, Cincinnati, Ohi U.S. 2,628,763 
Feb. 17. A carton formed from a single blank comprising a 
bottom, extensions from two opposed sides of bottom subdivided 
into panels to form side walls upstanding from opvosite edges 
of hotton, each side wall including an inner and outer wall 
member spaced an appreciable distance from one another 


Ready Wrapper, M. N. Rubinstein and S. Caplin (to Auto-Wrap 
Corp., New York, N.Y U.S. 2,628,764, Feb. 17. A normals 
collapsed flat, bag-type paper wrapper for initially wrapping 
one or more prismatic-shaped objects to form a tight, close-fit 
ting wrapping about same 


Method of Packaging Material, | D. Darden, Springfield 
Tenn. U.S. 2,628,907, Feb. 17. In the method of packing food 
in a carton, wherein the food is hermetically sealed within a 
liner enclosed in the carton, the improvement in which com 
prises telescoping a flexible, impervious liner of the same shape 
but of larger size than the carton over a relatively rigid meas 
uring device of the same shape but of slightly smaller size thar 
the carton and provided with a funnel mouth 


Food Package Having Insertable Food-Article Support, G. W 


Stichm (to Jewett & Sherman Co., Milwaukee, Wis US 
2 628.914. Feb. 17. The combination with a evlindrical con 


176 


tainer of a food-article impaler removably housed entirely with 
in a cylindrical zone of substantially less diameter than that 
of the container 


Mechanism for Creasing Box-Blank Material, G. 5. Sillars and 
W. B. Hall (to Hoague-Sprague Corp., Lynn, Mass US 
2,629,298, Feb. 24. Web-creasing mechanisin comprising a pair 
of frusto-conical web-engaging rolls, each of said rolls having 

large web engaging end face ind i smaller end tace means 
supporting said rolls for rotation about axes so inclined to each 
other that a crease-receiving notch is formed between the 
peripheries of the rolls 


Puncture-Indicating Closure for Multiple-Dose Vials, M 
Fields (to Abbott Laboratories, North Chicago, III 
2,629,379, Feb. 24. In a multiple-dose medicinal container 
improved closure comprising, in combination, a stopper clo 
said stoppel being self sealing after being 1 
tured by a hypodermic needl 


said container 


Bag-Dispensing Apparatus for Bagging Machines, C. K. Nelson 
to Eskimo Pie Corp., Bloomfield, N.] U.S. 2,629,269, Feb 
24. A bag-filling machine comprising a plurality of article-re 
ceiving chutes adjacent ind behind said receiving chutes and 
having a protruding front wall provided with an outwardly 
pointing air-deflecting lip 
ing fingers, adapted to move gusseted bags under the 
gravity and located below said chutes 


ind an aperture with inwardly 


Container Adapted to be Vacuum Sealed, W. | 
Glass Containers, Inc., San Francisco, Calif l 
Feb. 24. A container of glass or like material having 
wide, substantially flat-surfaced rim about its mouth 
be sealed hy i osure having a suction channel 


material 


Cap Seal, M. J. Quillinan, Bronx, N. U.S 

24. A cap seal and closure opening in combinatio 
comprising a substantially fat bottom portion and 
tion extending upw ird trom the periphery ot the be 
tion a substantial distance and connectis therewitl 
strip formed in the bottom portion by line ot w 
duced therein 


Apparatus for Packing Articles on a Standard, H 

to Packease-Servease Corp., Buchanan, N.Y U.S 

Feb. 24. A device for packing edibles i standard « 1 
i rotatable table having a plurality of rcumferentialls 
posed apertures tubular carrier havi | ’ 
disposed over each of said table iperture 

gavement with said table 


Molded Fibre Article, M. 1 plin (to Chaplis 
Portland, Me U.S. 2,629,533 24. A | 

ticle comprising an open-faced fibrous-pulp receptacle 
inner surface of which has a “hot pressure die dried finis ish 
is smooth and unobstructed, an integral thickened reinfe 
edge about the periphery of the recept icle body and als 
i “hot pressure die dried finish,” the wall of said bo« 
exteriorly thickened at intervals to form solid integ 
the outer surface o! the receptacle body 


Cont: siner, |. L. Reynolds, Richmond, Va 

24. A sealed metal container of alumim vil 

ss of from about 0.0004- to about 0.006-in. thickness 
ing a vertical tubular body ha g a vertical seam seal 
idhesive, said hody being prov ided with a plurality of 
strengthening corrugations having an angle of cur 
ibout 40-60 deg. with the vertical body wall, sai 
idapted to prevent stretching of the metal foil during 
ot corrugations 


Tray or Carton, F. |. Ullrich (to Sutherland Paper Co 
mazoo, Mich U.S. 2,629,535, Feb. 24. A tray or box fo 
of an integral blank comprising a bottom, side and oar W ree 
hingedly connected thereto and having corner flaps hingedly 


connected to the ends of the end walls 


Collapsible Container, E. Zellweger, Zurich, Switzerland. U.S 
2,630,234, March 3. A collapsible container comprising two side 
walls, a front wall and a rear wall, each wi wall being hinged 
to front and rear walls, front and rear walls being provided with 
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for| my 
product?” 


Biggest packaging and merchandising > P R 0 D U C T 
news in years is the self-spraying aerosol 
“push-button” dispenser. Manufacturers 
everywhere are investigating it and turning 
to it for everything from medicines to lubricants, 
from protective coatings to window-cleaner, with new 
applications being discovered every day. 
The aerosol dispenser is a complete disposable 
low-cost constant-pressure spray gun. It can 
be engineered to handle a great variety of products, 
and it can pay big dividends in improved 
product performance, greater ease of use and remarkable § 
“gadget” or sales appeal. Let Sprayon’s laboratories 
evaluate your product for aerosol use. 
Find out what a “push-button” package can do for you! 











complete custom-loading service 


laboratory and development work 
containers 
check with Sprayon’s laboratories today! label and formula counsel 
production in any quantity 
warehousing 


One of the oldest firms in the field, Sprayon 
maintains extensive research laboratories that 3 
keep Sprayon “the leader in aerosol special- drop-chipping in bulk lots 
ties.” The first to put nitrocellulose lacquer 
into a successful aerosol dispenser, Sprayon 
has developed and manufactured dozens of 
other aerosol “firsts” for the trade. Sprayon’s 
completely equipped modern plant has the 
latest facilities for foam products, water-base 
products, hot and cold line work .. .“every- 
thing in aerosols”. Centrally-located Sprayon 
is set up to give you quick, dependable cus- 
tom-loading service at a practical price. The 
complete Sprayon service —or any part of it— 
is at your disposal. Check with Sprayon today. 
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HOW TO MAKE THEM 
WHEN YOU SELL... 


Package ycur products in the containers that your customers 
and prospects want. Package in Lermer Plastic Vials because 
they offer the ultimate in eye appeal and protection ond 
because they give your customers durable, long-lasting con- 
tainers in which to retain your products. After the contents 
have been consumed, the containers cre re-used for other 
purposes, and your name remains with your customers as a 
reminder for additional purchases. You have proved that you 
use the finest package available, and the cost to you is no 
more than ordinary packaging. 


CONSIDER THESE UNEXCELLED ADVAN- 
TAGES OF LERMER PLASTIC CONTAINERS. 


@ Available Clear or 
Opaque, in a Host of 
Bright, Lustrous Colors 

@75% Lighter Than @ Can be Printed or Deco- 
Glass, Saving You rated during Manufac- 
Money in Packing and ture 
Shipping @ Always Uniform for 

@ Not Affected by Alco- Easy Labeling, Filling 
hols, Alkalis, Weak and Capping 
Acids @ Available with Metal or 

@ Tasteless and Odorless Plastic Closures 


@ They Are Shatterproof, 
Assuring Customer 
Good-Will 





Write ter com 
information 


Us for Exper 


ence, Servi 
. ce , 
"gineering. ond Creative 


PIONEERS AND PACESETTERS IN PLASTIC PACKAGING 


502 SOUTH AVENUE, GARWOOD, NEW JERSEY 





US. patents digest 


transverse slots near the lower edges of said walls and having a 
removable bottom fitting between side walls 


Sealing Cap for Cans and the Like, K. E. Rosenlof, Portland 
Ore U.S. 2,630,237, March 3. A cap formed of flexible and 
resilient material idapted to prov ide a sealing closure for an 
opened cap, cap comprising a main dome-shaped top portion, a 
downwardly extending inside rim flange of greater thickness 
than dome-shaped top portion and adapted to fit within and 
having sealing contact with inside of top rim of opened can 


Tear-Out Closure, R. B. Battersby (to PM Industries, Ini i 
corporation of Connecticut U.S. 2,630,238, March 3. A plas 
tic container having a curved groove in its inner surtace defin 
ing a tear-out portion and a rigid tab arcuate in cross section 
integrally attached to the outer surface of the tear-out portion 


Closure Device for Containers, A. D. Paull and G. A. Kraatz 
to Wheeling Stamping Co., Wheeling, W. Va U.S. 2,630 
239, March 3. A closure cap formed of rubberous material, the 
cap having a skirt, the cap being severed transversely of th 
skirt almost but not entirely across the full diameter whereby 
the cap is separated into a collar portior und a closure portior 
connected by the unsevered portion 


Capsule Dispenser, H. N. Maier (to Doehler-Jarvis Corp., Nev 
York, N.Y U.S. 2,630,245, March 3. A capsule dispenser 
comprising a capsule receptacle, said receptacle being provided 
with a partition near its botton and a closure at its bottom, tl 

partition and closure being separated a distance related to tl 
( ipsule length partition und closure each having an orifice 


Measuring-Dispenser Construction, KR. W. Keiter, Toledo, Ohi: 
U.S. 2,630,250, March 3. A container including a top and bot 
tom, pairs of opposing side and end walls providing corners 
therebetween, an insert formed trom a blank of sheet material 
cut and scored to nest in one corner in spaced relation from the 
top to extend in diverging directions from corner tow urd th 
two adjacent corners which are diagonally disposed 

Automatic Band-Applying Machine, G. M. Tracey and J. ¢ 
Petrea (to Wright Machinery Co., Durham, N.( U.S. 2,630 
260, March 3. A supply magazine adapted to contain a stack of 
bands in a flat condition, a normally continuously operati 
band pick-up head arranged to remove bands one at a time from 
supply magazine and a transfer head arranged to receive bands 
from band pick-up mechanism 


Watertight and Gastight Shipping Container, S$. Bergstein, Cin 
cinnati, Ohio U.S. 2,630,262, March 3. A shipping containe: 
for the packaging of material which must be completely sealed 
iainst the external atmosphere which comprises an innet 
paperboard carton having enclosing body and end walls for r 
ceiving the material to be packed, a relatively thin flexibl 
proofing web of moistureproot and gasproof material surround 
ing the body walls of the carton and tubed with a moisture | 
gas-tight longitudinal scam proohng veb extending the 


length of the carton body walls 


Container, W. A. Ringler rare toard & Carton Ce 

corporation of Ohio U.S March 3. In a carton 
first, a second and a third wall panel extending at angles wit 
md forming two corners of said cartor 


respect to ¢ ich other 
] connecting the sides of the first 


pairs of gusset panels hingedh 
und second, and the second a } t ul panels, respecti e! 


1 joiat lock flap h ed irticnlates t cdges of gussets 


Bottle Carrier, M. E. Holy (to Container Corp. of America, Cl 
cago, Ill U.S. 2,630,264, March 3. A carton in 
flattened tube form, the carton having a plurality of side walls of 
even number not less than four, said walls being connected wit 
one another along substantially par illel fold lines and cx 

iwainst one another along opposite fold lines, an at 


closure at each end of the carton tube 


in expansibl 


Display Carton, T. L. Hellawell (to Tuk-Bak Traws, Inc , 
corporation of New York U.S. 2,630,265, March 3. A collaps 
ible carton comprising a bottom and side walls pair of toy 
panels connected at their outer ends to the upper end edges of 
the side walls and foldable downwardly under their connected 
end portions to form a pair of end walls closing carton ends 
Cylindrical Container, A. Elmendorf, Winnetka, Ill U.S 
2,630,934, March 10. A curved walled container including a 
tubular side wall with an outer layer of paper and an inner 
single layer of veeneer, the veneer being separated along tl 

grain and jongitudinally of the container 
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Selective Assembler and Carton Filler, P. EF. Slightam (to Gen 
eral Mills, Inc., a corporation of Delaware U.S. 2,630,951 
March 10. The tec vee of filling cartons with unit packages of 
different products, A and B respectively, which comprises pro 
viding a carton having external indicia showing predetermined 
numbers and relative locations of packages A and B to be con 
tained there; feeding packages of product A in a first group ad- 
jacent an assembly area feeding packages ot product B In a 
second group adjacent said area; transferring the predetermined 
number of packages of A from the first group into the area 
transferring the predetermined number of packages of B from 
the second area into the area in the same relative positions with 
respect to the other packages as shown by the carton indicia 


Container-Closing Machinery, H. A. Barnby and O. Bjering (to 
Owens-Illinois Glass Co., a corporation of Ohio U.S. 2,630 
952, March 10. Means for moving open filled containers along 
a horizontal path, a series of head movable in a 
closed horizontal path at least in part overlying the path of 
the containers at spring means to elevate head spacers and 
regulatably predetermining the lowermost position of the head 


spacers, 


spacers 


Capsule-Filling Machine, A. W. Kath (to Eli Lilly & Co., 
Indianapolis, Ind.). U.S, 2,630,953, March 10. In a capsule 
filling machine, a rotatable disk carrier having a 
apertures disposed axially thereof for receiving capsule 


series of 
bodies 
Apparatus for Filling Containers, C. Freemont Carter and J. A 
Reynolds, Danville, Ill. U.S, 2,630,954, March 10. An enve 
lope-filling machine comprising a support, a continuously rota 
table dial mounted thereon, envelope-supplying means mounted 
on said support at a fixed station adjacent the dial and a 
plurality of envelope-grasping and -holding means on said dial 


Vacuum Sealing Machine For Packages, M. Moses and R. L. 
Peach (to Rancho Granada Co., Inc Los Angeles, Calif.) 
U.S. 2,630,955, March 10. In a device, a housing with an open 
base, a plane top supporting structure for said housing, hings 
means between the housing and supporting structure and means 
for effecting sealing engagement between said housing and the 
plane top of supporting structure, said housing adapted to con 
fine therein a thermoplastic open-mouthed bag, means for plac 
ing the housing while confining the bag under oeaunele ric 
pressure and further means for sealing the mouth of bag whik 
maintaining said subatmospheric condition within the housing 


Machine for Applying Sealing Bands to Bottles, J. L. Pomeroy 
ind W. B. Eddison (to Gisholt Machine Co., Madison, Wis 
U.S. 2,630,956, March 10. In a machine for applying seals of 
the tubular shrink-fit regenerated cellulose type to bottle tops 
ind the like, a tank for containing preservative liquid for the 

means in tank for receiving a ocenitrer magazine of flat 
seals placed on edge in magazine, a rotary stripper drum dis 
posed to be partially submerged in liquid in tank and present 
ing an upwardly movable cylindrical surface adjacent part of 
flat surface of seal 


seals 


Method and 
Q. Bjering 


Apparatus for Sealing Containers, J. Hohl and 

to Owens-Illinois Glass Co., a corporation of Ohio 
U.S. 2,630,957, March 10. The method of se aling containers 
which consists in continuously moving caps and containers in 
register above and below inert-gas distributing means 
ti ely ind successively subjecting each cap and container as 
it is moved along in register to a series of sheets and streams 
of vapor emanating from the distributing means and including 
a diagonal sheet of inert gas directed outwardly 
ind rearwardly 


respec 


successively 


Method and Apparatus for Sealing Containers, J. Hohl (to 
Owens-Illinois Glass Co., a corporation of Ohio U.S. 2,630, 
958, March 10. The method of sealing containers which com 
prises successively subjecting a container to a series of fin 
transverse streams of vapor 

Apparatus for Sealing Closure Caps on Containers, W 
Brown (to Bernardin Bottle Cap Co., Inc., Evansville, Ind 
U.S. 2.630.959. March 10 Apparatus for sealing closure caps 
on filled containers which comprises a conveyor for moving 
filled containers in progression; a cap-feeding device for pre 
senting the engagement by the moving containers 
ind means for holding the caps against rotation 


caps for 


Carton, P. Wasyluka Louis 
comprising a lower 


high end walls 


to Gavlord tainer Corp., St 
Mo U.S. 2,630,962, Mar ‘ 
bottom section having bo 


7 j Ww dl } T 4 ' no t t 4 
olded upwardly therefrom, on ‘ i iN upper cover 


each of 
il fHanges thereor 


SWwporting edges 


section 


hingedly sect the uppe irgin thereot 


gh end walls ft 
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Don’t choke your profits with excessive labor, 
old-fashioned machinery, and inaccuracy on the 
packaging line. Modern, automatic machinery 
and an engineered packaging system will do the 
job better at less cost. For example, Wright's 
standard equipment for weighing and filling, for 
cellophane wrapping, for applying tax stamps. 
Or, on a contract basis, Wright will design and 
manufacture machinery to meet your specific pur- 
poses or will engineer and manufacture machin- 
ery of your own design. 

Wright application engineers will study your 
packaging line and make recommendations. This 
service is available without obligation. Take ad- 
vantage of it now. 


RIGHT canner 
COMPANY 
ESTABLISHED 1893 - DURHAM, NORTH CAROLINA 
SUBSIDIARY OF THE SPERRY CORPORATION 


WRIGHT MACHINERY COMPANY 
500 Calvin Street Durham, North Carolina 
We accept your invitation to study our packaging line. 
Attached is basic information for your preliminary review. 
NAME 
TITLE 
COMPANY 
ADDRESS 
CITY & STATE 











\ \ ey 
SERVING INDUSTRY... SERVING AMERICA 


You ore olways close to Continental Can with its 
65 plants in the United States, Conoda and Cube, 
17 field research laboratories ond 63 soles offices. 








A SUCCESSFUL PRODUCT 


IS FUSSY ABOUT ITS “CLOTHES” 


There's a lot more to fitting a container to your product than just 
getting the right size. For example, consider an “ordinary” tin can. 

First, the can must fit your product chemically. Some products 
are quite at home in an unlined can—others require one of Continen 
tal’s twenty-five special enamel linings. 

Next, our “can tailors” carefully consider the way your product is 
to be used, recommend what would be most convenient for your 
customers —a plain top, push-on lid, hinged lid, sifter top, pouring 
spout, handle, or any of a dozen other special features 

We consider, too, the closing and sealing methods and equipment 
employed in your plant. Whether or not the product develops internal 
pressure, and how much, how the product will be shipped and stored, 
whether it will be lithographed. And, of course, the cost of the con- 
tainer must be in line with the proposed selling price of your product. 

It may be that your product doesn't belong in a can at all. The 
right container for it may be one of Continental's paper cups, light- 
weight fibre drums, bags or a steel drum or pail. But you can be sure 
that whatever container your product requires, Continental can pro 
vide a perfect fit. 

If you are planning a new product or improving an existing one 


let us take its “measurements” before you decide on a container. 


} 
‘ 


CONTINENTAL (C CAN COMPANY 


CONTINENTAL CAN BUILDING 100 £. 42nd ST... NEW YORK 17, N. Y 


fe8t ORUMS Parte COmTAmees ST#H FANS AND OPUMS Cart ano COmn oecowant 





PRINT DECORATING 
THILCO WRAP-DRI 
AVERAGES ONLY 


SOE ter M 1g. feed! 


DETROIT © MINNEAPOLIS 


Here's heavy duty wrapping at work 
and doing double duty! Weatherproof 


WRAP-DRI that protects from the ravages 


of sun, rain, heat and cold — and, at 
the same time performs the duties of a 
good-will sales and advertising am- 
bassador. Brand name identification 

by PRINT-DECORATING is the answer 
and only Thilco provides it at such 
amazingly low cost! That's because 
WRAP-DRI is printed at the same time 
of manufacture. Many other features 
such as widths up to 10 feet wide and 
numerous special treatments are also 
yours with WRAP-DRI — Extra wet 
strength, mold-proofing, flame-proofing, 


creping etc.; plus a broad range of base 


papers, reinforcements and laminated 
combinations to impart the necessary 
characteristics for “tailor-made” protec- 
tion. But seeing is believing—wWrite for 
interesting Print Decorated samples and folder 
which describes WRAP-DRI in its regular and 
newest dispersed fibre reinforced types. 


GET THIS 
NEW FOLDER TODAY 





Fibre box winners 

(This article continued from page 119) 
Menge! Co. for General Electric Co 
Second prize—Container for table 
model power saw, manufactured by 
Stone Container Corp., Chicago, for 
DeWalt, Inc., Div. of American Ma 
chine & Foundry Co. Honorable men 
tions—Refrigerator container 
Kieckhefer 
Paper Corp. for the 


manu 
factured by 

Co.-The Eddy 
Seeger Refrigerator Co 


Container 


retrigerator 
container manufactured by Interna 
tional Paper Co. for General Electric 
Co.; container for electric range, man 
ufactured by International Paper Co 
for Perfection Stove Co 

Containers for Furniture and House 
Furnishings: First prize—Containei 
for an end table, manufactured by 
Robert Gair Co., Inc for the Ming 
Modern Table Mfg. Co. Second prize 
Container for the transfer or storage 
of dishes, lamps, ete., manufactured 
by the National Container Corp. Hon 
orable mention—Container for — the 
transfer or storage of dishes lamps 
etc., manufactured by Inland Con 
tainer Corp. 

Floor Stands and Displays: First 
prize—Food floor stand manufactured 
by Kieckhefer Container Co.-The 
Eddy Paper Corp. for Kraft Foods 
Inc. Second prize Floor display for 
cookies, manufactured by The Ohio 
Boxboard Co. for Strietmann Biscuit 
Co. Honorable mentions—Floor dis 
play for cake Ss and crac kers manutae 
tured by Fibre Board Container ¢ orp 
(Robert Gair Co., Inc.), Richmond 
Va., for National Biscuit Co 


stand for dairy 


display 
products, manufac 
tured by The Hinde & Dauch Paper 
Co., Sandusky, Ohio, for The Borden 
Co.; food display stand manufactured 
by Waldorf Paper Products Co. for 
General Mills, Inc 


stands 


: two food display 
Waldorf 
Pillsbury 


manufactured — by 
Paper Products Co. for 
Mills, Inc 

Advertising Displays: First priz 
Container for plastic weed eradica 
tor, manufactured by the Internation 
al Paper Co for the Donaldson Co 
Rubber-tire floor dis 
play manufactured by The Ohio Box 
board Co. for Firestone Tire & Rub 
ber Co 


box manufactured by the 


Second _ prize 


Honorable mention—Candy 
National 
Container Corp 

Miscellaneous Containers: — First 
manufac 
tured by the National Container ¢ orp 
for the New Jersey Charcoal Co. Se« 


prize Charcoal container 
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How a change in design made this bottle 


FAST FILLING...HANDY...HANDSOME 


lhis tall container has been used for many vears 
by a manufacturer of hair tonic, Its long uss 
had given it valuable brand identification, but 
its shape held certain disadvantage s. The narrow 
base made it unstable on filling lines, And _ its 
excess height made it less convenient for dealers 
to display and tor customers to use. It was felt 
too. that the container should be restvled to give 


it a more modern shape and better display value, 


1953 





This modern, masculine-looking bottle was the 


answet! Armstrong designe rs working with the 


packer, tapered the body to a broad, firm bass 
This stabilized the bottle and reduced the dan 
ger of tipping. The label space was broadened 
to get more display attention. And the brand 
name was repeated vertically in raised letters on 
opposite edges, giving a non-slip grip. The new 


bottle fills better, looks better, and it’s handic r. 


@ What about your container? 


Would a change 


in its appearance help to sell harder in retail dis 


plays? Could a design change mean better perform 
ance on your filling lines? If you think it might 


chances are Armstrong can be of help. For furthes 


information contact your near-by Armstrong 


office or write Armstrong Cork Company 


5405 Clay Street, Lancaster, Pennsylvania, 


® 





Your Four-Star Answer 
to Uninterrupted 
Production 


* STRONG. Durability is one of the 
pre-requisites of every R. C.- designed 
container. Asphalt-impregnated and 
paraffin-lined containers are only two 
examples of the thorough product pro- 
tection offered by R. C. Packaging. 


%& COMPLETE VARIETY OF 
SHAPES AND SIZES. 


* FAST, DEPENDABLE DELIV. 


ERY. Free from the production head- 
aches attending material cutbacks. Four 
factories to serve you. 


%& LOWER COST. in spite of these 
assets for smart-looking, up-to-date 
packaging, R. C. containers cost less to 
produce, less to ship. 


“Have Your Next Package 
‘CAN-gineered’ by R. C.’’ 


MAIN OFFIC A 
end Aanern 9430 Page Bivd., St. Louis 14, Mo. 
Branch Factories: Arlington, Tex.; Rittman, O.; Kansas City, Kansas 
SALES OFFICES: 
C. E. DOBSON, 1003 Carondelet Bidg., New Orleans 12, la. © &. C. CAN CO., 225 West 34th St., New York, N.Y. © &. C. MORRIS CO., 1125 Spring St... N. W 
Atlanta, Go. ¢ S$. W. SCOTT, 608 McCall Bidg., Memphis 3, Tenn. © £. F. DELINE CO., 224 W. Alomeda, Denver 9, Colo. © W. L. BENNETT, 126 S$ Third St 
Minneapolis 1, Minn. © CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles, Colif 
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“wit PARTITIONS! 
WITH e 
Solve YOUR 
internal Packaging Problems 


SAFELY —SECURELY! 


Made to Your 
Exacting Specifications 
for Pharmaceuticals 
Candy 
Heart Box Inserts 
Collapsible Tubes 
Toys and other fragile items 





Plain and Die Cut 











Prompt Delivery 
Write or Call for Complete Data 


RAP CUTTING 


CO., INC. 


169-173 FRANKLIN AVENUE 
Brooklyn 5, N. Y. 
Phone: Ulster 5-1400-01-02 





Container for tour auto ra 
Buffalo 
Buffalo, 
N. Y., for Sylvania Electric Products 
Ine. Honorable 


ond prize 
dios, manutactured by the 
Corrugated Container Co 
mentions—Container 
manufactured by The 
Hinde & Dauch Paper Co, for Puritan 


Cordage Mills; container for caulking 


for cordage, 


Robert 
for the Overall Paint 
& Lead Co.; bottled beer and ale con- 
Kieckhefer 
Container Co.-The Eddy Paper Corp. 
for P. Ballantine & Sons 

Inner Packing and Inner Contain- 
ers: First prize—Inner pack for flyback 
transformer, manufactured by Robert 
Gair Co., Inc., for The Rola Co., Inc 


Second prize—Inner packing for metal 


cartridges, manufactured by 


Gair Co., Inc., 


tainer manufactured by 


kitchen cabinet, manufactured by In 
dustrial Container & Paper Corp. for 
Harrison Sheet Steel Co 
packing for 


Honorable 


mentions—Innet plastic 
spinning-wheel planter, manufactured 
by Industrial Container & Paper Corp 
for Bernard Edward Co.; inner pack 
manufactured by 
Robert Gair Co., Inc for Bristol 
Laboratories, Inc 

Novelty Features (Top Closures, 
Hand Holes, Etc.): First prize—Cake 


flour container 


ing for glass jar, 


manufactured by the 
Downing Box Co., Milwaukee, Wis 
for General Mills, Inc. Second prize 
Container for 


transter or storage of 


dishes, glassware, etc., manufactured 
by Inland Container Corp. Honorable 
reels 


mentions—Container for movie 


and cans, manufactured by the Stone 
Container Corp for Compco Corp 
for kitchen utensils, manu 
factured by The Ohio Boxboard Co 
for Ekeo Products Co.; a paint 
manufactured by Na 


( orp for the E-7 


contamer 


box for 
roller and tray 
tional Container 
Painter Corp 
Packs: First 
Carry-home pack for soft drinks, man 
ufactured by Waldorf Paper Products 
Co. for the 7-Un Co. Second prize 
Carry-home pack for a baby-formula 
kit, manufactured by the National 


Honorable mentions 


Carry-Home prize 


Container Corp 
Carrier and shipper for candy, man 
ufactured by Stone Container Co. for 
Blumenthal — Bros 
canned manufactured by The 
Hinde & Dauch Paper Co. for Hunter 
Packing Co.; carry-home pack for peat 
manufactured by Robert 
Co., Inc., for The Richland 
Mines, Inc. 
Palletized and 


container for 


ham 


Cair 
Peat 


moss, 


Unitized Loads: 
First prize Box for automatic phono 


graph, manufactured by Robert Gair 














Packages & Displays 


Chaspec’s door 


Why not let Chasnec show you how 
our ingenious use of unusual mate- 
rials and converting techniques can 
set you up with some of the most 
inspired and original packages and 
displays you've ever seen? 


The 
Chaspec 


MANUFACTURING COMPANY 


GREENWICH, CONNECTICUT 














Polyethylene 


FLAT TUBIna 
Plain * Gusseted 


We will be happy to quote you 
prices and delivery dates on 
any quantity of Polyethylene 

flat tubing, plain or gusseted, 

in widths from 2” to 38” and 

in thicknesses from .00125 to 
.006. Try H & R and discover 
why many of the leading pack- 
aging concerns enjoy decling 
with H & R for all their flat 
tubing needs. 

We also make many other types of ex- 
trusions from a wide variety of plastic 


materials. Outline your needs and we'll 
be glad to furnish full information. 


PROPER APPLICATIONS... Pradwct Improvement 
H & R INDUSTRIES 


_ 944 €. WALNUT ST., NAZARETH, PENNA. Plastics 





Don’t waste valuable press-time! 


Proof RUBBER PLATE jobs off the 
press with a MOSSTYPE 


MOUNT 
PROOFE 


® Eliminates loss of press-time 

© Cuts set-up time by 75% 

© Delivers color proofs in advance of press run 
© Saves labor, ink, stock 


© Assures closer register Descriptive 
literature : 

on request itself 

out of 


Pays for 


*Potented savings! 


. the complete service source for 
every rubber plate printing requirement 


i MOSSTYPE + 33 FLATBUSH AVENUE, BROOKLYN 17, NEW YORK 





Co., Inc., for the Rudolph Wurlitzer 
Co. Second prize—Knocked-down 
shipping containers manufactured by 
Kieckhefer Container Co.-The Edad) 
Paper Corp 

Surface Design and Printing: First 
prize—Container for television — set 
manufactured by Stone Container 
Corp. tor Admiral ( orp Second prize 
Beer and ale container manufactured 
by Kieckhefer Container Co.-The 
Eddy Paper Corp., for P. Ballantine 
& Sons. Honorable mentions Display 
stand for insecticide, manufactured by 
National Container Corp.; chewing 
gum container manufactured by Con 
nell Paperboard Products Co Mil 
waukee, Wis., for William Wrigley 
J Co.; electric-blanket box manu 
factured by The Ohio Boxboard C 
for Westinghouse Electric Co 

Articles Made From Corrugated o1 
Solid Fibreboard: First prize—Arm 
chair and sofa container manufactured 
by Inland Container Corp. for the 
Dallas Smith ¢ orp Second prize—Box 
for rat poison, manufactured by Kieck 
hefer Container Co.-The Eddy Paper 
Corp for Arwell, Inc. Honorable men 
tions—Portable ice box manufactured 
by Waldorf Paper Products Co. for 
Penco Mtg. Co clothes-hampet con 
tainer manufactured by Stone Con 
tainer Corp. for Plaut & Lederman 
Porta-Desk container manufactured 
by The Hinde & Dauch Paper Co, tor 
Hl. & A. Selmer, Inc 


Tinless oil can 

What is reported to be one of the 
most important packaging develop 
ments to affect the pe troleum industry 
since it first began merchandising 
motor oil in cans 17 vears ago is the 
perfection ind) mass production ot 
a tinless, fully lithographed metal 
container by American Can Co. This 
new tin-free can according to the 
manufacturer, assures the oil industry 
distributors, service-station operators 
ind car owners that no future world 
crisis cutting off foreign tin supplies 
will interrupt the steady flow of metal 
cans which help package almost 500 
million gallons of motor oil annually 

The new can has successfully eli 
minated the traditional soldered sick 
seam which is composed of an alloy 
of tin and lead—both strategic ma 
terials. In their place the all-steel can 
uses a thermoplastic cemented side 
seam which establishes a strong bond 


between the lavers of metal 
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| SY-ha0-) ale at- Qed -¢- Vo (- aM BT oh 4-5 oll Otol 
with a BARTELT Packager 


MAKES POUCH BAG AUTOMATICALLY FROM ROLL 


OF HEAT SEALING PAPER—FILM—OR FOIL 


Here is fast, automatic packaging at low cost resulting in a sturdy 
attractive, convenient package that will boost sales, and cut waste 
The base machine makes a pouch-style bag, opens it for filling, 
seals it, and discharges a complete package. Design allows for 
selection of the filling equipment best adapted to your 
Whether 


tems, the Bartels Machine will handle your 


product 


you are packaging liquid, powder, solids, or multiple 
needs. Below are shown 
the packages of a few of the many nationally known manufacturers 


who use Bartels 


WRITE FOR INFORMATION TODAY... 


electri« 


motion control 


“ee” 


BARTELT ENGINEERING COMPANY 


1904 Harrison Avenue, Rockford, Illinois 





NEED MORE SALES 


DURING 1953? 


Catch those extra spur-of-the-noment sales 
with WEINMAN Transparent Plastic 
BONES and COUNTER DISPENSERS! An 
easy way to boost an old product or to intro 
of clever mer 


duce a new one. Thousands 


chandisers are using thes« 


helds 
toiletries 


containers in all 
from toys to 
from 


hardware specialties 


to candy—from baby shoes 
to combs, ete 
r produ 


iple 


‘staap 


© 


— 
— 
om. 5 . - ¢ 
a INC 
INC. 
MANUFACTURERS 
3260 W. GRAND AVE., CHICAGO 51 





OWER 


Rea d y t 


MERCHANDISING 
SHIPPING, CAUTIO 
IN ROLLS, SINGLE 


DIE-CUT, EMBOSS 
Ask for FREE IDEA BOOK 


Ever Ready <2¢cl Corp. 


363 CORTLANDT STREET BELLEVILLE 9 NEW JERSEY 





Your Product... 


Hazel-Atlas Glass | 
COMPANY wheeling, w. va. 


AN H-A CLOSURE 
COMPLETES YOUR PACKAGE 
H-A glass containers are easy to pack. 


ca 
They're easy to ship. (/.\\ 
They‘re attractive to the eye. 
They're ideal point-of-sale showcases. 
They'll sell your products. 


There’s an H-A Sales Office and an 
PACK EFFICIENTLY IN AN H-A GLASS CONTAINER H-A Factory near you. 





Fixtureless blade packs 


This article continued from page 89 
surface printing, the same size of car 
ton is adaptable to the packaging of 
all three types of blades. In. their 
convenient plastic and-metal dispens 
ers the blades are secured in the 
cartons by means of efficiently die-cut 
and glued chipboard inserts. Because 
the carton flaps are glued, it would be 
difficult for a furtive shopper to oper 
a carton and remove the blades with 
out detection The package surfaces 
are planned in accordance with the 
most widely accepted principles of 
design for self-service selling. By il 
lustration and three-color printing 
they tell at a glance what the product 
is, the price, the quantity and the 
brand, Stacked sidewise or endwis¢ 
they provide excellent display 

In the store the cartons are stacked 
on shelves just like breakfast food, in 
anv. desired quantity Standard shelf 
stock is 36 cartons, a dozen of each 
type of blades. Store operators have 
been most enthusiastic about the new 
packages and report that Pal Blad 
now really has a package that will 
make it easy and profitable to sell 
razor blades. In several instances the 
new packages have been getting good 
lecations with toiletries on soap. 

Pal Blade Co., In has put a sub 


stantial investment in this packaging 


over the past two vears in its beliet 
that there is a great potential in the 
self-service selling of razor blades 
With 34% of all chain drug stores 
already wholly or partially self service 
and with profit-minded supermarket 
Operators giving increasing attention 
to the selling of non-food items par 
ticularly drugs, health and beauty 
aids, Pal feels that its pioneering 
long these lines will pav dividends 

The new carton pare kaging is en 
tirely a hand operation at present 
which is costly, but if successful can 
be mechanized when volume warrants 

As this issue went to press a self 
service drug outlet in Delaware re 
ported that in two days it had sold 
1S of the new packages of double-edge 
blades, 24 of the single-edge and 28 
of the in‘ector blade packages, totaling 
$37.10. A New Jersey supermarket 
put out six dozen of all three types 
of blade packages on Thursday and 
reported it was almost sold out on 
Saturday 


Crepit: Cartons, Chopp Printing Spx 
ties, Ine 350 Hudson St., New York 
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What does this mean to you? 


If you have any responsibility for your Company's profits, 
it would pay you well to examine carefully the daily habits 
of your shipping department with respect to closure methods. 


Do you realize that, last year, shipping losses 
exceeded $100,000,000? How much of this 
colossal waste was yours? How much added 

loss was reflected to your Company in lost 

goodwill and customers through failure of 
merchandise to arrive safely at destina- 
tion due to improper closure methods? 


stop this waste in your business 


wih GST 


Shipping losses are caused in large 
part by faulty closures. Recent, impartial 
tests of the six most widely used closure 
methods prove overwhelmingly that 
*Gummed Sealing Tape SHIPS BEST. 
*Gummed Sealing Tape has been prov- 
ing its superiority in actual shipping perform- 
ance for years. The use of *Gummed 
Sealing Tape on cartons is recognized and 
recommended by all carriers. 
If your shipping department is not getting 
the full benefits of this safest form of closure, it will 
pay you to make sure the men there learn that 


Gummed Sealing Tape 
Guarantees Safest Transit 


We will be glad to send to your shipping head the re- 
sults of tests on the various closure methods, and full details 
concerning the qualities and application of Gummed Sealing 
Tape. There's a brochure for executives, too, which will interest 
you. Please check the material you wish. Use the coupon below. 





THE GUMMED INDUSTRIES ASSOCIATION, INC. 


19 WEST 44th STREET, NEW YORK 36, N. Y pa 
[ ] Please send me the Gummed Sealing Tape ‘Brochure for Executives."’ 


Name Title 
[_] Please send test results and other shipping data to: 
Name Title 
Firm Name 

Address 

City 





NOBODY 


BEATS 
} 


oa pool o 
S.S.PIERCE CO, 








SosTON { 
CAMEO ON 


quAy-tiM6 
Cols — 


AND PRINTED 


DIE AND LABEL COMPANY 
154 WEST 14th STREET, NEW YORK, NY 
ORegon 5.022 





Bearing packages 
(This article continued from page 132 
procoatings covered by Specification 
MIL-C-10506 are more suitable than 
the former TT-E-485b procoating 
Various rough-handling and shipping 
tests have demonstrated that the metal 
container can be satisfactorily shipped 
in the conventional Style 4 wood box 
pac ked in various ways 1) cans only 
2) cans in kraft cartons, (3) cans in 
chipboard tubes and (4) cans with cor 
rugated board dividers and pads On 
completion of a round-tr Pp shipping 
test to Los Angeles, all of the con 
tainers were in good condition except 
for some damage visible on the can 
body resulting from movement of the 
one-and-roller assembly during ship 
ment This condition has been over 
ome by using a liner inside the can 
whe th the COT ind roll ! asse mbly 
Is shipped separate ly without the 
miter race Waterprool case liners are 
onsidered undesirable, since the use 
f such a liner causes a loose pack 
ind in addition affords a collecting 
basis for water in the box. The We 
board dividers and pad method of 
packing appears to be the most prac 
tical for providing protection against 
hipping of the procoating, dents and 
spreading of the can seam. Also, vari 
itions in the design of the metal can 
such as temper of the plate for th 
tops, bottoms and body, are possibl 
if these changes appear necessary. 
The Timken Roller Bearing Co 
has been able to pack ive 9O® of its 
wders for the military by using eight 
different can sizes ranging from the 
smallest size 208 bv 109, to the 
largest now being used, 603 by 208 
Che results from field storage tests 
now in progress in cooperation with 
the military, in addition to those with 
uur various branch offices, will be 
presented it a later date Vhis pro 
gram is not directed toward the con 
method of 


packaging bearings, but rather it is 


demnation of anv one 


hoped that through cooperation with 
the various interested parties we may 
ultimately be able to determine ai 
iverage safe life for each method of 


pac k iging 


References 

L. Saunder \. ¢ Packaging of Pr 
sion Ordnance Material Rock Island 
Arsenal Laboratory Technical Re port, Re 
port No, 50-2187, Sept. 11 (1950 

2. Ripich, N. I Old Methods Versus 
New Methods of Military Packaging 
Presented at the Industrial Packaging and 





e By showing how dramatic 
products could — be presented ind 
how effectively costs could be re 
duced, Niemand Bros, has_ shifted 
many leading companies to tubula 
containers 

Niemand Bros. styles tubes up for 
eve-appeal decks them out with 
printing and fancy papers coats 
them gives them paper, meta 
or plastic ends and shaker or 
sitter dispensers, when needed 

In the hands of Niemand Bros 
tubes are high styled. Ask for sue 


gested designs for your products 


B Naewanw Bros. inc. 
Sc rwagac has Me 44 » PAPER TUBE PRODUCTS 


37.11 THIRTY FIFTH AVENUE - LONG ISLAND CITY 1. NY 
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UPPER LEFT: Port of the mani 
facturing facilities at Procter & 


Gombie's ivorydale, O., Factory 


RiGHT: View of three High 
Speed “NEVERSTOP' Carton 
Filling ond Sealing Machines 
filling packages of Procter & 
Gombie's Duz and ‘Ivory Snow 


CARTON FILLING AND SEALING MACHINES 


Soap granules, detergents or food and grocery products are pac k- 
aged on Stokes and Smith “NEVERSTOP” at high speed, neatly 
and accurately with a non-sift seal. 
The “NEVERSTOP” Machine feeds the cartons from a supply, for your 
bottom seals, fills through rotary adjustable filling pockets and top oor of 


seals at speeds up to 15,000 per hour. Slack filled packages are roy L 


automatically rejected. ITOKE@aitHo | 
Secure complete detailed information on the “NEVERSTOP.” 
*DUZ Copyright of Procter & Gamble 


STOKES & SMITH Co. 
FRANKFORD, PHILADELPHIA 24, PA. 
tne 


Pacific Coast: SIMPLEX PACKAGING MACHINERY, INC., 534 - 23rd AVE., OAKLAND 6, CALIF. 


SUBSIDIARY OF FOOD MACHINERY AND CHEMICAL CORPORATION 
TRADE MARK 
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AMERICA’S 44 PAPER BAGS 


CARRY THIS 
MANUFACTURER’S 





These modern packages have maximum 
eye and sales appeal. They represent just 
a few AMERICAN bags designed and 
produced for leading food and specialty 
processors and packers. 
yy AMERICAN bags are manufactured 
in volume on modern automatic 
equipment that keeps quality wp 
and prices down. 
We will be glad to submit ideas, 


samples aud prices on your own 
paper bag requirements, 


YOUR INQUIRY IS INVITED 


Phila. 47, Pa. 
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Materials Handling Exposition, Cleveland, 
Ohio, Oct. 2 (1951 

3. Anon, “Quartermaster Packaging 
1951,” Mopern Packacine, Vol. 24, No 
10 pp 59-65, July (1951 

4. Clague, J. A., “E xposition of Desired 
Characteristics by Services—Navy,” Actit 
ities Report, Research and Development 
Associates, Food and Container Institute 
Inc., Vol 3, No. 3, pp. 165-167, Oct 
1951) 

5. LaQue, F. L., “Corrosion Testing,” 
A.S.T.M. Edgar Marburg Lecture (1951 
6. Stevenson, A. E., “The Tin Plate ae , . — 
ace Activities Report, Re youve If your web printing jobs require versatility 

eve opment Assoc lates Food ine ( on 
tainer wet Inc., Vol. 3, No. 3 PI a MANHASSET DUAL PROCESS IN-LINE 
201-206, Oct. (1951 is your answer! 
Anon, “Preparation and Packaging 

of Test Cans,” C.M.I. and O.M.C. Sub 
committee Report, “Coating of Cans for 
the Armed Forces Export,” Nos. 1-24 Print vour finest screen multi-color process work together with the densest 
July (1950)—June (1952 solids—combin« 

8. Munns, J. ] Differential Coating , 
Process—Saves Tin,” Steel, Vol. 129. No sing oe 
& - - . 1 | th unwind and rewind mechanisms with constant adjustable 
25, pp. 102-104, Dee. 17 (1951 pees 
tension control, and slitter or sheeter as require¢ 


A series of comple te rotary-offset gravure printing units, in lividually con 
vertible to Flexographi An lin each with its own dry ng tacil'ties 


them with tint lacquering or overcoating ll in 


Available in on four color models, in printing widths 18” to 60 


Cushioning 


Let us send you full details 
T/ Ss I ¢ 1 ( ave 5 

covered) with, cushioning material | fil AANA SSE T BR MANHASSET MACHINE CO. 
Corresponding to L 1.9 p.s.i 


F 0.7 from Fig 9 and CONVERTING EQUIPMENT FOR PAPER 255 East 2nd St. Mineola, New York 





wd Tl O.413 


trom Fig. 3 


is then 


It is to be noted that in the previous 
treatment where cushion area equaled 
packaged article area, E was 0.9 in 
Ibs. per sq. in. and L,, was 1.2 p.S.l 
Thus 

I 

| 


PLASTIC 
OYYL METAL 

in. of cushion necessary if it is de é 

sired to cover the whole instrument “Atte woop 


surface with cushion. A saving has 


This is to be compared with the 3.66 


Modern Decorating is pleased to 
announce a significant addition— 
in cushion costs for equivalent per the installation of one of the world's 

rr ‘ largest decorating lehrs for custom 

— Wh producing fine ceramic labelling on 

The ratio y glass containers . . . at costs that will 

I s eer not wreck packaging budgets. 

rl , YY For printing that is notable for clear and 

* A y luxurious appearance, permanence, and 

wide color range, contact Modern 
material once the L versus F curve Decorating now 


is known. When this is done for the MODERN DECORATING company 


curve of Fig. 2, it is seen that this 

155 Oxford St., Paterson, New Jersey 
quantity increases steadily as L goes Phone: LAmbert 5.1686 LOngacre 4-1998 
from O to 19 Actually there will 


thus been made both in cubage and 


is readily plotted for any cushioning 
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ximum fot 

| 

tl 
ind therefor i minimum 7 Phi 
will occur whenever there is a very 
! ipid increase in slope of the L versus 
C A e a e > i I curve for a small increment in | 
There is a practical limit on the 


process ol reduc mg cushion area the 


' W/MODEL FOR EVERY PURPOSE a cushion is likely to take a permanent 


set due to prolonged vehicular vibra 


A SPEED FOR EVERY NEED! tions and impactings if designed for 


excessively high unit loading 


Practical application of the results 
obtained may appear to the reader to 
be somewhat difficult. Actually in 


understanding of the analytical d 


Capacity up 
to 60 per 


minute. 
velopment will help the packaging 


engineer quickly to develop approy 
mate answers to ictual probl ms 
Where fragile items are produced il 
large quantities, a more painstaking 


and exact study may be warranted 
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High speed, straight line 

Cushioned Package 
screw capper. Rated for ce a 
speeds up to 300 per Pr ~ a . Na? 
minute depending on ce 
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size of container. i 
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and sizes of tin cans as . 

. = Correction—We reg itt 
commonly used in the oil ican cities Wineniieae® Bactnaie 
industry. chineey Corp, smanufact 


Other models available 
wroved aut t 
Write for descriptive Agents in principal cities through pre « wut i 
IWerature out the United States and Canada chine illustrated 


et that t 


issue was incorrectly le 


ACHINERY CO., INC. | land.” Consolidated ite ialliniiae 


to maintain its headquart it 1400 West 


a oe o | rei ailae Ave., Buffalo 13, N. 
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Run of the Mill @ 
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The truck carrying 19,200 vISQUEEN film bags of 
COL-R-CORN popcorn hit a soft shoulder, careened 
out of control. Upside down it went, crashing into 
a 6 ft. water-filled ditch—the impact crushing the 
truck body, and throwing, soaking and breaking 
the cartons. 


99.9% Saved and Saleable! By actual count—less 
than one dozen of the entire 19,200 bags were dam- 
aged in any way! They had to be re-cartoned, 
BUT not re-bagged! (and remember, this was 
popcorn. ) 


A more demanding test for any packaging mate- 
rial would be hard to visualize. Yet this is the 
kind of day-in day-out protection VISQUEEN poly 


VISQUEEN 


Viluuw film... <S 


a product of the VISKING corporation 


World's largest producers of polyethylene sheeting and tubing 
Plastics Division, Terre Haute, Indiana . 
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*T.M. The Visking Corporation 


y... 
me Miracle... 


ee 


. 
—e 
ethylene film provides for hundreds of different 
products in almost every industry. 
The strength and uniformity of VISQUEEN is 
unduplicated by any other film on the market. 
See a VISQUEEN converter. He can show you the 
most economical way to utilize this remarkable 
packaging film. VisQUEEN technical men are at 
your service. 


IMPORTANT! VISQUEEN film is all polyethylene 
but not all polyethylene is VISQUEEN. VISQUEEN film is 
of U.S. Patents No. 2461975 and 
Only VISQUEEN has the benefit of research 


produced by process 
632206 
and technical experience of The Visking Corporation 


pioneers in the development of pure polyethylene film 


f 


ames 
of VISQUEEN Convert, 
ers m 


Address - 


City... 


Zor 
*Pecces me State. . 


In Canada: Visking Limited, Lindsay, Ontario 





What are your Packaging 
Problems? 





solve them for you 
961 Union St., West Springfield, Mass. 





Methinks you should 
get yourself the new CLAREMONT 


; FLOCK 


WHAT A LINE! 
WRITE TODAY! RIGHT? Color Sample Card 


CLAREMONT WASTE MANUFACTURING COMPANY 


CLAREMONT NEW HAMPSHIRE 





Packet Your Small Screws, 
Nails, Ete. 

*Rapidly 

* Accurately 

* Automatically 


Brown Bag 


Hew vovrie Feed Machine 


Packet your small hardware items at greater 
speed, automatically by count, with this new improved 
Brown Bag Double Feed Machine with Twin Syntron 
Bowl Vibrators. Electrically stops and starts the flow 
of items to be packeted without tumbling or burnish- 
ing action on the cocating or plating of items to be 
packeted. Ask us for details. 

Representatives 


0 a xagine Machinery, 
BAG FILLING house Fach ei 


MACHINE CO., INC. West Coast Representatives: 


\ & Assoc.. 
FITCHBURG, MASS. a “yraneiste, cali 
U.S. A. 
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Presentation packages 


This article continued on page 101 
ing houses are often on the lookout 
for interesting new ways to present 
their product to advertisers and pros 
pects, or to send gifts to their adver 
tisers Esquire for stance dressed 
up a copy of its December issue in a 
regular book cover of green textured 
paper lined with red leather-finish 
paper. Inside a pocket was provided 
for a card with the recipient's name 
The covered magazine was banded 
like a box with wide hunter-green 
ribbon, trimmed with a bow and pine 
spravs. Each year Mechanics Illus 
trated sends a set of tools to adver 
tisers. Last year it employed a gift 
Wrapping service to package a set of 
screw drivers, using a smart seasonal 
wrap, at a cost reported to be only 
slightly more than what it would have 
cost the magazine to do the wrapping 

When volume is sufficient, many 
firms find it practical to employ a 
gift-wrapping firm with facilities to 
do the job quickly and expertly, even 
though the package may require only 
al seemingly simple hand wrap 

( S. Tobacco Co for instance 
presented a Kaywoodie pipe and large 
can of tobacco for Christmas to all 
the men connected with the Martin 
Kane show. A gift-packaging serv 
ice provided a package with smart 
professional details that would have 
been difficult for inexperienced packers 
to wrap. The pipe box was first 
wrapped in high-gloss black paper 
The box holding the can of tobacco 
was wrapped in a black and white 
striped paper, so cut and folded that 
the stripes formed complete squares 
at each end of the box The two boxes 
were held together with ribbon and 
a decoration of Christmas bells 
Crepit; Presentation gift wraps illus 


trated, Mary Lull, 1365 York Ave New 
York 21 





Grand Award Winner 


By popular vote of members 
attending the 1953 annual meet 
ing of the Folding Paper Box 
Assn. of America, the. carton 
for Helena Rubinstein’s Blonde 
Beauty hair-colorant preparation 
was adjudged grand award win 
ner in the association's annual 
carton competition See Mop 
ERN Packacinc, April, 1953 
p 179, for complete detail 
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CUTS SHOCK 
DAMAGE TO 
INSTRUMENTS! 


Wooden boxes often 

broke, but M.E. boxes 
have the ‘give’ to 
absorb bumps, and 
strength to protect 
our regulators. Best of 
all they save us 50% 
on packaging and 
labor costs.” 


PROTECTS 
HEAVY-WEIGHT 
PRODUCTS! 


"Sturdy M.E. boxes 
enable us to ship 
spare and replace- 
ment parts the sofe 
way eliminate box 
breakage complaints 

dealers like ‘fresh- 


box’ aoppecrance.” 


INCREASES 
DISTRIBUTION! 


“Many dealers re- 
fused to carry all our 
pulley sizes because 
of difficulty in stock- 
ing unpackaged items, 
Now we use ME 
boxes, and dealers 
have substantially in 
creased their inven- 


tories 


METAL EDGE—the engineered method—has solved diverse 





packaging problems in over 100 American industries. 


NATIONAL METAL EDGE BOX CO. 


PACKAGING « MATERIALS HANDLING « INVENTORY CONTROL 


334 North 12th Street, Philadelphia 7, Pa. META 
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YOUR PACKAGING 
FOR IMPULSE SALES 


PRODUCE EYE-APPEALING PACKAGES AT 
AMAZING SPEED OF 3 UNITS PER SECOND! 


Yes — and numerous special installations are 
running as high as 300 per minute! Machine wraps 
single or multiple item units in neat, square 
cornered packages that stimulate product interest 
— prompt buying action. You cut packaging 
costs, too, with reductions in labor and materials 
Most installations require only one person for 
both feeding and operating machine. Unless 
specially desired or actually needed, products are 
beautifully wrapped without boards or stiffeners 
Float" wrapping is the answer. Any type 
wrapping material may be used — with preprinted 
labels accurately positioned. Likewise, any type 
of automatic feed and wrapper sealing can be 
employed—including hermetical sealing 

If you want speed and improvement in 

your packaging, investigate the 

Campbell Wrapper today! 


New York 
office 

55 West 
42nd St. 


Write for fully illustrated brochure, 
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FROZEN FOODS. © SOAPS 
PREPACKAGED MEATS 
CRACKERS, COOKIES AND 
BAKERY GOODS ¢ FOOD 
PRODUCTS @® CANDIES ® 
CONFECTIONS © FRUITS « 
PAPER PRODUCTS @ iCE 
CREAM NOVELTIES © FILM 
MEDICINE DROPPERS 
CIGARS. © BANDAGES 
PHARMACEUTICALS 
DRUGS © MACHINE PARTS 
AND 10] MISCELLANEOUS 
PRODUCTS 


BEVELED Si 


We are contributing to the na- 
tion's defense program by pre 
viding a large part of our in 
creased production facilities for 
building precision armaments 
Civilian orders are filled on a 
reasonable time basis only, 





Gift wines 


This article continued from page 115 
embellished only by wine-red letteri: 
and wine-red-covered bases. Buena 
Vista Vineyards, Sonoma, packs a vari 
ety of baskets imported from Belgium 
with various wines from its cellars 
Concannon Vineyard, Livermore, has 
been using a three-bottle box made 
of California redwood and conse 
quently having a regional flavor; it has 
proved very popular as an industrial 
gift, but has received little retail sales 
response rhe box is re-usable 

A novelty package by the Paul 

Masson Vineyards, San Francisco, con 
sists ot a spec ial mold heart shaped 
bottle pac ked in a paperboard box 
which carries a picture of the bottle in 
its true colors 

Christian Bros. vineyard at Monte 
LaSalle uses four different colors of 
foil wraps shaped to the bottles. A 
paper ribbon around the bottle neck 
carries the label 

A novelty “Hoating-bottl pack cre 
ated for the Cresta Blanca Wine C 

Livermore, consists of a top and bot 
tom tray holding two bottles with a 
ribbon tie. Locking devices in the trays 
hold the bottles firmly and no break 
ave has been encountered. The trays 
conceal only a small portion of the tops 
and bottoms of the bottles so that they 
show up well in open display. The 
floating package fits inside a paper 
board box, which carries the same la 
bels as the two bottles 

Cost of these wine gift containers 
varies widely, beginning at around 10 
cents and running up to $1.05, with 
the average about mid-way between 
In general the smaller wineries add 
this cost to the unit price of the gift 
package in ettect passing it ilong t 
the consumer. The wineries with a 
larger volume of sales tend to use less 
expensive containers and often absorb 
the cost 

Almost all of the gift boxes stress the 
introductory nature of the packags 

The Charles Krug Winery features 
Wine-Tasting Party Boxes,” made up 
of five tenths of white or red table 
wines which include en losures ex 
plaining how to serve and care for 
wine and how to conduct a tastir 
party, together with a “score card” to 
be mailed back to the winery. An at 
tractive folder titled “The Man Who 
Struck Gold in a Vineyard” gives a 


brief history of the Krug winery and a 
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THE DILL 

AEROSOL VALVE 
A Safety-Seal, Precise-Action 
Valve that produces a finer 
molecular and uniform spray 
with no after leak or drip 
Available in 2 styles—Ready 
to Use or with Non-Pierced 
valve opening. 


No. 5502—Open Valve 


No. 5501—Closed Valve 
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THE DILL VALVE 
CAN CLOSURE AND 
~_ DISPENSING UNIT 


Nylon 
w= Dispensing 
Button 


Protective 
—— 


—e Di Tube 





A PRODUCT OF 44 YEARS 
EXPERIENCE IN THE DESIGN 
AND MANUFACTURE OF 
SAFETY SEAL VALVES 


1953 


FOR YOUR 
PRESSURIZED 
PRODUCTS 


AEROSOL VALVES 
AND 


DISPENSING UNITS 


DEVELOPED FOR THE ARMED FORCES 
..» NOW AVAILABLE TO YOU 
EITHER ‘‘OPEN’’ OR ‘‘SEALED 
Everywhere, fillers of self-dispensing pressurized products 


are switching to the sensational new Dill Aerosol Valves 
and Dispensing Units with these outstanding features — 


Safety Seal Precise-Action Valve 
Fine Uniform Spray 
Cost Saving Application 
‘Tops’ for Reliable Service 


Tops’ for Sales Attraction 


Check these valuable merchandising and money-saving pro- 


duction advantages for your product. Write for full engi- 
neering details and test samples, now. 


THE DILL MANUFACTURING COMPANY 
700 East 82nd St. Cleveland 3, Ohio 


AEROSOL 
VALVES 





A 


All standard on the model X-120 
Wolverine Hydro-Printer 
Top Feed Roller 


20’ Drying Space from Last Color to 
Tension Control 


Perfect Registrction 

Full Flow Circulating Ink Pumps 
Sensitive Automatic Rewind Unit 
Most Compact D:ying System 


Continuous Web Control at all Speeds 





W J Wolverine Hydro-Printer Model X-120 
PAPER CONVERTING MACHINERY CORPORATION 


3545 Seven Mile Rd. East * Detroit 34, Michigan 





: Reprints of articles, features and advertise- 
Sp ECIAL ments that appear in this magazine cost so 

little that you should really consider using 
them. Many companies make it a practice 
to have stories which have a bearing on 
their business reprinted for distribution to 
their sales staff, customers, prospects, 


stockholders or to other interested groups. 


Ccucnetaatmmantacctntet | a ||| make profitable use of 


ficient packaging and processing equip 


‘Siem =| ||[REPRINTS 


@ materials handling 








@ printing processes High Speed Smali 
Package Wrapper 

@ wrapping & filling Wr ands heat 

© processing machinery If, at any time, there is or has been something 
Cents devek nN ’ackaging : é se . 

Our service is available on either job OP ge ee in Modern Packaging which you can use in re 
or annual retainer basis and is com print form, in quantities of 100 copies or more, 


ti ( i iry will . 
pletely confidential, Your inquiry write and quotations will be furnished promptly 


| INDUSTRIAL MAGAZINE SERVICE 
CENTRAL Wait, & DEVELOPMENT 60. An Affiliate of Breskin Publications 


65 FLATBUSH AVE.. BROOKLYN 17, N.Y 575 Madison Avenue New York 22, N. Y. 








MODERN PACKAGING 





list of its wines. The Concannon Vine 
yard’s “Wine and Food Guide” and 
the Wente Bros.” “Wente Wine 
Guide,” containing a chart of “Entrees 
and Their Harmonizing Wines,” ac 
quaint gift-package recipients with the 
evervday use of wine which all Cali 
fornia wine makers hope will become 
as customary with Americans as it is 
with Europeans. 


Crepits (for packages illustrated); Cor 
rugated containers for Cresta Blanca 
Wine Co. (Duet), Wine Growers Guild 
Napa & Sonoma Wine Co. and C. Mon 
davi & Sons—all by Schmidt Lithograph 
Co., Second & Bryant Sts., San Francisco 
Signature Vintners—Fleishhacker Paper 
Box Co., 401 Second St., San Francisco 
Almaden Vineyards—Acme Paper Box Co., 
679 Third St., San Francisco. Concannon 
Vineyard—Wooden Box & Novelty Co., 
745 20th St., San Francisco. Cresta Blan 
ca Wine Co. (“floating-bottle” package 
Imperial Paper Box Co., 67 Minna St 
San Francisco; design, Jerry Jolley, 2426 
Buchanan St., San Francisco. Christian 





Bros.—Foil wrapping, 1. F. Schnier Co 
Inc., 687 Bryant St., San Francisco; neck 
bands, McCoy Label Co., Inc., 608 Com 
mercial St., San Francisco 


Ve . 
Gift techniques 
(This article continued from page 87) 
pers prefer to buy standard merchan 


dise where they get a wrap they like WHY LABEL WITH Kum Keeen 


Stores, too, appear to be Qiving more —A Kum-Kleen informative label spot 


Kum Keeen LABELING IS FASTER 


Avery Kum-Kleen pressure-sensitive 
i ! label AID ON fast with a finger 
attention to variety in design ideas for lights and identities every Tri-Stateware fabe : "i LAIL 4 bate ms k 
" toucn S easy Ww 1O1ste 1 
i self 
their gift w raps, throughout the entire plastic product! It’s the « “ inal se/ 
, hesit sta t m plastic 
vear. B. Altman & Co. added a bright adhesive label stuck On | 
i t can be easily removed at 
touch to spring promotions by the usc surtaces, yet ca ' 
the point-of-use. Kum-Kleens stay neat 


1 ' 
no soaking no heating no mess 


They stick to any clean smooth surtace 
of tissues designed with graceful yel Kum Kleen APPEARANCES —Even 
low birds outlined in black. Another 
New York store uses gift paper im its 
toy department designed with illustra Kum Kleen LABELING IS MORE 
tions of space men ECONOMICAL — Patented Avery dis- 

Among the tough problems of de pensers...manual or electric feed 


lie b ff roller tape, ready fo 
partment stores is the setting up ot die-cut labels off roller tape, ready 5 


tremes Kum-Kleens will not dry out, 
peel, pop or curl. No sticky fingers — 
no excess glue — no water or mess to 


clean up! 


Kum Keen LABELS ARE USED FOR: 


Help-Sell Features. How-to-use-it data 


quick, clean labeling. No expensive Nameplates. Trademarks. Instructions 
systems and the proper training of 
equipment costs. Many users report Guarantees. Approval Seals. Diagrams 
sde , . ; 
wrapping-department — personnel — so labeling speeds up to 5 times faster Inspection. Routing. Prices. Cavtion. 
that price tags are remove d from gift 


thar with other methods! Repair Jobs and many others 


! 
| 
| 
| 
| 
| 
| 
| 
| 
and attractive in spite of rough usage inder temperature and humidity ex 
| 
| 
| 
| 
| 
| 
| 
| 
| 
: 
i 
i 


purchases and gift cards wrapped 


with the right packages. There is no Kum Kleen WHERE can you use these labels in your business? 


easy way out of this dilemma — the original 


With retail sales continuing at a a > ap VERY 
high level throughout the nation, most product of ADHESIVE LABEL CORP. 


yackagers are well under way with ex 
| wckagers ar I . A 117 Liberty Street, New York 6 * 608 S. Dearborn Street, Chicago 5 


tensive gift pac kaging plans to meet 1616 So, California Ave., Monrovia * Offices in Other Principal Cities 
this year's requirements rhe examples Please send case histories, free samples and prices. 


of currently successful packages illus Have the Avery label man call 


trated with this article will give some 
idea of the basic approaches which NAME 
are being used to adapt the numerous TITLE 
glamour packaging materials to the 
demands of today’s highly competitive COMPANY 
markets 
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Packaging show 

A whopping first-day atte ndance of 
6,850 persons highlighted the opening 
of the 22nd National Packaging Ex 
position & Conference which got un 
der way at Navy Pier, Chicago, on 
April 20. This figure marked a gain 
ot approximately 39% over opening 
day attendance at the 1950 meeting 
also held in Chicago, and came very 
close to equalling the total of 7,053 
which passed through the turnstiles 
on the first day of the 1952 exposition 
and conference at Atlantic City. Based 
on the heavy advance registration 
and excellent opening turnout the 
American Management Assn., sponsor 
of the annual meeting, expected total 
attendance to exceed 25,000 by the 
time the show closed on April 23 

More than 340 exhibits occupying 
123,000 sq. ft. of space and extend 
ing two miles in the North and South 
Halls of the Pier, marked a gain of 
20,000 sq ft. of exhibit space over 
that of the 1952 exposition which 
established the previous record fot 
this event. Staged under the man 
agement of Clapp & Poliak, the ex 
hibits pointed up the accelerated 
trend to self-service merchandising 

\ strong turnout at both the morn 
ing and afternoon conference sessions 
on April 20 indicated that the well 
balanced program with more than 30 
packaging authorities scheduled for 
individual talks and panel discussions 
would be heavily attended. In line 
with the practice followed in previous 
vears, a complete report of the con 
ference proceedings will appear in the 


June issue of MopeRN PACKAGING 


Plax-Mills suit 


Che U. S. Court of Appeals for the 
seventh circit Chicago has an 
nounced its decision in a patent in 
fringement case affecting the plastic 
bottle industry The decision in the 
case of Plax Corp. vs. Elmer E. Mills 
Corp. was rendered in favor of the 
Elmer E. Mills Corp. The high court 
held that a previous lower court d& 
cision which had been awarded to 
Plax Corp. was clearly in error and 
that the Mills processes are entirely 
free of infringement. The rival proc 
esses under consideration by the court 
are for the manufacture of plastic 
‘squeeze type bottles and other plas 
tic type containers widely be ing used 


today for merchandising product 
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throughout the country. The Mills 
processes are also patented 

The earlier findings of the lower 
court that certain of the Plax patents 
are valid were affirmed. However, it 
was clearly stated that there was no 
similarity in principle between the 
two manufacturing processes and 
that, therefore, no patent infringement 
exists, 

The Plax Corp. is a wholly owned 
subsidiary of the Embhart Corp., for 
merly the Hartford-Empire Co. The 
Elmer E. Mills Corp. was founded in 
Chicago in 1937 by Elmer E. Mills 
president of the concern. It is one of 
the nation’s leading molders and ex 


truders of plastics. 


Cola in cans 


First large commercial application 
of the no-deposit no return can for 
carbonated beverages has been an 
nounced by Cola King, Walter §S 
Mack president of Cantrell & Coch 
rane Corp. Five flavors—Super Coola 


Super Ginger Ale, Super Grape Soda 
Super Club Soda and Super Root 
Beer—are being launched in the new 
cans in the greater New York and 
Metropolitan area markets in May 

This new can and central manu 
facturing and distributing svstem will 
according to Mr. Mack, revolutioniz 
the soft-drink industry which, he said 
is still largely operating under the 
antiquated methods used 50 years 
ago. The cone top can has a regular 
bottle type clown closure 

Consumer tests showed a great pul 
lic preference for soft drinks in cans 
wccording to the companys From the 
point of view of both the trade and the 
consuming public, there are nusierous 
reasons why soft drinks snould be sold 
in cans, declarcd Mr. Mack, who in 
addition to being pre sident of Cantrell 
& ( O71 hrane Is also pr sident of Nation 
al Phoenix Industries, Inc., of Nedicks 
Tic and forme president ot Pepsi 
Cola Co., which introduced Pepsi Cola 
in cans experimentally in 1950 (sec 
a psi Cola In Cans Goes to Test 
Markets,” Mopern Packacinc, April 
1950 Pp 142) 
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Don’t take chances 
with food wrappers 


PLAY SAFE WITH 


NON- 
TOXIC 


PATAPAR 


When selecting a packaging material that is to come in direct 
contact with food, make sure it has no toxic qualities that 


could be imparted to the food. 


You can have utmost confidence in Patapar Vegetable Parch 


ment. This high wet-strength, grease-resisting parchment is abso- 


lutely NON-TOXIC. The basic Patapar is 100°? pure 


celiulose, 
tasteless, odorless — nothing added. It meets every rec ment of 


the Federal Food and Drug Act 


During the past 67 years, Patapar has faithfully protected butter, 
cheese, poultry, ice cream, fish, celery, sausage, ham, lard, bacon, 
margarine and many other foods. It is furnished in sheets or rolls 


plain or beautifully printed with colorful designs 


When you use Patapar 


Pat rson Parchment you can be sure you are safe. 
are 

Paper Company = 

Bristol Ppennsylvar ia 

Se Tot 


+ Plant 
san Fran 


8 aco 


40 Bryan — 
Offices 
for 
Headquarters ) _ 
Vegetable Parchment Since 


Sales 
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CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 


EMPLOYMENT ¢ BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 








TRAVELLING SALESMAN: Specializing in the 


MACHINERY FOR SALE MECHANICAL ENGINEERS of all kinds of paper p rts, ten years 


: . y six years verfect 
ions open for experienced nee, thirty six year ee perf 
se, wishes 
sign and Portuguese ishe 





es 
» for the use 1s5 
Exeellent with agreeable e 
working con a al employee -_ P » New York 


Line, late ty Cay efits. Write, givi background 
& Gravity Fillers, S/S fitted; and salary desired, 
Te Fillers & Closers Mr. R 
partial your i so 1 Sales & OF ers ' 
roducts 16-20 Park Row, N.Y 1144 Fast Market Street, Akron 16, Ohio SOUTRWEST EXPERIEMED SALES REPRE 
» SENTATIVE: in the 5 dustry 
BArelay 7-06000 
é resident in Dairy, and 
Knowledge of 
. . sites Jesires t 
PONY LABELRITE: Factory rebuilt, one year adding . hertul _ progressive katona Un sea cae 
rete * r N ae ecktns Dor y . ' man peets, rolls a re ne 
: ncetedee CPF ag wees _ oo = ~~ * - or water-cupeliont mt t = os coy é . ¥ so 
hok Ne ye ‘ d New Je w. Give edue a? hi reter 
nhem, New Jersey i set Salary. P.O 2637, Dallas, Texas 
Box 


























AT BARGAIN PRICES 
al S Ss Straig'stline 
Model LO. aure MISCELLANEOUS 
» ecllophane Wrapper. Stokes SALES REPRESENTATIVES: Old established 
d B Tees k progressive specialty paper bag manufacturer 
has nings for several high grade a 
territories. Liberal arrangements will be . . 
a * sah iw aes mack: th sual, aang Godt PLASTIC SCRAP: Cellulose Acetate and rigid 
napp 429 vs Gad, Mindcda Wackanton Vinyl sheet serap in any quantity. Also Polysty 
ML and M rene Acetate Butyrate Ided rejects, ser 
A. Jone and excess molding powder inventories. Box 5 
aio PACKAGING MAN: With technical degree for Modern Packaging 
testing, evaluation, and devel of packag 
nd rials, Large research 
Labeler t New York area 














Cellophane il—subm ; WANTED ameron Slitter, Packaging Line 
Partial List. Tell 5 
Labeler, Capper, and Mixer. Box 533, Modern 
Packcging 
ent Company 
BAKERY MAINTENANCE SUPERINTENDENT 
Mature, aggressive and practical. Must be able 
i direct work of small group. Must WANTED 
possess practical working knowledge of typical Manufacturer of Cou 
SPEEDEE VOLUMETRIC WEIGHER: Measure industry, electrical and 
8 nees to & s. Used very litth—twin ‘ ly automatic ne 
r—variable . Also lot of celle 

















dow and floor 
of high 

a quality displays and have le creative 

ring background and art departm 

d for beans to accept and De 


displays. If you are 


you top 

roit and vicinity 
highly efficient sales 

staff calling on automobile and ¢ 

submit personal facturers 

HAYSSEN WRAPPING MACHINE; 8-18. Sup Geox 541, Modern Packaging Box 534, 

from 8 to 18” long, from 


Sty im depth. Re MAYRE THE MAN WE WANT DOESN'T 
! 


Modern Packag 





Modern Packaging 











yy oy ‘aan ee coe dh REPRESENTATION: Progressive Australian con 

than a ¥ ae She new. Also We want a talented packaging designer plus tainer manufacturers situated Melb would 

Mes of your st at ait lites of Am with creative flair, who also ca be glad te hear from F of fibre 

for resale. Shadu Hox., Milwaukec meet clients . . wots, direct other drums and shipp would be 
A marketing and terested in expa « their activities 

andising is im a , r ily 


mn a 
developing market. Box 543, Modern 
whe would best 


sue Packaging 
so 
FOR SALE: Brightwood Cart S ay still offer him advantages. Maybe 
Bex Machine Co., Serial . top *: exist we Snd thie hard te 
with t P e we already have men of WANTED Manufacturer's Agent wants 
sUC48, on dir drive fr ‘ r staff. We just want one verter printing polyethylene 
tinuous ee r, 13 sets « Replies will be kept in strictest co for 36 je (one 
vernGaies Be oe peor ——s ng . Linstocen: & Maret a ee extruder for polyethylene film a 
» 3 phase alen n ea ille , . e « > 
ove, F quem , . -_ Designers, 500 Fifth Avenue, New York, N.Y » Box S59, Redevn Pockag 
LOngacre 3-2964 























FOR SALE—PAPER CUTTERS: Seybold 32° & 
44°, Oswego 38", Sheriden 54°. Rebuilt & guar 
a by speelalists. Mach ry & e’ DESIRE TO PURCHASE 
plas bought, sold, exchanged. A SITUATIONS WANTED ' Sasary Witeatne Bock 
Graphic Arts Machy. Co., Ine., 36 going business with good 
Hhiym 17, N. ¥., Ulster 7-2041 equipment and personnel, Will deal 
PACKAGING ENGINEER: Broad technical : gy ty 
FOR SALE 7 " erxceutive background. Six years 
ence in develop of packaging 
pachag progra Can dew 
achievement and ajer cost r PLASTIC SCRAP AND REJECTS IN ANY FORM 
Will handle oma end do by leading distributer. B. Cellulose Acetate, Butyrate 
ann Madcon Desire position affording opportunity Polyethylene © pay op prices for clear 
Patheninn growth, Will relocate. Box 536, Modern colored and printed scrap in any quantity. Box 
aging 532, Modern Packaging 

















Polystyrene, Vinyl! 
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All classified advertisements payable in advance of publication 
ste +h prece . h «¢ M 


livery——-wide range of 
competition, prefer 
allied lines. Uf in ted, write New Jersey ¢ 


e e Y 
lophane Mea Co : emeatis Modern Packaging, 575 Modison Avenve, N. Y. 22. N 
N. J. 
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* Trademark Reg 


Colors are stable in storage, will 
remain effective for months of 
interior exposure, are not recom- 
mended for outdoor display or 
long exposure to direct sunlight. 
Choice of blue, cerise, chartreuse, 
red, orange-yellow, orange-red, 
green and orange — all extra- 


bright 


Order from your printer, paper 
dealer or write us NOW. 





LIGHTWEIGHT 
LOWER-COST FLUORESCENT 
ee ee 


BOX COVERS 

LABELS 

GIFT WRAPS 

DIRECT MAIL 

GREETING 
CARDS 


RADIANT COLOR CO. 


Dept. 5P 830 Isabella St. * Oakland 7, Calif 


Manufacturers of VELVA-GLO Fluorescent Pa- 
pers + Cardboards + Signcioth + Brushing 
and Spraying Colors + Silk Screen Colors 


42 





POTDEVIN 


Cellophane Bag 
Machinery 


Model II-S produces single or duplex 
4 b 


phane at high speeds. POT 
compensator 


s register of pre 


@ Models include  flat-and 
square and satchel-bottom bag 
machines for all popular sizes. 
rhe lip on POTDEVIN made 
bags makes them especially 
adaptable to operation on auto- 
matic filling machines. Method 
of cut-off prevents “fusing,” side 
splitting or corner splitting. 
Cellophane flexographic presses 
also available. 

Consult our engineers on 


problem. Ne obligation 
ture on request. 


any 
Litera 


MAY 1953 


60 yeau of 
dependable 


AVC 


and 


POTDEVIN 


@ MACHINE CO. 


ond 
of equipment for Bag Making 


Designers manufacturers 


Printing, Coating, Laminating 


Gluing and Labeling 





TUCK-O-MAT 


tuck end carton 
set-up machine 


Model 50 

TUCK-O-MAT 

occupies only 

24” x 42” floor 

space. Portable on 
rubber wheels 


A 
| @ Reduces labor costs as much as 85% 


7 
p 


Ss Requires part-time attendant only 


Fast change-over time 


Ss 4000 cartons per hour output 


a. 


Inexpensive change parts 


| 6 Runs wider range of carton sizes 


a Low initial cost 


Standard TUCK-O-MATS are running hundreds of 
different size cartons. For greater packaging security 
the TUCK-O-MAT, with special attachments, will 
set-up 4-flap interlocking bottom cartons. 


The Model 54 CONVEY-0-MAT delivers 
cartons in an upright position 


ready to receive your product 


SEND US YOUR CARTONS AND OUR ENGINEERS 
WILL GLADiY MAKE RECOMMENDATIONS 


hi .- CO. me. 
BIVAr CORP 


2431 Dallas Street, Los Angeles 31, California 
Dist. by New Jersey Machine Corp., Hoboken, Cincinnati, Chicago, Los Angeles 
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Acme Backing Corp. 

P Steel Company ... 
Aluminum Company of Americ a 36, 37 
American Bag & Paper Corp. ... 192 
American Viscose Corporation 

Sylvania Division 
Anderson Bros, Mfg. Co. 
Andrews, P. L., Corp. . 
Angier Corporation .... 
Arabol Mfg. Co., The . 
Armstrong Cork C ‘ompany, 

and Closure Division . . . 
Atlantic Gummed Paper ¢ orp. 
Avery Adhesive Label Corp. 


Glass 


Bakelite Company, A Division of 
Union Carbide and Carbon 
Corporation 

Bartelt: Enginee ml Company 

Beck, Charles, Machine Corp. 

Bemis Bro. Bag Company . 

Bensing Bros. and Deeney 
Sales Company 

Betner Division, Contine nial Can 
Company, Ine. 

British Celloph m ae 
Brown Bag Filling Machine Co. 
Ine. “f? 

Brown C ompany ‘ ; 

Burt, F. N. Cor npany, "Ine. 


Cameo Die and Label Company 
Celanese Corporation of An 
Transparent Films Dept. 
Celluplastic Corporation . 
Central Design & Development 


( hamplain Company, > OS eee 
Chaspec poereeueneed Company, 

The . ‘ oy 
Claremont “Waste Mfg. Company 
Classified > 
Cleveland Container Co., The 
Consolidated Lithographing Corp. 
Continental Can Company .. 180, 
Crompton-Richmo Co., Inc. 66, 67 
Cromwell Paper Company ...... = 35 
Crown Cork & Seal Company ... 20 
Crystal Tissue Company, The 142 


Dennison Mfg. poemene a“ 39 
Dill Mfg. Co., The ... ei 199 
Dobeckmun Company. The 5 
du Pont de Nemours, E. L., 
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du Pont de Nemours, E. 
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(Ine.), Polychemicals ... . 


Eastman Kodak Company 
Economic Machinery Company, 
ne of Geo. J. Meyer heost 


(x 
Ever q net ‘Label ¢ orp. 
Fisher’s Foils Limited 


Gair, Robert, Company, Inc. 
Gardner Board & Carton Co., The 
26, 
Gaylord Container Corporation 
General Electric Company 
General Mills, Inc. 
Gibralter Corrugated Paper Co., 
ne. 
Goodrich, 
pany, Geon Division . . 
Goodyear Tire & Rubber Com- 
pany, The Pliofilm Dept. 112, 
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Gottscho, Adolph, Ine. 
Gummed Industries 
Inc., The 
Gummed Products ¢ ‘ompany, The 


Hi & R Industries 

Harcord Mfg. Co., Inc. . 
Hayssen Mfg. Company 
Hazel-Atlas Glass Company ... .. 
Heekin Can Co., The 

Hinde & an h 

Howell, , & Co. 

Hudson- ted Machine Co. 


Industrial Tape Corporation 
Inta-Roto Machine Co., Inc. . . . 
Interchemieal Corporation, oe 
ing Ink Division ......... . o3 
International — & Mac iene 
Company ; 


Jiffy Manufacturing Company .. 164 
Jones & Laughlin Steel 
Corporation ; 65 


Kimberly-Clark Corporation . 56 
Kimble Glass Division, Owens- 


Illinois Glass Company 


Lembo Machine Works, Ine. 
Lermer Plastics, Ine. aca 
Lord Baltimore Press Ine., The 22, 
Lowe Paper Company 

Lusteroid Container C ‘ompany, Inc. 
Lynch Corporation 


MRM Company, Ine. 
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‘en Decorating Company ... 193 
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Nashua Corporation .... on Cae 
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National Metal Edge Box Co. .. 197 
National Starch Products Inc. 

Inside Front Cover 
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Ohio Boxboard Co., The , 
Old Dominion Box Company Ine. 
Olive Can Company iP 
Owens-I}linois Glass Company ; 
162, 163 
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Oxford Paper Company ... 10 
Oxy-Dry Sprayer Corporation| 167 


Package Machinery Comp: as 
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Mead Board is sold direct by 


MEAD BOARD SALES, INC. 


3347 Madison Road, Cincinnati 9, Ohio 


NEWARK 2, NJ 
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Eggs in one form or another have long been 
America’s favorite breakfast dish. And their 
popularity continues to grow, as shown by the 
fact that per capita egg consumption in this 
country has increased 52 percent in the last 
12 years. 


Authorities claim that the poultry business is 
the fastest growing agricultural industry in the 
United States. In 1952 the total consumption of 
eggs exceeded 63 billion. More often than not, 
eggs these days are packed in corrugated 
board cartons in place of the costlier and 
weightier wooden egg crates of a few years 
ago. And many of these highly fragile products 
of nature make long trips in complete safety 


protected only in this way. 


This trend is egging us on to even greater 
production of the paperboards that go to make 
up corrugated containers. MEAD Kraft Liner, 
and MEAD .009 Corrugating Medium made of 
chestnut and other hardwood fibers, are com- 
bined to provide the rigidity, strength and 
freedom from splinters that today’s shippers 
demand. And their low cost means that safe 
shipping can be economical shipping too. 

Memo to Fabricators: Mead Board Sales, Inc., makes no 


boxes or cortons, but supplies MEAD Chestnut Board for 


fabrication into o great variety of finished products 
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WHICH SERVES MANKIND 


When Coca-Cola Bottlers experimented 
with plastic carriers at several bottling plants 
recently, they found two wonderful things happening: 


First, the gleaming, eye-catching carrier molded 

of Monsanto's Lustrex styrene definitely increases bulk 
consumer sales by the carton. (Increasing sales is the forte 
of packages made of Lustrex.) 


And second, these sturdy, rigid carry-home containers 

shrug off hard wear... encourage consumers to return them 

more than 10 times oftener than other cartons. A single carrier 
molded of high impact Lustrex styrene plastic is engineered to make 
50-70 trips from store to home and back again, compared to the 
average service life of 4.5 trips of the conventional carton. 


The eye-appeal and durability of Lustrex styrene make 
these containers economical and profitable. Perhaps you, too, 
can put these and other advantages of Lustrex to work for 
you with startling effect. For full information on Lustrex 

for packaging, mail the handy coupon below. Also 

for the latest pachaging ideas in plastics, we'll be 

happy to send you a continuing flow of packaging 

ideas through Monsanto’s new publication, 

the “Plastics Packager.” 
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MONSANTO CHEMICAL COMPANY, Plastics Division, Room 4116, 
Springfield 2, Mass 

Please send me information on Lustrex for packaging 

1 would like to receive your new packaging-idea 

publication, “Plastics Packager.” 


Name & Title 
Company 
Address 


City, Zone, State 


MODERN PACKAGING 











America 
Reaches 
Jor Michigan 
Cartons 


IGHIGANM, carTON co. 


BATTLE CREEK, MICHIGAN 


Le chaGEe J A, Cae 





Only one of a number of eye-catching 
Cudahy wraps gravure-printed by Shellmar— 
originator of visual meat packaging. 


PS packages like this show off for shoppers; 

speak up for sales. Transparent cellophane window 
lets product quality show through. Beautiful, 
full-color illustration of a platter of bacon and eggs 
whets appetites that fatten sales figures. 

To make your package a sales success, let Shellmar 
add the PS. For prompt, personal service to 

your packaging problem, call in a Shellmar Packaging 
Counselor and his gold mine of ideas. 


Shellmar Products Corporation « Mt. Vernon, Ohio 
Plants: Mt. Vernon and Zanesville, Ohio © South Gate, Calif. © Columbus, Ga. 
Mexico City * Medellin, Colombia © Sao Paulo, Brazil © Caracas, Venezuela 
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